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National Housing Center exhibit issue 


News, p. 39; technical news, p. 184; new products, p. 180. 


For complete contents see p. 109. 
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Each of the 13 patterns in Jackstraw® (Floor: Spark Red—*+K657) 
gives you many beautifully coordinated colors to pick up in accessories. 


Gold Seal "Jacketraw' 


INLAID 
LINOLEUM 


GIVES YOUR: HOMES THAT “EXTRA VALUE” LOOK 


Gold Seal “‘Jackstraw” Inlaid Linoleum will 
help you sell your homes faster. Not only is it 
one of America’s favorite designs (thanks to its 
gay patterns and mass promotions in Lirr, 
BetTTER Homes & GARDENS and other leading 
publications) but it also has a magic way of 
making small rooms look larger... all rooms 
look brighter. 

The trend to basic, smooth-surface, virtually 
seamless flooring throughout the house is unmis- 
takable. Here are just a few reasons why you are 
so correct in specifying Gold Seal ‘“‘Jackstraw”’ 
Inlaid Linoleum: 

Ease of maintenance... resists dirt, grime 
and dulling film. Cuts cleaning time and costs 
to a minimum. 

Resilient... deadens floor noise. Resists per- 
manent-indentation from furniture. 


Quiet and comfortable . . . eliminates noisy 


clatter common with hard floors. 


Beautiful . . . suggests hundreds of smart, spe- 
cial designs... wide range of colors to har- 
monize with any decorative scheme. 

Stays beautiful . .. colors are inlaid for long- 
lasting beauty. 

Economical... initial costs can be amortized 
over a long period of time. Lasts longer than 


so-called lower-cost floors. 


Guaranteed .. Gold Seal Inlaid Linoleum 
gives you the famous Gold Seal guarantee... 
satisfaction or your money back. So for all the 
benefits of Gold Seal Inlaid Linoleum plus the 
versatile beauty of “‘Jackstraw,”’ simply 
specify Gold Seal “Jackstraw” Inlaid 
Linoleum in houses you want to sell fas 
ter. You have 13 patterns tochoose from, 
6’ wide, by-the-yard, standard gauge. 


FOR HOME OR BUSINESS YOU GET THE FINEST CHOICE OF ALLIN... 
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7) FLOORS AND WALLS 


CONGOLEUM-NAIRN INC., KEARNY, 


LINOLEUM + VINYLFLO 


, VINYLBEST, CORK, RUBBER AND AS 
CONGOWALL® ENAMEL-SURFACE FLOOR AND 

















10use home 
Says 


ROUND TABLE REPORT RECOMMENDS... 


“Ceiling panels . . . in which ventilation, lighting 
and supplementary heating units could be pre- 
assembled.” 


“An openable window is neither the best nor the 
cheapest way to ventilate even an outside win- 
dow. An exhaust fan costs less installed and does 
a better job of getting rid of steam and odors.” 


“We believe most bathrooms, inside or outside, 
should be ventilated through the ceiling, and 
where electricity is used the ceiling is the best 
and most economical location for the supple- 
mentary heat source that is so desirable to take 
the morning chill off the bath. It should be easy 
to incorporate ventilators and electric heating 
units in prefabricated ceiling panels.” 
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NuTone 
Does fe .. 


NUTONE’S BATHROOM PACKAGE includes all 
three ... A Ventilating Fan, Bathroom Heater and 


Light. 





NUTONE’S LOW-COST BATHROOM FAN offers 
draft-free ventilation in the bathroom . . . avoids 
lingering odors and damaging steam. Adjustable 
bracket and snap-in mounting for quick, easy in- 
stallation. 





NUTONE’S CEILING HEATERS .. . the world’s saf- 
est ... prevent danger of burns or shocks because 
they are UP in the Ceiling . . . out of harm’s reach. 
Gentle heat comes down from Ceiling to surround 
the body. No “nearby scorches’’—No “‘far-away 
shivers.” Available in ‘“‘RADIANT” models or 
“HEAT-A-LITE’ models which include Ceiling 
Heater and Light. 








BATHROOM VENTILATING FAN BATHROOM HEATER and LIGHT 
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BATHROOM PACKAGE 
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“No ‘call backs’ on 






Ceco Steel Windows 






in 2 years...” 











KIMBALL HILL—Builder 
Rolling Meadows Development 










































Architect: A. J. Del Bianco, Chicago, tH. 
Carpenter Contractor: Joseph T. Carp, Inc., Chicago, III. 


@ Quite often the difference between profit and loss in a home building 
project can be “call backs.” So builders everywhere give a critical eye to 
the materials going into the homes they build. Take the case of Rolling 
Meadows in suburban Arlington Heights, Ill. When Kimball Hill & Associ- 
ates planned the project, an exhaustive study was made of all materials. 
After many comparisons, Ceco Windows were chosen. The window treat- 
ment was accomplished by using Ceco Fixed Windows with Hopper Ven- 
tilator. This achieved a picture window effect with adequate ventilation. 
Here’s why there were no “call backs” on Ceco Windows: Simplicity of 
design and hardware combined with Ceco engineering to assure a fool- 
proof window. But let Kimball Hill, project builder, tell the story: 

“In two years, with over 1,500 homes erected, there have been no 
complaints or call backs.” 


So when you build . .. protect yourself against costly “call backs.” Use 





One of three basic sizes of Ceco Fixed Windows with Ceco Steel Windows-—field tested to assure dependable performance. 
Hopper Ventilator used in Rolling Meadows homes. Two 
or three windows are joined with slender mullions to CECO STEEL PRODUCTS CORPORATION 
j i j i tilation. nee : a ee bid 
staid lalate dar omnia ious Offices, warehouses and fabricating plants in principal cities 
General Offices: 5601 West 26th Street, Chicago 50, Illinois Be eee 


In construction products CECO ENGINEERING makes the big difference 





HOUSE & HOME. October 1955. Volume 8 Number 4. Published monthly by TIME INC., 9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. 
Subscription price $6.00 a year. 















































‘Sell the 





.water heater. 
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...in glass lining 
Sixteen years of success—over 2,500,000 installations— 
give Permaglas the only proved glass-lined tank. Start- 
ing before 1921, A. O. Smith coats more steel with 


glass than any other manufacturer, 





...in styling 


Permaglas gives you the water heater the world has 


If’S EASIER TO SELL THE MOST ACCEPTED— 


MOST ADVANCED—GLASS-LINED WATER been waiting for. Exclusive aqua-and-copper styling 
dresses up your showroom, catches their eyes... 
HEATER IN THE INDUSTRY AND SELLS! Permaglas is more profitable. 


... In features 


Only Permaglas gives you patented HEETWALL con- 





struction that eliminates temperature build-up, saves 
...a@ better way heat, gives you a REAL difference to sell. And only 


Permaglas has EYE-HI temperature control. 


Through research < 
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PERMAGLAS DIVISION « KANKAKEE, ILLINOIS 
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It Costs No More to Give Homeowners the 
Greatest Heating Comfort... 


TUTTLE & BAILEY BASEBOARD HEATING 





There’s simply no question about it. The luxurious 
comfort of hot water heating...with Tuttle & 
3ailey’s smartly designed Baseboard Heating Panels, 
offers an irresistible appeal to today’s discriminating 
home buyer. 


You can’t afford to overlook the tremendous sales 
appeal of this most modern heating system. Yet, 
thanks to T&B’s exclusive, simplified installation 
methods, it need cost no more than other, less satis- 
factory systems. 


Here are some of the reasons why T&B Baseboard is 
1 “plus value” in any new home — 
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UNEQUALED COMFORT. Heat is delivered along outside 
walls and under windows, stops cold at its source. 
Gentle, natural, draft-free circulation warms all 
parts of a room evenly. Floors are warmer, too. 


ECONOMY. Efficient T&B finned elements give high 
heating capacity, plus quick response to thermostatic 
control. Heat is distributed instantly, because ele- 
ment needs no “warm-up” period. Low floor-to-ceil- 
ing temperature differential saves fuel. 


APPEARANCE. Styled by Walter Dorwin Teague to har- 
monize with the most modern home design, T&B 
Baseboard is so inconspicuous as to be virtually invis- 
ible. It can be painted to harmonize with any color 
scheme. 


MORE LIVING SPACE. T&B Baseboard takes up scarcely 
more floor space than conventional wooden base- 
board, permits wall-to-wall carpeting, does not inter- 
fere with furniture arrangement. 


So specify, and install, the heating sys- 
tem that gives the greatest lasting satis- 
faction. Please write for full informa- 
tion and time-saving, money-saving 
installation details. 
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LS Co ee a Lommel g-r- 1 | entry sets 


for Awikset “600” line locksets 





+600 SDL = 600 


These two entry sets may look alike, but the #600 SDL model, with its 

larger exterior knob and key-way is designed to meet dimensional requirements of 
Federal specifications 160. 

The #600 model, at its new low price, offers greater sales value than ever before. 
Both models feature the famous ‘‘600” line distinctive styling, 

quality materials and workmanship and are unconditionally guaranteed to give 
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Now you can buy Kwikset “600” line locksets to meet specifications for all 


finer residential and light ae building. 
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Kwikset Sales and Service Company, Anaheim, California 





“We use wallpaper for greater sales appeal !” 





















































































































































Says Mr. Morris Abouaf, **Our sales have remained months in advance of our rate 
i . 
of building,” says Mr. Abouaf, “due to our highly individual 


President. Perma-built Homes color-styled interiors which feature a choice of 64 quality 
wallpapers. We feel that the slightly added cost of 


Yee . yroviding this choice of color-coordinated wallpapers has 
San Lorenzo, California | ' sy 


been far outweighed by the greatly increased sales appeal.” 


Free... Write today for the informative fact sheet, “What Every 
Builder Should Know About Wallpaper” and the helpful decorating 
booklet, “Wallpaper Does It.” 


WALLPAPER COUNCIL 
509 Madison Avenue, N. Y. 22, N.Y. 
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Caloric Built-Ins—Al! over the country Caloric built-ins are selling 
like popcorn at a county fair. Housewives (menfolk, too) love the 
modern Caloric styling, the choice of colors and finishes, the famous 
easy-to-clean features, the Observador oven windows, removable 
handles, fully automatic clock control. 

Folks who know cooking go tor the eye-level controls that eliminate 
stooping and bending, the closed-door broiling that means no smudge 
or dirt, the extra speed and extra convenience that only gas can give. 

Dollar for dollar, here’s the greatest buy in built-ins . . . the styling 
that catches customers . . . plus the quality and basic value that are 
built into all Caloric appliances. 

Display Caloric built-ins, advertise them, sell them. They move 
fast. They bring you easier sales, greater dollar volume, bigger profits. 
East, West, North and South, wherever better kitchens are planned, 
the call’s for Caloric. 


ADVERTISED IN 


SMALL HOMES GUIDE 
HOME MODERNIZING 


GOOD HOUSEKEEPING 
BETTER HOMES & GARDENS 


HOME 


Install them, advertise them, sell them. 
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for gas built-ins, dryers, disposers, 








Good Housekeeping 
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is the brand 


that customers know, envy, and buy! 


Caloric Ranges—Brilliantly styled by Peter Miiller-Munk Associ- 
ates, they boast angled control panels, recessed control knobs and 
choice of backguard colors. Available with In-a-line timer with bell 
together with automatic oven timer, oven indicator light, easy-reading 
large-face clock. 


Caloric Dryers—The original LO-HEET . . . HI-BREEZE auto- 
matic gas dryer. Provides safer, faster and far more economical drying. 
Waist-high lint trap with exclusive Sifto-Bag®. One-knob control, 
sturdy life-long construction. Porcelain enamel work surface. 


Caloric Disposers—Fully automatic gas disposer that ends the need 
of garbage cans and outdoor trash units. It gets rid of garbage, 
trash, everything except metal or glass. With Calor-A-Tred foot pedal 
it’s easy to load, even with both hands full. Calor-A-Set dehydration 
control with three settings for normal, wet, or dry refuse. 





Caloric Appliance Corporation 
Dept. HH 


Topton, Pennsylvania 


Please send me more information on Caloric 


built-ins, dryers, and disposers. 


NAME 





ADDRESS 





CITY ZONE STATE 





























Why men 


MEN UNDERSTAND the extra quality they get when 
you build with aluminum products like nails that won’t 
stain siding ... weatherstripping that holds up under 
all conditions ... hardware that takes roughest usage 
... foundation vents that last the life of the house. 
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like screening that will not cause stains under windows and 
can be left up the year around ... gutters and downspouts 
that never rust or need painting ... shingle roofing that prac- 
tically eliminates maintenance. 


Your speculative houses will be easier to 
sell to the whole family when you use 
plenty of aluminum products, because 
there are aluminum products that appeal 
to every taste. 


As a basic producer of aluminum, we do 
not make any of the products shown here. 
Instead, our efforts are put behind the job 
of serving manufacturers—to helpimprove 
their products and reduce costs. 





are easier to sell 


with aluminum building products 





MEN VALUE the worksaving features of aluminum products 





















































MEN GO FOR the house that gives them all the advantages of 
aluminum in such products as insulation that cuts fuel bills 
... termite shields that also resist moisture damage .. . duct- 
work that gives greater heat delivery and gas vents that re- 
sist corrosion ... attic louvers that stand up in any weather. 


Engineering assistance is available from 
our qualified aluminum engineers. Or for 
names of building products manufacturers 
who will be glad to work with you, contact 
the Kaiser Aluminum sales office listed in 
your telephone directory. Kaiser Alumi- 
num & Chemical Sales, Inc. General Sales 
Office, Palmolive Bldg., Chicago 11, Illi- 
nois; Executive Office, Kaiser Bldg., Oak- 
land 12, California. 


HOUSE & HOME 


Why women 
are easier to sell 


with aluminum building products 


WOMEN UNDERSTAND the quality look of a house built 
with aluminum products like door knobs that give a 
bright, handsome welcome to her friends . . . locks and 
keys that stay strong and beautiful . . . clean-looking 
thresholds that resist wear ... light fixtures that add a 
smart, modern touch. 





Be 
ome 



































WOMEN VALUE the worksaving features of aluminum prod- WOMEN GO FOR the house that gives them all the advan- 

ucts like wall tile in stunning colors that can be left wet and tages of aluminum in such products as lightweight aluminum 

still won’t rust ... attractive shower doors and bathroom combination storm and screen doors that are easy for her to 

accessories that shine right up with an easy wipe. open, close and change .. . beautiful awnings that keep her 
house cool ... moldings that take the kids’ hard knocks... 
windows that say “it’s a quality home!” 


Kaiser Aluminum 


setting the pace—in growth, quality and service 





Kaiser Aluminum helps build demand for aluminum products like these through consistent, 
colorful advertising in national magazines like Saturday Evening Post and Time. 
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More often than not, the difference between this 


sign |MODEL HOME| and this | SOLD | is the 


sales appeal of the building materials used in 
the house. Builders with sales on their minds 
specify Ruberoid’s revolutionary new Lok-Tab 
asphalt shingles for the roofs of better new 
homes everywhere. 








Lok-Tabs’ features add important extra sales 
value to new homes. First, they offer a whole 





SMART SIGN LANGUAGE 
FOR BUILDERS 


new conception in roof beauty: New decorator 
colors, modern, random-spaced, straight-line 
texture and built-in shadowlines. Second, there’s 
the locking tab at the center of each butt to 
make them wind-safe. Lok-Tabs’ exciting new 
beauty plus their exclusive wind safety is a com- 
bination that can’t be beat for sales value. 


See your Ruberoid dealer today and prove 
to yourself why a Lok-Tab roof is an important 
sign of a better new home. 


ASPHALT AND ASBESTOS 





The RUBEROID ©. 


BUILDING MATERIALS 
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Install Ready Hung Doors 
in any inside rough opening 
in only 15 minutes! 


ASK YOUR LUMBER DEALER 


OCTOBER 1955 


READY HUNG DOORS MADE BY: 


DOORS © 


Patent No. 2489029 


An untrained man can install 
SIX DOORS in less than two hours! 


All interior hinged doors, in the average 
conventional house, can be installed in 
less than two hours when you specify 
Ready Hung Door Units. 





READY HUNG DOOR UNITS speed construction 
... enable one man to do in HOURS what formerly 
took DAYS. Thus, you speed occupancy; free 
working capital; cut high labor costs. 


READY HUNG DOOR UNITS give you a better 
job. Since they are installed after the finish floor- 
ing is down, and the house is dry, they are clean, 
smooth and tight at the joints. Paint jobs look 
better. 


READY HUNG DOOR UNITS save you worry. 
When you specify this door-and-frame packaged 
unit, you’re in step with other progressive builders 
who no longer worry about sources of supply, 
scarce materials, adequate labor, waste, comple- 
tion schedules and hidden costs. 


ALBANY, N, Y. 

Iroquois Millwork Corp. 
BALTIMORE, MD. 
Central Building Supply, Inc. 
210 E. Monument St. | 
BIRMINGHAM, ALA. 
National Woodworks, Inc. 
P. O. Box 5416 
BOSTON, MASS. 

A. W. Hastings & Co., Ine. 
Somerville 44, Mass. 


BUFFALO, N. Y. 


The Whitmer-Jackson Co., Inc. 


367 Hamburg St. 
CLEVELAND, OHIO 


The Whitmer-Jackson Co., Inc. 


Box 556, Massillon, Ohio 


DAYTON, OHIO 
Dayton Sash & Door Co. 
8 Norwood Ave. 


DENVER, COLO. 
Lumber Dealers, Inc. 
Box 6886 Stkyds. Sta. 


GRAND RAPIDS, MICH. 
Haskelite Mfg. Corp. 

701 Ann St., NW 
HOUSTON, TEXAS 
Southwest Sash & Door Co. 
P. O. Box 124 


LOS ANGELES, CALIF. 
Ready Hung Door Mfg. Co. 
200 S. Victory Bivd., Burbank 


MARION, IND. 
General Millwork Corp. 
325 E. 2nd St. 


NEW YORK, N. Y. 
Bailey-Whalen Co. 
17 Park Ave., W. Orange, N. J. 


PITTSBURGH, PENN. 
Iron City Sash & Door Co. 
36th St. and B&O R.R. 


ROCHESTER, N. Y. 
The Whitmer-Jackson Co., lie. 
P. O. Box 686 


READY HUNG DOOR CORP 


SAN ANTONIO, TEXAS 
Ready Hung Door Mfg. Co. 
Box 398, Grayson St. Sta. 
SAN FRANCISCO, CALIF. 
Ready Hung Door Mfg. Co. 
Oakland, Calif. 

SEATTLE, WASH. 

Acme Millwork, Inc. 

Box 668, Kirkland, Wash. 
SIOUX FALLS, S. DAK. 
Jordan Millwork Co. 

ST. PAUL, MINNESOTA 
Minnesota Wood Specialties, Inc 
Box 216, St. Paul Park, Minn. 
SYRACUSE, N. Y. 
Iroquois Door Co. 
TORONTO, CANADA 

C. Lloyd & Son Limited 

N. Park P. O., Ontario 


WACO, TEXAS 
Frank Stevens Sash & Door Co. 
P. O. Box 14 


., Fort Worth 2, Texas 





4,000 HOMES TO BE COMPLETED IN 8 YEARS 


YEAR "ROUND AIR 
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One of 46 different “New Dimension Living” ie 
home designs offered in Wedgwood, &, 3 : ° 
Fort Worth, Texas. . 
DEVELOPER: 
Wedgwood Land Company, Fort Worth N : > p 
LAND PLANNER: 8 ° of" 
Hare and Hare, Fort Worth iz ‘ ° 
ARCHITECTS: 3 - % Sope’ Ns. 
Horton and Wright, . Be. ae : 
Fort Worth Tae by 
BUILDER: q 
Wedgwood Building Company, Bidet, See y 
Fort Worth 3 . OM » 24 
id 4 .s ’ o 
é : . : PF > ° 
* s ‘e D 
¢ F a 4 
+ e 4, 
4, 7 > 
~ - } ea } 
pk ees 
6 
~ 4 a Bo, 
: | is CMNPT EN 
y “ \ a ' 
* ; e \ ¥ 0 es 
s i 
N » rad at 
* ‘ . “4 
. * et x - “ 5 
. : . 4 
?. a 4 
° £ . Py . | 
, - , ~ \er 4 
[v2 z ; 4 
é 248 Ok 
es E , 
e p f 2 
x a S e - 4 
COUD OO Commncomn0o qooonmm nny 








ve 














Wedguaod 


IN DEVELOPMENT OF 1,150 ACRES 


CONDITIONING by... 


The spectacular Wedgwood, Fort Worth, Texas, 
features ‘‘New Dimension Living”’ with year 
’round air conditioning. And Wedgwood Land 


Company wisely chose the best air conditioning— 
Airtemp by Chrysler. 


All 4000 Wedgwood homes will be designed for 
the Airtemp “‘Spacesaver”’ system. That’s because 
the ‘“‘Spacesaver’’ combination doesn’t take up 
valuable living area floor space—doesn’t need 
a drop of water ever, only air and electricity. It’s 


quiet, too, because the weather-proofed condens- 
ing unit is outside. 


You, too, will find the Airtemp Builder’s Line 
has air conditioning and heating that’s exactly 
right for your site, plan and budget. And your 
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DIVISION 
CHRYSLER CORP 





nearby Airtemp Dealer is a specialist who offers 
you a complete air conditioning service that 


relieves you of every problem. Call him for de- 
tails (he’s listed in the Yellow Pages) ... or 


write to Airtemp Division, Chrysler Corporation, 
Dayton 1, Ohio. 
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CHASE copper drainage tube fits within standard partitions! 


For a neater, more compact drainage instal- ternal projections to form waste-trapping 
lation, insist on Chase Copper Tube for soil, pockets. And, of course, copper can never 
waste and vent lines. clog with rust! 


Chase 3” Copper Drainage Tube fits What’s more, because installation costs 
within standard partitions, eliminates the are lower, the total cost of a quality Chase 
need for costly and unsightly furring-out Copper Drainage System is little or no more 
construction that’s required with ordinary — than the cost of an ordinary system. 


drainage materials. Chase Copper Drainage Tube and Solder- 


The smooth inside surfaces of Chase Cop- Joint Fittings can mean a quality job at little 
per Drainage Tube and Solder-Joint Fittings or no extra cost. When planning, be sure 
permit fast, even drainage...there are noin- to specify Chase! 


Chase Copper 
as P adds extra value 





BRASS & COPPER CO. to any home! 
WATERBURY 20, CONNECTICUT * SUBSIDIARY OF KENNECOTT COPPER CORPORATION The Nation’s Headquarters for Brass & Copper (tsales office only) 
Albany t Chicago Detroit Los Angeles New Orleans Rochester 
Atlanta Cincinnati Grand Rapidst Louisvillet New York St. Louis 
Baltimore Cleveland Houston Milwaukee Philadelphia San Francisco 
Boston Dallas Indianapolis Minneapolis Pittsburgh Seattle 


Charlotte* Denver Kansas City, Mo, Newark Providence Waterbury 
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marble 
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At last, for the first time, magnificent marble, with all its lustrous beauty and vi- 
brant color, is now available in lightweight, half-inch thinness for walls or floors. 


Here are the facts: 

MARKWA marble wall tile is a true quarried mar- 
ble, produced exclusively by America’s foremost 
marble producer and fabricator, the Vermont 
Marble Company. 

MARKWA marble wall tile is half the thickness and 
half the weight of conventional marble slabs — 
¥% inch thick, 7% lbs. per square foot. It is cut to 
three sizes: 8” x 8”, 8” x 12”, and 12” x 12” (less 
3/32 inch joint allowance to provide for Modular 
Measure). MARKWA is absolutely flat, uniform in 
size and thickness to a close tolerance of 44 inch. 





HOW MUCH DOES IT COST? So little more than clay 
tile that a typical bathroom installation could be 
made in MARKWA for less than a hundred dol- 
lars more. How little that is in terms of the added 


It is set by tile layers in exactly the same manner 
as clay tile, either with mortar or by adhesion. 


MARKWA marble wall tile is reasonable in price and 
costs only slightly more than other materials used 
for the same purpose. It is stocked in a wide variety 
and color range. 

MARKWA marble wall tile is ideal for wall or floor, 
in bathroom, kitchen, living room or foyer, for 
countertops or fireplace facings, in residential or 
commercial buildings, for interior or exterior. It 
comes polished with cushion edges; matte finish 
available for floors and exterior walls. 





value that marble provides. 
WHERE DO YOU GET IT? Most tile contractors either 


have it or can get it. Or contact any of the 12 
Vermont Marble Company branches listed below. 


SEE MARKWA NOW! Specify it for your next job. Write for complete specification data. 


MARBLE 


® 


BRANCH OFFICES: BOSTON 
LOS ANGELES NEW YORK 


CHICAGO 
SAN FRANCISCO 


\/ 


Produced exclusively by the VERMONT MARBLE COMPANY, 
CLEVELAND 

IN CANADA: 
TORONTO AND PETERBOROUGH. ONTARIO CONTINENTAL MARBLE COMPANY, LIMITED, 


WALL TILE 





\¥, inch——}i: 


PROCTOR, VERMONT. 
DALLAS HOUSTON PHILADELPHIA 
ONTARIO MARBLE COMPANY, LIMITED, 
VANCOUVER, B.C, 






The quarried marble that is lightweight because|it is thin. 











THE NEWEST PLUS FEATURE FOR KITCHENS AND BATHS 





IVI © EWN SINGLE HANDLE MIXING FAUCETS 


THE ORIGINAL SINGLE HANDLE MIXING FAUCET 


Today’s homemakers will be more impressed with your Moen Faucets and 


showers than almost any other feature because Moen Faucets glamorize your kitchens and 


baths. Excitingly new, modern, functional, easy to operate, designed for tomorrow, Moen Faucets are evidence 
your homes are planned with the future in mind. 


Effortiess control of both tem- 
perature and volume with a 
touch of the finger—only one 
handle to operate. There's a Moen 
Faucet to fit every use—tub, shower, 
lavatory, or kitchen—single or double, 
wall or deck mounts. 
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Up it's On, Down it's Off 


MOEN VALVE 


MOEN Faucets give YOU These Plus Features: 


Moen Faucets are the most 
modern available—functional in 
design, practical in engineering prin- 
ciple, Moen Faucets make old-fashioned 
plumbing fixtures obsolete. 


Moen Faucets require less main- 
tenance—all working parts are inter- 
changeable in all models. 





Left it’s Hot 


COMPANY 


Moen Faucets can not drip or 
leak—Moen Faucets are double 
sealed against leaking with stainless 
steel and Neoprene “O” rings. They 
have Teflon Packing and close with, 
instead of against, the water pressure. 


. - 


Center it’s Warm 


Moen Faucets are Guaranteed 
for 20 Years—the only faucet so 
perfect in operation, Moen Valve Co. 
gives a parts warranty against defec- 
tive materials or workmanship of 20 
years. 





Right it’s Cold 


DIVISION OF RAVENNA METAL PRODUCTS CORP. 
6518 RAVENNA AVENUE, SEATTLE 15, WASHINGTON 


HOUSE & HOME 
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IST FOLDING DOOR 


R ew ae 


Made of Colorful Hi-Impact Plastic! 


Add sales impact for budget homes. Here now 
is an innovation in folding doors that helps 
you answer today’s demand for functional 
design and roomier convenience in any 
price home. It’s another Curtition model 
with quality that surpasses anything else 
on the market for the money. 


Plastic creates strong appeal. With Curti- 
tion Decorfold you offer a door that’s acid 
resistant, scuff proof...virtually damage 
proof...and easy to keep sparkling clean. 


For standard openings and wardrobes. Curti- 
tion Decorfold opens with the most com- 
pact stacking of any folding door. Saves 
space in close quarters...provides full ac- 
cess to wardrobes and closets. Saves you 
money over sliding doors...with faster, 
simpler installations. 


Doors are completely assembled with 
Nylon clip-glides and pull handles for both 
sides. Packaged with track, screws and 
friction catch — ready for installation. 
Sizes to fit openings up to 10’ in width. 





2'0” x 68” door, only $950 retail 


Curtition Decor- 
fold’s rich plastic 
surface provides a 
pleasing blend or 
contrast to soft fab- 
rics, carpets, ma- 
sonry and wood fur- 
nishings. Choice of 
soft colors; to fit any 
decorative scheme. 














learn the 15 new points of superiority in the 


CURTITION ROYALFOLD 


The King of Accordion Doors ... also Manufactured by 


CURTITION CORPORATION 
2227 Sawtelle Boulevard @ Los Angeles 64, California 
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No wobble or chat- 
ter because of newly 
engineered one piece 
nylon clip-glides. No 
moving parts to jam 
up or come loose, no 
warping. Decorfold 
is center-line sus- 
pended in a steel 
track. Finger touch 
to open or close. 


NAME 





Send for our A.I.A. Brochure showing complete 
details and applications 

See your nearest distributor or mail this coupon to: 

Dept. HH105, Curtition Corporation 

2227 Sawtelle Bivd., Los Angeles 64, Calif. 


Simplified A 24” door 
Fits new trouble-free folds back to 
decorating trend design only 2” 


Decorfold’s compact 
stacking is unique in 
folding doors —1” 
for every 12” of 
door. The slim line 
stack provides max- 
imum clear opening 
and a rich, subtle 
pillar effect. 





COMPANY 





ADDRESS 
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THE 1956 JUBILEE, superior two-floor home in Levittown, Pa. 
features a color kitchen and a 25-foot garage. Attractively placed 
in 70x100 landscaped plots. Yale locks are same as those installed 
in the Country Clubber. 

























LEVITT'S “COUNTRY CLUBBER”’, in the smart Middlesex section 
of Levittown, Pa. These luxury homes, set in spacious grounds, are 
among Levitt’s finest creations. Yale locks and hardware lend 
them added distinction. 





5307 EXTERIOR DOOR LOCK 


Operation: Turn 
button deadlock- 
ing from inside. 
Keyway in 
outside knob. 
When key retracts 
bolt, turn 

button stays 
locked. Door is 
always deadlocked 
by turning 

button on inside 
knob. 





now 


Levitt 





Homes in 
Levittown, Pa. 
to be equipped 
exclusively with 


Yale hardware 


Levitt & Sons, giant of the quality 


mass-building field, had several thousand 
homes at Levittown, Pa. finished when 
animportant decision was made: they 
changed their lock specifications to YALE! 


5213 PASSAGE & CLOSET LATCH 


For closet, 
vestibule and 
connecting doors 
of either hand. 
Reversible. A 
plain latch, 
operated by knob 
from either side. 
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switched to YALE 




















Behind this sweeping Levitt move was the recognition of YALE keyed-alike 
systems as a powerful merchandising feature...one that would satisfy 
growing buyer demand for single key convenience. Four more reasons why 
Levitt switched to YALE: (1) the superior features of YALE Series 5300 Cylin- 
drical locksets and Series 5200 Tubular locksets — when used in combi- 
nation — offer exterior security and interior utility at lowest cost; (2) the 
exceptional eye-appeal of every lockset in the YALE line — an extra advan- 
tage when selling to the style-conscious home buyer of today; (3) the fast, 
simple installation of all YALE hardware — fine for keeping building costs 
down; (4) the fact that the YALE keyed-alike feature applies even to over- 
head garage doors. And, of course, the YALE name — the most famous and 
respected name in lock hardware. 


Yale gives builders what buyers want 
and at low cost! 


In today’s hotly competitive home-building field, the home buyer is king. 
He wants as much style, quality and convenience as he can get — at the 
best price. When it comes to hardware, nothing satisfies the home buyer 
like YALE — and the builder is the gainer. Would you like full information 
on why the Levitts and other smart builders are specifying YALE? Write 
The Yale & Towne Mfg. Co., Lock & Hardware Division, White Plains, N. Y. 
Below are the YALE locks selected by Levitt & Sons for Levittown, Pa.: 


*VALE—REG. U. 8. PAT. OFF 44% a3 & TOW N E 








5214 BEDROOM LOCKSET 











Locking 
mechanism 
controlled by 
pushbutton from 
the inside. 
Emergency key 
opens lock from 
outside. Quarter 
turn on inside 
knob or closing 
door releases 
pushbutton 
locking. 

















5215 BATHROOM LOCKSET 


Pushbutton locks 
door from inside. 
Quarter turn on 
inside knob 
unlocks the 
outside. Chrome- 
plated knob 
inside. Brass 
knob outside. 





361 GARAGE DOOR LOCK 






For vertical or 
horizontal 
application on 
overhead garage 
» doors. Bolt 
operated by key 
outside, knob 
inside. Bolt held 
back by knob 
inside. 
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SATINY STAINLESS STEEL SINKS— how the 
women love them! These Tracy sinks put the 
“de luxe”’ stamp on your kitchens . . . help you 
capitalize on the big decorator swing to stainless 
steel. Last-a-lifetime quality at no price premium. 
Sizes to fit every kitchen installation. 


use 4-WAY S.A." 
to sell your homes faster 




















GLAMOR-COLOR SCHEMES! Tracy’s exciting 
Pic-A-Dor cabinets let every woman become her 
own kitchen decorator ... give you sales-winning 
kitchen variety. They’re the only steel cabinets 
with sliding doors that can be ANY material 
or color; make standard kitchens glamor kitchens. 























CABINETS FOR BUILT-INS. Tracy has the most 
advanced and flexible line of cabinets yet designed 
for built-in ovens and drop-in surface units. Here’s 
your smart, money-making way to cash in on the 
tremendous trend to built-ins in the homes you 
build and sell. 


*Sex Appeal or Sales Appeal—call it what you like. 
And the full Tracy Line is available in white and 
Tracy Contemporary Colors: Turquoise, Pink 
and Yellow. 

mail this coupon today! 


KITCHENS 








COMPLETE LINE. Tracy provides you with full- 
line variety for every kitchen plan. Stainless steel 
and porcelain sinks . . . wall, base and special- 
purpose cabinets ... drop-in bowls .. . high oven 
cabinets. Tracy equipment gives you built-in sales 
appeal for every kitchen plan. 












Dept. HH-10, Tracy Kitchens Division, 
Edgewater Steel Corp. 
P. O. Box 1137, Pittsburgh 30, Pa. 


Send me full facts on how I can sell more houses with 
the Tracy Kitchens line. 


NAME 





ADDRESS _ 





CITY SS 





come on along with the BIG things coming from Tracy! 


foremost producers of stainless steel sinks and quality steel kitchens 
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Kota products are quality 
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aA Kota 
w and door in 
Owns from coast to 
Ota is acclaimed year-in and 
ar-out. Kota all extruded aluminum 


©. y windows and doors are tops. See for 


yourself. 


yk 
OVER QUARTER CENTURY OF niall OTA PRODUCTS INC. 


IN THE METAL WINDOW BUSINESS ROUTE 25A ROCKY POINT, L.I., N.Y. 
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“Our valley’s a land of bake-oven tempera- 
tures,’’ says Mr. Irving, president of Desert 
Builders, Inc., in El Centro, where the hot 
weather lasts six months at a stretch, and 
daytime temperatures are seldom less than 
100°, often hit 118°. 


“I believe that to stay in business we have 
to give our customers pre-installed air con- 
ditioning. So all the homes I build in the 
future are going to have air conditioning put 
in as part of the house—just as much a neces- 
sity as the heating plant, bathroom and 
kitchen, or the roof!’’ 


COMPLETE AiR CONDITIONING DEMANDED 


In the past Mr. Irving had equipped his 
houses with the old-fashioned ‘“‘desert coolers” 
that operate on the evaporation principle 
with a blower drawing air through water- 
soaked excelsior pads. They also draw in dust 
—fail to do an efficient or complete air con- 
ditioning job. 

“Then I realized that most folks wanted 
the whole house mechanically air condi- 
tioned,”’ Mr. Irving relates, “‘with standard- 
type air conditioning installed as part of the 
original house.” 


EVERY HOME IN TRACT TO BE AIR CONDITIONED 


While building a tract of homes in Calexico, 
Mr. Irving made an experiment. He built 12 
of the homes with air conditioning already 
installed. The air conditioned homes sold 
faster despite the moderate additional cost. 


“Very shortly we'll be opening up a new 








What successful builders think of home air conditioning 





‘Air conditioning... 
as much a part of our homes 


subdivision of 40 homes here in E] Centro,” 
he goes on. 


EVERY LAST ONE OF THEM WILL BE AIR CONDITIONED 


“These homes will be priced around 
$18,000 to $20,000. As standard equipment 
we'll install Curtis 3-ton and 5-ton air condi- 
tioning units equipped with outside water 
towers and compressor coils. 

“This equipment will add around $20 to 
$30 on the down payment on a vet’s loan— 
$200 to $300 to the down payment under 
F.H.A. terms. This small additional down 
payment won’t hinder our sales in the least. 
The buyer is able to spread the cost of the 
air conditioning over the entire period of the 
25-year loan on the rest of the house.”’ 


AIR CONDITIONING RELIES ON “‘FREON“’* 
SAFE REFRIGERANTS 


Like practically all air conditioning equip- 





“Here is the compressor and blower unit of a Curtis 
400—charged with “‘Freon’’, of course—playing such 
a vital role in the revolution in living brought about 
by air conditioning out here in the desert. Air condi- 
tioning is no longer a luxury—it’s a necessity.” 


as the roof!”’ 


says builder Chester A. Irving of El Centro, 
Imperial Valley, California 


ment in use today, these Curtis units operate 
with Du Pont ‘‘Freon”’ refrigerants.“‘Freon” 
refrigerants are selected because they are safe, 
nonflammable, virtually nontoxic and meet 
building codes everywhere—serve every 
type and size of air conditioning equipment 
throughout the world. 

For your air conditioning needs, specify 
equipment charged with “Freon” refriger- 
ants made by Du Pont. . . the name and the 
products you can depend on. 


LEARN HOW OTHERS use air conditioning to help 
sell homes. Read Du Pont’s brochure ‘“‘What 
Successful Builders Think of Home Air Condi- 
tioning.’’ For your free copy write E. I. du Pont 
de Nemours & Co. (Inc.), ‘Kinetic’? Chemicals 
Division 1210, Wilmington 98, Delaware. 


-—<i>—\ 
" FREON 


REG. U. S. PAT. OFF. 


SAFE REFRIGERANTS 


**Freon”’ is Du Pont’s registered trade-mark 
for its fluorinated hydrocarbon refrigerants. 


REG. U. 5. pat. OFF 
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BETTER THINGS FOR BETTER LIVING 3 
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“We have never had any of our jobs tied up by lack of kitchen 
equipment. We are featuring colored kitchens and since it 
would be impossible for us to warehouse the large quantities 
we use in the various colors, you can see that it is important 
that we have immediate delivery when needed. This has ‘ 
long been obtained from the local Youngstown Kitchens dis- Or com 


tributor.” oS 





HOW YOUNGSTOWN KITCHENS CAN HELP YOU 


e 88 strategically located warehouses—job-timed delivery 


of all standard units in color or white i 
| (1) Please have your dis- 
e@ Mass-production savings—plus savings on installation of |, eee 
: to assist me in kitchen plan- 
completely prefabricated units | ning—no obligation. 
| () Please send me 


| Youngstown Kitchens’ new 
“Specifications Book.” 


e Color at no extra cost—Star White, Dawn Yellow, Merid- 
ian Blue, Sunset Copper | 
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Delivery On 


Morton Macht, president, The Welsh Construction Co., Baltimore, Maryland, says... 


Time! 


"Youngstown Kitchens are delivered to our 
iobs when we need them!” 





MULLINS MANUFACTURING CORPORATION * WARREN, OHIO 
World’s Largest Makers of Steel Kitchens 


Director of Marketing 
Youngstown Kitchens, Dept. HH-1055 
Warren, Ohio 





ah ll a ie, ein len 


NAME (Please print) 


FIRM 


ADDRESS 





Visit the Youngstown Kitchens exhibit at the new National Housing Center, Washington, D. C. 


The October issue of LIVING 
FOR YOUNG HOMEMAKERS 
features the Hotpoint- Living 
model home shown on the facing 
page—which, in turn, features 
rustproof ducts of Reynolds Alu- 
minum. Reynolds advertising in 
this magazine, in BETTER 
HOMES & GARDENS, SMALL 
HOMES GUIDE and on network 
TV, promotes aluminum ducts as 
a home-selling feature for build- 
ers—who can tie-in, directly, by 
using this seal on their ductwork 
installations... 


REYNOLDS 
ALUMINUM 


This Seal is extensively promoted in na- 
tional magazines and on network TV. 
It comes in many sizes, color-printed 
on aluminum foil, to be affixed to 
products, parts and installations as 
identification of the quality material: 
Reynolds Aluminum. Write for details. 


























See “FRONTIER,” Reynolds new dramatic series, Sundays, NBC-TV Network. 


SREVYNOLDS 


HOUSE & HONE 





featured i the 
most modern 


model homes... 


, alli 


The model home is the great demonstrator-salesman of the build- 
ing industry—presenting feature after feature to impress the buyer. 
And more and more of those features are aluminum. The modern 
buyer expects aluminum windows that he knows he'll never have 
to paint,..aluminum gutters that are good-looking, permanent... 
aluminum awnings, storm doors, sash, screens. He looks for the 
familiar gleam of aluminum in louvers, flashing, thresholds, hard- 
ware. He knows the lasting value in aluminum siding. And espe- 
cially with air-conditioning and consequent moisture condensation, 
he insists on rustproof aluminum ductwork. 


The reasons are obvious. Aluminum is the modern metal that 
combines light weight with great strength and that lasts indefi- 
nitely —rustproof, corrosion-resistant. For standard building prod- 
ucts designed in Reynolds Aluminum, call your regular supply 
source. For other product requirements, call the nearest Reynolds 
office listed under “Aluminum”’ in classified telephone directories. 
For complete information, including use of the “Designed in 


I! 





Aluminum 
hardware is 
preferred for its 
soft lustre, its 
modern 
white-metal 
look. 


Aluminum makes 
neater, cleaner 
thresholds—easy 
to install, long 
lasting, modern 
looking. 


Aluminum 
siding never 
needs painting, 
can’t rot or 
crack. Fire 
resistant, too! 


Aluminum 
storm-screen 
doors and 
windows never 
warp or bend, 
always look 
good. 


| Weatherproof, 


heat-reflective 
aluminum 
awnings add 
comfort and 
color to any 
home. 


Reynolds Aluminum” seal, write to Reynolds Metals Company, 
General Sales Office, Louisville 1, Kentucky. 


ALUMIN U M 
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For quick reference see 


. D2. ¢ , , - 
Catalog FR in Sweet's Architectural File. 
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to erect Inland 


igns 
e Distinctive Des 
+ Finest Engineering 
. Conventional Type 
Construction 
e Highest Quality 
Materials 
. — a 
Manufactur 
e Beautiful Exteriors 
e Well Planned 


Insulation 
e Hardwood Floors 
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e Aluminum Double Foil 
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T needn't be a stopper 
e erecting Inland Homes 





These Quality Features 


e hi hly 
make it ic oa 


profitable 


° Birch Flush Doors 
e Sliding Wardrobe 
Doors 


« Extra Wall Space for 


Furniture Arrange- 
ment 

e Large Bookcase in 
Living Room 


° Recessed Bath Space 


e Linen Closet in 


teriors Bathroom 
€ sn Rooms drobes e Large — Space 
sized Warero in Kitchen 
; omninom Double e Window over Kitchen 
Hung Windows sink 
* Large Picture W ndow ‘Enameled Steel 


chen Cabinets 


ater PAOLA LIRIAS ATR eg. 6 a, 
awk sais VION i *% 


with 


Formica Counter Tops 


« Quality Hardware 


ae 





... the INLAND HOME package 
lends itself to WINTER BUILDING! 


The Inland package is under roof in less than one 
day. With a little advance planning you can erect 
an Inland Home almost any day. The winter bug-a- 
boo is minimized. Advantages both sales and profit 
wise come your way. 

You are building when there are no shortages such 
as labor, lumber, gypsum board, cement—when sub- 
contractors are anxious for your business—when mort- 
gage processing is handled faster—when you have 
less competition from other builders. 

We have a complete story that tells you how easy 
it is to build any one of more than 60 Inland Home 
models this winter. Write, wire or ‘phone us NOW 


if you want to take advantage of winter building. No 
obligation. 








CRPORATION 


p 
Sesla Hd, Homes 


501 COLLEGE STREET « BOX 915 
PIQUA, OHIO PHONE 3880 
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CAST IRON is the only pipe material that has 
passed the acid test of time—generation after gen- 
eration. Claims made for “equal performance” by 
substitute materials are based on the experience of 
a comparatively few years, since none can boast the 
long record of economy and efficiency of Cast Iron 
Pipe and Fittings. 

As many of America’s older homes are razed to 
make way for newer structures, the original Cast Iron 
Pipe has been found in such excellent condition that 
it can be re-used 100%. 





Better Today Than Ever Before 


Thanks to research, better pig iron, close controls of iron analysis, new and im- 
proved processes, rugged and durable modern Cast Iron Soil Pipe is definitely stronger, 
tougher, more uniform in quality and more economical than ever before. That is why it 
is the first choice of architects and builders who recognize that the only sound founda- 
tion of a good reputation is specifying quality materials that will never cause come- 
backs or complaints. 


* * * * . 


Our Company does not manufacture pipe, but has long supplied the nation’s 
leading Cast Iron Pipe Foundries with high grade quality iron from which 
permanent Cast Iron Pipe is made. 


WOODWARD IRON COMPANY 


WOODWARD, ALABAMA 
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CHECKS DIMENSIONS 











make plans for - a Remington Rand Printing Calculator 


The Remington Rand Printing Calculator can multiply, 
divide, add and subtract. Anyone can operate this fully 
automatic calculator; ten-key touch makes it so simple 
and speedy...and exclusive Simpla-tape gives the op- 
4 4 erator a printed record of all figurework. 
! 
CHECKS INVOICES For free applications in the building trade, ‘ 
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write for Case History 974. Room 2031, 
315 Fourth Avenue, New York 10, N. Y. 


Remington. Prand. 


DIVISION OF SPERRY RAND CORPORATION 
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rogress Manufacturing Company, Inc. 
Castor and Tulip Streets 
Philadelphia 34, Pa. 


rom Please send complete information and specifications on 
Power Vent fans. 


Name 


forld’s Largest Manufacturer cme 
f Lighting Fixtures.. . 


“i” «6G ~ al 


HE LINE OF VENTILATING FANS 
HAT HAS MADE ALL OTHERS OBSOLETE 














See the Progress Exhibit (Space 4296-97) at the 


| [f} | [P . : National Housing Center, Washington, D.C. 
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8” or 10” wall fan with “‘Auto-door’”’ and pull-chain switch 


From Progress, for years the leader in high quality, low e Grilles finished in baked white enamel, or Progress 
cost lighting fixtures...these precision-built ventilating “Super Chrome” — triple plated, polished chromium — 
fans at prices within the reach of any project . . . only the world’s most wanted, most durable metallic finish 
from Progress do you get all these plus sales features— for kitchen or bathroom. 


e Double economy—low, low price tag plus exclusive _» Counterbalanced shutters precision-engineered to pre- 
Progress features which cut installation time in half. vent back drafts or annoying flutter. 


e ‘All Size’”’ adjustable sleeve, for wall installations from e One-piece no-vibration motor support (a Progress ex- 
4” to 14”. clusive) guarantees kitten-quiet operation. 


t 10” hori i il- y i ’s hi i 
for operation by wall switch e Fan for fan—the industry’s highest CFM rating. e Every Power Vent Fan equipped with heavy duty four 
e All-welded, heavy gauge steel construction—exclusive pole motor, which is unconditionally guaranteed for 
rust proof outdoor finish. five years. 


Five-year guarantee on complete 
unit... unconditional lifetime 5 
guarantee on grille... pe & 


BAS | MAKE THE FAN {| (i 
Mt thv-celng fan for vr. IN YOUR PLAN A 


or “th j 
pull-chain switch 8” or 10” wall fan with outside “all 
weather” hood available for wall or 
pull-chain switch operation 


PROGRESS MANUFACTURING COMPANY, INC. 


PHILADELPHIA 34, PENNSYLVANIA 


@uarantee 















Noise spreads rapidly where wails be- 
tween rooms have been eliminated. You 
can overcome this problem—and give your 
homes more sales appeal — by installing 
ceilings of Armstrong Cushiontone. This 
acoustical tile adds comfort by absorbing 
the sounds of children and appliances be- 
fore they become disturbing noise. 





For effective sound conditioning, choose a genuin 
acoustical tile like Armstrong Cushiontone—it absorbs 
up to 75% of the sound that strikes its surface. Cush- 


pen-plan homes iontone perforations are in handsome Full Random 


design, tile joints are tongue-and-groove, 


more saleable with 


sound conditioning 
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You can add quiet and beauty 
to your houses by installing 


Cushiontone ceilings 





Ads pre-sell prospects on the comfort of quiet with 
Cushiontone ceilings. Home-minded families in 
your area are reading Cushiontone ads each month 
in home magazines. Cushiontone gives you another 
nationally known brand name to help you sell, 





(Armstrong 


CEILINGS 


Distinctive ceiling appearance is another ad- 
vantage of Armstrong Cushiontone. The fresh 
styling and smooth white finish on Cushion- 
tone Full Random will impress prospects. 





Quickly installed, Armstrong Cushiontone 
provides a finished ceiling in one easy appli- 
cation. The new T & G joint speeds and : : 
simplifies installation. For full information e+ to quiet and beautify homes 
on Cushiontone, see your Armstrong lumber 

dealer or write Armstrong Cork Company, 

4210 Sixth Street, Lancaster, Pennsylvania. 


Cushiontone® Temlok® Tile 
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Every time you use Clay 
Pipe Heating Ducts, you're giving the 
home buyer real value, as well as protecting 
your own reputation for modern, sound, last- 






enuine 
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Cush- 
andom ing work. Clay Pipe is permanent—it's sure to 
last as long as the house itself. And it offers 
all these additional advantages... 
LOWER COST TROUBLE-FREE SERVICE 
Clay Pipe Heating Ducts save installation Properly installed, Clay Pipe Heating Ducts 
time and cost because they require no an- require no maintenance. They can’t rust 
choring and do not have to be completely and are completely unaffected by tempera- 
encased in concrete. Clay Pipe can’t “float” ture, humidity, or corrosive action of lime 
when the concrete is poured—and only one in the concrete slab. There’s never any 
pouring is needed. Clay Pipe Ducts save danger of having to tear up concrete slab 
the home buyer money, too, by reducing floors to make expensive repairs. 
his heating costs 20 to 30 percent! 
CLEAN, COMFORTABLE HEATING 
EASIER INSTALLATION Clay Pipe Heating Ducts offer more selling 
Clay Pipe holds its shape when concrete is features to present to prospects. Clay Pipe 
poured over it. Other duct material may is dust-free and odorless . . . homes stay 
squash-out under the weight of the slab. cleaner and more comfortable. It carries 
And while work is in progress, all the Clay warm air through the concrete floor slab 
Pipe needed is readily available to elimin- to the registers, combining all the advan- 
ate costly delay. The lengths are easy to tages of radiant and circulating heat. 
handle, and a complete line of fittings per- 
mits a workmanlike job. 
Mite fo 
inite /’ information on the design and instal- 
lation of Clay Pipe Heating Ducts. 
NATIONAL CLAY PIPE MANUFACTURERS, INC. 
1820 N Street N. W., Washington 6, D. C. 
311 High Long Bldg., 5 E. Long St., Columbus 15, Ohio 
703 Ninth & Hill Bldg., Los Angeles 15, Calif. 
100 N. LaSalle St., Rm. 2100, Chicago 2, Ill. 
206 Connally Bldg., Atlanta 3, Ga. 
C-655-4 
ME 
31 


OCTOBER 1955 





= Same 
See 














Boe pe TE 











J > 
yj Z 


Ain tian tilt 
KO A a 


N } 
) 


PP PWNS 
0 NN 
PENNS 
SIAN 


were 


es. 
wee 
Mes 


yea 
a 


ww 


bom 
SIONS 
Sta 
VZAAS 


KEYMESH lath for over- 
all reinforcement. 
iE Nek -mmoh mmeol-Uh'4- Cal 4-fe! 
woven wire. Especially 
ig -rovodaataal-lalel-1e inde) a 
rox Ti Dale Meorelal-adgSlondlolan 


1 =e Aero) i. i Bi adalemi- haan 
preformed to fit snugly in 
corners. Lies flat when 
Wel olit-re mn domscoliah ee 
(CF-Uh’s- Cal 4-10 mn doll ola-h\4-108 
rust streaks. 








/ 





Ge A=] 7.) © Motel gal-iamr- hag) 
with precision formed 
oX-¥- Ce adel emote e-ilel-melolgal-ia—-— 
Open mesh assures \ 
3 dgelalo nmol ile mm olt-t-hd-1 9 


corners. \ erent 


ee 
/ 





you multiply fire resistance 
for pennies per square foot with 


Some types of walls and ceilings invite fire. 

When you use lath and plaster, plus KEYMESH, you cut 
fire hazard immeasurably. Just compare the difference. 

With frame construction, a ceiling with exposed joists 
is gone in 15 minutes. Finished with gypsum lath, light- 
weight aggregate plaster and Keymesh, it stands up an 
hour and 38% minutes. 

With open web steel joists, the ceiling fails in 7 
minutes when joists are exposed. Add 
gypsum lath and 1” of lightweight aggre- 
gate plaster over KEYMESH and the ulti- 
mate fire resistance is 4 hrs. and 26 min. 

With most types of light construction 
you'll find that lath and plaster with 
KEYMESH reinforcement can make the dif- 
ference between “heavy loss” and “‘light 
damage” to buildings. You can do this at 
negligible cost ...for pennies per square 

foot of finished surfaces. 

Firesafety is not the only advantage of using KEYMESH 
reinforcing lath. Beauty, durability, and economy must 
be part of everything you design. With Keymesh you 
get all these plus other important advantages for your 
clients such as lower insurance rates and complete 
adaptability for any type of decoration. 

Before you specify or build again, weigh these facts. 


Fire Test Results on various types of 
construction by authoritative Testing Laboratories 





ULTIMATE 


CEILING CONSTRUCTION 
WOOD JOIST FLOORS 


FIRE 
RESISTANCE 





15 min. 
25 min. 


Exposed joists. 
Gypsum wallboard '4” thick 
finished with casein paint. 


Metal lath, *4 -in. sanded gypsum 
plaster 1:2 for scratch and 1:3 for 
brown coat. 


45 min. 


Gypsum lath, 4%-in. of gypsum | 4 hr. 
lightweight aggregate plaster re- 38% 
inforced with KEYMESH-type 
reinforcing lath. 








3 KEYS TO 
STRONGER PLASTER 





ULTIMATE 


WALL CONSTRUCTION 
ON WOOD FRAMING 


FIRE 
RESISTANCE 





14” fiberboard. 
Metal lath with % -in. sanded gypsum plaster. 
Tongue-and-grooved wood. 


5 min. 
15 min. 
20 min. 


%-in. perforated gypsum lath with \-in. 30 min 


sanded gypsum plaster. 





ULTIMATE 


CEILING CONSTRUCTION 
STEEL JOIST FLOORS 


riRe 
RESISTANCE 





7 min. 
55 min. 


Ceiling unprotected. 


Ceiling of gypsum lath and %” lightweight 
aggregate gypsum plaster. : 


3g” gypsum lath covered with 114” of gypsum | 1 hr. 43 
plaster with lightweight aggregate. min. 


Gypsum lath and \-in. gypsum plaster 
with lightweight aggregate reinforced with 
KEYMESH-type galvanized reinforcing lath. 


3 nrs. 
28 min. 


¥%” gypsum lath, reinforced with 20-gauge, 1” 
KEYMESH-type lath; then covered with only 
1” of lightweight aggregate gypsum plaster. 


4 hrs. 
26 min. 





ULTIMATE 
Re 


STEEL COLUMNS resistance 





Structural Steel, unprotected 10 sq. in. min. 
area of steel. 


Gypsum lath, one layer, $4” perforated, %-in. | 14 fr. 
gypsum plaster mixed with lightweight aggre- 
gate. 


One layer %-in. perforated gypsum lath, 1-in. 
thickness of gypsum plaster, 100 scratch, 100 
brown, mixed with lightweight aggregate. 


Two layers '4-in. long-length gypsum lath, 
1%-in. gypsum plaster mixed with lightweight 
aggregate. Lath wrapped with one layer 20 gauge 
galvanized I-in. KEYWMESH-type reinforcing 
lath. 


KEYSTONE STEEL & WIRE COMPANY 
Peoria 7, Hlinois 





see our 
KEYMESH * KEYCORNER * KEYBEAD * KEYWELD CATALOG 
KEYSTONE NAILS * KEYSTONE TIE WIRE 


KEYSTONE NON-CLIMBABLE AND ORNAMENTAL FENCE 
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You. know youre RIGHT whenlu 


Oak is RIGHT 
for all architectural styles 
and all price ranges 


Oak floors are right in style for modern or 
traditional architecture. Lowest cost homes 
can afford them, yet their beauty is appro- 
priate for mansions. The deep, rich grain 
and coloring of Oak harmonize with all 
furniture, fabrics, and colors, This ease and 
economy of decoration is an important fea- 
ture that appeals to every home buyer. 


Oak is RIGHT 
for home buyer preference 
—8 out of 10 want Oak 





The overwhelming choice for beautiful 
floors over the years remains the first choice 


today. In nationwide surveys over 80% of 


those interviewed said they wanted Oak 
floors for living rooms, dining rooms and 
bedrooms. You are sure of satisfied custom- 
ers when you specify Oak floors .. . the 
mark of quality construction. 


Oak is RIGHT 
for economical installation 
over wood or concrete 


There’s nothing simpler than the installation 
of strip Oak flooring over wood subfloors. 
Now a new method makes it equally easy 
and economical to install over concrete by 
nailing to short 2x4s laid in mastic. If you 
are building homes on slab foundation, 
write for new folder, “How to Install Strip 
Oak Floors Over Concrete.” 


NOFMA NATIONAL OAK FLOORING MANUFACTURERS’ ASSOCIATION 


— Sterick Building, Memphis 3, Tenn. 
FLOORS 
Photo by Hedrich-Blessing; Furniture by Willett 








NATIONAL HOMES CHOOSES 


prume lilting hood 


rhymes with FINE 


FOR ITS HOME-OF-THE-YEAR “RIDGEWOOD” 


, 
a 


Bee PROUECTIONS National Homes’ reputation for the best in quality and design is evidenced in 

teeth icpatamataa selection of the Pryne Tilting Hood to highlight its new Ridgewood model, 
featured in October “House Beautiful.” It’s easy to see why. The Pryne Tilting 
Hood is... 


the only hood that tilts for easy, thorough cleaning. 


the only hood that lifts off for handy access to fan and light. 


A FLICK OF THE FINGERS f the only hood with no dirt catching projections on the inside. 
TILTS HOOD 
V the only hood with recessed light and concealed Blo-Fan.* 


*and ONLY BLO-FAN has this exclusive 
combination blower-and-propeller fan 
blade that SCOOPS up smoke and heat... 
PROPELS it out thru duct without 
“backwash bottleneck”! 


CSA FOR EASY CLEANING . 
(S) See Pryne Tilting Hood. Visit the Ridgewood Model in your city or at better 
wholesalers throughout the United States and Canada. 


PRYNE & CO., INC. HHB10 & POMONA, CALIFORNIA 
WwW. 


BOX 698, POMONA, CALIF. rhymes with FINE KAISER, VIRGINIA 


tilting hood 


Send full information about Pryne Tilting 
Hood and Blo-Fan 


Nome 





Address___ 


City ~ ae Se 
eo ee ee ee ce ell 





In all its relaxed dignity, the true answer to 
modern living. Gracious in every appearance, 
this is the type home that affords recognition to its 
individuality. Its pre-assembled construction is 
advantageous in many ways, and a far cry 

from the industry’s original efforts. This 
masterpiece of coordinated design will surely 


complement the lives of its owners. 


Illustrated is one of the many Scholz Hillside 
models especially tailored to rugged terrain. 
Views of the Rear Terrace and the Front 
Elevation point up the many claims to 


outstanding design. 


Bonafide Builders: Wire or call collect for 


complete information. 


SCHOLZ HOMES, INC. 


TOLEDO 7, OHIO 


2001 


N.WESTWOOD °* 


COPYRIGHT 1955 





a brand new concept of 
rolling door hardware! 


] 
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WITH “PLASTER GROUND 
OR“BUILT-IN | 
VALANCE” | 


by “Washington” 


PLASTER GROUND TRACK* 


for By-Passing Doors 
Cut labor costs with a new track that can be installed and \ 
made an integral part of the door frame by simply plastering 
right up to the bead on the track. Sheetrock may be used 
in place of the plaster, if desired. This track comes in two 
sizes and will handle doors from 5%” to 13%” thick. 





Hanger 


° The new ‘“‘Washington” double-wheeled hangers have 

ur products are . eee . 
\ exhibited pivoted cross arms to distribute the weight load evenly, and 
have a “whispering wheel’’ with sealed-in ball bearings. 








NATIONAL 
HOUSING 
CENTER 


WASHINGTON. D C BUILT-IN VALANCE TRACK 


Like the plaster ground track, this “valance” track 

also becomes a part of the door frame and saves a great 
percentage of time and labor costs. The valance eliminates 
need for wood trim, and can be painted or left plain— 
the track is etched for beauty and durability. 

All “Washington” side-mount hangers are 
interchangeable on aluminum track. 


See Acinic Bcd Cites 3. 


— 


ages SOE Were erie 7 


Track and hangers available in bulk or 
complete packaged sets. 


Hanger 


*Pat. Applied for 


WASHINGTON, LINE 


WASHINGTON STEEL PRODUCTS, INC., TACOMA 2, WASHINGTON 


j To: Washington Steel Products, Inc. 
r ” Dept. HH-10, 1940 East 11th Street, Tacoma 2, Washington 
For more information, see Pe, 


° Please send complete Rolling Door Hardware catalog on aluminum and steel track. 
your dealer, or fill out coupon 


and mail to manufacturer 








for a free catalog. 












when the Code calls fora 1 or 2-hour fire rating... | a 


it's a clear case for 





FIRECODE _ 


GYPSUM WALLBOARD 
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Fire protection plus! Underwriters’ Laboratories rated! SHEETROCK FIRECODE 60, %” thick, 
combines all the advantages of regular SHEETROCK with a specially formulated core— 
. result: even greater resistance to the spread of fire. | 


Ke Kst-) i fammexodanvaat=icett-lit-lave Ma ct-tieK-taner-l im oll (ollavef-wmazxel Oli alave Mila-wue-1 (cro Mm ol-Tathdlolamr-lale Milolelar-lare| 
ceiling construction. 


Foraone hour rating: a single layer of FIRECODE 60 on both sides of a 2x4 wood stud partition. . F 
For a two hour rating: two layers of FIRECODE 60 on both sides of a 2x4 wood stud partition. 
For complete details, see your U.S.G. dealer or salesman; or write to Dept. HH-5, 


300 W. Adams St., Chicago 6. 


the greatest name in building 


Thihas carwescmcha cin, 












New Frigidaire ‘Kitchen Plan” provides a unique 


control center for this low-priced 






suburban development 


type home 
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Every room borrows space from another to create TGs, count.” We a3 | 
: w 2 SS 
roominess in this small-home plan va < “| | 
h O Wt entry ‘ | : 
° + GARDEN * ‘ 
by architect Carl Koch te ie eee carace || | 
nee at ae 
Between 1937, when he was graduated from Harvard, and VL : € 1 : 
the present, Carl Koch has worked on over 40 major archi- Py | | | 
tectural projects, has served a “hitch” in the U.S. Navy, has had his work = ey - - == === a 





included in dozens of publications and books, has won awards, honors and 





‘prizes for his architectural designs. 

Mr. Koch’s plan, shown here, divides the house into three parts: living room, 
dining area, kitchen; bedrooms and baths; passage, entry and court. 

The kitchen, the control center of the house, is conveniently located so 






KITCHEN 





that the housewife is not isolated from living room activities while she works. 

And yet the utility island forms a visual barrier for usual kitchen clutter. 
Each area, although functionally distinct, will appear larger by borrowing 

space from the other; the kitchen becomes part of the dining area, the dining 








© Carl Koch, 1955 





area becomes part of the living area. 
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The kitchen itself has been designed around three basic areas—laundry, food zone includes a Frigidaire Dishwasher and sink with built-in Food Wé Frigidai 
preparation and serving. The laundry includes the Frigidaire Imperial Washer Disposer. Next to this the Frigidaire Fold-Back Surface Units swing dowall Ove. 


and Filtra-matic Dryer that needs no plumbing or venting. A Frigidaire for counter top cooking. These surface heating units lift with a touch af gener: 
Under-Counter Water Heater completes the group. The food preparation turn off automatically when not in use, providing extra counter sce: the din 
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4th in the series of 
FRIGIDAIRE 
Kitchen Plans 
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~ Frigidaire 


Built and backed by General Motors 


a Te a ee 
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For further information about how the Frigidaire Imperial Washer, 


ae ae 


Dryer and Air Conditioner fit into the Carl Koch Plan, turn the page. 


Me . 
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Frigidaire Division, General Motors Corp., Dept. 1004, Dayton 1, Ohio 





FREE PLANS 


Attach this coupon to your letter- 
od Wofffrigidaire two-door Food Freezer-Refrigerator Model CIV-150 and Imperial head for free Frigidaire Kitchen Plan 
ing do@ll Oven are located on the opposite wall. In the center is a pantry used Kit BSD-104, which includes detailed 
ouch ait ge . ; _p . . drawings, specifications of materials, 
ouch 4M general storage of necessary but workaday items. The serving area is part 

ace. Mle dining room and kitchen, serving as buffet or sewing center. 


equipment and colors of the kitchen iddress 


and related areas. Zone State 





‘| 





7 t1¢4 
-—— 


i] 


pil 


. age. — 
ff 
, 



































































































Frigidaire Imperial Pair is carefully designed for washing without 


a strain on hot water — drying without extra plumbing or venting 


RIGHTEN that laundry corner with a 

Sherwood Green, Stratford Yellow 
or Snowy White Imperial Automatic 
Washer and Electric Dryer. For these 
well-known Frigidaire quality products 
will help you “‘sell the room that sells 
the house.”” Women are familiar with 
famous Frigidaire washer features like 
Lifetime Porcelain rust protection in- 
side and out; Live-Water Washing and 
Rinsing that gets clothes extra clean; 
and Rapidry Spin that removes 20% 
more water from clothes than any other 
washer. They know, too, it’s the only 
laundry team that has a Dryer with por- 
celain finish inside and out. 

The Imperial Washer is just 25” wide, 
41%" high and 2614” deep. The Filtra- 
matic Electric Dryer 30” wide, 41” high 
(adjustable to match washer) and 2614” 
deep. The Washer needs no rigid pipe 
connections or bolting to the floor. It 
may even be mounted on casters for 
portable use. The amazing Filtrator on 
the Dryer traps lint and reduces mois- 
ture automatically without any need for 
extra plumbing or venting. 


Frigidaire De Luxe Pair 


Here’s a fully automatic — not 
semi-automatic — washer and 
electric dryer that compare 
with laundry equipment cost- 
ing many dollars more. Yet 
they give you the premium 
quality and wide acceptance of 
the Frigidaire name at a new 
lower-than-ever price. 





home drama 





















The plan for air conditioning this residence may 

be affected by geographic location, orientation in 
XN regard to solar heat, local codes and ordinances, 
and product availability. Products as shown or 
specified are subject to change by Frigidaire with- 








out notice. Consult the nearest Frigidaire district 
office for further information. 


































































































Pantry shelves in 
Koch Design swing out 

for easy access to 
Frigidaire Conditioner | 
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Year-Round Frigidaire Conditioner is carefully designed 





Multi-matic Conditioner in 2, 
3, and 5-ton capacities teams 
up with any forced air system 
or operates independently. Can 
be divided for remote or crawl 
space installations. 





Frigidaire Room Conditioners 
are available for regular or 
casement windows in capacities 
from 4 to 1 hp. These units 
are also adaptable for“ through 
the wall” installation. 


for economy, efficiency and a wide variety of installations 


ow couple the appeal of automatic heating with summer 
N cooling in a unit no larger than many furnaces alone. The 
potent selling advantage of a ““One Temperature Home”’ can 
easily be fitted to such designs as that of the Koch Suburban 
Development house shown at left above. Simple, compact, the 
Year-Round Frigidaire Unit keeps installation costs at a mini- 
mum. It may be installed in basement or utility room, or if 
space is at a minimum in closet or alcove. Measures only 
16” wide, 25” deep at the base, and 75” high. There is a choice 
of gas or oil-fired models and 2 or 3-ton cooling capacities 
powered by the famous XD Meter-Miser Compressor. Oper- 
ates with air, water cooled or evaporative condenser. 


Frigidaire =e 


Built and backed by General Motors 





FONTAINEBLEAU PAT- 
TERN — Fontainebleau 
is a fasthful reproduction 
of the floor pattern that 
enhances the famed Fon- 
tainebleau Palace, birth 
place of kings 


MARIE ANTOINETTE 
PATTERN—An_ authen- 
tic ~=veproduction of the 
eloquent flooring that 
graces many a French 
Chateaux and Palace. 








MONTICELLO PATTERN—This famous pattern was created for the flooring of 
Thomas Jefferson’s beloved Monticello . . . the Old Dominion Mansion which our Third 
President both planned and built in historic Virginia. 


American flooring masterpieces 
for today’s distinctive homes 


Where your flooring selection is dictated by good taste 
alone . . . where the home you plan must stand out from 
its neighbors . . . you'll find that Wood-Mosaic Parquetry 
Floors in rich and rare hardwoods will add far more to the 
value of the home than their modest cost. 


And the modern trend is to show these rich and warm 
hardwood floors in all their elegance. There are many 
exquisite patterns in a variety of woods. Write today 
for our full catalogue. 


WOOD-MOSAIC CORPORATION 
PARKAY, Inc. Division . LOUISVILLE 9, KENTUCKY 














Lifetime guaranteed Masonite exterior grade Doriux 








panels boost demand for Raynor Overhead Doors! 


sist knocks, bumps and dents. They have a smooth, flat 
surface that holds paint superbly, keeps panels new look- 


It isn’t every day in the week you'll find a building 
product wearing a label that says, ‘‘Lifetime Guarantee”’! 


The Masonite Dorlux panels on Raynor overhead 
doors are guaranteed. They’ll give a lifetime of faithful 
service without splitting, splintering, delaminating or 
cracking. 

Over and beyond this guarantee are other advantages. 
These strong, dense panels, without knots or grain, re- 


ing longer. Show exceptional dimensional stability. 

What a tremendously powerful sales attraction for any 
home. Let this Lifetime Guarantee help sell your new 
houses... by installing garage doors made with Masonite 
Dorlux panels. Masonite® Corporation, Dept. HH-10, 
Box 777, Chicago 90, IIl. 


Pe 2 > map > 


EXTERIOR CEADE DORLUX Pat 
Lifetime Guarantee 


The ponels of this door are o product of Masonite Corporafion. The 
door manufacturer selected them to give you the best in quality, beauty 
and service. These panels are guaranteed not to split, splinter, delami- 
note, or crack due to any natural conditions of weathering or exposure. 
If any Dorlux panels fail in this way, notify Masonite Corporation giving 
conditions of failure and name of door manufacturer. After verification 
of failure Masonite Corporation will furnish a new door section or the 
entire door at its expense. 


RAYNOR MANUFACTURING CO. iy 
DIXON, ILLINOIS bs 


Look for this man bx He makes the difference 


MASONITE CORPORATION 


MANUFACTURER OF PRESDWOOD® PANEL PRODUCTS 
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ANOTHER KELVINATOR EXCLUSIVE 


BUILT-IN or Free Standing 


the fabulous 
Foodarama sells more new homes! 



































Nothing will put the housewife in a home-buying mood so quickly _ priced homes. Let us send you complete specifications. Write 


as this great new foodkeeper. It’s a brand new concept in luxurious 
living, yet it is priced low enough to be included in your moderate 


Dept. HH-10, Kelvinator Division of American Motors Corp., 
Detroit 32, Michigan. 








@ A totally aew and superior kind 
of foodkeeping. 

@ More than 16 cubic feet of total 
storage—nearly 5 cubic feet of 
freezer storage. 

@ Ice Cream Keeper holds two gal- 
lons—and keeps it safely frozen. 


e Juice Rack dispenses frozen 
juices—freezer-wrap dispenser — 
even a safe, unrefrigerated place for 
bananas! 


e Breakfast Bar in door serves 
eggs, bacon, juices —everything 
for a quick breakfast! 


@ Roll-Out Shelves, Giant Crisp- 
ers, Butter Chest, Cheese Keeper. 
e@ Fresh Food Compartment never 
needs defrosting! 

e@ Dimensions — Height: 60" — 
Width: 4734". Depth of cabinet 
not including door—1934". 








Available in 8 DECORATOR COL- 
ORS and WHITE. FooDARAMA and 
4 Kelvinator refrigerator models 
are available in any of 8 smart 


colors and white. Kelvinator Electric Ranges 
are available in matching colors in 3 models. 








Exclusive! Refrigerators with 
Magic Cycle* Defrosting, Roll- 
Out Shelves, Snack Bars, Door 
Shelves. ~ 


These Kelvinator Exclusives Will Help You Sell More Homes 


Exclusive! Electric Ranges 
with Disposable Aluminum 
Oven Linings*, “2 in 1” Rocket 
Surface Units that tailor heat 
to pan size. 


Exclusive! Automatic Wash- 
ers with 2 separate washing 
cycles — one for regular fabrics 
—one for fine fabrics, match- 
ing Electric Dryer. 


Exclusive! Metal Kitchen 
Cabinets in color, with sliding 
glass or metal doors, rounded 
edges to reduce danger of head 
bumps. 


Exclusive! Kelvinator, the 
only major appliance manufac- 
turer participating in The Good 
American Home Program for 
1955. 


*Patent applied for. 


Go Maelnusecatova and be years ahead! 
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FLOOD DAMAGE to the vital brass mills of Con- 
necticut is evident in this photo of flooded 
Waterbury. A main building of the American 
Brass Co.—whose three mills were the hardest 
hit in the flooded valley—iooms over New Haven 
Railroad wreckage. The company’s laboratory 
at left rear has been condemned. The president 
of American Brass thought the floods would 
aggravate shortages of brass and copper sup- 
plies for builders, but believed the pinch would 
last only a few months. 
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Crisis for copper 


Flood damage to Connecticut factories puts another crimp 


in copper and brass supplies, already overpriced. Real 


pinch for home builders expected in late autumn 


Copper now takes top billing as the nation’s 
most troublesome shortage. 

Strikes at home and increased demand 
abroad had already pushed its price to a new 
high before flood damage to Connecticut’s 
brass and copper plants promised another 
jump. Copper inventories are now so low 
that spot scarcities of other home building 
materials look minor in comparison. 

Estimates of when the pinch will come 
varied between 60 and 90 days—which means 
it will be felt some time before Thanksgiving. 
Some contractors were in better shape than 
others. Officers of a Long Island firm with its 
own warehousing facilities reported they 
could ride through the next six months. Other 
builders and suppliers said they were already 
“digging in” or “scrounging” for what they 
get. Almost all agreed that even if supplies 
of crucial items like brass plumbing fixtures 
are not yet critical, it is certain their price 
will go up soon. 


High to start. Copper has been through a 
phenomenal price spiral since World War II. 
It was 12¢ a pound then. During the Korean 
War it was 2114¢. At the beginning of this 
year it had moved to 30¢—its highest price in 
83 years. By late summer, the quoted price 
was 43¢ a pound. But the rub was that 43¢ 
copper was almost impossible to find. The 
real price was somewhere around 53-54¢ a 
pound, close to what was being offered in 
Britain. 

What had happened was that Chilean cop- 
per—traditionally a big import to the US— 
had been moving to Europe instead because 
of higher offers for it there. The US had been 
buying Chilean copper for 30¢ a pound earlier 
this year. Competition from Europe’s restored 
economies had made it necessary for US deal- 
ers to offer higher and higher prices and the 





spiral started. Where it would stop hardly 
anybody knew. George Roscoe of the National 
Electrical Contractors Assn., who predicted 
that for the next six months to a year the cop- 
per situation would be “completely out of 
control,” thought that it would go to 45¢ or 
higher. But he believed the shortage would 
get better next spring. 


Damage at the source. Flood damage to 
the big brass works of Connecticut—they sup- 
ply approximately 30% of the nation’s brass 
mill products — seemed like the near-final 
straw for the topsy-turvy copper industry. 
George Proffitt, executive secretary of the 
Copper & Brass Warehouse Assn. in Wash- 
ington, ran a survey Sept. 1, reported that a 
critical situation had been made “even more 
serious” and added that he saw “no hope of 
any real quick solution.” The average copper 
warehouse, he said, contained less than a 
three-weeks supply of rods, bars and sheets, 
compared to the usual three-months supply. 
In mid-month, the Office of Defense Mobiliza- 
tion diverted 11,000 tons of copper from its 
stockpile of strategic materials for the use of 
private industry. Spokesmen for copper and 
brass fabricators said this will fall far short 
of the industry’s needs. 

The best that could be hoped for in the 
flood-damaged areas was that plant operation 
would be restored as soon as possible and that 
some of the work could be shifted to other 
factories. The American Brass Co., for ex- 
ample, whose plants in Waterbury, Ansonia 
and Torrington were hardest hit of any in the 
area (estimated damage of $12-15 million) 
had ‘diverted 95% of incoming raw materials 
to three Western plants, where work had been 
put on a round-the-clock schedule. President 
John Coe Jr. agreed that the building industry 
would be temporarily hurt, but asserted that 
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the pinch would be of only a rew months dura- 
tion. A difficulty with parceling the work out 
to branch factories was that the substitute 
works did not always have the facilities to 
turn out items formerly made at headquarters. 
In the case of American Brass, for example, 
copper tubing—a big production item in 
Waterbury—could not be made on as large 
a scale in the western plants. 


When does it start? The two major ques- 
tions confronting home builders were 1) how 
long will the copper-brass shortage affect 
building materials and 2) what will happen 
to prices. The average $20,000, copper-wired, 
copper-piped house uses about $400 worth of 
copper products. Hand in hand with estimates 
of a real pinch before December came predic- 
tions of price increases. But evaluations from 
those in close touch with the situation varied 
by locale and type of business. 

Irwin Jalonack, formerly adviser to Big 
Builder William Levitt, reported that plumb- 
ing equipment inventories were short but 
bronze and brass hardware in general was not 
in tight supply. He pointed out that much 
downspout and gutter production is now based 
on aluminum (Levitt has been using alumi- 
num flashing instead of copper for the past 
four years) so that builders are less pinched 
for them than might be expected. Jalonack 
was sure that the price of plumbing equip- 
ment would go up in a matter of weeks. 

William Berken, vice president of Central 
Queens Electrical Supply Corp. on Long 
Island, reported that the company has met 
“five or six increases” in the price of copper 
wiring ,in the last three months. The price 
has increased, overall, about 75%, he said. 
The company had run out of one type of wire 
cable used in big building, said Berken, but 
still has enough supplies for home building 
for 60 to 90 days. His summation: “The bal- 
ance of the year is going to be tough.” 

Dr. Joseph Zimmerman, editor of the Daily 
Metal Reporter and one of the nation’s lead- 
ing experts on nonferrous metals, cautioned 
against placing a dollar value on the price 
increase in fabricated copper and brass items 
that must result from the recent jumps in 
cost of copper. He pointed out that many 
fabricators who placed orders 30 to 60 days 
ago will have to pay the higher price, since 
rates are contingent upon the price of copper 
the day the order is shipped. He also em- 
phasized an important sidelight of the copper 
spiral, i.e., that such an upsurge encourages 
competing materials. In the present instance, 
main competitors are aluminum, galvanized 
materials and plastics. (Aluminum, by weight, 
costs about half as much as copper.) “The 
higher the price of copper,” said Dr. Zimmer- 
man, “the greater the possibility of the use 
of substitutes.” 

George Roscoe of the National Electrical 
Contractors, while agreeing that aluminum 
could become a strong competitor with copper, 
especially for outdoor wiring, explained that 
the price of copper is not always the deciding 
factor in the end cost of copper wire. Bigger 
factors: cost of insulation, labor, packaging. 


Colored plumbing and cement. Another 
deleterious effect of the floods, from the build- 
ing materials point of view, was that putting 
the damaged towns in shape again would pres- 
sure the demand for certain key items still 
further. “No question about the damage the 





flood will do to home building,” said Hartford 
Builder Louis Beckanstein. “It has already 
affected us because a lot of allocated mate- 
rials are being shifted to flood areas.” Beck- 
anstein said plaster board was especially 
scarce. He was having trouble finding gyp- 
sum, plumbing materials, brass and enamel- 
ware. “No question but that prices are up,” 
he added. Perry Lewis, manager of the Hart- 
ford Building Supply Co., said the floods had 
“thrown the market for a loop,” stated that 
cement might become unavailable in his area 








in the next few months and that glass and 
fiber boards were tight. 

The copper situation in parts of Minnesota 
had become a matter of concern. An execu- 
tive of the Crane Co., a big supplier in the 
state, commented: “I’m picking up copper 
tubing any place I can get it and of course the 
prices are completely out of line.” Said Larry 
Nelson of the Minneapolis Home Builders 
Assn.: “We have had a little trouble getting 
some bathroom fixtures, but our real prob- 
lems right now are gypsum lath and glass.” 


Can flood insurance be written? Experts say 
‘impossible’ but FHA studies how fo do it 


In the wake of the floods came the perenni- 
ally sticky question: how—if at all—can flood 
insurance be written on real property? 

Only six days after viewing the damage 
from a_ helicopter, FHA Commissioner 
Norman Mason grabbed 
the ball. “There is a 
glaring need for some 
type of protection,” said 
New Englander Mason, 
“and the problems are 
such that this seems to 
be a field in which the 
government must take 
the initiative.” 

Mason was right about 
one thing. Any plan for 
nationwide flood insur- mason 
ance would certainly 
need initiative from the government. There 
have been moves in the past to get such an 
insurance bill before Congress, but they have 
always been shelved. Private insurance com- 
panies abhor the idea of flood insurance. 

Nevertheless, Mason announced that a 
special FHA committee would “explore every 
possible means of protection” and a week 
later HHF Administrator Albert M. Cole met 
with representatives of the insurance industry, 
federal housing aides and staffers of inter- 
ested congressional committees. Results were 
meager. The view of the insurance men 
seemed to be unchanged: insurance against 
peril of flood cannot be successfully written. 





No spread possible. The insurance com- 
panies’ distaste for such insurance is based 
on the proposition that the only people who 
would buy it would be those most exposed 
to flood danger. The fact that such customers 
constitute only a small percentage of all 
property owners would put the premiums 
prohibitively high. It would seem equally 
unfeasible to include flood damage in all 
extended-coverage policies, thereby charging 
the high-ground home owner for the people 
who live by the river-bottoms. 

Insurance men think the answer is more 
flood control. Said the Insurance Executives 
Assn. of New York in a report a few years 
ago: “As a long-range program, it appears 
that an accelerated flood control program sup- 
plemented by such relief payments as are 
necessary on account of flood damage would 
be more in the interest of the public than a 
program of so-called ‘flood insurance’ which 
could not be self-operating.” 


The long pull. Government and private 
agencies meantime worked to aid flooded home 


owners. NAHB sent a task force from its 
construction and field service departments to 
the disaster scene. Association members con- 
centrated on technical problems of house re- 
construction and said they would help home 
owners guard against any crooked repair op- 
erators, 

Red Cross figures showed that 1,326 homes 
had been completely destroyed; 4,808 had suf- 
fered major damage and 14,570 had been 
damaged to some degree. The Civil Defense 
Administration said the biggest unsolved prob- 
lem was to “provide permanent housing for 
families who have lost everything [i.e., their 
house] in the flood and have absolutely no 
resources to provide for themselves.” FHA 
put its disaster loan program into effect, re- 
laxing newly-tightened credit restrictions. This 
permits 100%, 30-year mortgages up to $7,000 
if the buyer has suffered loss from a major 
disaster. Lenders were authorized to work out 
with the mortgagor temporary suspension of 
payments on mortgages or Title I repair 
loans. 

FHA will not reimburse a lender for a 
house that is completely destroyed by flood. 
Not so with VA-guaranteed homes. VA will 
pay the lender off, but the owner of the de- 
stroyed home is still responsonsible for the 
mortgage; VA expects him to pay. 


FHA called a ‘monstrosity’ 
by Wall Street magazine 


Barron’s, the financial weekly (circ.: 53,742), 
thinks US housing policy needs a major over- 
haul, including “a complete reorganization” 
of FHA—which it called “an architectural 
and economic monstrosity.” 

In the front-page editorial of its Sept. 5 
issue, Barron’s was particularly critical of the 
“vast proliferation” of FHA activities, which 
now include even the underwriting of trailer 
camps. It said: “The current slump in rental 
housing, which contrasts so strikingly with the 
frenzied activity in this realm right after 
World War II, may justly be laid at FHA’s 
door. Such great power, no matter how wisely 
used, must inevitably hold perils for both the 
construction industry and the US economy as 
a whole.” 

The magazine also criticized FHA for what 
it said was its instinctive tendency to shy 
away from putting on the brakes when neces- 
sary. “What must be curbed in housing today 
is not so much easy morals as easy money,” 
said Barron’s. 
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Builders, S&L men move 
to bury the hatchet 


Builders and savings and loan leaders have 
taken the first step aimed at healing the rift 
between them. 

For years, many savings and loan execu- 
tives have looked askance at the FHA which 
home builders regard as their life blood. As 
House & Home editorialized last month in 
urging the two groups to get together, sav- 
ings associations seldom skipped an oppor- 
tunity to snipe at FHA and the new competi- 
tion it brought into mortgage lending. When 
home builders this year went out of their way 
to urge Congress not to give the savings asso- 
ciations what they most wanted—independ- 
ence for the Home Loan Bank Board—some 
S&Ls began retaliating by resigning their 
membership in local NAHB chapters (among 


them: US Savings & Loan League President 
Howard Edgerton’s California Federal S&L). 

As relations worsened, some builder spokes- 
men were predicting congressional investiga- 
tion of savings and loan deals involving con- 
version of full-reserved federal S&Ls into 
state chartered stock associations, with big 
profits to the promoters. 

Last month, the wind had shifted. At the 
request of President Earl W. Smith of NAHB 
and President Edgerton of the US Savings & 
Loan League—both Californians—a local 
committee met in Los Angeles to try to figure 
out how to bury the hatchet. After a one-day 
huddle, the seven committeemen adopted a re- 
port urging creation of a standing committee 
from both groups to confer and seek agree- 
ment on future proposals before Congress. 

This was a trial balloon. At mid-month, 
copies were circulating widely among builders 






and lenders. Here is what George M. Eason, 
Gunther Shirley and Roy Crocker (for the 
savings and loans) and Milton Brock Jr., Ben 
Deane, Walter Keusder and Irving C. Jordan 
(for the builders) reported: 

ea A lack of communication and coordina- 
tion between NAHB and the US Savings & Loan 
League has caused a breach in relationship detri- 
mental to our common interests. There are so 
many areas of agreement and so many areas of 
common interests between the two industries that 
cooperation is strongly advisable. 

“It is therefore recommended that in matters 
affecting both the Savings and Loan Industry and 
the builders represented by NAHB, consultation 
should be held between the two prior to a stand 
by either on any legislative proposals of inter- 
est to either or to both. 

“A standing committee composed of members 
of both organizations should be set up to cover all 
questions affecting the two industries... .” 











Housing experts rap unhooking of public housing, urban renewal 


Did Congress throw away the gains of the 1954 Housing Act by the changes written into the 


1955 Act while the administration slept? 


Yes, say some of the nation’s top housing experts questioned by Houst & Home. 


Most 


of them deplored the new military housing program and unhooking public housing from 


the “ 
replies: 


workable program” 


James W. Rouse, Baltimore mortgage banker 
and chairman of the urban redevelopment 
subcommittee of the President’s housing 
policy advisory committee of 1953: “Con- 
gress dealt a serious blow to the developing 
campaign to rid our 
cities of slums by free- 
ing public housing 
from urban renewal. 
Congress last year said 
simply that federal 
aids for slum elimina- 
including public 
housing, should be ex- 
tended only to cities 
which were facing up 
to their slum problem 
with a workable pro- 
gram. This is only mak- 
ing the cities do what everyone says and 
knows they ought to do. It has emphasized 
the necessity for good planning, good zon- 
ing, housing law enforcement as well as 
clearance of worn-out units. Now cities 
which are unwilling to take these steps can 
rely instead on public housing alone. Con- 
gress thus rewards the do-nothing cities. 
“The new military housing provisions are 
absurd. The interest rate is unrealistic. All 
appraisal standards are removed and the 
conditions which gave rise to the 608 diffi- 
culties are recreated. The Dept. of Defense 
will now guarantee the FHA on loans which 
the FHA finds unsound. The FHA will then 
insure a loan which no lender wants to 
make and FNMA will buy the loan to pro- 
vide a market at an unmarketable interest 
rate. This is government running in a circle, 
guaranteeing, insuring and lending to itself.” 


tion, 





ROUSE 


James Downs Jr., Chicago housing and re- 
development coordinator: “Freeing public 


housing from urban renewal was a silly, un- 


requirements of urban renewal. 


Pertinent excerpts from their 


fortunate thing to do. The theory of the 
1954 Housing Act was to get American cities 
to raise their living 
standards instead of 
just providing new 
housing. Now Con- 
gress has thrown away 
one of the levers they 
had for getting that 
done.” 

Does this rob cities 
of slum-clearing incen- 
tive? “I think it will 
be true in some cases. 
But for any city that’s 
on the ball, this won’t 
make any difference.” 


Moffett Studio 
my 





Ferd Kramer, Chicago mortgage banker: 
“Urban renewal has gone very slowly be- 
cause it was so new. New laws had to be 
tested in courts, which slowed up the proc- 
ess, I think renewal programs will go on 
much faster than ever before. 

“{Public] housing ought to be available 
to anyone who is eligible [not] only to fam- 
ilies being removed from [renewal] areas.” 


Walter Daran Phillips—Black Star 





KRAMER 


PATRICK 


Robert B. Patrick, financial vice president, 
Bankers Life Co., Des Moines, and member 
of the President’s housing policy advisory 
committee of 1953: “I do not think that 
many parts of [the 1955 law] can be con- 
sidered as good legislation. I was rather 
surprised that the President thought the de- 
sirable parts outweighted the undesirable 
sufficiently to sign it.” 


George L. Bliss, president of Century Federal 
Savings & Loan Assn. of New York and 
chairman of the housing credit subcommittee 
of the President’s housing policy advisory 
committee of 1953: “The Congressional de- 
cision to remove the 
Home Loan Bank Sys- 
tem from HHFA indi- 
cates the conclusion of 
Congress that a pri- 
vately owned, business- 
type operation which 
entails no cost to the 
taxpayers, does not be- 
long within an agency 
which is an official arm 
to administer the polli- 
cies of the administra- 
tion in power. This 
action is akin to that when the Federal Re- 
serve was freed from domination of the 
Treasury. The President was poorly advised 
when he objected [to HLBB independ- 
ence |.” 

Untying public housing and workable 
programs is “a basic weakness of the Act. 
One of the most important recommendations 
of the President’s Advisory Committee was 
that before any community could qualify for 
federal financial aid in housing problems, 
it should demonstrate that it had first made 
a reasonable effort to mobilize its own efforts 
to solve those problems. The only objection 
came from those who would put the govern- 
ment in the housing business, regardless of 
principles, and local politicians whose major 
policy is to seek a never-ending flow of 
federal funds. In any event, public housing 
becomes a grab bag again.” 


Walter Bennett 
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Mr COR. Metal Lath and accessories 


for fire-safety, permanence, lasting beauty 

















SMALMESH METAL LATH 


A general utility lath. Can be readily bent or formed 
for furred or ornamental members. Due to the small, 
rigid mesh, a minimum of plaster is required to produce 
a perfect key. 

SHEET SIZE: 27” x 96”, packed 10 sheets (20 sq. yds.) per 
bundle. All sheets squared on both ends. 

MATERIALS AND WEIGHTS (ib. per sq. yd.): Copper Alloy 
Steel, Painted — 2.50 Ib., 3.40 Ib.; Galv. Sheet Steel, 3.40 Ib. 













SUPER-EX CORNER BEAD 


Combines advantages of Expansion and Solid Wing 
corner beads. Strong, straight nose reinforced by two 
solid flange sections, strengthened by corrugations. In- 
tegral expansion flange makes excellent plaster bond, 
simplifies erection. 

MATERIAL: 26 ga. Sheet Steel, Galvanized 

LENGTHS: 7, 8, 9, 10 and 12 ft. 

WEIGHT (1 Ib. per 1,000 lin. ft.) 270 Ib. 

PACKING (per carton): 7 ft. — 80 pcs.; 8 ft. — 70 pes,; 
9 ft. — 60 pes ; 10 and 12 ft. — SO pes. 
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SPECIALMESH METAL LATH 


A rib lath for walls and ceilings. Saves plaster; pro- 
vides excellent bond. Ribs 34” wide; 156” on centers. 
Cross strands at 4” intervals, reinforced by stiffening 
members (two between each pair of ribs). Sheets 
squared on ends. ‘Well suited to “‘two-coat work" or 
“back plastering.” 

SHEET SIZE: 27” x 96”, packed 10 sheets (20 sq. yds.) per 
bundle. 

MATERIALS AND WEIGHTS (per sq. yd.) Copper Alloy Steel, 
Ptd. — 2.75 \ib., 3.40 lb. 












No. 1 EXPANSION CORNER BEAD 


Wide expanded metal wing integral with nose of the 
bead — plaster keys right up to nose; effective plaster 
reinforcement exactly where needed. 

MATERIAL: 26 gauge Sheet Steel, Galv. 

LENGTHS: 7, 8, 9, 10 and 12 ft. 

WEIGHT: (ib. per 1,000 lin. ft.}: 210 Ib. 

PACKING (per carton) 7 and 8 ft. — 80 pes.; 9, 10 and 
12 ft. — 60 pes. 
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3,” STAY-RIB METAL LATH No. 2 


Ideal self-furring lath for wide ceilings or wall spans 
and for floor reinforcing over steel joists. 3@” heavy 
ribs spaced 4.8” on centers. Five stiffening members 
between ribs. Connecting strands at 3" intervals. 
Rigidity of ribs saves labor and material when supports 
are widely spaced. 

SHEET SIZE 24” x 96”, packed 9 sheets (16 sq. yds.) per 
bundle. 

MATERIALS AND WEIGHTS (per sq. yd.): Copper Alloy Steel, 
Ptd. — 3.40 Ib., 4.00 Ib. 








MILCOR ARCH BEAD 


Used straight or curved. Snip one or both flanges with 
tin snips: Bead can then be formed easily into a smooth 
arc, without kinks or breaks in the nose, by applying 
slight pressure with the hands. 

MATERIAL: 26 gauge Sheet Steel, Galv. 

LENGTHS: 7, 8, 9, 10 and 12 ft. 

WEIGHT (lb. per 1,000 lin. ft.): 175 Ib. 

PACKING (per carton): 7 and 8 ft. — 80 pes.; 9, 10 and 
12 ft. — 60 pes. 













No. 4 EXPANSION CASING BEAD 
{Also available with short, solid flange as No. 138.) 





For doors, windows and other openings. Applied be- 
fore plastering. Provides screed to which plasterer can 
work, Only smooth, quarter-round nose of casing bead, 
exposed after plastering. Integral Expansion Wing re- 
inforces plaster, Ridged flange insures tight fit to iamb. 
MATERIAL: 24 ga. Tight Coat Galv. Steel. 

LENGTHS: 7 ft., 7 ft. 3 in. and 10 ft. 

GROUNDS: 12 in. and % in. (Also 7% in., short flange only.) 
WEIGHT (ib. per 1,000 lin. ft.): 315 Ib. (Short Flange — 
235 Ibs.) 

PACKING (per ctn.) 7 ft. — 80 pes.; 7 ft. 3 in. — 80 pes.; 
10 ft. — 60 pes. 













MILCOR CLEAN OUT DOORS 


Convenient for removing acc of chimney de- 
bris. Door catch provides positive lock, prevents door 
from being blown open. Hinge design permits freedom 
of operation. Wide flanges on frame simplify installa- 
tion. Stamped from high grade, 16 ga. copper alloy 
steel. Furnished painted. Size 8” x8". Packed six 
doors per carton — shipping weight: 19 Ibs. 


or 


















No. 66 EXPANSION CASING BEAD 
(Also available with short solid flange) 


Square design with 3/16” return. Expansion Wing fea- 
ture affords excellent plaster bond and reinforcement; 
minimizes plaster cracking. Ridge in nailing flange 
insures tight fit. 

MATERIAL: 24 ga. Tight Coat Galv. Steel. 

LENGTHS: 7 ft., 7 ft. 3 in. and 10 ft. 

GROUNDS: 1; in. and ¥% in. (Also 7% in., short*flange only). 
WEIGHT (lb. per 1,000 lin. ft.): 260 Ib. (Short flange — 
240 Ibs.) 

PACKING (per cin.): 7 ft. — 80 pes.; 7 ft. 3 in. — 80 pes.; 
10 ft. — 60 pes. 
















MILCOR METAL ACCESS DOORS 


For easy access to utility systems without damage to 
walls. Spring hinge allows opening to 175°. Number 
of hinges varies with size of door. Doors removable. 
STYLES: For plastered walls; Style ‘‘K'' with expansion 
wing, Style ‘‘L'’ with solid flange. Style ‘‘M'’ for non- 
plastered walls. 

SIZES: 8” x 8” to 24” x 36”. 

tr aTERIALS: Door 14 Ga. Steel; housing 16 Ga. steel. Gray 
primer painted. 

LOCKS: Flush cam type; number vartes with size of door. 
Cylinder lock with key furnished at extra charge. 
PACKING: One per carton. 


















MILCOR CORNER-EX 


Finished edges. Center rib guides Corner-Ex accurately 
into corner. Design and contour eliminate any projec- 
tions interfering with plastering. Wired together in sub- 
bundles of 25 pes. each. Packed three sub-bundles (75 
pcs. — 600 ft.) per carton. 

SUZUS: 2” an 2” 96*; 3” a 3” = OH” 

WEIGHTS (ib. per 1,000 lin. ft.): 2” —100 Ib.; 3”—140 Ib. 
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<INLAND> STEEL 
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Congress starts investigating housing again 


—this time with accent on shoddy building 


Here come the investigators again! 


Three Congressional committees are start- 
ing out to spend the fall examining the work- 
ings of the housing industry—from Idaho to 
Alabama. 

Their hearings promise to be largely un- 
sensational. But many a builder may be in 
for unpleasant local publicity as complaints 
of shoddy construction are aired. All three 
committees have indicated an interest in the 
subject, which involves how the builder war- 
ranty is working. 


The lineups. A subcommittee of the House 
banking committee (Rep. Albert Rains, 
chairman) had the broadest agenda. It will 
delve into as many as 
seven topics — from 
what’s wrong with FHA 
Sec. 220 to the Volun- 
tary Home Mortgage 
Credit Program—start- 
ing with a hearing in 
New York Oct. 5. The 
Senate subcommittee on 
housing (Sen. John 
Sparkman, chairman) 
sent its staffers scouting 
for more pay dirt last 
month after publishing 
a progress report on hearings and round 
tables held earlier. 

A House veterans affairs subcommittee 
(Rep. Ed Edmondson, chairman) _ started 
work last month with three sessions in Cali- 
fornia. 

The hearings hummed with complaints of 
defective construction, buck passing in build- 
ers’ offices and sloppy repair jobs on VA- 
guaranteed homes. In Merced, Robert Clark, 
representing 41 home owners in the Sierra 
Gardens subdivision (C. R. Tisher, builder), 
said his clients had trouble getting the man- 
agement to correct deficiencies ranging from 
cracked patios to sagging roofs. When the 
repairs were made, he added, the tile was 
frequently mismatched or the paint was 
splattered carelessly. Some owners said that 
they were charged $2 a day rent between 
the time they moved in and the date their 
deeds were recorded. 

In Redding, the subcommittee heard simi- 
lar complaints from occupants of the Layton 
Oaks subdivision, built by Beresa, Inc. of 
Chico. (The American Legion of California 
had previously called for prompt action to 
correct deficiencies in VA homes in Redding 
and Burney.) Inadequate bracing in roofs 
and floors was a prominent complaint from 
owners in the Redding project. President 
R. E. Reilley of Beresa, Inc. said the brac- 
ing was reinforced when the need became 
apparent, 

In Los Angeles, the course of the investiga- 
tions changed. Four veterans testified they 
had made profits up to $400 by relinquishing 
rights to VA-guaranteed houses which they 
never intended to occupy. All four said they 
had dealt with a real estate man named James 
B. Hickey (he was at the hearing, but re- 
fused to testify). Two said they had no idea 
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EDMONDSON SPARKMAN 


the practice was illegal. Howard F. Baker of 
the Los Angeles office of the General Account- 
ing Office told the committee that a spot check 
of VA loans in the area over a two-year period 
showed that about 6.3% were misused. Chair- 
man Edmondson said the committee had found 
such abuses “common in big building areas 
throughout the country.” 


Show on the road. The Rains committee 
(he is an Alabama Democrat, as is Spark- 
man) will tackle its big agenda with the idea 
of touring the nation to find out what is wrong, 
then confronting Washington administrators 
with sharp questions. Said Rains: “We’ve de- 
cided the best way to find out why slum clear- 
ance and urban renewal programs haven’t got 
off the ground is to go directly to the cities 
and hear the people who have had practical 
experience.” 

Other matters to probe: housing for the 
aged, why FHA’s rental housing programs are 
not working, the availability of mortgage 
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credit, operation of FNMA, farm housing. 
The committee will be in New York Oct. 5, 6 
and 7, Newark Oct. 11 and Philadelphia Oct. 
12 and 13. Tentative plans call for hearings 
in Chicago Nov. 10 and 11 and one-day stands 
in Omaha Nov. 13 and Idaho Nov. 14. Then 
comes the coast (Los Angeles, San Francisco), 
probably a swing through the South (New 
Orleans, Birmingham) on the way home. 
Committee members: Hugh J. Addonizio (D, 
N. J.) William A. Barrett (D, Pa.), Barratt 
O'Hara (D, Hl.), Thomas L. Ashley (D, 
Ohio), Ralph A. Gamble (R, N.Y.), Henry 
O. Talle (R, Iowa), Gordon L. McDonough 
(R, Calif.) and William B. Widnall (R, N.J.). 


Pulling both ways? Sen. Sparkman—who 
declared several months ago that the chief 
aim of his committee would be “to find and 
eliminate flaws in. the administration of the 
various housing programs’— issued a 20-page 
report stating that more effective inspections 
are needed by both FHA and VA and declar- 
ing that operation of the builder’s warranty 
law “has been ineffective for many home own- 
ers and could be ineffective for a great many 
more this year. This situation exists because 
of the premature destruction of FHA records 
affecting VA-guaranteed loans.” 

Said Sparkman: “Both FHA and VA failed 
to coordinate their efforts to make this pro- 
vision effective until the subcommittee dis- 
covered that their failure to do so threatened 
thousands of veterans. . . .” 

Sparkman is expected to continue his ex- 
amination ‘of housing policies in line with his 
previously-stated goals (Sept., News). Com- 
mittee members: J. W. Fulbright (D, Ark.), 
Paul H. Douglas (D, Ill.), Herbert H. Leh- 
man (D, N.Y.), A. S. “Mike” Monroney (D, 
Okla.), Homer E. Capehart (R, Ind.), Irving 
M. Ives (R, N.Y.), Prescott S. Bush (R, 
Conn.), Frederick G. Payne (R, Me.). 


Cry rises for metropolitan governments 
to end suburban chaos, school shortages 


Home builders are beginning to get help for 
their community facilities problem from an 
unexpected quarter. 

Across the nation editors and officials were 
beginning to talk up the idea of metropolitan 
government to cope with such metropolitan 
problems as water supply, sewage, schools 
and roads. 

The idea itself was not new. Toronto, 
Canada has had a limited metropolitan gov- 
ernment since Jan. 1, 1954. It is the first of 
its kind in North America. And it is working 
well enough so that many a US city beset with 
inadequate tax revenue for needed services, 
has sent teams of experts to study how Toronto 
does it. 


How it works. Toronto does it by letting a 
metropolitan council cope with area-wide 
problems that defied solution by voluntary co- 
operation between Toronto and its 12 suburbs. 
The council runs water supply, sewage dis- 
posal, planning and construction of arterial 
highways, education, transit, tax assessments, 
metropolitan parks and greenbelts and capital 
outlays (through control of debentures). 





Left to the old municipalities are police and 
fire departments, garbage disposal, sidewalks, 
public health and sanitation, distribution and 
sale of electricity, libraries, financial aid to 
hospitals, licensing and local regulations and 
the direct levy and collection of taxes. Other 
matters are controlled locally but subject to 
the authority of the metropolitan council: 
public housing and redevelopment, local plan- 
ning, zoning and subdivision control, local 
sewage connections, streets, traffic control, re- 
lief and some other welfare services. 

The biggest hurdle was getting the muni- 
cipality of metropolitan Toronto created. The 
problem: opposition of the suburbs—all jeal- 
ous of local autonomy. Only the fact that the 
Conservative Party enjoyed an overwhelming 
majority in the Ontario provincial legislature 
permitted farsighted party leaders to ram the 
measure through. 


Boost in Chicago. South of the border, 
public discussion of metropolitan government 
has not yet come to grips with politics. The 
first thing is to get a lot of people and organi- 
zations stirred up about it. 
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No. 1 stirrer this season is Chicago’s rotund 
Mayor Richard Daley. Welcoming August’s 
conference of governors, Daley said: “The 
need for integration of certain governmental 
functions can not be disputed. . . . The resi- 
dents of the city, its industry, its commerce, 
indeed its municipal problems, are inescap- 
ably immersed in the larger metropolitan 
scene. Certain of these can no longer be ef- 
fectively handled with the antiquated ma- 
chinery of government adapted to a horse and 
buggy era.” 


Mayor Joseph S. Clark Jr., of Philadelphia 
was already on record with similar sentiments. 
Said he: “The city resident who fled to the 
suburbs is beginning to realize he did not es- 
cape his problems. Like the ostrich, he mere- 
ly put his head in the sand. Yet government 
largely is powerless to help him because gov- 
ernment powers are scattered among town- 
ships, boroughs, counties and cities, no one of 
which can provide the area-wide solutions 
that are necessary.” 


Miami and Dade County, Fla., are con- 
sidering a detailed plan for metropolitan 
government. The Public Administration Ser- 
vice, after surveying the problem last year 
under auspices of the University of Miami, 


SIDELIGHTS __ 


Russians to be guests of NAHB 


US home building will get a lot of publicity this 
month via the Russians. 

Ten Russian housing officials accepted NAHB 
President Earl Smith’s invitation to tour Amer- 
ica for a month as guests of the association to 
see how home building works here. 

Smith asked Soviet Ambassador Georgi Zarou- 
bin to clear the way for a contingent of six 
visitors. The Russians decided to send ten. 
They were scheduled to arrive Oct. 2 in time for 
dedication of NAHB’s National Housing Center, 
will then tour the nation examining all types of 
housing and visiting materials manufacturers. 
Stopovers tentatively agreed upon: New York, 
Boston, New Orleans, Tyler, Tex., Austin, Los 
Angeles, San Francisco, Tucson, Seattle, Chi- 
cago, Ft. Wayne and Cleveland. 


More signs of credit tightening 


There are more signs that the administra- 
tion means to screw the lid down on easy 
credit 

Eleven of the 12 Federal Reserve Banks had 
raised their discount rates to 244%. the 
second jump since early August for all except 
the Cleveland bank, which had gone from 
134% to 244% in one move. Only Boston was 
still at 2%. Bank reserves had thus tightened 
across the nation and in New York average 
negative free reserves doubled the first week 
in September from the previous week—the 
tightest squeeze since early April of °53. 

The Home Loan Bank Board notified the 
11 federal home loan banks to observe a 
tighter policy in credit advances to their 
4,.200-member savings and loan institutions. 
The banks were told to urge members to 
follow a program under which they would 
make new loans out of mortgage repayments. 
Outstanding advances were at an all-time 
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recommended that Miami and the county’s 25 
other municipalities give up control of water 
supply, sewerage, waste disposal, major streets 
and expressways and long-range planning. An 
1l-man board of metropolitan commissioners 
would take over, much as in Toronto. 


Press support. Big city newspapers, long 
mute on suburban problems, now have begun 
to discuss among themselves what to do about 
suburban papers’ rising circulation and ad 
revenue. Whether or not this is their motiva- 
tion, one development has been an upsurge 
in editorial demands for regional planning 
and government. Samples: 

> The Cleveland Plain Dealer, taking note of 
rising taxes as suburbs struggle to provide 
schools for new children, declared: “Part of 
the answer, along with the best housekeeping 
that officials can accomplish, is in unification 
of some or many services under county-wide 
regulation.” 

>The Detroit News, noting that suburban 
Livonia cannot open three needed new schools 
this fall for lack of sewer connections and has 
banned building of new homes (July, News), 
called for “an overall authority able to antici- 
pate and make orderly provision for such 
growth problems.” 





high of $1 billion—up from $630 million in 
July 1954. The Board also decided to keep 
last month’s debenture issue down to $75 
million (at a whopping 2%% interest). Cur- 
rent demand would have required a $300 mil- 
lion issue. The debentures raise money which 
the FHLB loans to members, which pledge 
mortgages as security, use the money to make 
more mortgage loans. 

The mortgage market reacted to such fiscal 
maneuvers with jitters. Half of House & 
HomeE’s mortgage quotations panel (see p. 
48) reported discounts increased last month 
as much as 2%. One declared the market 
stood on the brink of a “substantial change,” 
noted that two competitors had just asked 
him to take over some of their loans. Brokers 
with uncovered commitments and builders 
putting up projects without a mortgage take- 
out at a firm price may get caught in a fall- 
ing market, he warned, and have to shave 
profits 1 or 2 points to stay in business. 

One aspect of credit expansion seemed to 
have received more criticism than it was 
due. The Federal Reserve Board finished 
a survey of mortgage warehousing among its 
members, put its total as of mid-August 
at $1.3 billion. This was an increase of 
$737 million in a year. Even if the increase 
of $530 million in Home Loan Bank ad- 
vances is added to this figure, the total in- 
crease in short-term funds tied up for mort- 
gages amounts to only $1.16 billion, less 
than 5% of the now-expected $25 billion 
total home mortgage lending this year. 


Park sites (cont’d) 


Houston home builders have come up with 
one of the industry’s boldest plans for getting 
park sites into big subdivisions. 

They asked Houston’s city planning com- 
mission to let subdividers reserve land for 


>» The Chicago Daily News, deploring the fact 
that the suburb of Wilmette (which draws its 
water from Lake Michigan) nearly ran out of 
water for lack of pumping and storage capa- 
city, declared: “Experiences like this, and dif- 
ferent kinds of experiences just as bad in 
many towns, should make suburbanites more 
receptive to new suggestions for reorganizing 
the political patterns in a metropolitan com- 
munity.” 


Wasted tax money. A University of 
California study by Samuel C. May and James 
M. Fales of its Bureau of Public Administra- 
tion found that local home rule was costing 
California taxpayers uncounted thousands of 
dollars in duplicate public services. Instead 
of self-determination, said the professors, 
home rule should be in area-wide units—as 
big as the nine counties bordering San Fran- 
cisco Bay. 

Talk like this was a good distance from 
the practical problems of developing a new 
subdivision. But such talk is the inevitable 
first step towards action. Builders who want 
to help shape the rules under which they will 
do business in the future have already—as in 
New Jersey—begun working with officials to- 
ward such solutions, 


future parks when they file plats, on these 
terms: 1) reservation to last no more than 
two years from preliminary plat submission, 
2) price to city to be developer’s acquisition 
cost plus cost of on- or off-site improvements 
he installs plus 5% interest on capital tied 
up by the reservation. The builders asked 
that park sites be limited to 5% of tract 
acreage and shaped so developers could use 
them for homes if the city decides against a 
park, 


s 
Materials caravan starts tour 
Inside a 35’-van, largest allowed on most high- 
ways, a $200,000 building materials and equip- 
ment exhibit began a seven-month, 36-city tour 


last month. 
The Producers’ Council’s ‘‘Caravan of Quality 
Building Products and Modular Application’”’ 





CARAVANERS BENNETT, DOWNS, GILLETT 


began its 25,000-mi. travels in Chicago. On 
hand to see it there (photo, above) were Presi- 
dent Harry W. Bennett of the Chicago chapter 
of the Producers’ Council, John R. Downs of 
NAHB and Council President William Gillett. 
Commented Downs: ‘‘The caravan has real 
fresh ideas that the home builder can put to 
profitable use.’’ 

One idea the caravan will plug hard is modu- 
lar measure, the AlA-backed system of dimen- 
sioning materials in units of 4’ to assure that 
materials made by one manufacturer will fit 
in with those produced by another. 
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ONLY Clamour OFFERS YOU 
ALL OF THESE FEATURES! 








Exclusive ORGANIZED PACKING! 
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The New Standard of Value 


ALUMINUM SLIDING 
GLASS DOORS 


@ GLAMOUR Sliding Glass Doors are available 
K.D. in multiples of 3 ft. (6-9-12, etc.) or 4 ft. 
(8-12-16, etc.). Overall height, 6410”. No extra 
mullions needed in any of our multiple door units. 


@ GLAMOUR units are architecturally symmetri- 
cal, designed with separate frame and two separate 
door panels for simplified assembly and installa- 
tion. 


@ 6063-T5 Satin finish, thick aluminum — heat 
treated, rustproof — protected against moisture, 
abrasion and staining by our own “Glamourited” 
process. 


@ Full width jambs. 


@ Square tube door frame sections for full strength 
and rigidity. Mitred corners assembled with heavy 
wrought aluminum angles. 


® Sliding panel can be removed easily without dis- 
mantling door. 


e Bottom mounted adjustable rollers. Rollers 
adjustable after installation without removing 
frames. Rollers replaceable without dismantling 
door. 


SPECIAL PRICES TO BUILDERS 
AND ARCHITECTS! 





GLASS WALL DOR CORP. 
4723 N. PULASKI RD., DEPT. HH 
CHICAGO 30, ILLINOIS 
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Custom Quality at Standard Prices 
Compare these features for the proof! 


MAIL THIS COUPON FOR THE FACTS 


Please send me complete information and prices for 
GLAMOUR Aluminum Sliding Glass Doors. | am a 
ive se valve ea Distributor. 
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® Stainless steel roller track for lifetime wear — 

easily replaced if damaged. 

® Fool-proof cadmium plated adjustable latch. 

®@ Unique, stay-put wool pile weather-stripping, 

adjustable to seal at all times regardless of the 

level of the door or sill. Twin-sealed at locking 

stile and jamb. Weather-stripping replaceable 

without dismantling door. 

® No special tools required for assembly or instal- 

lation. 

© Pitched silf can be installed after flooring is laid. 

® Glass is installed from interior with easily re- 

movable aluminum bead—ideal for multiple story 

structures. 

®@ Glass set in vinyl channels — ELIMINATES 
PUTTY! 

@ For single glazing (%4¢”, 742”, 44”) or double 

glazing (1”). 

@ Assembly and installation screws are stainless 

steel or aluminum. 

® Top hung extruded aluminum framed screens 

(optional at extra cost), completely assembled 

with fly strip. 














A FEW EXCLUSIVE DISTRIBUTORSHIPS AVAILABLE. A FEW 
TERRITORIES OPEN FOR MANUFACTURER REPRESENTATIVES. 
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PEOPLE: FHA’s Meistrell named deputy HHFAdministrator; 


Arnold Chase succeeds ‘Pat’ Riley as BLS construction chief 


HHF Administrator Albert M. Cole dipped into 
FHA last month to flesh out the depleted roster 
of top HHF Aides. 

He named Frank J. Meistrell, 52-year-old New 
York lawyer who had been FHA’s general coun- 
sel since August 1954, as $15,000-a-year deputy 
HHF Administrator. The 
job has been vacant nearly 
a year—since William F. 
McKenna returned to his 
Los Angeles law practice 
after investigating the 
FHA scandals. 

A graduate of Princeton 
and Harvard Law Schools, 
Meistrell is a former sec- 
retary and assistant to the 
general counsel of Union 
Electric Co. of Missouri 
and a onetime counsel to 
Allstate Insurance Co. In 1953, Gov. Thomas E. 
Dewey of New York appointed him chief counsel 
to the Moreland Act Commission to investigate 
the administration and cost of workmen’s com- 
pensation in the state. At FHA, Meistrell headed 
up efforts to recapture mortgaging-out windfalls 
from 608 sponsors. In his new job, said Cole, he 
will concentrate on meshing urban renewal with 
the work of FHA, PHA and other HHFA subordi- 
nate agencies. 

Still unfilled in HHFA’s top hierarchy is the 
assistant administrator’s post vacated by Neal 
Hardy last summer when he joined NAHB. Other 
appointments in HHFA: 

Sidney Jagger, 32, 
Manhattan, Kan., politi- 
cian, farmer and agricul- 
ture teacher, as a special 
assistant to Administrator 
Cole. Jagger was brought 
to Washington from a job 
as Ft. Worth field aide in 
the Urban Renewal <Ad- 
ministration. He is a for- 
mer member of the Kan- 
sas legislature. Last year, 
he was deputy vice chair- 
man of the Citizens for Eisenhower Congressional 
Committee. He succeeds Ralph Homan, resigned. 
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FHA named six more new district office chiefs. 
Sidney E. Rosenblum became head of the Pitts- 
burgh, Pa. office succeeding Jesse F. Macfarlane. 
Attorney Rosenblum had been deputy state attor- 
ney general from 1939 until a few months ago. 
His father, A. M. Rosenblum of Sharon, Pa. is a 
realtor. 

Builder Charles R. Watson of Arkadelphia, 
Ark. was named Little Rock chief. John Nystul, 
acting director since last September, will remain 
as assistant, FHA said. The agency had an- 
nounced appointment of Builder Russell L. Mc- 
Lean to the job last March, but backed down 
when Sen. J. W. Fulbright (D, Ark.) objected 
that McLean had failed a civil service examina- 
tion for an FHA construction examiner in 1950. 

J. Lawrence Widman Sr., Asheville, N.C. sav- 
ings and loan official and former owner of South- 
ern Paper Products Co., was appointed FHA 
director for North Carolina, succeeding Roy C. 
Millikan, resigned. Baltimore Attorney Arthur W. 
Sherwood replaced Stratford E. McKenrick as 
FHA chief in Baltimore after the latter’s promo- 


tion to FHA zone commissioner for 13 northeast- 
ern states and the District of Columbia. Repub- 
lican Sherwood, a partner in the home building 
firm of Blair-Sherwood Co., was defeated for Con- 
gress in Maryland’s 4th district last year. 

In Salt Lake City, Henry P. Kipp, assistant vice 
president of Tracy Collins Trust Co. and former 
president of the Utah Apartment House Assn., 
became Utah FHA boss, succeeding Ivan Dahl. 
Conrad F. Becker, 49, former Illinois state trea- 
surer, was named director of the Springfield office. 
Becker, president of the First National Bank of 
Red Bud, Ill., had been an administrative assistant 
to Gov. William G. Stratton. 


Arnold £. Chase, Pentagon construction aide and 
former Bureau of Labor Statistics’ staffer, has 
succeeded Hersey E. “‘Pat’’ Riley as chief of BLS’ 
construction division. The division is responsible 
for the nation’s key hous === _iuaaer 
ing figures—starts, dollar p> fe} 
volume of construction, a 
housing characteristics, 

Riley, 41, a BLS man 
since 1934 and_ widely 
known head construction 
statistician for the last 10 
years, moved over to be- 
come deputy chief of BLS’ 
prices and cost of living 
division. He is _ being 
groomed to succeed Divi- 
sion Chief Dorothy Brady, 
who is leaving in a few months to do research. 

Chase, now 45, was born and schooled in Kan- 
sas, served as a lieutenant colonel in the China- 
Burma-India theater during World War II. From 
1946 to 1949, he was assistant chief of BLS’ con- 
struction division, then worked on construction 
economics for the Dept. of Commerce. During the 
Korean War, he headed the building materials re- 
quirements branch of the Natl. Production Au- 
thority. Since 1952 he had been an aide in the 
office of Franklin G. Floete, assistant defense sec- 
retary for installations. 






CHASE 


Paint Maker Harold Chadick McClellan, 58, of 
Los Angeles, board chairman (and former presi- 
dent) of the National Assn. of Manufacturers, was 
named assistant Secretary of Commerce for inter- 
national affairs by Presi- 
dent Eisenhower. Son of a 
small-town minister, Mc- 
Clellan worked his way 
through Occidental Col- 
lege, then went to work in 
a creamery, becoming sales 
manager in a year. In 1927, 
he bought a rundown paint 
company for $10,000, has 
since built Old Colony 
Paint & Chemical Co.’s 
gross to $3 million a year. 
In the last two years he 
has been active in foreign affairs. He made over- 
seas trips to Italy, Yugoslavia and Chile for the 
Foreign Operations Administration, served on 


FOA’s public advisory board. 
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Arthur W. Draper resigned after 15 years as 
vice president of Chicago’s famed Draper & 
Kramer, Inc., one of the nation’s largest mortgage 
banking firms, to move to St. Louis, where he 











will continue to be active in the mortgage and 
realty business “on a national scale.” His suc- 
cessor is Robert H. Pease, 48, University of Chi- 
cago graduate, who worked for Draper & Kramer 
for 18 years before going to Detroit as president 
of Detroit Mortgage & Realty. 





Mayor Richard J. Daley of Chicago appointed a 
new city building commissioner last month and 
moved Acting Commissioner Richard Smykal to 
chairmanship of the important Community Con- 
servation Board. The action had been anticipated 
since last spring (May, News) when Mayor Daley 
succeeded Martin H. Kennelly. The new com- 
missioner is Architect George L. Ramsey, 52, who 
has served Cook County and Chicago in various 
capacities for 30 years and since last July has 
been supervising architect and director of con- 
struction in the building department. “I intend to 
keep all of the present reforms and add a few 
others,” he said, speaking of Home Builder 
Smykal’s determined efforts to push code enforce- 
ment and slum clearance. The program had lost 
some ground in recent months. The Daily News, 
while praising Smykal’s success, editorialized: 
“The anti-slum program began to lag with the 
election of Mayor Daley. Smykal himself has 
done little to push it since then, presumably be- 
cause he felt that since he was on the way out 
he had lost his influence.” 


Frank Lloyd Wright's first publicly-offered de- 
signs for furniture, wallpaper, carpeting, fabrics 
and his plan for matched interior paints were un- 
veiled for wholesale buyers and store presidents 
in Chicago last month. Enthusiasm was immedi- 
ate—2,300 wallpaper sample books had _ been 
sold by F. Schumacher & Co. before the display 
opened. Other manufacturers: Heritage Henre- 
don (furniture), Minic Accessories (vases), Kar- 
astan (rugs), and Martin-Senour Co. (matching 
paints). House Beautiful will publish the designs 
in its November issue. 


Taking over as president of Harnischfeger Corp.’s 
new prefab subsidiary, Harnischfeger Homes Inc., 
Fred J. Samerdyke named Harper L. Richards of 
Chicago as consulting architect and Carl L. Gard- 
ner of Chicago as consulting land planner. At US 
Steel Homes, where Samerdyke had been execu- 
tive vice president and secretary, President H. D. 
Moulton named John Commons Bird as secretary. 
Edward J. Pender was named advertising manager. 
Architect Minoru Yamasaki, renowned school 
and home architect who received an honorable 
mention for architectural design from the Na- 
tional Institute of Arts and Letters this year, 
has been named design consultant for Modern 
Homes Corp., prefabricated home manufacturers 
with plants in Dearborn, Mich., Port Jervis, N. Y. 
and Ottumwa, Iowa. Yamasaki will work with 
the firm’s designers in the Dearborn office. 





DIED: Edgar Hoyt Rust, 59, inventor of a sun 
effect analyzer used by architects to determine 
the best siting of homes for avoiding sun rays 
(May °53, News), and manufacturer of scale 
model building kits, Aug. 2 in a fall while in- 
stalling a kitchen exhaust fan at his Denver 
home; Architect Russell de Lappe, 58, designer 
of a nationally publicized home for bedridden 
heart patients, Aug. 11 in Oakland 5, Calif.; Rich- 
ard F. Harding, 58, executive vice president of the 
San Francisco Real Estate Board, Sept. 10 in San 
Francisco, 
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HOUSING STATISTICS: NONFARM HOUSING STARTS 





New studies hint the nation 
is building too few homes 











Is the nation building enough homes this year? 
Two new government statistical studies have just appeared. Taken 






together, they not only seem to squash recent contentions the industry 
is overbuilding, but also to raise some doubt whether 1.1 or 1.2 mil- 







lion homes a year is enough. 







1. A Census Bureau study shows that the gap between household 
formation and new housing starts is much smaller than had been 
indicated by earlier figures. Last January, Census announced data 
for the years ended April 1953 and °54. This showed a drop from 
around 830,000 to only 560,000 in total household formation per year. 
It was widely cited as evidence of overbuilding. How flimsy this argu- 





















































ment was became statistically clear with a look at Census’ new re- Housing was clearly on its way to a 1.3 million year. Starts in 
port. The bureau announced that nonfarm household formation has August totaled 123,000 units, BLS reported, making it the second 
averaged nearly 1 million a year for the last five years, while farm biggest August in housing’s history (biggest: 1950). 
households have been declining about 150,000 a year. For the year 
ended last April, it put the nonfarm household increase at 850,000. BUILDING MATERIALS PRICES 

iex 1947-1949 100 Source BLS 


The distinction between farm and nonfarm households is crucial to under- 















































































































AS] 
standing the meaning of the figures for housing. Starts are reported on a 
nonfarm basis. Hence comparison of starts with total family formations 128 + — 
(nonfarm minus the loss in farm) is just a foolish exercise. Yet many a news 
organ (including the Wall St. Journal and Associated Press) fell into the 127 = 
booby trap in presenting the new data. * 
It is also noteworthy that the number of households headed by - > ae 
widowed, divorced, single or separated persons has shown a dramatic | | 
rise (it was 3% of the average annual increase in total households 124 t | 
| 55 
between 1940 and °47, rose to 22% from 1947 to ’50 and to 48% from 12% | 
1950 to °55). This further frees housing demand from marriages and 
a Be 
birthnates, barring a major recession. if —— 
2. A Bureau of Labor Statistics study boosted the reckoning of de- —_— g 
molitions, condemnations and other withdrawals from the housing 120 
supply by a staggering 500 to 600%! Up to now, the generally ac- 119 WA 
cepted estimate was 40,000 to 50,000 units a year. BLS now raises wor 4 
this to 250,000-300,000, and concludes that “housing retirements” sat ve : : zi : 
. ° . v a m. J J Be =) > n a 
account for most of the hitherto unexplained difference between non- a 
. 2 " . . For the second straight month, building materials prices shot up 
farm household formation and starts. Caution: BLS’ new report is : ; . 
; thd = its f Ney as i to a new all-time high. The rise, from 125.7 in July to 127.4 in 
yased on withdrawal of rental units from the mar et in only six cities. August’ on BLS’ lated Well ave -waler consenuences fer home 
But 850,000 new households, plus 300,000 demolitions suggested a building. It is all the evidence the Federal Reserve needs to con- 
ready market for 1.15 million new homes a year, without even count- clude housing is pressing against its resources and causing in- 
ing the powerful effect of migration and rising incomes. flation. So credit curbs will stay. Plumbing equipment prices 
rose most—nearly five points—obviously pushed by steel wage in- 
MORTGAGE MARKET QUOTATIONS creases and the copper shortage (see p. 39). 
(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
4s reported to House & Home the week ending Sept. 16 FHA AND VA APPLICATIONS 
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wes ree | a ee ees he 70,000 | { 
Boston local par-101 a par-101 101/*  par-101 a 
Out-of-state a 97'/2-98Y2 a 97-98 a 96-97'/at 
Chicago 96-98 97-99'/. 96-98 97-99! a a 
Denver 98-par 98-par 98-99 98-99 961/2-99 96'/2-99 
Houston 98-99 98!/2-99'/2 98-99 98-99 97'/>-98 97-98 50,000 | 
Jacksonville 98-par 98-par 96-par 96-98 96-97 96-97 
New York 99-99'/,, 99-99'/4, 99-991, 99-99'/, 99-par 99 
Philadelphia 99-par 99-par 98/2-par 98'/2-par 97!/2-98 97!/2-98!/> 40,00C 
San Francisco 99-par 99-par 97-98 97-98 
Washington, D.C. par 98-par 98-par 97'/o-par 97'4-99 96-98 
3 ‘8 
* No market. * Extremely limited. + No-no downs 9514. ; | 
SOURCES: Boston, Robert M. Morgan, vice ton, Whatley, Davin & Co.; New York, John f g 
pres., Boston Five Cents Savings Bank; Chi- Halperin, pres., J. Halperin & Co.; Phila- 20,000 —& el iagoaie 
cago, Maurice A. Pollack, vice pres. & secy., delphia, W. A. Clarke, pres., W. A. Clarke Pe ie Ra ee Oe D 
Drap ‘ 2D iy’ © ‘ Me 2.3; § cisco, illic A. : A 7 ~ . 
raper & Kramer, Inc.; Denver, C. A. Bacon fortgage Co jan Francisco Williom A FHA applications rose to 27,294 new dwelling units in August, 
vice pres., Mortgage Investment Co.; Houston, Marcus, senior vice pres., American Trust ‘ 
John F. Austin Jr., pres., T. J. Bettes Co.; Co.; Washington, D. C., George W. De- 2,261 above July. VA appraisal requests for proposed homes 
Jacksonville, John D. Yates, vice pres., Stock Franceaux, pres., Frederick W. Berens, Inc. climbed to 55,974 in August, a jump of 4,562 over July. 
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FIGHT AGAINST SLUMS GETS NATIONAL ADVERTISING SUPPORT 


URBAN RENEWAL: 





Nation’s biggest drive ready 
to fight slums, push fixup 


A triple-barreled attack on America’s neglected housing inventory is reaching the deci- 
sive, do-it-now stage. 

If the anti-blight drives (which had their original spark more than two years ago at 
a Round Table sponsored by House & Home and its sister magazine, Lire) click as well 
as their backers hope, they may add $8 to $10 billion a year to the nation’s $25 billion 


housing economy. 


Barrel No. 1 is ACTION 
Nov. °54, News et seq.). After a year of organizing and preparing, ACTION was ready 
to start making a big splash in its effort to wake the nation up to the job it has to do in 
slums and deteriorated-but-savable areas. Most visible part: $3 million voluntary nation- 
wide advertising campaign being undertaken by The Advertising Council in ACTION’s 
behalf. In full-page newspaper and magazine ads (see photomontage, above), radio and 


the American Council to Improve Our Neighborhoods 


TV spots, copy will stress the theme that “America has a job to do” cleaning up and 


preventing slums. 


Barrel No. 2 is Operation Demonstrate—a nine-month example of what can happen 
when all the tools of urban renewal, plus saturation promotion, are mobilized in behalf 
of facelifting a city. Demonstrate will get started this month in Cleveland. in time for 
the National Retail Lumber Dealers’ convention, with strong local backing and coopera- 
tion from all segments of the housing industry. Nine national magazines are sponsoring 
simultaneous renovation of an old house apiece. One pair of modernized homes will be 
displayed on Cleveland’s Public Square. Beside them will go a Home Information Center 
sponsored by ACTION. 


Barrel No. 3 is Operation Home Improvement (Aug., News). Where ACTION is 
a nonprofit, noncommercial spur to community action against blight, OHI is a frankly 
commercial, giant one-year sales promotion campaign aimed at complementing ACTION’s 
efforts by spurring more people to fix up their homes. 

(For details, see below and the next two pages.) 


by Council President Stuart Peabody. The 
campaign began last month. It will con- 
tinue indefinitely, he said. 

The Ad Council conducted 17 such pub- 
lic-interest programs in the 12-month period 
that ended last March. Based on response 


$3 million in ads expected 
for ACTION campaign 


“This is the first time in history that the 
power of mass media has been put to work 


OCTOBER 1955 


on a problem that some think is a national 
disgrace.” 

The hope and promise of the Advertising 
Council’s campaign in behalf of ACTION 
were summed up in those words last month 


to other programs, Peabody estimated that 
newspapers, magazines, trade journals, radio 
and television would, with the support of 
advertisers, contribute $3 million worth of 
time and space to ACTION in six months. 








Dual theme. Because 20 million US homes 
need conservation and 5 million need demo- 
lition, the copy has a dual pull: 1) cure 
and 2) prevention. It was prepared by 
Young & Rubicam, one of the nation’s big- 
gest agencies, as its contribution to the 
campaign. Magazine and newspaper ads 
contain lengthy text. Explains Y&R’s Thomas 
W. Lapham: “We'd rather have a few people 
read it and get the message than present 
a flashy campaign without much meat.” 

People who read the text will get a simple 
but penetrating essay on why slums _ pro- 
liferate. Sample (from the ad at extreme 
right in montage) : 





“If you think slums don’t touch you as long as 
you don’t live in one, think again. Wherever you 
live, housing problems and slums raise your taxes 
and depress the value of your house. They mean 
higher rates of crime, delinquency and disease. 
They lower the social and economic level of your 
community. The fact is, you have a real stake in 
stopping the waste and wrong they create.” 


Local follow-up. As Maj. Gen. Frederick 
A. Irving (retired), ACTION president, 
pointed out when the campaign was an- 
nounced at a New York press conference, 
ACTION hopes the splash of advertising will 
“create a ground-swell” of interest in slums 
and slum conditions across the nation. AC- 
TION is ready to follow up with a well- 
rounded assortment of aids and goads. Items: 
> On request, Gen. Irving said, ACTION will 
send a team of experts into a city to help 
set up anti-slum programs. Irving himself 
planned a cross-country tour of some 15 
cities this month to spur local efforts. 


>To provide answers to typical problems 
in rehabilitation and slum clearance, AC- 
TION was printing a score of how-to-do-it 
reports for distribution free or at nominal 
(e.g. 25¢) cost. Typical titles: “Housing 
Code Provisions,” “Check List for Mainte- 
nance and Repair of Residences,” “Organiz- 
ing Blocks for Neighborhood Improvement,” 
“Sources of Aid for Citizen Housing and 
Community Development Organizations.” 
(To order, write ACTION, Box 462, Radio 
City Sta.. New York 20, N. Y.) 

>A $125,000 motion picture cartoon, “Man 
of ACTION,” is due out this month. Its 
theme: the importance of citizen organiza- 
tion to improve neighborhoods. It runs 134% 
min., will be shown in theaters, on TV and 
to clubs. Distributors expect 10 million peo- 
ple to see it in a year. Sponsored by Contin- 
ental Can Co. as a public service, the color 
film was produced by Transfilm Inc. of New 
York. Both 35 mm and 16 mm prints are 
available. 

> At least ten consumer magazines were plan- 
ning articles in October, November or Decem- 
ber issues on phases of the war on slums. 
Samples: Redbook was doing a piece on fi- 
nancing home improvement; This Week 
scheduled one on how to recognize blight and 
fight it. 


> ACTION was planning a fall conference in 


Washington (probably Nov. 28) to focus 
attention on the importance of housing 


and renewal to the nation’s economy and to 
show precisely what cities can do about it. 
For the latter, ACTION has adopted Decatur, 
Ill. (pop. 66,269) as a guinea pig. ACTION 
staffers studied Decatur during the summer, 





continued on p. 50 
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found it a city with typical problems—lack of 
good industrial land, pockets of blight and 
housing conversions, poorly laid out new sub- 
divisions, traffic, old schools. But Decatur also 
has a history of vigorous citizen action. AC- 
TION staffers and Architect Blanche Lemco, 
assistant professor of city planning at the 
University of Pennsylvania, are working out a 
ten-year plan for Decatur. It will illustrate a 
series of minimum steps “any city can take” 
to arrest deterioration. Details are to be re- 
vealed at the conference. 


New executive. ACTION’s staff of 33 per- 
sons is operating on a $400,000-a-year budget, 
with another $200,000 of 
contributions in kind. 
Strengthening its admin- 
istration for the big 
ACTION last 
named Martin 
executive 


Walter Daran 


push, 
month 
Meyerson as 
director. 

Meyerson, 33, who 
joined the organization 
as research director and 
continues in that capac- 
ity, is on leave from the 
University of Pennsyl- 
vania’s city planning department. He recently 
coauthored a book on wrangles over public 
housing sites in Chicago, “Planning. Politics 
and the Public Interest.” 





MEYERSON 


Industry lays plans to war 
on gyp home repair outfits 


Industry plans are taking shape to keep gyp 
home repair operators from reaping a bon- 
anza from next year’s home improvement 
promotion. 

Top FHA repair loan men have warned: 
if legitimate operators do not seize the busi- 
ness generated by the big promotion, they 
will pave the way for one of the “most 
gigantic swindles in American history.” (At 
last count, some 5,624 firms and individuals 
in the home fixup business were on FHA’s 
“precautionary list” barring them from 
participating in its Title I repair loan pro- 
gram.) 

To squeeze out suede shoe firms, industry 
leaders were blueprinting close liaison with 
Better Business Bureaus and other local 
service organizations which can expose fraud- 


ulent practices, help steer home owners to 
competent and reliable firms. 

Baltimore experts who have worked closely 
with its four-year old pilot area rehabilitation 
program think one of the greatest aids would 
be publishing a list of basic unit prices for 
typical repair work. So far, no such compi- 
lation has been planned. 

How deeply responsible segments of the 
fixup industry feel about their responsibility 
for cleaning out the men whose shystering 
touched off the 1954 FHA investigation was 
reflected last month in Newark, N. J. John 
W. Milford, public relations counsel to 
NERSICA, Inc. (National Assn. of Main- 
tenance, Repair and Building Improvement 
Contractors) warned the Roofing, Siding & 
Insulating Guild of New Jersey: “Such 






a 
campaigns [as QUperation Home Improve- 


ment] invariably attract opportunists who 
care nothing about the social responsibilities 
involved, and whose only concern is for the 
quick dollar. In the past, many of these 
shady operators, coasting on the fringe of a 
clean industry, have preyed on your custom- 
ers. Unfortunately, their breed is still in 
active existence. A very important phase of 
Operation Home Improvement will consist of 
exposing and restraining these operators. 

“To this end, you should cooperate closely 
with your Better Business Bureaus and 
Chambers of Commerce. Only through honest 
services by competent participants who step 
quickly into the lead—and stay there—can 
the American public gain the intended 
social and economic benefits of OHI.” 


Cleveland demonstration couples broad 
renewal plans with major promotion 


Two tumble-down houses (photos, next page) 
were headed for Cleveland’s Mall last month 
and a public demonstration of how to cure 
sick real estate. 

Their renovation will start a nine-month 
community renewal effort aimed at showing 
the nation what the kind of program espoused 
by ACTION can do to spruce up a big city. 

Operation Demonstrate, probably for the 
first time in the nation, has harnessed the 
cooperative efforts not only of civic leaders 
and the housing industry, but also of vital 
mass media—newspapers, radio and television 
—to give saturation promotion to urban re- 
newal. Participating are lumber, paint, fi- 
nance, newspaper, magazine and advertising 
men, public housers, architects and builders. 


‘Dream’ remodeling. The two architec- 
tural guinea pig houses on the Mall were 
bought for $1 each from the city (which is 
putting a park on their Charity Ave. sites). 
They are being remodeled on a “dream house” 
basis under AIA sponsorship. Beside them in 
the public square will go a Home Information 
Center, sponsored by ACTION, housed in an 
Alex Bruscino prefab and staffed by architec- 
tural students from Western Reserve Univer- 
sity. The student-designers will offer free 
advice to the public on how to give their own 
homes a beauty treatment, help steer them 


toward reliable repair contractors. 

Other booths in the center will display 
photos of remodeling jobs on nine other older 
homes in Cleveland neighborhoods which 
need a tonic. Each of the nine is being spon- 
sored by a national magazine. For one block, 
paint manufacturers and a women’s magazine 
are teamed up to do a “Paint Village” show- 
ing what only a coat of fresh color can do 
for soot-covered homes. Ten homes in a 
Negro-occupied block were being painted 
afresh in hues picked by Architect George 
Nelson. Ten others were to be left as they 
are—until after the demonstration when the 
sponsors will complete the job. 


National television. NBC’s “Home” tele- 
vision show had scheduled an hour on the 
Mall Oct. 11, the same day the National Retail 
Lumber Dealers convention opens in Cleve- 
land. Plans are shaping up for an all-day 
housing festival March 15 in Cleveland Audi- 
torium under sponsorship of the Cleveland 
Press, and HHFA was considering a grant for 
a Sec. 314 demonstration rehabilitation project 
in cooperation with the Cleveland Public 
Housing Authority. 

Cleveland’s Mayor Anthony Celebreze him- 
self was honorary chairman of Demonstrate. 
House & Home staffers have aided Cleveland 
leaders complete plans, enlist sponsors. 





Redevelopment spawns crop of fallow wastelands, rebuilding stymied by red tape and 


In the heart of three US cities, some 186 acres of former Negro slums 
have become a new kind of wasteland—redevelopment sites cleared of 
crumbling shanties and decaying tenements only to lie idle for months or 
years without rebuilding. There are probably more scenes like the three 
pictured at the right. They testify to the tortuous delays imposed on the 
crucial effort to redevelop the worn-out core of cities—partly by the com- 
plexity of the process, but more by HHFA and FHA red tape. 

In Detroit, all but 10 acres of the 128-acre Gratiot project have lain fallow 
for two years while the city has struggled—amid many false starts—to find 
private builders who will meet the government’s rigid rules. Last month, 
a new proposal by the Citizens’ Redevelopment Corp. was about ready to go 
to HHFA for review. In Chicago, nearly a third of the 10l-acre Lake Mea- 
dows project—the city’s first private slum clearance—has been left to grass 
and rubble for two years, New York Life Insurance Co. discovered it must 
build slowly to avoid glutting the thin Negro market for $28 per room 
rentals. In southwest Washington, the Redevelopment Land Agency had its 
75-acre Redevelopment Area B half cleared. But FHA refused to come to 
terms with Builder Ralph Bush, who gave up. So far, officials have found no 


substitutes. 
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IN DETROIT: GRATIOT REDEVELOPMENT PROJECT AWAITS BUILDERS 
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THESE TWO DECREPIT HOUSES, now fit only to 
haunt, were moved to Cleveland’s Mall last 
month to undergo complete modernization as 
part of Operation Demonstrate. Architects: 
Wilbur D. Riddle and Howard Cain. Operation’s 
general chairman is John Maddox, executive 
vice president of Fuller & Smith & Ross, shown 
above inspecting house with Public Houser Er- 
nest Bohn (1) and Builder Nicholas Molnar (c). 


National home fixup group 
adopts campaign slogan 


You will see a lot next year of the seal and 
slogan that appears below. 

It is the banner of Operation Home Im- 
provement, a $100,000 
one-year campaign un- 
der sponsorship of the 
US Chamber of Com- 
merce to coordinate reg- 
ular promotional efforts 
by manufacturers and 
others in the housing 
industry to encourage more people to smarten 
up their homes (Aug., News). 

The seal and slogan is the common iden- 
tifying symbol for industry to hammer on the 
idea: “56—the year to FIX.” Building mate- 
rials manufacturers can use it in their na- 
tional and trade advertising. Local dealers 
can drop it into their regular ads. 

Other promotion plans shaping up last 
month under guidance of OHI Executive Di- 
rector Jack Doscher and his chief assistant, 
Don Moore, former Topeka (Kan.) newsman: 
>A sales promotion kit for local use to help 
dealers, lenders, and builders tie in with OHI. 
It will include mats, window streamers, truck 
cards, suggested radio and TV commercials. 
>Two sound film strips, one for manufactur- 
ers’ use, one for association use. Their aim 
will be to encourage local cooperation. 
»>Articles on home improvement in consumer 
magazines. Two New York lunches attended 
by 35 publishers, top editors and government 
officials had already put OHI’s story before 
13 leading publications. 
>Cyrus Sweet, asst. FHA commissioner in 
charge of Title I repair loans, pledged help 
of FHA’s 75 field offices to promote home 
improvement. 


Experts charge timid FHA 
balks urban renewal plans 


Last year’s FHA investigations have left the 
agency too frightened to perform its vital role 
in urban renewal: making Sec. 220 work. 

A committee of New York housing experts 
made that report last month to Mayor Robert 
Wagner. In some of the bluntest language yet 
used to describe the results of the “windfall 
scandals,” the committee warned: 


complex problems of timing and financing 


H & Hi staff 


IN CHICAGO: LAKE MEADOWS APARTMENTS (REAR) FILL FRACTION OF SITE 


OCTOBER 1955 


* . . The vitality of FHA, as the most con- 
structive single influence for the production 
of well planned, large-scale rental housing 
projects which are essential to the orderly 
development of our metropolitan centers, has 
suffered tremendously from the ‘housing in- 
vestigations.” FHA has leaned so far back- 
ward to avoid doing anything that might 
possibly result in any criticism that many of 
its procedures and requirements appear to be 
unworkable, and the issuance of mortgage in- 
surance commitments for rental housing has 
been virtually at a standstill. 

“The time has come to stop picking on 
FHA. It needs a few pats on the back... . 
It needs a few strong and well-informed 
voices reminding those officially concerned 
with FHA that, unless it can quickly become 
once again such a strong and useful force, 
our metropolitan centers must face a losing 
battle to supply the housing which their peo- 
ple need and a losing battle to replace even 
a small part of their slums and blighted 
areas.” 

Even with Sec. 220 valuations amended (by 
this year’s Congress) from 90% of value to 
90% of cost, making Sec. 220 work will re- 
quire “a more constructive attitude” by FHA, 
the committee* asserted. 


* Subcommittee on Urban Redevelopment of the 
Mayor’s Committee for Better Housing. Members: 
J. Clarence Davies Jr., Arthur C. Holden, David 
Moss, George Gregory Jr., William Lescaze, Rev. 
George B. Ford, Dr. Harry Emerson Fosdick, Earl 
B. Schwulst, Robert W. Dowling, Raymond C. Deer- 
ing, Rabbi Edward E. Klein, Leonard X. Farbman, 
Mrs, Frank S. Hogan, H. Daniel Carpenter, Clyde 
E. Murray, L. O. Rothschild, James H. Scheuer, 
Gen. Otto L. Nelson. 


Urban League launches new 
drive for open occupancy 


The National Urban League is launching an 
all-out drive for compulsory open occupancy 
in FHA and VA-aided housing. 
This is the big news from the league’s 45th 
annual conference last month in Milwaukee. 
League President Robert Dowling, New 
York realty tycoon and savings bank director, 
told an applauding audience: 
“We say the government must come out 
in a forthright manner and tell the bankers 
continued on p. 52 


IN WASHINGTON: OFFICIALS FIND NO TAKERS FOR FHA TERMS 



































































Keeping abreast 
of your needs 


Mueller 


JAcroureeed 
A New 125,000 Btu Input, 


Winter Air Conditioner 
(Gas- or Oil-Fired) 














..-With important features that make it a standout— 


This latest addition to Mueller Climatrol’s Suburbanaire line is a 
versatile multi-application unit. It meets the requirements of either 
a lowboy or a highboy unit in basements, utility rooms, closets — 
for perimeter, conventional small-pipe or other installations. But 
here are the important features that make it your best furnace buy: 


Eye-appeal — has enclosed burners and controls. Compactly styled 
—requires minimum floor space — gives maximum installation 
versatility. 


Efficient, fuel-thrifty—jincorporates outstanding design features 
that insure fuel-thrifty, quiet, clean operation — long life and owner 
satisfaction. 


Buy-appeal — carries the strongly advertised, nationally-known 
Mueller Climatrol name that spells “quality” to your home-buying 
prospects. Yet the units are competitively priced to fit your budget. 


Let your local Mueller Climatrol dealer spell out the many fea- 
tures that make these new units a better investment for you. Or, 
write us for complete specifications. 


MUELLER CLIMATROL, bept. 185 * 2020 W. Okichoma Ave. * Milwaukee 15, Wis. 


694 
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it will not accept discrimination where gov- 
ernment guarantees are given.” 


Appeal to Eisenhower. Dowling was re- 
elected to his fourth year as head of the vol- 
untary service agency, which promotes equal 
economic opportunity for Negroes. He said 
he would seek to take 
his plea personally to 
President Eisenhower 
and ask an executive 
order denying federal 
mortgage aid to any 
builder who bars Negro 
occupancy. He called it a 
“short-cut” to equality. 
it will not happen at 
once, he predicted, “but 
it can happen much 
faster than we would 
have dared to hope a 
year or two ago.” Said Dowling: “I know 
something about the banking side of this. 
It is going to scare hell out of a lot of 
bankers. They'll say it means ruination, that 
there will be no more building, that no banks 
will buy FHA mortgages. But I say that they 
have to buy them. They are the only kind of 
investment they can get that offers 444 or 5% 
on their money. Government bonds pay them 
3% or less, and they can’t stay in business 
for 3%. They will buy.” 


Protest resolutions. Backing up Dowling’s 
views, the 400 convention delegates adopted 
resolutions which: 





DOWLING 


1. Deplored “indications of retrogression” in 
HHFA and FHA race relations work. 


2. Asked President Eisenhower to reinstate 
Dr. Frank S. Horne and Miss Corinne Mor- 
row, his assistant, to their HHFA race rela- 
tions advisory posts. 

Horne, reviewing his dismissal in August 
after 19 years in federal service (Sept., 
News), told the convention: “I was proving 
an embarrassment to the administration” by 
fighting too hard for open occupancy. “I have 
argued that builders should sign in their FHA 
commitments that they will not restrict hous- 
ing against Negroes. Then, when such re- 
strictions crop up, these builders can be at- 
tacked legally. My successor [Joseph Ray, 
Louisville Republican and Negro leader] does 
not share my point of view, but has taken 
the position that we had 20 years ago—let’s 
take the racial housing, segregation or not. 
The housing administrator, Albert Cole, is now 
talking the same way and I have to assume 
that is the party line right now.” 


Revised FHA views. The government was 
represented at the league meeting by Deputy 
FHA Commissioner Charles E. Sigety. He 
brought a prepared text to Milwaukee, but 
pulled it back from reporters. Before his ar- 
rival, mention of administration housing 
policies drew sardonic laughter from delegates. 

Sigety’s revised statement said FHA wanted 
to be “color blind” in housing. “We consider 
local housing market surveys as being at the 
very core to making any real progress [in 
minority housing]. Sigety said FHA financing 
was playing “an important role” in speeding 
desegregation in “hundreds of good neighbor- 
hoods” of existing housing. In many cities, he 
said, “this is the kind of course we must in- 
creasingly pursue because it is harder than 
ever to find sites for building ‘minority hous- 
ing’ as such.” 


NEWS continued on p. 58 
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SKIN DEEP BEAUTY? YES...BUT 


Built Like a Million, too! 


Beauty might be skin deep, but you need muscles in the right places! 
Yes, and a bit of insulation, too! Beautiful girls have ‘em and so do 
America's smartest new Contemporary homes, Richmond Homes’ new 
NASSAU and EXECUTIVE. Skin deep beauty in homes doesn’t last long. 
As a builder who must earn and keep a good reputation, you will be 
interested in the quality built into every Richmond Home. Only the best 
material is used and workmanship is at the highest standards. It will 
be well worth your while to investigate further. 


Richmond Homes NEW 
CONTEMPORARY MODELS 


“NASSAU “EXECUTIVE 


3 BEDROOM 40’ and 44’ x 28’ 4 BEDROOM 64’ x 28’ 





By offering builders an excellent variety of elevations, contemporary 
coverings, carports, garages and patio fences, a great many homes 
can be erected without duplication. In addition to this, Richmond now 
has available a fine selection of color combinations carefully worked 
out to bring a new brightness to every home. 

Richmond quality comes as a bonus rather than an extra cost. By 
efficient operation Richmond Homes, Inc., is able to produce these fine 
homes at a cost that allows builders an excellent profit at highly 
competitive prices! 


a Write Dept. H 


[ [RICHMOND homes enc. 
|_| RICHMOND, INDIANA 











Builders of 

QUALITY 
Traditional and 
Contemporary Homes 









J 


stwtesre Sececrered 














G. E.’s new Custom Range-—the easily installed ‘‘built-in’ appliance that housewives want in their modern kitchen. 
Completely automatic with all Calrod units—no open coils—especially vented to prevent staining of wall cabinets. 


Ry 


G. E.’s Washer-Dryer Combination with under-counter installation! Exclusively G-E . . . a versatile, fully 
automatic combination that frees over 5 square feet of kitchen floor space. 


THESE DRAMATIC G-E APPLIANCES G.E. sells the kitchens that sell your houses! Here are drama! 
are available in G.E.’s 5 Mix-or-Match ‘“‘wanted’”’ appliances that give your houses extra value . . 
colors: Canary Yellow, Turquoise Green, “Ma, solid selling edge over others in the same price range. 


Petal Pink, Cadet Blue, Woodtone Brown Zi™ j 
. : nf / \, : “cc sae 5 ” . ” ‘ sts d 
Only G.E. offers you this exciting color / \ These G-E “‘built-ins’’ are versatile, and easily installe 


choice throughout the entire line! They permit you the kitchen design you want, and th 


answer the prospect’s demands for styling, convenien 
beauty and efficiency. 


Progress /s Our Most Important Product 

















G.E.’s new Waill Refrigerator-Freezer hangs on the wall like a picture—freeing floor space for base cabinet 
storage and additional work surface—adds unmatched glamour and sales appeal to kitchen. Capacity: 11 cubic feet. 














G. E.’s Under-counter Dishwasher — king-size capacity. Eliminates hand pre-rinsing. Front panels available 
in natural wood (knotty pine, birch, oak, or mahogany) as well as G.E.’s Mix-or-Match Colors. 


these wonderful G-E ‘“Built-Ins”! 


1venien 


Best of all, these ‘‘built-ins’’ are financed through the Pack- 
age Mortgage, making them available to home buyers at low 
monthly payments. 

At the same time, you include the cost of these appealing 
appliances right in the cost of the house! 

Furthermore, these dependable General Electric appliances 
are available in exciting G-E Mix-or-Match colors. 


These are the dramatic appliances that open the way to 


more home sales for you. And why not . . . when 55 out of 
every 100 women think G.E. makes the best home appliances. 
Contact your G-E distributor right now, and let him help 
you to the best sales season you ever had. 
General Electric Company, Appliance Park, Louisville 1, 
Kentucky. 


GENERAL @@ ELECTRIC 





<a BS C © Aluminum Windows 


easy to install...look better...sell homes faster! 





APCO Window design harmonizes with modern, colonial and 
conventional architecture. Available in all popular sizes and 
arrangements. 


Single-hung APCO Windows can be used with brick, shake or 
wood exterior walls. Horizontal muntin and divided light 
arrangements available. 








APCO Windows arrive on the job completely as- eng mets = Insure vee rd ag 
j staction by P . : : ‘ 
led, reeneg an lazed. Simply remove tura : eauty an jomeowner | Sart a Versatile APCO Window styles include picture windows and 
— cradinse = il : : h ed E including APCO Aluminum Windows in your custom sizes for unusual window openings. APCO is perfect 
rom carton and nail into rough opening. Easy —byilding plans. See Sweet’s Light Construction Sek thats of al pele tena. 


installation reduces labor costs. No expensive’ File 5a/ALm for details. 


Here's What You Get in APCO Windows: 


Sturdy Construction of heavy aluminum extrusions with reinforced, “S © Glazed 
mitered head corners. The mid-rail is tenoned through 
the jambs for optimum strength. Fin trim optional. 


Built-In Weatherstripping of aluminum-backed Schlegel woven wool 
pile around entire perimeter of lower sash eliminates @ Installation 
metal-to-metal contact of moving parts . . . insures Hardware 
smooth, silent operation. Attached 


Pullman Spring Tape Balances of stainless steel, concealed within the 
frame jambs, provide perfect balance and insure easy GET MORE FACTS ABOUT APCO! 
finger-tip operation. 

Twin Safety Locks of extra hard aluminum alloy are placed at the 
extreme sides of the meeting rail, giving maximum 
protection against intruders without obstructing the 
line of vision. 

APCO Integrity and Experience — Over 1,000,000 APCO Windows 
manufactured and sold since 1947...design-tested and 
performance-proved under the most severe weather 
conditions. 


© Screened 
© Weatherstripped 








ALUMINUM PRODUCTS CO. HH-4 
1901 Franklin Ave., Houston 2, Texas 


Rush complete facts on APCO ALUMINUM WINDOWS 
| am —_Dist. _Builder _Dealer — Architect 

Company 
Address 
City. 
Name 


























Plankweld’s so easy to put up! 
164" wide by 8’ high panels 
fasten to wall, studs, or fur- 
ring strips with special con- 
cealed metal clips. No worry 
about joints—no nail holes 
to fill. 


You choose from world’s finest 
woods. (1) walnut at $74, 
(2) Korina® at $74, (3) birch 
at $60, (4) Philippine ma- 
hogany at $60, (5) oak at 
$69, (6) Honduras mahogany 
at $69, and (7) knotty pine 
at $60. Prices are approxi- 
mate (retail) for a wall sur- 
face 12’ x 8’. 


FOR HOMES 
IN ANY 
PRICE RANGE 


Give a living room new life and new sparkle with 
Plankweld. Famous designer Russel Wright used 
panels horizontally to make fireplace more im- 


pressive and to make room look wider. Beautiful 
Philippine Mahogany Plankweld shown in this $60 (RETAIL 


living room covers a 12’ x 8’ wall for only 
fo] 4 


PRICE) 


Plankweld is the easiest way to beautiful 


real wood paneling 


New way to wood-panel a fireplace wall— 
horizontal panels of Plankweld! Famous designer 
Russel Wright designed this treatment for 
Weldwood. Use this idea in a model home and 
see how it helps you close sales. 

More than 60% of the buyers in a large West 
Coast development said wood paneling had 
helped them decide to buy. It’s easy to offer! 
Easy-to-put-up Plankweld panels are 16)4’’ 
wide by 8’ high. They fit perfectly on 16-inch 
centered studs, are held in place by special metal 


Weldwood Plankweld’ 


clips that eliminate face nailing. 

Easy on the account book! Plankweld comes to 
the site completely pre-finished by skilled factory 
craftsmen—it’s even waxed. Just put the panels 
up! You can panel a straight 12’ x 8’ wall with 
Plankweld in 30 minutes... with unskilled labor. 
Your customers know Weldwood—it’s the 
best known name in plywood! 

For free contrector’s catalog send coupon. 
See our complete line at your lumber dealer’s 
or our showroom—87 offices in principal cities. 


THE BEST KNOWN feo, and 
NAME IN PLYWOOD 


Patented 


rr rr re 


New designer-styled rooms featured in Weldwood’s advertising show 
how a handsome wall of wood sparks a model home with new beauty 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 36, New York 


I'd like to know more about beautiful Plank- 
weld and other Weldwood hardwoods. Please 
send Weldwood contractor's catalog (). 

Also please have Weldwood representative 


call me (). 


ADDRESS 


GUNES desta deedercaditanneecas STATE....06 








Interchangeable barrels for 
Yq" and %” studs 


Operator can change 
from one barrel to the 
other in seconds, right 
on the job! No time lost 
in going from medium- 
to heavy-duty work— 
no need for second tool! 


A squeeze of the trigger 
and the job is done! 


Anchoring wood furring to steel . . . steel angle to concrete 
Compact tool can be used overhead, in 


tight places—anywhere a man can go. 
No outside power source required! 
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REMINGTON STUD DRIVER 


You can anchor both \%.” and %” studs 
in steel or concrete...instantly! 


Here’s the first cartridge-powered tool that can cut 
your costs on practically all construction fastening — 
light, medium and heavy duty. It’s the new Model 
455 Remington Stud Driver! 

The secret of this amazing versatility lies in the 
tool’s construction. Two sizes of studs can be used— 
\y”’ and 3%". Changeover in barrels takes only 90 
seconds right on the job. With either size, an operator 
can set up to 6 studs per minute . . . anchor conduit 
clips, wood sections, steel frames and many more 
fixtures with a squeeze of the trigger! 

What powers the Stud Driver? Remington 22 and 
82 caliber cartridges for the 4” and 3%” studs 
respectively. For special medium-duty applications, 
the smaller cartridge may be used with the larger 


“If It’s Remington—It’s Right!’’ 


Remington OU PONT 

















CCTOBER 1955 


stud, giving an extra-strong fastening at a saving. 
Every stud is driven arrow-straight, whatever the 
combination. 


GET ALL THE FACTS about this new, useful fastening 
tool that goes anywhere, works anywhere—without 
wires or cables, hammering or predrilling. The 
Model 455 Remington Stud Driver makes the 
toughest fastening job a one-man, one-tool job and 
saves you time and money with every application! 
Just clip the coupon below for full details. 


MAIL THIS COUPON TODAY! 


Industrial Sales Division 
Remington Arms Co., Inc., Bridgeport 2, Conn. 


Please send me your free booklet which shows where and how to 
use the cost-saving Remington Stud Driver fastening method. 


Name Position 





Firm 


Address 


























House & Home 





Ludowici tile roofs, in fresh new colors for modern homes, 
are now available at a price that means only a slight in- 
crease in building budgets.* 


Ludowici tile roofs last forever, are fireproof, the colors 
never fade, never lose their brilliance, are washed clean and 
bright by every good rain. They require no maintenance or 
repair —the first cost of a tile roof is the last cost. 


Beautiful, Modern, Permanent — Roofs by Ludowici 

















A roof of Ludowici tile is a symbol of quality—an indica- 
tion to the discriminating buyer that high quality materials 
are used throughout the home—a fact to be publicized as 
a stimulant to sales of better homes. 


Visit our display rooms or write for colored brochure to 
the office nearest you. For general information see Sweet’s 
File — Architectural, 8 f Lu-1956. 


*Successful builders of fine homes have found that a roof of Ludowici tile adds as little as 2% to their budget figures. 


DISTRICT OFFICES 


Ludowici-Celadon Co. 
565 Fifth Avenue 
New York 17, N. Y. 

Plaza 5-5040 


Ludowici-Celadon Co. 
75 E. Wacker Drive 
Chicago 1, Ill. 
Randolph 6-6740 


Ludowici-Celadon Co. 

740-15th St., N. W. 

Washington 5, D. C. 
National 8-8932 


Ludowici-Celadon Co. 
12734 Woodland Ave, 
Cleveland 20, Ohio 
Sweetbriar 5-2929 


Ludowici-Celadon Co. 
4801 Lemmon Avenue 
Dallas 9, Texas 
Lakeside 5866 


REPRESENTATIVES 


811 S. W. 8th St. 
Miami 36, Florida 
Franklin 4-8076 


3955 First Ave., So. 
Minneapolis, Minn. 
Locust 9822 


51 Crennel St., Crafton 
Pittsburgh 5, Pa. 
Walnut 1-4510 


LUDOWICI-CELADON COMPANY 75 East Wacker Drive, Chicago 1, Illinois 


N. 207 Cincinnati Union Terminal 
Cincinnati 3, Ohio 
Main 1-6150 
















VERTICAL 


On flat grain, only the surface toward the bark 
is resistant to splintering “shell-out” after long exposure. 
If siding is resawn from flat grain blanks, every other 
piece necessarily faces the heart, providing an inferior 
surface. 

That’s why The Pacific Lumber Company insists that 
all Palco* Architectural Quality resawn redwood siding 
must be cut from vertical grain blanks, assuring that 
every piece will provide the full measure of lasting beauty 
and resistance to weather. This is but one of many extra 
premiums in value provided by Palco*... at no extra 
premium in cost. For a free guide to more effective spe- 
cification of the best in redwood, fill out and mail the 
coupon below, or write for Bulletin No. L-501. 


Spauly the test-in Koduend PALCO" 


THE PACIFIC LUMBER COMPANY 


Since 1869 « Mills at Scotia, California 


100 Bush St. 35 E. Wacker Drive 2185 Huntington Drive 
San Francisco 4 Chicago 1 San Marino 9, Calif. 


*Trade Mark ® 


MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 
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THE PACIFIC LUMBER COMPANY 





When you specify Palco* Architec- 

tural Quality Redwood for exterior or 

interior design... you can be sure 

that it is 

® Certified Dry 

® All Clear Heart or A Grade 

® Highest uniformity of grade 

® Vertical grain on all resawn 
patterns 

® Where flat grain is specified, 
pattern is always cut from the 
bark side LB-501 





100 Bush St., San Francisco 4, Calif. 


Please send me, without obligation, the new bulletin 


outlinin 
standar 


Name 


g basic redwood specification data, with charts showing 
d Palco* redwood patterns, sizes, grades and grains. 





Title. 





Cc 





Pp 


Address 


y 





Zone State 





City 
















































































































CAN CLINCH THE SALE 


Your prospects are looking for things they 
can recognize and accept as evidence of 
quality in your houses. 

They have to take a lot on faith. But a 
Church Seat in the bathroom is recognized 
instantly as the famous “Best Seat in the 
House.” And when you tell them the beau- 
tiful plastic wall tile is Church, too, they 


SEATS AND 
PLASTIC 
WALL TILE 


C. F. Courcu Merc. Company 
vivisin ot AMERICAN - Standard 


Pee wwe eee eee ee se ew ee ee — 


Builders Service Division, C. F. Church Mfg. Co., Holyoke, Mass. 
Please send me FREE brochure and data about Church Seats and Wall Tile. 


just naturally accept it as evidence of qual- 
ity in everything around it. 

Confidence like that clinches sales. Yet 
Church Seats and Tile cost no more than 
other leading brands . . . less, in cost-per- 
year-of-service. 

Use coupon below to get illustrated bro- 
chure and full details. 


Our products will 


be exhibited 
in the 
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Industry groups push 
dimensional standards 


Industry groups took first steps last month to 
carry out House & Home’s Round Table 
recommendations for dimensional standardi- 
zation. 

The cost-saving suggestions approved at the 
door-and-window session (June issue) and the 
bathroom Round Table (August issue) would 
not go into effect overnight. But delegates to 
the Round Table, sponsored by the American 
Standards Assn., House & Home and NAHB’s 
Research Institute, started the machinery. 


Whose ball now? An important result of 
the door-and-window Round Table was a 
meeting called by William Demarest, modular 
coordinator for the American Institute of Ar- 
chitects, at AIA headquarters: in Washington. 
Seven trade association representatives adopt- 
ed a four-point program to test the feasibility 
of industry-wide modular coordination for 
windows. “Who’s got the ball now?” asked 
Chairman Demarest after the meeting. “It’s 
NAHB.” The four steps: 

1. NAHB’s Research Institute and ASA will 
work out the rough frame openings needed 
for the 18 basic window sizes recommended 
at the Round Table—Keeping an eye out for 
possible reduction in the number of window 
sizes needed. 


2. The Aluminum Window Mfrs. Assn., the 
National Woodworking Mfrs. Assn. and the 
Steel Window Institute will consider the 
agreed upon sizes. 


3- Technical committees for the three window 
organizations will meet. 


4. The results of the meetings will be sent 
back to NAHB for action by builders. 


Supporting resolutions. Directors of the 
Aluminum Window Mfrs. Assn. unanimously 
approved a resolution from a technical com- 
mittee endorsing “in principle” the “forward- 
looking system of modular standard sizes for 
residential windows as proposed by House & 
Home magazine.” The resolution also asked 
that “a special subcommittee . . . meet with 
representatives of the home building industry 
to further explore the possibilities of estab- 
lishing suitable modular standard sizes for all 
types of residential aluminum windows.” The 
subcommittee: Sid Kulick of the Michael 
Flynn Co., chairman; Lyon Evans, Reynolds 
Metals Co.; Larry Dunn, Aluminum Co. of 
America; Bruce Haldemann, General Bronze 
Corp., and John Jansson of AWMA. 

The National Woodwork Mfrs. Assn. ap- 
proved a report on the Round Table from its 
window and sash standards committee, com- 
plimented the magazine on its “activity for 
greater standardization” and summed up: 
“The objectives of the report [in House & 
Home] appear to have great merit, but certain 
problems have not been answered. These 
should have further study with the builders 
and with the cooperation of the wood and 
metal window manufacturers.” One of the 
main problems, according to Secretary-Mana- 
ger. O. C. Lance of the AWMA: how to get a 
single window that fits the module to fit when 
used in series, with mullions breaking up the 
fixed sizes. 

New plumbing code? Action on the 
plumbing front was slower. Main news in 
the field—and it was toward the same goals 


continued on p, 62 
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MODEL 30-L— 
3 bedrooms—Single Bath 
Available for both 

northern and southern areas 


: open the door 




















THYER'S "SILVER PLATTER" PROFIT SYSTEM 
MN , if 
is ) 
z 
Financing Service. Your local Thyer Factory 


, 


Representative will be glad to help you arrange 
construction and permanent financing for FHA, VA or 


conventional loans. 


Local Field Service. Thyer factory representatives 
located in 28 states are ready to assist you in land 
development, arranging financing, erecting, and 


planning local advertising and model home showings. 


Turn-Key Contracting Service. For developers who 
wish to build 100 or more houses at a time, Thyer can 
provide a turn-key building service that delivers houses 
at a bonded contract price. (At present this service is 


available in all Southern and in most Northern states.) 


National Advertising Support. A hard hitting 
program in national consumer magazines pre-sells 
your prospects—helps create buyer interest 


in Thyer Homes. 


THE THYER MANUFACTURING CORPORATION 
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: Attention to all builders! Open the door to better 

. living in your community—and spark up your sales as well. 

& Thyer homes are designed for the maximum in convenient 

d living and custom-styled to appeal to the most 

h discerning buyer. Backed by localized sales promotion 

c and national advertising, they practically sell themselves. 

Il The convenient floor plan of the L-shape model 

- pictured above eliminates family traffic problems. Bed- 

F rooms and bath can be reached by hall without going through 

if the living room, and there’s also a handy short cut to the 

e bathroom from the rear door via the kitchen. Added 
to this careful planning are such extra Thyer 

D- touches as wardrobe-type closets, birch kitchen 

c cabinets and a separate dining area. 

yr For further information on how Thyer Homes can 

): help you triple the number of houses you build and sell, contact 

. your local Thyer factory representative or write us today. 

” “Thyer fabricated structural units 

re commended by Parents’ magazine.” 

id 
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515 E. Yazoo Street, Dept.4, Jackson, Miss. 
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TRUSCON STEEL RANCH WINDOWS HOL 


“Toligate” is a 500 home development in Baltimore. Builder William 


details and specifications. 


‘2 


F. Chew uses Truscon Ranch Windows throughout. He says, “We re- 
quire a window that is reasonably priced, simple to install, architec- 
turally attractive, with superior utility features. The Truscon Ranch Win- 
dow suits our purpose. Our builders like the unit because it is free of 
troublesome adjustment and maintenance problems.” This outstanding 
window value offers all these advantages to you. Write Truscon for 


Looking for ideas to hold costs down’? 


SAVE DOLLARS ON FRAMING, 
HANGING, FINISHING CLOSET 


You save hours, save dollars and add closet conven- 
ience that sells homes—all with Truscon Steel Sliding 


Closet Doors. 


Here’s how. You simply build the wide opening to 
size and attach your Truscon Steel Door Frames. 
Shipped knocked down, they are easily assembled in 
minutes. Corner connections form neat hairline joints. 
These Truscon Frames are finish trim and molding, 
too. And, they’re sized to fit practically every type of 


wall construction. 


Now install the floor track, engage door leaves in 
header and track and you're done. No cutting, fitting, 
planing needed. You’ve erected a door that slides 


quietly on nylon rollers, that won’t stick because steel 


can’t ever warp, swell or shrink. One-coat painting to 
match room decorations completes the job. 


And what superb closet convenience you have to 
sell! Women love closets they can see in, see up, reach 
in, reach up. No fumbling. Everything in plain sight. 
Closets with sliding door convenience sell homes. 
Truscon is pre-selling them in extensive national 


advertising. 


Truscon Steel Interior Swing Doors and Frames 
offer the same easy, time-saving, money-saving erec- 
tion. They’re sound-deadened, too. Both types quickly 
available in popular sizes from Truscon warehouses. 
See them at your dealer’s, or write Truscon for details 


and specifications. 


REPUBLIC STEEL 
Weltli Widest Reuige of Steacdard, Sols and, Stool Prades 
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SAFE, GROUNDED WIRING IS 
A SALES POINT 


A modern pull-in, pull-out, grounded 
steel raceway system is safer... and 
salable. Provide quality wiring pro- 
tection with Republic ELECTRUNITE® 
E.M.T., the original lightweight rigid 
steel raceway. Exclusive "Inch-Marks” 
and new “Guide-Line” make ELECTRU- 
NITE easiest of all to install . . . with 
minimum waste. Exclusive i nside-knurl- 
ing cuts friction, makes wire-pulling 
easier. No threads to cut. Compression- 
type connectors and couplings keep 
moisture out. It’s galvanized to resist 
rust. Approved by the National Elec- 
trical Code for concealed, open and 
concrete construction. Tell your elec- 
trical contractor you want ELECTRU- 
NITE E.M.T. for safety. 
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TRUSCON METAL LATH HELPS KEEP CEILINGS CRACK-FREE 


Expanded metal lath is your best plaster base. It resists cracking and 


crumbling. Only metal lath grips plaster so tightly that the surface is virtu- 
ally earthquake resistant! Fire resistant, too. Metal lath and plaster are 
ideal for ceiling radiant heating systems. Truscon Metal Lath is easy to 
erect, easy to work over. More than 40 different Truscon Metal Lath 
items and accessories are approved by all building codes. Tell your 


plastering contractor you want the crack-resistance of metal lath. 
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; Please send me details and specifications on: 
| (J Truscon® Metal Doors and Windows ] 
: (C1 Republic ELECTRUNITE® E. M. T. - 
P [) Truscon Metal Lath i 
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1 REPUBLIC STEEL na r 
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‘We're putting this new 
WINDOW IDEA into & 
600 NEW HOMES!” 





ORRIN THOMPSON, veteran builder who enjoys the 
reputation of always giving the homeowner more for his 
money, builds more homes in a year than any other con- 
tractor in the large, Minneapolis-St. Paul area. He has 
built a total of more than 3000 homes in the past 10 
years. This year he’s putting DeVAC BILT-IN windows 


into 600 Twin City homes. 











This remarkable window idea gives the home- 
owner a complete, double-hung unit that’s 
honestly low cost. And it gives the builder a 
chance to increase the value of the home with 
no extra cost and considerably less labor. 





The BILT-IN features wood where you want it 
and aluminum where it counts. No messy con- 
densation. Aluminum is anodized to prevent 
corrosion which results many times from plaster 
left on the metal. 





The millwork manufacturer builds the above 
BILT-IN kit into any prime sash. The contractor 
does not have to worry about storms, screens, 
hardware, installation of hardware, painting, 
etc. The result is a double-hung unit that is in- 
stalled fast and easy. 








The DeVAC BILT-IN is self-storing. Housewives 
like the easy way the inserts just lift out for 
fast cleaning. Homeowners can forget the 
bothersome chore of changing and storing 
storms and screens. 


continued from p, 5é 


the experts were trying to reach at the 
Round Table—was a conference held by ASA 
to develop recommendations for the futur: 
handling of the association’s project A40. 
Committees attached to the project have been 
working since 1934 on setting up minimum 
requirements for plumbing and standardiza 
tion of plumbing equipment and have had 
five standards approved by ASA. It was 
under A4O that the American Standard 
Plumbing Code was developed in 1949. It wa: 
the forerunner of today’s National Plumbing 
Code. 

Chief result of the recent conference, at 
tended by about 40 persons, was a decision 
to split A40 operations into two sections 
one to study dimensional standardization, the 
other to study more revisions in the National 
Plumbing Code to put it in a form that can 
be adopted by others verbatim. by reference 
or by specification, 


Builders pay $37.50 per lot 
for parks; some like it 


The county planning commission at Portland, 
Ore. has come up with a way of making 
home builders pay for parks in their sub- 
urban subdivisions that even some builders 
seem to like. 

Up until this May, the Portland city plan- 
ning commission, authorized to pass on all 
new subdivisions within a 5 mi. radius of city 
boundaries, was requiring suburban builders 
to give Multnomah County park areas in each 
new subdivision without charge. With land 
prices zooming (a typical farmland acre cost 
$400 five years ago, $1,500 two years ago, 
costs $2.700 today). builders were unhappy at 
being forced to part with 5° of their tracts 
before officials would approve a plat. 
Threatened suit. In the case of Clifford 
Orth, Portland’s biggest suburban builder, 
city planners demanded 5 acres plus roads 
and utilities in a 414-home project. Orth 
threatened suit on the constitutionality of the 
law, but finally agreed to set aside 315 acres 
beside a tract optioned for a 10-acre school. 

In May, builders breathed easier when 
Multnomah County adopted a zoning ordi- 
nance shifting subdivision jurisdiction to the 
county planning commission. County super: 
visors promptly junked the land give-away 
idea. Instead, they set up a park fund, and 
voted to collect $37.50 per lot from subdivid- 
ers. Explained Ralph Walstrom, planning 
commission chairman and president of the 
Oregon Assn. of Real Estate Boards: “It’s un- 
workable to require each developer to set 
aside a park tract too small or badly located 
to be useful. Besides. the county had no money 


to develop the former weed patches.” 


Feasible and fair. Builder Orth agrees: 
“The new method is more feasible and fair 
to builders.” But he notes that his lawyers 
think the new scheme is still unconstitutional. 
Orth’s brother. Richard, head of a separate 
firm, is more enthusiastic. Says he: “This is 
a good thing. The planning commission will 
require the small builder as well as the big 
subdivider to pay.” 








DeVAC BILT-IN DISTRIBUTORS 


Bardwell-Robinson, Fargo, North Dakota A. A. Kindem and Sons, Minneapolis, Minn. 


Bardwell-Robinson, Bismarck, North Dakota Knecht Lumberman Supply, Rapid City, S.D. 
Curtis Companies, Inc., Minneapolis, Wausau, Lake Street Sash & Door, Minneapolis, Minn. 


Sioux City, Lincoln, Topeka Snell Sash and Door, St. Paul, Minn., 
Jordan Millwork, Sioux Falls, $.D. Omaha, Neb. 


Distributorships available in key areas. 











Write direct to DeVAC for literature, details 
and price list if there is no distributor near you 


DeVAC, INC. 


5900 WAYZATA BLVD., MINNEAPOLIS, MINNESOTA 


Some builders are not sure they like either 
park deal. Said Douglas Lowell. president of 
McKel Inc.: “I won’t like paying $37.50 per 
lot for a park in someone else’s subdivision or 
for use of people who haven’t paid anything. 
The fair way is a countywide assessment.” 


NEWS continued on p. 6 
HOUSE & HOME 








the 
ASA 
itur, 
A4U 
beer 
num 
diza 
had 
Was 
dard 
wa 
bing 


» at 


ision 


ional 
cah 


ence 


racts 


fford 
Ider, 
oads 
)rth 
the 
icres 
hool. 
vhen 
ordi- 
» the 
Iper- 
way 
and 
ivid- 
ning 
the 
un- 

set 
ated 
yney 


. - - po te = 
fo 50 70 90 uo} 
Seal ‘Y hihi 


oO Oo 
hie | uy 


Crvyyytir 














gt 
< 


shown above: Tempotherm Clock Thermostat 


FOR HER HOME=-NOTHING BUT THE BEST... 


...slim silhouette beauty...accurate straight-line temperature control... 


That’s why the carefree convenience of an automatic home is 
all-important in every woman’s dreams...a home where every- 
thing from weather to washing is under control by a fingertip 
touch on a button or dial. She knows the importance of auto- 


matic controls. She knows, too, that the famous red shield of 


General Controls is a hallmark of quality on the many appli- 


ances which make life worth living. As in the case of her 
famous General Controls slim silhouette thermostat, she loves 


the trim modern beauty. 


And, just as important, she has come to rely on the faultless 
year in year out dependability. So when plans for that dream 
house begin to materialize, she will be calling on you for the 
best of everything to make that dream come true. And you can, 
by specifying the best in controls — General Controls — for heat- 
ing and air conditioning, and for those “miracle servants” in 
the home that modern women have come to depend on. 

Use General Controls—and you write lasting satisfaction into 
your specifications — automatically! 


Oi GENERAL CONTROLS 


America’s finest automatic controls for the home, industry and the military 


FIVE PLANTS ¢ FORTY BRANCH OFFICES SERVING THE UNITED STATES AND CANADA 








~ Servel turns 8.7 square feet into your “hottest” selling feature... 
SERVEL ALL-YEAR AIR CONDITIONING 





Offer your prospects the ultimate in 
controlled comfort at low, low own- 
ing cost. A single unit heats or cools, 
dehumidifies or adds moisture, cleans 
the air, ventilates and circulates. 
What’s more, Servel’s exclusive 
absorption principle operates with 
no moving parts. A simple flame 


does all the work. Your customers 
will enjoy clean, vibration-free cool- 
ing and heating... with low upkeep. 

Cash in on this proven salesmaker. 
Servel All- Year air-conditioning units 
are available in 2-, 3-, and 5-ton 
capacities. And they’re backed with 
a 5-year warranty. 


the name to watch 
for great advances in 


AIR CONDITIONING- 
REFRIGERATION 


7 big sales features in 
one package 


@ Cools in the summer 

@ Heats in the winter 

@ Dehumidifies in the summer 
e@ Adds moisture in the winter* 
@ Filters the air year round 

@ Ventilates e@ Circulates 


*Standard equipment on 3- and 5-ton models. 
Contractor can install on 2-ton systems. 


Send coupon below for details... today! 





SERVEL, INC., Dept. HH-105, Evansville 20, Indiana 


Please send me complete information on Servel 
All-Year air conditioning. 


Name__ 
Address 
City 


County 
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Holiday Farm Subdivision ... 155 Homes—4 miles N. of 
Pontiac, Mich. Built by: Corey Homes, Inc., Detroit, Mich, 


6 man-hours saved per house with the Kawneer Kawport 


Building costs were reduced on these 
low-cost homes through the use of 
the Kawneer Kawport. Ideal as a 
carport, porch, patio or play area it 
is pre-cut and drilled, comes com- 
pletely packed ready for erection. 
Ordinary 2” posts can be used or spe- 
cial decorative arrangements are avail- 


Kawneer 


General Offices 
NILES, MICHIGAN 


OCTOBER 1955 


able. Another saving was made 
because the all-alumilited aluminum 
Kawport requires no painting. Home- 
owners benefit, too, as its general 
maintenance is much less than wooden 
carports. They can even enjoy out- 
door cooking and living under the 
Kawport because of specially designed 


“W”’ shaped louvers that give com- 
plete circulation of air. There is ab- 
solute protection from rain and no 
frosting of windshields. Write or 
phone now for more information on 
how Kawneer can serve you with 
either stock or specially built prod- 
ucts. 


“The purchasers are happy with their 
Kawports. It saves them having to buy a 
garage, and there are no doors to lift. 


Several have screened theirs in. We have 
found them easy to sell because of their 
fine appearance, many uses and low 
upkeep’’ Mr. Sam Miller, Carey Homes, Inc. 
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Esthetics zoning ordinance 
appealed to US high court 


Can municipal police power be stretched to 
include esthetic controls on houses? 


TOLEDO BUILDER HITS JACKPOT Last month, a Wisconsin Supreme Court 
WITH NEW “COPPER-TAN" — decision that it can be so used was headed for 


(PORCELAIN FINISH) review by the US Supreme Court. Wisconsin 
builders were so worried over the possible 
outcome that they were urging NAHB to join 
in the federal appeal. 

The legal tussle raised questions that 
builders everywhere could well ponder. Did 
Fox Point enact its controversial law because 
its people want the future to look like the 
past? Or did builders bring it on themselves 
with unimaginative design? 








Conformity. At issue is the zoning ordi- 
nance of the Village of Fox Point, Wis. (pop. 
2.585). a Milwaukee suburb zoned entirely 
for residential use. Says the ordinance: “No 
permit for any structure shall be issued un- 
less it has been found as a fact by the build- 
ing board that the exterior architectural ap- 
peal and functional plan will, when erected, 
not be so at variance with . . . the exterior 
architectural appeal and functional plan of 
the structures already constructed or in the 
course of construction in the immediate neigh- 
borhood or the character of the applicable 
district established by [the ordinance]... as 
to cause a substantial depreciation in prop- 
erty values in the neighborhood.” 

Under that law, the Fox Point planning 
Roger G. Dunbar, nationally prominent builder from Toledo, Ohio, is board refused a building permit to a firm for 
currently building 300 homes equipped exclusively with Suburban built-in a two-story brick colonial house, saying it 
PERE OS. would not fit in well with its neighborhood of 





ranch houses. 
A Wisconsin circuit court, relying on the 


ya long established precept that the police power 
0) to guard health, safety and welfare does not 
include esthetics, ruled the Fox Point ordi- 

nance unconstitutional in August 1954. But 


America's Finest Built-in Range recently the state Supreme Court unani- 
mously overturned the decision—in a ruling 
PY Hi ie > hai | -ricd S -1e 
“Talk about selling homes faster,” says Mr. Dunbar, ‘‘We’ve lamamatinteny sailed by the American Society 
ie ale tendeuind exit Muliailh ‘ally th C T of Planning Officials as “a landmark in zon- 
BG SEO JACKPOL Wi upuroan—espocialy the new Vopper-2an ing law.” The Wisconsin judges noted that 
finish. Here is all the luxury of copper—with none of the upkeep. the old rule about esthetics “has been under- 
Our prospects really go for that beautiful lifetime porcelain going a change.” The court cited the US 
enamel finish. It blends with any color scheme. . . won’t scratch Supreme Court decision upholding the Dis- 


. . . . . ; be ? — i OAS 
or tarnish, is heat proof, acid resistant—and easy to clean. And, tk —— Redevelopment Act of 1945 
Jan., NEWS). 


like all Suburban ranges, it has more features wanted by more TI gid a . se 
a : lat unanimous ruling, written by Justice 
women than any built-in I know of. No wonder my good friends William ©. Douglas, said, among other 
at Toledo Pipe & Supply Co. (local distributor) call it the ‘wife- things: “It is within the power of the legis- 
saver’ range!”’ lature to determine that the community 


: ‘ should be beautiful as well as healthy, spa- 
GAS OR ELECTRIC — Suburban is the best deal yet for builders. Inter- cleus eu well -on clean. well balansed és well 


changeable gas or electric units use the same cabinet ...choice of 
stainless steel, Copper-Tan, and decorator colors ...all units com- 
petitively priced... backed by powerful national advertising. Consternation. Builders’ dismay at the Wis- 
consin decision was explained this way by 
OVER 1,500,000 GAS AND ELECTRIC APPLIANCES NOW IN USE Roy Healy, executive vice president of the 
Milwaukee association: “We're in favor of 
esthetic controls. But not just in anybody’s 
hands. In the past, the control groups have 
had a majority of just individuals rather than 
experts and their ideas don’t agree with the 
builders. Sometimes they are too imprac- 
tical.” 

Esthetic control was already on the march 
around Milwaukee. Seven other suburbs had 
ordinances similar to Fox Point’s. The latest 
was in Wauwatosa. It gave an appointive 
building board power to reject permit ap- 
plications if a proposed home is too similar or 
at great variance with the neighborhood. 


NEWS continued on p. 72 


as carefully patrolled.” 


SAMUEL STAMPING & ENAMELING CO., Dept. 10-A, Chattanooga, Tenn. 


At no obligation to me, please send complete information checked below: . 


Se 


—S = \ 4 as 
SUBURBAN Ere Le SAMCO SAMCO 
GAS BUILT-INS ELECTRIC BUILT-INS GAS RANGES GAS HEATERS GAS FLOOR FURNACES 


Name Address 
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there’s no home li 


e easy living °® eye appeal 


. « « and CRAWFORD DEALERS ARE NOW MAKING 
MORE MONEY through a continuous, integrated building program 


@ product 

Exceptional, contemporary designs and plans with built-in sales ap- 

peal . . coordinated color guides =. ~—_ outdoor living features 
. award winning kitchens choice of exterior finishes . . 

carefully prefabricated for easy construction 


@ financing 


Crawford Home Loan Corporation now offers our dealers a complete 


financing program . . . construction loans . warehousing fa- 
cilities . . . permanent loan commitments within 48 hours on 


approved building operations 


@ sales promotion 


Model house promotion that will bring in the customers and ring up 
sales . . backed up by a merchandising know-how that has won 
national recognition and set national sales records. 


CRAWFORD CORPORATION 


Department H2 P. O. Box 989 


OCTOBER 1955 


WE WANT MORE DEALERS 


With a Crawford Dealership you supplement your 
own staff with Crawford's team of specialists and 
nationally known consultants. You benefit from the 
successful methods developed by other Crawford 
Dealers. Dealerships open in the South, Southwest 
and Southeast. 


write today 
for our booklet “MERCHANT BUILDING” 





Baton Rouge, Louisiana 
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The drawing board above shows only __ versatile products are easy to handle 
a few of the thousands of application and have sturdy strength that means 





possibilities for rugged, long-lasting on-the-job savings in time, labor and 
Gold Bond Corrugated Asbestone materials. Apply “Economy 250” or 
“Economy 250” and Permaboard or Permaboard with ordinary carpenter 
Pliaboard Asbestos-Cement Wall- tools. Use them in their natural 
board. Soffits, siding with battens, smooth gray finish or paint them any 
car port rooting, windscreen fences... desired color. However you use these 
the list could go on and on. Both low-cost materials, there’s no upkeep 
of these durable building materials or maintenance problems... ever! 
offer all kinds of advantages to busy Call your Gold Bond dealer or 
builders. representative for additional ideas on 
Made from asbestos fibers and how to use economical Gold Bond 
Portland Cement, Corrugated and Corrugated Asbestone “Economy 
Permaboard can’t burn, rot or cor- 250” and Gold Bond Permaboard 
rode. Weather, rodents and termites or Pliaboard...or write today for a 
can’t cause damage. And both these new idea-filled booklet: 


NATIONAL GYPSUM COMPANY «+ BUFFALO 2, NEW YORK 


Ss i>. Zz, 


LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL PAINTS AND ACOUSTICAL ASBESTOS ROOFING 
AND LIME PRODUCTS PLANKS AND TILES INSULATION TEXTURES TILES AND SIDING 


ASBESTOS PRODUCTS 
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KenFlex is ideal for installation on grade— 
its initial cost is low...and it goes down 
faster, more economically, to trim your 
costs even more. 


KenFlex 


keeping costs down. Look at the quality 
side of the KenFlex picture! You can give 
any smooth, firm interior surface an ex- 
clusive custom flooring with ThemeTile 
and Feature Strip. Prospects prefer this 
modern, “mine only” appeal...and they 
know that beautiful KenFlex—famous for 
its sparkling, longer-lasting colors—resists 
dirt, grease and hardest usage...stays fresh 
and attractive with only mild soap and 
water, an occasional no-rub waxing. 

For full information, contact your local 
Kentile Flooring Contractor...or any of 
the offices listed below. 


Colorful 


grease and wear... offers exclu- 
sive ThemeTile and Feature Strip 
for custom flooring in any home. 


14, OHIO 


MISSOURI * 4532 SO. KOLIN AVE., CHICAGO 32, ILL. * 4501 SANTA FE AVE.,LOS ANGELES 58, CALIF, 


Practically every 

prospect asks if the 
floors are vinyl. KenFlex 
was a wise selection. 












You bet! It’s 
nationally advertised, 
people recognize it 






MODEL 
HOME. 









and it’s perfect for 






units like this. 




























KENFLEX- the low-cost vinyl 
tile that can be installed on grade 


advantages don't stop with 


KENFLEX defies dirt, 





Kentile, Inc. makers of 


KENFLEX KENCORK 
KENCORK « 
VINYL ASBESTOS TILE ® KENRUBBER = 


KENTILE, INC., 58 SECOND AVE., BROOKLYN 15, N.Y. * 350 FIFTH AVE., NEW YORK 1, N.Y. © 708 KENFLEX = 
ARCHITECTS BLDG., 17TH AND SANSOM STREETS, PHILADELPHIA 3, PA. * 1211 NBC BLDG., CLEVELAND 


* 900 PEACHTREE ST. N.E., ATLANTA 8, GEORGIA * 1016 CENTRAL ST., KANSAS CITY 5, KENFLOR* 
®REG. U. 8. PAT. OFF. 




































| | THE ONE ON THE LEFT 
{ | THE ONE ON THE RIGHT 


Note the 3-wire feed-in on the right-hand hou 
There’s your clue! 


All other things equal, this is the home to bi 
With its 100-ampere service entrance, it “ 
have all the facilities for modern electrical livii 
Wires large cnough to carry power plus .: 
plenty of outlets to handle the many electri 
appliances in use today, as well as provisions! 
more appliances in the future! 
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ind howuch a home, thanks to wise planning, will far 


butlive its left-hand twin in usefulness, value and 
ne to buimarketability. It is a home that’s easier to live in, 
ce. it ce4sier to sell! 


ical livit¥#More than ever before, the buyer of homes looks 


plus .. day for quality in every detail. He knows he is 
- electiliving an electrical life, seeks a home that will 
visions "Mill all his electrical needs both today and tomor- 

ow. You can give him such a home — and add 
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to your reputation as well — by planning with 
an accent on sound, adequate wiring! 


Free Home Wiring Wall Chart! Send today for 
Kennecott’s handy wall chart showing typical 
home circuit loads. Use it as a check list when 
planning home electrical systems. For your copy, 
write Kennecott Copper Corporation, Depart- 
ment H-95, 161 East 42nd Street, New York 
17, New York. 


Kennecott Copper Corporation 


Fabricating Subsidiaries: CHASE BRASS & COPPER CO. * KENNECOTT WIRE & CABLE CO, 








everyone talks 
about the weather... 


... But Arcadia solved the 
weather problem with Twin-Seal 
Wool Pile Weatherstripping — 
another important point of 
difference between Arcadia and 
other sliding glass doors. 


On Arcadia’s new custom 
aluminum door, shown below 

in a section at the latching jamb, 
a positive weather-seal is made 
by a double row of opposing 
wool pile weatherstrips. Wind, 
rain, cold and dirt are locked out 
tightly. Identical strips at head 
and interlocker, and a spring- 
loaded wool pile sill strip complete 
the four-side weatherseal. 
Twin-Seal Weatherstripping, 
fully silicoated for moisture and 
abrasion resistance, is easily 
replaced without dismantling 
the sliding panel. 


Twin-Seal Weatherstripping is 
just one Arcadia point of 
difference you should know 
about. For complete details on 
Arcadia steel and aluminum 
doors, see the Yellow Pages 
under “DOORS, Sliding’ 


aricadia 


® 
sliding glass doors 


Help build 
a better America 
-.. See an architect 


ARCADIA METAL PRODUCTS ¢ ARCADIA, CALIF. 
Distributors in Canada, Puerto Rico and throughout 
the U.S. National Member Producers’ Council, Inc., 

and National Association of Home Builders. 
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OPINIONS 


These intellects shed the following light on 
matters of moment to housing: 





President Earl W. Smith 
of NAHB, in a talk in 
Los Angeles: 


“Housing is the key to the economic future 
of our country. Community leaders who have 
worked to bring new industries into their com- 
munities all too often turn their back on the 
problem of housing. All of us must recognize 
that housing is our problem.” 


John Senning, real estate 
editor, in the Miami 


Herald: 


“After years of building, our builders are still 
sticking by the tried and true conventional 
style—a CBS box with holes punched in the 
walls for windows. Now, to be completely 
honest, we must admit that these are prob- 
ably the best built boxes in the world... . 
But I’ll be darned if I can see how they’re 
at all adapted to subtropical living. . .. We 
have some of the finest residential architects 
in the country living here, and yet we con- 
tinue to produce homes which are basically 
northern in design. And not very good de- 
signs, at that. Forgive me for mentioning the 
word, but you should see what project 
builders are doing in California. . . .” 


orden Studio 


“Architect Herman H. 
York, Jamaica, N.Y., in 
a talk to the Queens- 
boro Rotary Club: 


“There is a growing demand from home-seek- 
ers for more... modern design. Consequently, 
builders in this area are gradually changing 
their architectural design to keep up. . . . The 
chief problem is to bring the cost of modern 
design into line with traditional methods of 
construction. Unfamiliarity with new meth- 
ods keeps labor costs for new styled houses 
higher than they should be, but this will grad- 
ually change. Basically, modern design should 
be less costly.” 


Builder Daniel B. Grady, 
secretary, Long Island 
Home Builders Institute: 


“Long Island homes would cost at least 2% 
more were it not for the exchange of informa- 
tion among members of the Institute... . 
With an annual volume of more than $600 
million, this means a saving to home buyers 
of more than $12 million a year.” 


For BUILDERS AT WORK, see p. 78 
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BEAUTYWARE 





















































Now on display at the 
NATIONAL HOUSING CENTER 
Washington, D. €. 


@ The fabulous new National Housing 
Center is a great credit to the home build- 
ing industry—and well worth a special 


trip to Washington. 


@ When you view the interesting and 
colorful Briggs exhibit, be sure and 
remember that Briggs has done more to 
promote the two-bathroom idea than any 
other manufacturer. The striking adver- 
lisement on the adjacent page, currently 
appearing in several consumer magazines, 


is an outstanding example. 


@ Remember, too, it is not only the home 
owner who benefits by the Briggs two- 
bathroom plan for modern living. The 
architect can design homes that are more 
desirable and livable. The builder can sell 
his homes easier and faster. The plumber 
is provided with twice the sales and 


profit opportunities. 


@ Exceptionally pleasing pastel colors, 
surfaces hard as glass, exclusive safety 
and utility features, trouble-free fittings, 
time-saving installation, realistic prices— 
these are only a few of the many reasons 
why Briggs Beautyware fixtures are first 
choice for an ever increasing number of 


two-bathroom homes. 


BRIGGS MANUFACTURING COMPANY 
DETROIT 26, MICHIGAN 
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coral 


Her bathroom in Beautyware Sea Green 


Two bathrooms f__new pattern 


pt. 





--his in Beautyware Sandstone 

















sandstone 


sky blue 








sea green 


0 bathrooms 


Today’s living has created the need for two bath- 
rooms, and Beautyware fixtures have made this 
plan practical in every home. In a colonial resi- 
dence, you may prefer a bathroom on both 


floors. You can have them in your choice of rich, 





glistening Beautyware colors; in a wide variety 





of modern contour-styled models—and for much 





less than you may think. 





Two bathrooms 


For your ranch home, you can have two widely 
separated bathrooms—each a blend of luxury 
and utility. For example, Beautyware surfaces 
are hard as glass, stain resistant and so easy to 
keep clean. Beautyware tubs have an exclusive 
safety bottom. Closets are whisper-quiet. Lava- 
tories are deep-contoured, handsome. In every 


detail, Beautyware is smart and practical. 


SPECIFY BEAUTYWARE --TWICE; a product of BRIGGS Manufacturing Company, Detroit 26, Michigan 








for 


today's living by Briggs Beautyware 





white 














pearl gray 


Twu bathrooms 


In a contemporary dwelling, you may prefer a 
split level plan of two Beautyware bathrooms in 
a back-to-back installation. Like all Beautyware 
two-bathroom plans, this is extremely practical, 
for Beautyware’s matchless quality actually 
costs less. Better homes everywhere are featur- 
ing the practical luxury of two Beautyware bath- 


rooms for today’s living. 









What home value 


Top materials — Only seasoned kiln dried lumber Craftsmanship — The main wall and roof sections 
and the best name brand materials are used in of Harnischfeger Homes are built in jigs under rigidly 
Harnischfeger’s P & H Homes. controlled conditions. 


8 GS 9 = =e wm tie 





Double Strength — Fully insulated, glued and Fast, Efficient Erection— Your crews, underP&H 
nailed, P & H prefabricated wall panels are twice as guidance, put the homes up fast (under roof in a 
strong as standard construction. day), with no wasted labor or materials. 
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TRUCK OVELS PREFABRICATED HOMES HOISTS SOIL STABILIZERS WELDING EQUIPMENT OVERHEAD CRANES 
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is made of... 


... It’s designed and built into every P& H Home 
















\ You’ve probably noticed it yourself: home buyers are 
, getting choosier all the time. They’re shopping around 
more, they’re looking beneath the paint, past the 
paaaeeee SEE THE 1956 HARNISCHFEGER HOMES 
That’s why you have such an advantage over your 
competition when you build Harnischfeger’s P&H Get a preview of the 1956 P  H line of 
Homes. The closer you look, the more real value you 
see in these homes. 
In design, in floor-planning, in materials and in 


homes... hear experts discuss cost-cutting 


building methods, financing, land planning, merchandising. 


downright craftsmanship, Harnischfeger Homes out- VISIT THE Pa H BUILDER OPEN HOUSE 

shine any other home that could be built at the price. Port Washington, Sept. 15 to Nov. 15. 
And most important of all, you can build more 

profitably. Your overhead, site costs, purchasing prob- WRITE FOR DETAILS NOW 


lems are cut to the bone. Harnischfeger specialists will 
give you expert counsel on land planning, merchan- 
dising and financing. 














Planning, design— Handsome contemporary design, and efficient space-making floor plans 
mean lasting livability and appeal for Harnischfeger Homes. There’s a wide range of sizes 
and models all priced to sell profitably in the $7,000 to $20,000 class. 





QUALITY 


HARNISCHFEGER HOMES, Inc. Pp. 


510 Spring St., Port Washington, Wisconsin, Phone 611 





HOMES 


District Offices in: Chicago, Cincinnati, Cleveland, Detroit, Indianapolis, 
Kansas City, Minneapolis, Pittsburgh 
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Do your Christmas shopping right on this page . . . 
Mail this cut-out order form 
and give your clients, 
customers and friends 
a gift that sends your good wishes 


every month of the year. 


Save with these Christmas Gift Rates: 


— 
LO or more CUCU siti scsi exsisnscs F500 cach 


(your own subscription may be included) 


cho Dowmbocriptions................-..-s-os0-c0eceeosersccerees om 


2 LER ncn try a eeepeeainn eee es $4,-00 each 


1 subscription 


These are one-year subscriptions to building professionals in USA, 
Possessions or Canada. To take full advantage of these low group rates, 


you may include your own subscriplion, new or renewed, in your order. 


house & home 


9 Rockefeller Plaza 
New York 20, N. Y. 


r 
. 
L 


specira. hOUSe & home 


CHRISTMAS GIFT ORDER FORM 


—— hill me 
bill my firm 
renew my personal subscription 
I include payment of 
For each of these subscriptions, please send a special gift 


announcement card signed 


my name 


address 


type of 


address 


type of 


address 


firm 
type of 


address 


NAME... eee ee ‘ 
title. 

firm... 

type el 


address 


name 

title. 

firm 

type of siness profes- 


address 


RAMEE. ccccccmceereccccccccces ‘ 
title. 
firm 
type of business or profession..........6...5-++- 


SRE 6 4a G84 66600008 


Send additional names and addresses on a separate 


sheet of paper. 
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Pulse of the market 


NAHB President Earl W. Smith, who fashioned his national reputation 
as a builder of low-price, flattop homes, is moving into the $15,000 
house bracket. The reason is stiffer land improvement requirements— 
the “Cadillac chassis” that is the bane of low-priced homes. For his 
newest tract, along the southeastern edge of San Francisco Bay near 
the new $40 million Ford assembly plant at Milpitas, Smith was forced 
to invest $1,900 to develop $600 lots (including 144 mi. of sewer 
trunk). Another costly item: 16” of gravel under 4” cement streets, 
which had to be 36’ wide with 60’ between property lines. Smith’s 
$15.000 “executive” house is aimed at junior executives and foremen 
in the mushrooming Milpitas industrial area. It has a big living room, 
four bedrooms, two baths and three items omitted in other Smith four- 
bedroomers: a complete packaged kitchen, patio, oversized garage. 
Other Smith models are priced from $10,500 (four-bedrooms) to 
$9.400 (two bedrooms). 


SALES ANGLES: Increased press and magazine coverage of home 
building and buying has created a public so well informed that old 
sales methods need revising. That’s the view of Butterly & Green, Long 
Island (N.Y.) realty firm. Accordingly, the company ordered its 50 
new-house salesmen back to school once a week. Classes will consist 
of three-hour lectures by local architects, color consultants, land plan- 


ners. builders, mortgage men. . . . In Los Angeles, Builder Herbert 





Until this summer, hardly anyone who saw Wil- units. The builders had to admit that although 
most new Spokane homes have basement plumb- 


mington, Del. could doubt that it was a city of 
conservative tastes in homes, It was only last 
year, for instance, that Delaware builders were 
able to sell any split levels. been getting smaller. 

Last month, Builders Leon Weiner and Irving 
Medgebow, longtime builders of conventional de- 
signs, were staggered by the public response to 
more up-to-date plans by Philadelphia Architect 
Theodore Brandow. In two weeks, they sold out 
their first section of 35 (of a 400-plot tract) from 
two models priced at $22,990 (photos, above), and 
a third at $29,990. Buyers showed a 3-to-1 pref- 
erence for the split level (left photo) over the 
handsomer ranch type (right). Interiors may have 
made some of the difference. Weiner and Medge- 
bow equipped the split with conventional furnish- 
ings, seeking to show customers that their old 
furniture would not look out of place. And the 
split was one of Wilmington’s first with kitchen in 


front and a two-story living room. 


More basement bedrooms, closets 
and dishwashers, clubwomen ask 


Spokane home builders wanted to hear it again, 
invited four clubwomen to come to a meeting and 
tell them what they most wanted in a new home. 
The answers: a fenced backyard, basement bed- 
room and bath, birch kitchen cabinets, larger 
bedrooms, dishwashers and garbage disposal 





ing roughed in, few have fenced yards, garbage 
disposer or dishwashers. And the bedrooms have 


California hillside tract has 
do-it-yourself landscaping 


In hilly Contra Costa County, Calif., where the 
flat land has been pretty well built over, Barrett 
Construction Co. opened a 600-home development 
(photo, below) that may well turn out to be a text- 
book on how to exploit the beauty of sloping sites. 


Tobin declared: “We've offered about all we can inside the house and 
now we have to go outside.” His 500-house project offers buyers of 
$14,000 homes park facilities ($30,000 worth of land, $25,000 for 
equipment), swimming pool, nursery school and wash rooms. Resi- 
dents’ dues will defray maintenance costs. . . . Practical Home Builders 
Inc. of Racine, Wis. dubbed their subdivision “hay fever-free village.” 
The three-bedroom homes have electronic air filters to remove im- 


purities. 


CROSS COUNTRY: The Mackle Co., Florida’s largest home building 
firm, was ready to extend its sales efforts to New York City. The com- 
pany already has an office at Quincy, Mass. .. . To celebrate opening 
this month of its new $1.5 million plant at Tyler, Tex.. National Homes 
will fly a plane-load of newsmen to the site from New York, pick up 
the tab for a day-and-a-half-long plant tour and party. Anticipating 
sale of its 100.000th house next spring, National has retained Re- 
searcher Elmo Roper to ask 100,000 National prefab owners what they 
like about their homes. . . . Sam Hoffman's F&S Construction Co.—the 
nation’s third largest builder last year—gave up plans for a 4,000- 
home subdivision in Prince Georges County, Md., refunded deposits 
to some 500 purchasers. The firm’s explanation: “Cadillac chassis” 
problems. Said Vice President H. £. Buddemeyer in a letter to cus- 
tomers: “After our model home opening, we were confronted by a 
series of changes in requirements governing construction of utility, 
sewerage and storm water drainage systems.” 


Photos: (top) Lubitsh & Bungar; (below) J. L. Corbete 





Conservative Wilmington, Del. buyers choose builder's split level over ranch house 3 to 1 


The subdivision hugs the brown hills bordering 
Contra Costa Junior College at Richmond. over- 
looking San Francisco Bay. Much of it has 11% 
slopes. Barrett, civil engineers and Architect 
Vernon DeMars spent much time studying the 
terrain. Their aim: to disturb the contours and 
natural drainage as little as possible. Then curv- 
ing streets were laid out. Commented the San Fran- 
cisco Chronicle: “The developers . .. have. vir- 
tually eliminated the most unfortunate feature of 
modern tracts—the monotonous row effect.” 

Only then did DeMars begin drafting 11 differ- 
ent house designs to take advantage of the topog- 


continued on p. 82 
















MODEL PHOTOGRAPHED ON SITE GIVES PUNCH TO PROMOTION FOR HILLSIDE TRACT 
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BUSHING 


KNOB SHANK 
ae. tot ord 


For a quick picture of the Stilemanor’s 
no-wobble knob construction, look at 
the above diagram. The heavy brass 
bushing or sleeve, as we call it, forms 
a large bearing surface for the knob 
spindle. This results in a brass to steel 
bearing which is extremely wear-resist- 
ant. The long outer end of the flange 
provides a bearing surface for the knob 
shank. Now the combination of these 
two large bearing surfaces reduces any 


usswilt ° 


Four attractive designs ... 


wo available in cast brass 


two, in wrought brass, 
bronze or aluminum. 


If you're from 
“Missouri too... 


tendency to knob wobble even after 
wear takes place. 

You can appreciate such technical 
details much better than future buyers 
of your houses . . . but they'll like the 
no-wobble feature . . . and there’s one 
thing certain, wobbly knobs won't de- 
velop to haunt you. Be sure to check this 
point when you ask your dealer about 
all the constructional advantages of the 
“Stilemanor” Line. 


Ctilemanor 


STANDARD DUTY LOCKS AND LATCHES 
Products of the “All Star” Builders’ Hardware Line by 


RUSSELL & ERWIN DIVISION 


THE AMERICAN HARDWARE CORPORATION 


@) or bronze (Brunswick-illustrated); 


All popular functions: 


locksets with dead locking 
latches; push button 

latchsets with and without 

dead locking latches; 


V plain latchsets. 


turn button and push button 






Mr. N. A. Welch 
Director of Research and Development Engineering 
The American Hardware Corporation 


Another feature to speed 
installation . . . slots on inner 
rose plate engage prongs 
on lock case for 

lining up screw 
holes quickly. 

































Designed with the builder in mind... 


NEW G-E DISHWASHER OFFERS UNMATCHED JA‘ 
FOR QUICK, jLC 














We don't claim that kitchens like this will actually sell your those houses are easier to sell! Why don’t you contact your 
houses for you—but it is a well-known fact that when kitch- G-E distributor right away and ask about the new low, low 
ens are equipped with G-E Dishwashers and Disposalls,® prices available to accredited builders? 










G-E Dishwashers are also available in this ty ( 
free-standing model with work surface of ef » 
Textolite® or baked enamel. Front panels of Mode! | 
free-standing and built-in models available in ‘ els 
five Mix-or-Match colors or a choice of four wa 







natural woods. 
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-p JACCESSIBILITY 
x |LOW-COST INSTALLATION! 


Here's why G-E Dishwashers are easier to install: 








4 


No reaching—no stretching around make plumbing and electrical connec- 
unit to install! The entire tub can be __ tions. Pre-stamped knockouts on each 
easily removed from the cabinet, thus side of the cabinet permit easy instal- 
providing ample working room to lation of right or left drain. 








Simplified internal plumbing makes New, low-cost waste air gap 





possible quick installations in a method of installation provides 
a number of different ways. A G-E . maximum sanitation, eliminates 
Dishwasher may be connected to the need for prior roughing-in. One 
the drain directly, or through a drain is used for both sink bow! and 
waste air gap. It may also be con- dishwasher, eliminating the cost of 
nected to a disposer (as illustrated) a second drain. An excellent instal- 
or to the sink drain. lation for existing homes, too. 
_ 
fora completely modern kitchen, install a B D, 
(-E Disposall that flushes away food waste ress ls Our Most /mp ortant duct 


iefore it can become garbage! Illustrated are 


Models FA4 and FA45—exactly the same G £ N : a A L : LE C T Q / C 
xcept that the FA45 is 2 inches shorter to ac- 


cmmodate installations with space problems. 
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DISCOUNTS 
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All Aluminum, 
Sliding Glass Doors 


AS LOW AS 
$Q()00° 


LIST PRICE 


Sco Valley “jr.” Sliding Doors designed, built, priced 
especially for low budget and multiple housing installations 


Whether you are building 1 or 100 homes... price 
no longer restricts you from including aluminum 
sliding glass doors. Here is the ultimate in sliding 
doors ... LOW COST combined with MAJOR FEATURES 
usually found only in higher priced doors. 

You can specify Sun Valley jr. without budget fears. 
It’s priced especially for the economy budget minded. 
This is the door both builders and architects have 
been looking for. It’s SLIM and TRIM... rugged con- 
struction with built-to-last quality. Check these list 
prices...see how easily Sun Valley jr. can be in- 
Cluded in your building plans. 


Prices on Sun Valley jr. Door 


DOOR WIDTH OPENING LIST PRICE 
4, Laer $ 90.00 
eS oa cdae skein ous oe ohen 102.00 

a oan ok ¥4 oi Siemael 114.00 

nk. Sea 126.00 


All doors 6’-84%4” high 
*for 6 ft. wide, 2-panel door without glazing. 
Features of Design and Construction. 


e locking stiles may be reversed permitting sliding 
unit to be right or left. 


e units will accommodate glass of 3/16”, 7/32” 
or 1/4” thickness. 


© comes complete with full jamb. 
plus features 
BALANCED DESIGN...ALUMINUM EXTRUSIONS... 


FULLY WEATHERSTRIPPED ... EASY INSTALLATION... 
..»NO MAINTENANCE 


For added value for your homes, see your Sun Valley 
dealer now or write direct to: 

Sun Valley SLIDING DOOR COMPANY, Dept. 104 
8354 San Fernando Road, Sun Valley, Calif. 
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raphy and gain a maximum of interior space. 
The resulting three-bedroom, two-bath houses have 
from 1.100 to 1,650 sq. ft., sell from $15,000 to 
$16.850 on lots ranging from 5,400 to 9,000 sq. 
ft. DeMars planned “roving” garages. By making 
the garage a separate unit, it becomes possible 
to shift it almost anywhere on the lot according to 
the lay of the land. On some, it is used to protect 
the patio, for instance, as in the floor plan shown 
helow. Each house has a 10’ x 20’ patio. 

Barrett spent only $9.000 landscaping the over 





| BEDROOM *y BeoRoom "2 
" oor Te «ae 
<a t 





























GARAGE SCREENS PATIO BY HILLSIDE HOUSE 


all site. With each house will go three optional 
landscape plans by Landscape Architect Lawrence 
Halprin. Purchasers will get do-it-yourself kits 
and materials for fences, barbecue pit, sandbox. 

John H. Tolan Jr., vice president of College 
Highlands Inc. (project’s name) and develop- 
ment consultant, adopted an ‘Eichler method” 
sales approach because of the 11 different designs. 
Items: %4” scale models of nine houses, color 
slides and calling cards showing the models “on 
site” (photo, p. 78). Newspaper ads featuring 
the “on site” photos drew 550 prospects in two 
week ends. 

With only 115 acres in house building sites, the 
developers set aside a generous 8314 more for 
supporting facilities. The breakdown: 


PRUE, SEE MORI yds ccsbcdvevicvsrcevdgetencece 25 acres 
RR Fi seh Ona bnstns +63 F obs aid 00a Co eehcd oe dees 1 acre 
DUNE. okie sis cin Foca Voces dba das nebedeseeNet sere 6 acres 
Blomentary echoed o.ccscccccsbecsctveveesens cesks 8 acres 
PE COME  nchavaceb ens 6 thayeree b eObeh ebess 64 2 321, acres 
DOPIONNE RE BPIG, Caio sideresccveviccrerinesceesnasies 1] acres 


Big developments take to water 
for summer colonies and resorts 


Along with summer’s heat waves came news of 
developers putting their homes as close to the 
water as possible. One of the largest residential 
colonies with lagoon facilities in the East will go 
up in Ocean County, N.J. William Pasley ani 
Irving L. K. Bander will chop up 400 acres into 
1,600 home sites, lay waterways deep enough for 
ocean-going yachts. .. . John L. Tompkins has big 
plans to make Padre Beach, on the south tip o! 
Texas, into something resembling Miami Beach. 
Customers would be mid-Westerners. . . . In New 
Orleans, A. K. Roy, Inc. will put up 700 homes, 
some of them along a 5,500’ stretch of the Tche- 
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HEATING — COUNTERFLOW 
COOLING FORCED AIR 


COMBINATIONS FURNACES 


WEATHERAMIC 


VERTICAL 


FORCED AIR 


FURNACES 


HORIZONTAL 


FORCED AIR 


FURNACES 





UTILITY 











UTILITY APPLIANCE CORPORATION 
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Exposed beam ceilings add beauty and sales appeal 
to your houses—and Armstrong Temlok® Roof Deck 
provides the fast, economical way to install them. 
Temlok is prefinished with two coats of light ivory 
paint. Applied to ceiling beams, Temlok Roof Deck 
creates a beautiful ceiling at no extra cost to you. 


Tell the “hidden value” story when Temlok Sheathing is 

covered by the exterior finish. Display a piece of Tem- 

lok and tell your prospects how the hidden material in- 

creases the value of a home. Explain how Armstrong 

# Temlok Sheathing builds stronger, tighter walls .. . and 
m4 saves money on fuel bills for the life of the house. 


You never stop saving with 
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Layers of Built-in Factory-finished 


Asphalt-impregnated vapor Joint coiling In one application, one material—Temlok Roof Deck— 


insulation board barriers 


provides a sturdy roof deck, roof insulation, vapor bar- 
rier, and a finished ceiling. The tongue-and-groove 
joint assures a tight fit, built-in vapor barriers guard 
Armstrong Temlok Roof Deck against condensation. 




















Contemporary homes are more saleable when you explain 
how new materials like Temlok Roof Deck help build a 








better, more economical house. Temlok’s extra insulation 
: impresses prospects. And Armstrong Temlok Roof Deck 
saves you up to $250 per house on construction costs. 














em- Temlok adds strength to the framework of the house. Armstrong Explain Temlok’s insulating value when you talk about the heating or 
| in- Temlok Sheathing exceeds all Federal Specification strength stand- air-conditioning system. Temlok Sheathing’s extra insulating value 
ong ards for insulating fiberboard. Laboratory measurements prove that — cuts down heat loss through the walls, helps save fuel. Armstrong 
and a wall built with 2’ x 8’ x 42” Temlok Sheathing is about 40% Temlok also helps keep heat outside in summer . . . and often permits 


stronger than the same wall built with horizontal wood sheathing. the use of a smaller, less costly air-conditioning unit in the house. 
For full details on how Armstrong Temlok products can help you 


sell houses faster, see your Armstrong lumber dealer or write Arm- 
strong Cork Company, 4210 Sixth Street, Lancaster, Pennsylvania. 


‘Armstrong TEMLOK ...house... after house 


SHEATHING * ROOF DECK *_ INTERIOR FINISH 
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DWYER PRODUCTS CORPORATION 
Dept. D-105, Michigan City, Ind. 

















‘no need to disturb the kitchen 
bly. 


: by Specialists . . . Dwyer 
‘Kitchens are engineered, manufactured 
in their entirety . . . and guaranteed by 
an organization which has specialized in 
compact kitchens for over a quarter 
century. They are easy to install .. . 
simple to Service . . . last indefinitely. 


oe 


Write for complete bulletins. 


DWYER PRODUCTS CORPORATION 
Michigan City, Indiana 









The new and beautiful 
DUB 3 OO 


The buffet kitchen 
or bar that graces 
a room as a piece 
of smart furniture. | 


Cooking top, porcelain 
and counter top and st 
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functa River The firm will dredge a canal run- 
ning to the river, which will provide another 
14,000’ of waterfront property. 


Beach house-on-stilts gives 
protection from Gulf storms 


One of the most ambitious waterfront schemes 
was in Texas. 

Realty Developer John B. Cassidy of Houston 
was starting to transform his 10-mi.-long holdings 
on the Gulf coast into a community he hoped 
would come to rival Florida and California as a 
resort. 

Cassidy owns 3.300 acres of San Luis Island, 
a sandy reef southwest of Galveston and just 50 
mi. due south of Houston’s 1 million population 
metropolitan area. It adds up to 10 mi. of sea- 
front, 15 mi. of bay-front. 

Hurricanes occasionally rip through this ex- 
posed northwest corner of the Gulf of Mexico: 
one all but wiped out Galveston in 1900. So 
Cassidy was promoting a $12,500 house designed 
by Architect John Tillinghast which is supported 
above the level of storm-driven waves by rein- 
forced concrete pillars. The stilt construction 
also produces: 1) a shady patio and two-car 


Darling & Richard 











STILT-HOUSE OFFERS SHADY PATIO 


garage at grade, 2) better exposure to the breeze 
and 3) a better view from the upstairs living 
area. The house, precast concrete with frame in- 
terior and flat roof, is the first of its kind in 
Texas, though frankly inspired by some of Philip 
Hiss’s houses at Sarasota, Fla. (July “54 issue) 
and others on Hibiscus Island in Biscayne Bay. 
Miami. It has 776 sq. ft. of floor space upstairs 
(bath, dressing room, kitchen, combined living- 
sleeping area, sun deck) and 850 sq. ft. below. 
largely open. 

Cassidy started developing San Luis Island 
after a new $2.5 million bridge, opened in 
August 1954, made it readily accessible by auto 
from the mainland. So far he has completed 
ten houses priced from $7,500 to $27,000 (mostly 
paid for in cash). Upcoming: yacht clubs, boat 
basins, and a motel. 

Cassidy does not want a single-income bracket 
community. Accordingly he is selling quite sim- 
ilar 50’ x 100’ waterfront lots at prices ranging 
from $595 to $3,000. He favors zoning controls. 
“We can’t let it run wild without junking up a 
beautiful beach.” 


US Steel’s ‘Bride’s House’ runs up 
$24 million in spring-summer sales 
US Steel Homes spent $250,000 advertising its 
“Bride’s House of 1955” (April. News)—an 
amount matched by manufacturers who par- 
ticipated in the home. Last month, US Steel re- 
ported the promotion paid off in $24 million in 
sales—2,000 houses sold by 188 builders. Steel 
Homes planned to go on pushing the house. 
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Apply Roltite to the furring strips 





Paneling can be bonded directly to studding or 


a to furring strips applied over existing walls (as and to the corresponding areas on 
0: shown.) Where planks or squares will be used, the back of the panels. Do not coat 
So furring strips are applied horizontally. the first 14," along the edge which 


will be used to swing the panel into 
place. 





First panel is positioned by sliding 
one edge into place along nails 
driven at a predetermined joint line. 
Following panels are positioned by 
butting. the. edge with the un- 
cemented margin of the preceding 


ed panel, and swinging into place. 













‘ Install 


Wall Paneling 


WITHOUT NAILS 





® me Ps Bond is completed by tapping over 
U Sl n g  ) | ee C ee mM io nt the areas of contact with a hammer 
and a small block of wood. Bond- 
ing is immediate upon contact — 
no sustained pressure is required. 
ng It’s Easier, Faster, Cheaper and 
in § Stronger Than Conventional Methods 
lip 
ee @ No Nails or Clips to Fool With 
ir @ No Nail Holes fo Fill 
ag @ No Previous Experience Required 
. @ A Real Profit Builder on New Construction 


in or Remodeling 


Works with Prefinished or Unfinished 
tly Panels, Squares or Planks and with many 
vat other materials 





Molding or trim may be installed by bonding 
it to the paneling with Roltite. Excess Roltite, 
when dry, can be rubbed off the face of the panel 
with the fingers. 


Free! HOW-TO-DO-IT WALL 








ng 4) 
ne [rove] aexxionriwens KES PANELING FOLDER 
vm 3 \ ’ | Midcontinent Adhesive Company 
COM PANY | 95 Sunshine Drive, Grove City, Ohio 
I Please send me my free copy of your illustrated folder on 
/ how to install wall paneling with Roltite Cement. 
95 SUNSHINE DRIVE GROVE CITY, OHIO 1 / bina 
F a Abe ras. Sl AER te ple SEE TOES 
é : é ; / ae ee RE nee ee —e 
a Convenient warehouse locations in Oakland, Cal., / aa 
-an ° ss ‘ ER OM ie aia nh oe 
na Grove City, Ohio and Elizabeth, N. J. / 
j / City State 
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guarantee... 


literature... 


When the first thing prospects see in a new house is this 





and later pick up and look through this colorful 


and then when they notice this sign on a window sill or 
mantelpiece... 






they are getting very sold on the house that has this lock 
—the handsome Sargent AlignaLock! 


ALIGNALOCK Sales Aids 
Sell Houses! 





Above, you see a couple making up their minds to 
buy a house. 

AlignaLocks and AlignaLock Sales Aids have con- 
vinced them that quality products have been used 
throughout their “new home.” 

Experiences like this are taking place today all 
over the country. Many hundreds of builders have 
told us that AlignaLock and AlignaLock Sales Aids 
help sell the house. 

Put these sales aids to work for you. As shown 
above, hang the guarantee certificate on door 
knobs. It unconditionally guarantees AlignaLocks 
for the life of the house...and makes a tremen- 
dous impression on prospects. 


Take full advantage of the house signs... the home 





owner brochures...the colorful literature. Sargent 
gives them to you free. Use them to put sell in 
every room! 


Get in touch with your supplier today 
and ask him all the facts about Aligna- 
Lock. Or write di- 
rect to Sargent & 
Co., New Haven 9, 
Conn. Dept. 11K. 


SARGENT LOCKS 


"A sign of a well built house” 
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Now...a Reality in the Plan of Modern 
Homes... UNOBSTRUCTED VISION 


with the Pierson Sashless Window. Two solid pieces of 
%6” crystal glass sliding in a redwood frame. One 
simple lock is the only hardware . . . the glass can be 
easily lifted out for cleaning. Your architect can obtain 
full particulars by writing to: 

ERNEST PIERSON COMPANY, 


4300 Beoodvay, Bureka, Californic Canadian Manufacturers: Pervis Products Ltd. Abbotsford, British Columbia | 





PROFIT OPPORTUNITIES 
THAT YOU CAN NOT IGNORE! 


Good design . . . competitive prices... 


saree acim these are factors that can sell homes for you 
ed by onaic . onn, 


American Institute of 


Architects. He has won in any market! ALLEN HOMES has the 


awards from Parent's 
Magazine and the Nat- 


ional Association of combination that can make you the leading 


Home Builders for out- 
standing design. 


builder in your community. Investigate 


our system, be convinced! 


Phone Kenmore 4917 


a w, 
ire or ee ee 
© TODay; 


ALLEN homes 


* LUSTOM FLENIBILITV = PRODUCTION LINE ECONOMY 
Allen Industries, Inc., P.O. Box 2497, Station C, Fort Wayne, Indiana 


f. 
ee | 
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PREFAB MODEL FOR $14,500 


Prefabber brings out tri-level 
designed for Washington builder 


American Houses Inc., the prefab firm, has de- 
signed its newest model to meet the needs of one 
of its biggest builder-customers. 

Ralph Rocks, president of Allen & Rocks Inc. 
of Washington, D.C. wanted a house suited to the 
rolling terrain of his 110 acres of suburban land 
at Oxon Hill, Md. American Houses obliged 
with the tri-level “Homestead” model pictured 
above. It has three bedrooms, two baths, 1,146 
sq. ft. and sells for $14,500 on lots averaging 
7,200 sq. ft. Rocks planned to build 136 of them 
initially, later add another 440. 


Republic Construction Corp. plans 
1,000 home project in Virginia 


Big builders were reaching out thousands of 
miles for new markets. Latest news came from 
Herbert Kronish of Republic Construction Corp. 
(sixth biggest builder in the nation), who will 
leave California and Nevada long enough to do a 
1,000-home job in Virginia. Said Kronish: “We 
are convinced there is a market in the East in a 
specific location for a little higher priced con- 
struction than we build in the West. With this in 
mind, we are planning to start within the next 60 
days [middle of September] a 1,000-home tract 
in Fairfax County, Va... . that will sell for 
$15,000 for a ranch-type four-bedroom, two-bath 
home that will have a net livable area in excess 
of 1,350 sq. ft.” The 2.479 homes Kronish built 
last year were under $9,000. 


Ex-NAHB Presidents Spiegel, Hughes 
start tracts in New Jersey, Texas 
Two former NAHB presidents were readying new 
developments last month. At Bartlesville, Okla. 
R. G. “Dick” Hughes (1954) planned a project 
of 996 air-conditioned houses—one of the biggest 
air-conditioned subdivisions in the nation. He 
expected to put up 100 US Steel prefabs, about 
10 of Ned Cole’s Fabricon houses, the rest his 
own models, Near Asbury Park, N.J. Emanuel 
M. Spiegel (1953) and associates announced a 
100-unit project of $13,900 homes designed by 
Architect Percy Simon of Teaneck, NJ. The 
1,120 sq. ft. houses (photo, below) have three 
bedrooms, one and a half baths, were being of- 
fered under VA terms for nothing down. 


SPIEGEL RANCH HOUSE FOR $13,900 
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THE WORLD’S FIRST 





FISSURED WOODFIBER 
ACOUSTICAL TILE 


*Forestone has the efficiency and natural 










beauty of fissured mineral tile, but with 






even greater warmth and richness... 






yet, in the new 9/16th thickness it 






costs no more than 
popular 3g" & Yq" thicknesses 
of perforated tile 


(Also available in the original %“' thickness ) 








For complete information, 






call the Simpson 






Certified Acoustical Contractor 







Simpson Logging Company. 
erties A 


1008 White Bldg 


ree 






A, 
* 

* > nearest you... or write 
? 






Seattle, Wash. 


*PATENT PENDING 







Available only through these Simpson Certified Acoustical Contractors 








ALABAMA: BIRMINGHAM — Badham Insulation Co., Inc.; Harder, Inc.; NEW YORK—James A. Phillips, Inc.; STONY 
MOBILE—Stokes Inc. ARIZONA: PHOENIX—Fiberglas Engi- POINT The Cronin Acoustical Co. NORTH CAROLINA: 
































neering & Supply; TUCSON—Hall Insulation & Tile Co. CALI- 
FORNIA: LOS ANGELES and SAN DIEGO—Coast Insulating 
Products; SAN FRANCISCO and FRESNO—Cramer Acoustics. 
COLORADO: DENVER—Construction Specialties Co. CON- 
NECTICUT: HARTFORD and BRIDGEPORT—Wilson Construction 
Company. FLORIDA: CORAL GABLES, FORT LAUDERDALE and 
WEST PALM BEACH—Ray-Hof Agencies, Inc. (Div. of Giffen 
Industries Inc.); MIAMi—L. F. Popell Co. GEORGIA: ATLANTA 
—Anning-Johnson Co. IDAHO: BO|ISE—Fibergias Engineering 
& Supply. ILLINOIS: CHICAGO General Acoustics Co.; 
SPRINGFIELD, DECATUR and CHAMPAIGN—George S. Grimmett 
& Co. INDIANA: FORT WAYNE—The Baldus Co., Inc.; IN- 
DIANAPOLIS — E. F. Marburger & Son, Inc. KENTUCKY: 
LOUISVILLE—Atlas Plaster & Supply Co. MARYLAND: BALTI- 
MOR£—Lloyd E. Mitchell, inc. MASSACHUSETTS: BRIGHTON 
-Acoustical Contractors, Inc. MICHIGAN: DETROIT, FLINT 
and GRAND RAPIDS—Detroit Fiberglas Insulation Division. 
MINNESOTA: DULUTH—Flament-Hampshire Co.; MINNEAPO- 
LIS—Dale Tile Company. MISSISSIPPI: JACKSON—Stokes, 
inc. MISSOURI: KANSAS CITY—The Stokes Company; ST. 
LOUIS—Hamilton Company, Inc. MONTANA: BILLINGS—Kerr 
& Co. NEW JERSEY: FAIRVIEW—Kane Acoustical Co.; KENIL- 
WORTH—Connor & Co., Inc. NEW MEXICO: ALBUQUERQUE 
—Fiberglas Engineering & Supply. NEW YORK: ALBANY— 
Davis Acoustical Corp.; BUFFALO, ROCHESTER and JAMES- 
TOWN—Davis-Fetch & Co., Inc.; LYNBROOK, L. |.—Robert J. 


SIMPSON LOGGING COMPANY >: SHELTON, WASHINGTON 


CHARLOTTE—Bost Building Equipment Co.; GREENSBORO— 
The Bonitz insulation Co. OHIO: CINCINNATI—R. B. Brune- 
mann and Sons, Inc., Cincinnati Floor Co.; COLUMBUS— 
Gatterdam Plastering Co., Reithmilier Acoustic Co.; CLEVE- 
LAND and AKRON—The Mid-West Acoustical & Supply Co. 
OKLAHOMA: OKLAHOMA CiTY—Denman Floors Co., Harold 
C. Parker & Co., Inc.; TULSA—Midwest Marble & Tile Co. 
OREGON: PORTLAND— Emert & Zednik Co., Johnson Acous- 
tical & Supply Co.; EUGENE—Commercial Tile Co.; SALEM— 
R. L. Elfstrom Co. PENNSYLVANIA: PHILADELPHIA—Selby, 
Battersby & Company; PITTSBURGH—Standard Fleor Co 
SOUTH CAROLINA: COLUMBIA—General Insulation & Acous- 
tics, Inc. TENNESSEE: MEMPHIS—Alexander Marble & Tile 
Co.; NASHVILLE—Nelson Baird Co., Inc. TEXAS: CORPUS 
CHRISTI—Raymond Rambo Materials Company; DALLAS—Blue 
Diamond Company; EL PASO—Houser Resilient Floor Com- 
pany; FORT WORTH—Builder’s Service Co.; LUBBOCK—4). E 
Delehanty; SAN ANTONIO—Rufus A. Walker Co. UTAH: SALT 
LAKE CiTY—utah Pioneer Corporation. VIRGINIA: NORFOLK 
and RICHMOND — Manson-Smith Co., Inc. WASHINGTON: 
SEATTLE—Elliott Bay Lumber Co.; SPOKANE—Fiberglas En- 
gineering & Supply. WASHINGTON, D. C.: ARLINGTON— 
A. W. Lee, Inc. WISCONSIN: MILWAUKEE—Building Service, 
Inc. CANADA: VANCOUVER, B. C. and VICTORIA, B. C.—F. 
Drexel Company, Ltd.; EDMONTON, ALBERTA—Hancock Lum- 
ber Limited. 















114% Million 

copies of this 

Pec: straight from 
aor §6r the shoulder 


MOSAIC TILE 


story are now 
goLpe in the hands of 

ee eer ee oe re. eee 

In bau’ ~=§86Interested America! 


(MORE than 37% Million readers!) 

















LIVING! Many will want Mosaic Ceramic 


Tile in the homes they buy! 












{ 
| Tile kitchens and baths say 


quality to home seekers! Be 


prepared! Build Mosaic Tile- 





enriched houses! It costs 
nothing »..«.2.0F Little .. «= 
more, yet gives luxury that 


lasts to the homes you build! 











HOUSE & HOME 


800 your home! Send 25c for your copy today! 





This QN@SYNLSD Ceramic Tile counter top wont burn 


Sizzling skillets, sharp knives, strong fruit acids can’t 
hurt wonderful Mosaic ceramic tile! And, it costs less to 
live with! You’ll never need spend a penny to refinish er 
replace it! 


Cheer up your home with the colorful luxury of Mosaic 
ceramic tile. Choose from dozens of lovely colors . . . soft 
pinks, cool greens, exciting blues, yellows, tans, grays! 


Mosaic offers you the enly complete line of ceramic tile. 
: p 


You'll find Mosaic Tile showrooms, warehouses and fac- 
tories from Coast to Coast. Visit the Mosaic showroom 
near you (address in your phone book). Select the exact 
tile colors and patterns you want for your floors, walls 
and counter tops. Your Tile Contractor, who installs 
Mosaic ceramic tile, will gladly give you free estimates. 


THE MOSAIC TILE COMPANY 


America’s largest manufacturer of 


ceramic floor, wall and counter top tile 


For Free Estimates 
on MOSAIC Til 
see your phone book 

» for the name 


\ > of Your Tile 


N4 Contractor 
X VY ‘Ceramic 


A Send for this exciting book of ideas for 
IDE: kitchens, baths, living rooms, terraces! Tells 


/ you how to select tile colors and textures for 





THE TILE COMPANY 





wont scratch 
wont dent 
wont stain... 
or wear out! 


There's no substitute for ceramic tile | 













Dept. 29-31, Zanesville, Ohio 


NAME 


Here’s 25c in coin for my copy of “The Mosaic Tile Book of Beautiful Homes.” 





STREET. 





CITY. 
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Perma-Line is the only fibre pipe 
available in 5, 8, and 10-foot lengths. 
It goes in fast, resists ground heav- 
ing; tapered joints are root-proof and 
leakproof, and the pipe lasts for a 
lifetime. It can’t rust, shatter, crack, 
or leak. It’s strong, light, tough. In 
solid pipe for sewers and drains; per- 
forated for field tiling, footings, and 
septic tank beds. Full line of coup- 
lings, fittings, bends, and adapters to 
connect to soil or sewer pipe. Many 
uses, in homes, farms, industry. 


Write L-M, or mail the coupon. > 







| Company 
Add 
LINE MATERIAL COMPANY Sis 
(a McGraw Electric Company Division) City 









ae x ° er, 


<- 
Saute. 


PERMA-LINE 


coo mm ee 


| LINE MATERIAL CO. 
{ Milwaukee 1, Wisconsin 


LONG LENGTHS are assembled on the ground, lowered into trench, and 


tapped into position to make a root-proof, watertight joint. Easy to handle, 
quickly installed. Only Perma-Line is available in 5, 8, and 10-foot lengths. 


L-o-n-g lengths make 





the quickest sewer pipe to install 





| Send full information about Perma- 
| Line Pipe and name of nearest dis- 


® 
PERMA-LINE Pi 
ipe | tributor. 


Name 

















State 





| 
| 
| 
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EVENTS 





Producers Council Inc. 34th annual meeting, Oct. 
2-5, Hotel Statler, Detroit. 


Pacific Coast Building Officials Conference, 33d 
annual meeting, Oct. 4-7, Portland, Ore. 


American Institute of Architects, regional confer- 
ences: Sierra Nevada, Oct. 6-8, Santa Barbara, 
Calif.; Gulf States, Oct. 6-8, New Orleans; Cen- 
tral States, Oct. 13-15, St. Louis: New York, 
Oct. 13-15, Hotel Ten Eyck, Albany; Texas, 
Nov. 2-4, Houston. 


National Retail Lumber Dealers Assn., 2d annual 
exposition, Oct. 11-16, Cleveland Auditorium, 
Cleveland. 






Gas Appliance Manufacturers’ Assn., annual 
meeting, Oct. 12-14, El Mirador, Palm Springs, 
Calif. 


National Savings & Loan League, fal] manage- 
ment conference, Oct. 16-20, Olympic Hotel, 
Seattle. 


American Gas Assn., annual convention, Oct. 
17-19, Los Angeles. 


National Assn. of Housing & Redevelopment 
Officials, 22d annual conference, Oct. 17-20, 
Statler Hotel, Cleveland. 


Architectural Woodwork Institute, 3d annual 
convention, Oct. 20-21, LaSalle Hotel, Chicago. 


American Standards Assn., 37th annual meet- 
ing, Oct. 24-26, Sheraton Park Hotel, Washing- 
ton, D.C. 


New England Council of Home Builders, annual 
convention, Oct. 28-29, Sheraton Biltmore Hotel, 
Providence, R. I. 


Prefabricated Home Manufacturers’ Institute, 
fall meeting, Oct. 30—Nov. 2, Lookout Mountain 
Hotel, Lookout Mountain, Tenn. 


National Paint, Varnish & Lacquer Assn., an- 
nual convention, Oct. 31—Nov. 2, Shoreham and 
Sheraton-Park Hotels, Washington, D.C. 


National Electrical Contractors Assn., first na- 
tional electrical exposition and 54th anniversary 
convention, Oct. 31—Nov. 2, Waldorf-Astoria 
Hotel, New York. 


Mortgage Bankers’ Assn., 42d annual conven- 
tion, Oct. 31—Nov. 3, Hotels Statler and Bilt- 
more, Los Angeles. 


National Assn. of Real Estate Boards, 48th an- 
nual convention, Nov. 4-11, Commodore Hotel. 


New York. 


US Savings & Loan League, annual convention, 
Nov. 7-11, Miami Beach. 


National Lumber Manufacturers Assn., annual 
directors’ meeting, Nov. 14-16, Shoreham Hotel, 
Washington, D.C. 


National Electrical Manufacturers’ Assn., annual 
meeting, Nov. 14-18, Traymore Hotel, Atlantic 
City, N.J. 
































HOUSE & HOME 


Announcing for 1956—TWO complete editions of 
, House & Garden’s 


SPRING-SUMMER 


BOOK OF BUILDING 


al FALL-WINTER 


ae: 


hs 


61 BOOK OF |] 


House & Garden is pleased 


to announce that beginning in 1956 


its Book of Building, formerly : 
. | publication (and : , {955 4 
an annual publication (and a : ded 


les-pulli th Re | 
sales-pulling success for the : z 30 HOUS aS 


ct. past 5 years! ), will be published 


twice each year in completely oe al ) & PLA \S 


self-contained editions. The 


0, 

Spring-Summer Edition will be 

al issued on March 15, the Fall-Winter 

re Edition on September 1. 
Pt- 

dl Each edition will be packed with 

i the latest news in houses and plans, 

el, building, remodeling, heating, 

air conditioning, maintenance— 

~ every phase of home building! 

For full information on 

‘d advertising rates, closing dates and 


requirements, write to: 


7 R. R. Valkenburgh, Adv. Mgr., Mad » 2 : ae . - 7 — 
House & Garden, 420 Lexington c. R kK \l O | ) Ie | A \( ge 


ah 
tj 


Avenue, New York 17, N.Y. 7 iP \ \ PT IE \ \ XC kK . 
“9 ia aha 


\¢. 


: > . , : PS CANADA SASS 


Builders! Architects! R. R. Valkenburgh, Adv. Mgr., House & Garden, 420 Lexington Ave., N. Y.17,N. Y. 


yn, Manufacturers! Please send me without charge House & Garden’s 1955 Book of Building — plus 


If you would like to know more about information on how the 1956 editions can work for me. 


House & Garden’s Book of Building, we'll Name 
send you without charge a copy of our 
1955 edition—plus new ideas for putting 
our 1956 editions to work for you among Type of busine 
a your clients. Clip and mail coupon now. City 
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ME 
*) OCTOBER 1955 95 














'f | 
Cre OL GIVES YOU WIDEST 
























COLOR... to please your every mood, adding warmth, charm, 
beauty to the most important room in your home. 
Only Capitol offers 12 wonderful colors or glittering 
white. Even the handles are available in a choice of 
chrome, burnished gold, burnished copper or special 
black to further enhance the beauty of Capitol 
Kitchens. 

DESIGN ... that answers your every desire! Versatile cabinets 
with roto-shelves, pop-up mixer cabinets, corner and 
island cabinets, insulated drawers and door-fronts, 
nylon-roller drawers, self-aligning door-catches, 
never-binding drawers. Each unit is meticulously 
crafted to the highest point of perfection. 

BUILT-INS . . . specifically made to house the gas or electric 
ranges and ovens of America’s best-known appliance 
makers. 

ECONOMICAL... you'll be amazed at how little a luxurious 
Capitol Color-Planned Kitchen costs. Capitol 
Kitchens are designed with your budget in mind. 


Send 25¢ today for the brand new kitchen color plan- 

















CHOICE OF COLORS / 





/? Exciting Colors Highlight a New Look in Kitchen Design 





CAPITOL CHOSEN 


...for the Eastern Hotpoint-Living- 
Conditioned Homes. More and more 
architects and builders throughout 
America specify Capitol Kitchens, 
winner of the coveted “Trail Blazer” 
award, for their homes. 


CABINETS OF STEEL FOR LASTING APPEAL 


. 














ning guidebook by Lee Childress, well-known interior 
designer. Model kitchens with every type of floor plan 
and color scheme are included. Whether you prefer 
bright colors, subtle neutrals or conventional white, ‘‘U"’, 
“T", “L’, Strip or Pullman plan... there's a Capitol 


Kitchen for you. 











KITCHENS 








CAPITOL KITCHENS, 614 East First Avenue, Roselle, N. J. 


Yes, | want the new, colorful Capitol Kitchen Planning 
Guide. Enclosed please find 25¢ in coin. 


(|! planto build []| plan to remodel (Please check one) 


My name 





Street and No 





ee 








City. Zone 





— 





614 EAST FIRST AVENUE, ROSELLE, NEW JERSEY 














‘When my customers 












VW The Rochester model of this 
famous home, built by Fred 
P. DeBlase Inc., was com- 
IDEA HOME fort conditioned by Janitrol. 
ie 
.) 


It’s the responsibility of good builders to provide 
the basic quality features, like heating, in their 
homes. Most home buyers are not qualified to evalu- 
ate good heating. . . they need the builder's advice. 


Janitrol Winter and Summer conditioners are 
nationally recognized as outstanding quality values. 
For just a few pennies more per month, you can offer 
Janitrol’s proved performance and dependability . . . 
a quality feature will pay your buyers real dividends 
for the life of their mortgage! 











»EAL ll 
“4 janitro 
ae 
7 HEATING AND AIR-CONDITIONING 
ing DIVISION 
Surface Combustion Corporation, Columbus 16, Ohio 
ne) In Canada: Alvar Simpson, Ltd., Toronto 15 
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demand quality... 


i use Janitrol Heating’’ 


says Fred P. DeBlase— Rochester, New York 










“Sure, I could use other heating 





equipment, but when my customers 






demand quality building, I use 






Janitrol heating equipment to in- 






sure them of the quality they de- 






mand.” 























These Janitrol Win-Sum Twins provide 
all-year conditioning for any home. 
Plan to offer this extra feature in your 
next model home. . . Ask Janitrol for 
free merchandising helps that help you 
move homes faster. » 


| 
WRITE FOR THIS FREE BOOK 
It explains the differences between Janitrol and | 
ordinary equipment ... shows why Janitrol offers 
more built-in quality. 


Ask for No. JS-212 
“You Can Measure 










Heating Quality”. 
Write Dept. HH-510 


JOIN 
anitrols 
CRUSADE 


























YOU ARE INVITED... 
to see the PAINE REZO door exhibit 
at the NATIONAL HOUSING CENTER 


in WASHINGTON, D.C. 





Soe We're proud of the National Housing 
— Bi eS : Center's invitation to exhibit Paine 
—.. REZO flush doors in the ‘‘Home Center 
Koi \ 


of America’. When you are in Washington, 


ie 3 D.C., be sure to see how REZO 





, - ee doors, with air-vented, all-wood grid cores, 
incorporate all the craftsmanship, beauty 
and durability that has made Paine a leader 


in the millwork industry for over a century. 



































LUMBER COMPANY, LTD. 


ESTABLISHED 1853 ©® OSHKOSH, WIS. 
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New! Different! 
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FEEL LIKE PLASTIC! 
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ARTCREST 


Glo-Sheen 





cca: 


Give Your Walls this 


Cuetom Look 
for Fact Galoe! 


You've never seen anything like ARTCREST’S 
new ‘“GLO-SHEEN"! A plastic tile so different 
— it rivals the most expensive clay tiles for 
beauty and effect! ‘“GLO-SHEEN’S” luxurious, 
satin-type, muted finish, massive contour and su- 
perb decorator “Bright for Life’’ colors achieve 
the expensive, ‘‘custom look’ for outstanding 
sales appeal. This non-glare, scratch-resistant tile 
is even warm to the touch. The samples will 
speak for themselves — write for yours today! 











ARTCREST 
“Glo-Sheen” 






















ARTCREST'S “high gloss’’ tiles shine with the 
brilliance you expect from a conventional plastic 
tile. But the new ‘‘Glo-Sheen”’ tiles reveal the 
exclusive muted finish that glows with a subtle 
sheen. (The photo above is not retouched). 


See ‘“‘Glo-Sheen” for Yourself 
WRITE FOR FREE SAMPLES! 


ARTCREST 
Plastics Co., Inc. 


255 W. 79th St. 
Dept. GSH 
Chicago 20, Ill. 




















Rog U S Pat Office -------- 4 
Please send samples and details of new | 

“GLO- SHEEN” Tile. Also include samples of 
ARTCREST’S Regular Plastic Tiles. | 
{ama _ Builder_—Architect 
Name | 
Company — | 
Address. 
! 








DISTRIBUTORS: A few territories available 
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LETTERS 





STANDARDIZATION ON THE MARCH 


Sirs: 

The Producers’ Council Board of Directors 
has unanimously approved the following reso- 
lution: 

“RESOLVED that the Producers’ Coun- 
cil go on record as being warmly in support 
of activities leading to the standardization 
of building materials and components. . . .” 
This action was prompted by the fine work 

being carried on through the House & Home 
standardization Round Tables. 
WittiamM GILLETT, president 
The Producers’ Council 


Washington. D.C. 


SHELTER OR ENGINEERING EXPERIMENT 
Sirs: 

It is refreshing to see the service of shelter 
(which is the important phase in any domestic 
construction) so imaginatively and_ ably 
treated as in this design (house by Eduardo 
F, Catalano, August issue). 

FRANK Lioyp WRIGHT 


Ladies and gentlemen: 
Let’s not go overboard on the Catalano 
This 


project is an interesting and exciting engi- 


house, let’s think the thing through. 


neering experiment, but it adds nothing to the 

cause of American residential architecture. 
Foster Ruopres Jackson, AIA 
Chino. Calif. 


ROW HOUSES 
Sirs: 

The case for row housing, argued in your 
July issue, is just about the most important 
piece on dwelling types since the late Henry 
Wright’s book of 20 years ago. You have suc- 
ceeded in making it a fresh issue once more, 
pointing up some sharp new morals from the 
millions of houses we have rolled out since 
1935. I hope your effort will make a real dent 
in home building practice. 

CATHERINE BAUER 


University of California. 


Berkeley 


Sirs: 
Will you please advise if reprints of this 
article (Row housing) are available? 
G. Surron Brown, director of planning 
City Planning Dept. 
Vancouver, B.C. 


@ A limited number of tearsheets only—ep. 


Sirs: 

I was very much impressed with your treat- 
ment of the row house as a land planning de- 
vice. For metropolitan areas where land with 
decent community facilities and utilities is 
becoming a major problem, more intensive 
use of the land is inevitable. much as I dis- 
like it. In my judgment one way to minimize 
the adverse effect of increased densities is by 

continued on p. 101 
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No other 
inexpensive 


“Extra “gives 
such push 

to your new 
home gales! 





—# Low-Cost, Ventilation - Low-Cost Installation 


MODELS FOR EVERY NEED: NO SERVICE CALL BACKS FASCO offers a complete line of venti- 
lating fans for every building need . . . in kitchen, bath and 
utility rooms...at prices to fit your building budget. All models 
guaranteed 5 years! Specify FASCO for your new homes, 




















MODELS 728-1021 


For inside walls and 
ceilings. Turbo-Radial 
Impeller develops 
greater pressures. 
728, 7” Impeller, 325 
CFM; 1021, 10” Im- 
peller, 530 CFM. 


MODEL 880 


For single story houses 
—in ceiling. Simple to 
install—low in cost— 
high efficiency. 8” 
blade, 475 CFM, Also 
model 1080, 10” blade. 








MODELS 847-1047 
OUTSIDE WALL VENTILATING FAN 
ated, 882, 8” blade, A sturdy, efficient, low-cost fan for any home. Automatic 


” oo pull-chain operation. For outside walls, 4144” to 15” thick, 
375 CFM; 1082, 10 sa aca sen . be * " 
tate eer 847, 8” blade, 473 CFM; 1047, 10” blade, 650 CFM. 


MODELS 882-1082 


Automatic wall venti- 
lating fan Switch oper- 





Our products are 
exhibited 


White Today for literature on the FASCO fan line, é in the 


ALL THE FEATURES 
BUILDERS WANT— 
DESIGNED WITH HOME 
BUYERS IN MIND 


FASCO INDUSTRIES, INC. 
3105 AUGUSTA ST. eS 


ROCHESTER 2, N. Y. NATIONAL 
HOUSING 
CENTER 


WASHINGTON, D.C. 
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Only window teday 
that's designed and 
engineered for 


tomorrow’s 


modern living! 


ietewasl 


ALUMINUM HORIZONTAL 


GLIDING WINDOW 


fs poner 





only window today 
with all these features — 


@ New V-shape twin interlock for 
perfect weather seal 

@ needle roller-bearings on 
stainless steel pins 
for permanent feather-glide 

@ streamlined “invisible” handle with 
automatic tamper-proof bolt-lock 

@ double-glazed—no storm 
windows needed 

@ built-in rust-proof aluminum screen 

© Lifetime wear due to heavy 
extrusions, double |-beam sill, 
integral jamb flanges and fin, 


Sliema 


... your window for tomorrow’s 


LIVINGROOM... 


DINING, BEDROOM OR DEN 


1 emma | 











FREE Brochure! 





OCTOBER 1955 


Mail Coupon for WHIZZER PRODUCTS CO. 
Send BROCHURE on GLIDEMASTER Windows. 
(Name) 

(Number - Street) 


~~ (City - Zone - State) 


350 S. Sanford, Pontiac, Michigan 





LETTERS continued from p. 99 


the utilization of the row house as a land plan- 
ning device. 

There is still a great deal that can be done 
with the interior arrangement and the ma- 
terials used in construction of row houses to 
increase privacy and improve livability. Your 
magazine’s concern with this form of living 
accommodation should stimulate attention to 
these important features. 

Puitie M. Kiutznick 
American Community Builders. Inc. 


Park Forest. Iil. 


APPRAISERS’ HEADACHES 


Sirs: 

I have always considered it the appraiser’s 
job to study the market and arrive at an 
opinion. His own preference and those of the 
“more progressive forces in home building” 
are not of great importance. If the Cape Cod 
type of house with full basement and expand- 
able attic is what the typical buyer prefers 
over a ranch type residence on a slab. the ap- 
praiser should indicate that. despite the short- 
comings of the former and the advantages of 
the latter. 

The question of obsolescence is most impor- 
tant to those of us in the mortgage lending 
field. Proper recognition must be made by 
the appraiser in anticipating those features of 
obsolescence which a buyer may overlook 
today but may recognize in a year or so. The 
appraiser can anticipate the market but he 
cannot set it. 

Morton BoprisuH. chairman of the 
board and president 

First Federal Savings & Loan 

Assn. of Chicago 


NO ROSE BY ANY NAME 


Sirs: 

The “Cape Code house of the year” (Jul 
issue) in my humble opinion is a misnomer. 
especially with its poorly designed combina- 
tion of brick and clapboard that seem to have 
no rhyme or reason. This criticism I feel can 
just as well apply to the so-called “split-level” 
house, which is neither a “Cape Cod” nor a 
“ranch type” house. I am certain that the 
Cape Cod and the split level will be a thing 
of the past just as the “Dutch colonial” is. 

BENJAMIN H. Wutnston, 4/4 
New York City 


VANISHING COUNTRYSIDE 
Sirs: 

Can we reprint “Planners worry over van- 
ishing countryside” (News, July issue) in our 
local newspapers and have mimeographed 
copies made to pass around? 

We, too, feel that state action is vital and 
very urgent indeed. We need not only more 
park and recreation areas for our rapidly in- 
creasing population, we need also: 

1. Small farm and food producing areas 
continued on p. 103 
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Now—as easily and fast as you can complete an 
ordinary kitchen—you can put modern, beautiful, 
sales-building Tappan Built-In Ranges in your homes. 
New Tappan electric Built-In ovens drop into stand- 
ard 24-inch oven cabinets. 

The Tappan stainless steel cooking top shown 
above drops into standard 36-inch cabinets and 
requires only one rough opening. No front cut-out 
for switches. You install it in minutes. Electric 
cooking tops are also available in 2-element drop-in 
units and 4-element, 30-inch and 36-inch set-on units. 
There’s even a matching griddle. 


Oven and surface units for every plan and price 
... loaded with sell-on-sight features 


You can choose the units to fit your plan and price. 
Ovens in smart Lusterloy or Copperloy finishes with 
solid or Visualite-Window doors. Surface units to fit 
any kitchen plan. And all of them have the quality 
cooking features that have made Tappan the finest 
name in cooking. 


Special deal for builders! 
Call, wire or mail this coupon today 


Tappan 


built-ins fit standard cabinets...cut your costs — 


No other built-in has so many wanted features 


e Best-baking chrome-lined oven 

e Convenient Visualite oven window 
e Lift-off oven door for easy cleaning 
e Eye-level automatic controls 

¢ Versatile, smokeless broiling 

e Super fast, 7-heat surface units 


choose either electric or gas... please every buyer 





Reduce labor costs, simplify specifications. Let the top 
name, Tappan, help you cash in big on the built-in trend. 


Get complete information and price lists right away. 


CT baila homes 


rc 
| Dept. HHB-115, The Tappan Stove Co., 

| Mansfield, Ohio. 

7 Please send me complete information and prices on 
new Tappan gas and electric built-in ranges. 
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How to reduce 
concrete foundation costs 
shown in new booklet 


Richmond Method fills need created 
by general swing to poured foundations 


The unprecedented experimentation in the 
building materials field brought on by the de- 
pression years and the shortages of World 
War II is giving way to an increasing use 
of those materials and methods that have 
“stood the test of time.’”’ New materials and 
methods that have been tried and found 
wanting are being discarded. 

In keeping with this trend is the great 
nationwide swing by merchant builders to 
poured concrete foundations. With the mar- 
ket demanding better foundations at less 
cost, the Richmond Foundation Method is 
becoming the accepted standard throughout 
the industry. In this method, the local lum- 
ber dealer supplies the complete “package” 
—lumber to build your own forms, or com- 
pleted, re-usable panels for rent or sale, plus 
Richmond Snap-Tys. 

The Richmond Foundation Method insures 
your obtaining maximum savings, rapid 
erection, fast stripping, clean wall faces and 
the best possible results generally with in- 
expensive, re-usable forms. A comprehensive 
“how to” booklet has been prepared giving 
detailed, easily followed information on this. 
It contains illustrations, diagrams and data 
on a large variety of forming methods in- 
cluding economical systems developed re- 
gionally. 

All material and data given are based on 
extensive research as well as practical “on- 
the-job” experience. Forming plans are in- 
cluded for every size of light construction 
operation, including time- and money-saving 
plans for multi-unit developments where re- 
usable forms considerably reduce foundation 
costs. 

Send for the Richmond Snap-Ty Form 
Handbook and see how the Richmond Foun- 
dation Method fills the need for a fast, truly 
economical concrete form erection method 
so necessary with today’s high building 
costs. This information-crammed booklet is 
yours for the asking. Just mail the coupon 
below and start building better forms at less 
cost. Or write RICHMOND a. 
SCREW ANCHOR CoO., INC. ff msroxmcnmono 
at 816 Liberty Avenue, 

Brooklyn 8, New York or ichmend 
Ti en Sg shan Sh Aa a 
t. Joseph, Missouri. aidtceataeenennenentatad 
r IT 
See our products on exhibit at the 
NAHB Washington Housing Center. 
e®eeee e*eeee?e e*eeees e*eeee#ee 


Richmond Screw Anchor Co., Inc. 
816 Liberty Ave., Brooklyn 8, N. Y. 


Please send free copy of Richmond Snap-Ty Form Book. 
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LETTERS continued from p. 101 








scattered throughout our newest suburbs and 
outlying districts, so we can feed a bombed- 
out population from the cities in case of war. 

2. To preserve our woodlands to maintain 
the water-table. For the same reason we 
should encourage larger homesites where 
septic tanks can function properly. 

3. Health: areas without sewers. NO build- 
ing permits should be issued for lots so small 
that septic tanks cannot function properly. 

We need larger lot sizes for those who want 
them. for all the above and for just plain 
beauty. It can only be done with lower taxes 
for larger plots. 

Ray BRANDES 
Issaquah, Wash. 


BASEMENT ON GRADE 


Sirs: 

We have read, with particular interest, your 
August issue in which you highlight Andy 
Place’s expanded house above ground. His re- 
marks and your comments on this home are 
most interesting to me, for I have been com- 
bating in my own office a certain inherent 
prejudice against nonbasement homes. 

Wenpett O. Epwarps, director 
FHA, Detroit 


Sirs: 

. . The toilet facilities could have been 
placed differently, and should be! Every 
housewife and mother will agree to this. But 
when men make plans, they just draw lines. 
They are devoid of the slight imagination it 
takes to “live in what they draw.” in order to 
make them more livable! 

Mrs. Evita May FRAZER 
Sturbridge. Mass. 


IMPORT 


Sirs: 

We have made arrangements to distribute 
Mr. Seidler’s Houses, Interiors and Projects 
(Sept. issue) in the US. The retail price in 
this country will be $12.50 per copy. 

WALTER FRESE 
Architectural Book Publishing Co., Inc. 
New York City 





Conventionally built house 


ERRATUM 


The house pictured at the bottom of p. 129 of 
our May issue (see above) was not a_prefab- 
ricated house. It was privately designed for con- 
ventional construction and built by Ross W. Cor- 
tese for his Lakewood Rancho Estates develop- 
ment.—Eb. 
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HOW TO PACK A KITCHEN 
WITH SALES APPEAL 
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Spacious kitchen in suburban Detroit home. Paul Moffett, A.I. A., architect. 


A prime selling feature in this attractive kitchen is window 
beauty supplied by Andersen WINDOWALLS. These Andersen 
Casements open wide to let in sunshine, flood in fresh air and 
sweep out kitchen odors. Yet they also close tight in an instant 
to form a weatherproof barrier on windy, wet or wintry days. 
They’re both windows and walls. They’re Andersen WINDO- 
WALLS, designed to bring year ‘round beauty and comfort. 


For further information on Andersen WINDOWALLS in homes 
you plan or build, see your lumber or millwork dealer, Sweet’s 
Files, or write Andersen. WINDOWALLS are sold throughout 
the country including the Pacific Coast. 


ANDERSEN CORPORATION e BAYPORT, MINNESOTA 








ndersen \Windowalls 


TRADEMARK OF ANDERSEN CORPORATION 
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THE “FORWARD LOOK” 
COMES TO KITCHEN 
THANKS TO CRANE 
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"Wide-Open Spaces” for a ranch house. Extended L design. Planning ‘Planter’s Punch”’ includes eating area. Soffit is Crane radiant 
ideas for this and other Crane kitchens available for builders. baseboard panel. Crane experts will help withideas for your kitchens. 
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"Island Magic”’ is double U design, includes eating and laundry area. "Pewter and Pink’”’ is attractive small U kitchen built 
Wide variety of Crane wall and base cabinets suit any builder need. around Crane sink... the heart of a modern kitchen. 
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ee . . 
Carrousel”’ is happy design for small home. Crane cabinet drawers 
have one-piece interiors and roll easily on Neoprene tires. 


A good many forward-looking builders, these days, 
get not only the kitchen sink from Crane, but the rest 
of the kitchen as well. Crane’s newly introduced 
‘Forward Look” cabinets are the reason... and a 
very good one, too. 


Contoured cabinets of lifetime steel have a distinc- 





he 
“Don’t Fence Me In”’ kitchen includes laundry and eating space. 
Crane cabinets are lifetime steel. Won't warp, never need painting. 


OCTOBER 1955 


Smart, new-design base and wall cabinets 
of lifetime steel . . . in white or color 


tive new look that people notice—right off. They were 
designed primarily for the builder . . . easily installed 
and priced right. Available in white or four cclors that 
mix or match to give you more variety in the homes 
you build. 

The Crane name is one you can use with real sell- 
ing advantage when you take prospects through your 
kitchens. Everybody knows Crane. And you know 
how often the kitchen is the clincher that closes the sale. 

Call your Crane Branch or Crane Wholesaler today. 
Talk it over with a Crane Kitchen Specialist, and see 
how neatly Crane kitchens fit into your plans... 
and your budget. 


Your prospects are seeing Crane kitchens in LIFE 
magazine. They know that a Crane kitchen 

is a good sign the rest of the house is 
well constructed, too. 










Visiting the National Hous- 
ing Center in Washington, 
D. C.? It opens October 3rd. 
And be sure to see the Bostitch 
exhibit of cost-cutting builders’ 
tools. 


3 Cost-cutting Ideas 
for Modern Builders! 


1. Lay shingles with Bostitch stapling hammer 


Builders using the Bostitch H4 Stapling Hammer say they 
wouldn’t be without it, claim they can halve the time required 
to lay asphalt shingles on new roofs. 

One quick blow with the H4 hammer drives a 3/4” gal- 
vanized staple all the way home, spreads the staple legs for 


extra grip. 


2. Use tacker to put up ceiling tile 3. Save insulating time with H2B hammer 


Ceiling tile with stapling flanges goes up a lot faster when 
you use a Bostitch T5 Tacker. Neater, too, since the danger 
of hammer-marred edges is eliminated. 

Gummed staples with 9/16” legs hold fast, don’t pull 
through like nails under stress. T5 tacker also drives staples 
with 1/4”, 3/8” and 1/2” leg lengths for other tacking jobs. 


Fasten it better and faster with = 0 A 7 i ’ C a ‘ 


STAPLERS AND i ee a 


More than twice as fast as hammer and tacks and a good deal 
faster than a stapling tacker, the Bostitch H2B Stapling Ham- 
mer speeds the application of batt and reflective insulation. 

H2B drives staples with 1/4” and 3/8” legs. H2B1/2 
takes staples with 1/2” leg lengths. H2BR drives wide wire 
staples—ideal for felt and flashing papers. 


BOSTITCH, 530 Mechanic Street, Westerly, R. I. 


Please send me full information on the 
H4 Stapling Hammer __] T5 Tacker (_] H2B Stapling Hammer 
Name 
Firm _ 
Address _ 


City 
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HOUSE & HOME is published monthly 
by TIME INC., Time & Life Building, 
9 Rockefeller Plaza, New York 20, N.Y. 
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baugh; Vice Presidents Bernard 
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A. Linen, Ralph D. Paine Jr., P. I. 
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NEWS 

BUILDERS AT WORK 

EVENTS 

LETTERS 

NAHB OPENS ITS NEW HOUSING CENTER IN WASHINGTON, D.C. 

INTRODUCING THE 56 HOUSES FOR 1956 

BUILDER: H. CEDRIC ROBERTS. Architect: John Kewell. 

BUILDER: EDWARD R. CARR. Architect: Harry E. Ormston. 

ARCHITECTS: SMITH & WILLIAMS. Builder: George Buccola. 

BUILDER: JAMES MEAD. Architects: Hardwick & Lee. 

BUILDER: DAN W. ALLEN. Architect: Robert Martin. 

BUILDER: H. LESLIE HILL. Designer: Cliff May. Architect: Chris Choate. 

BUILDER: ARNOLD J. WEIL. Architect: Thomas Scott Dean. 

BUILDERS: PORTER-WAGOR-RUSSELL. Architect: Alfred Browning Parker. 
BUILDERS AND DESIGNERS: Hawkins Associates, Inc. 

BUILDER: DAVID D. BOHANON ORGANIZATION. Architect: Mogens Mogenson. 
BUILDER: HAASE CONSTRUCTION CO. Architects: Curtis & Davis. 

BUILDERS: PRICE & PRICE. Architect: Charlies M. Goodman. 

BUILDER: NATHAN MANILOW. Architects: Fitch, Schiller & Frank. 

BUILDER: ROGERS INVESTMENT INC. Architects: Caldwel! & Harmon. 

BUILDER: CLIFFORD ORTH. Designers: Knight & Piercey. 

BUILDER: J. C. SARGENT & CO. Architects: Kiene & Bradley. 

BUILDERS: OREBAUGH & STEVENS. Architects: Charles M. Goodman. 

BUILDERS: ABRAM SINGER SONS, INC. Architects: Burke & Scipione. 

ARCHITECT: RUDOLPH MATERN. Builder: Daniel B. Grady. 

BUILDERS: SPRATLIN & HARRINGTON CO. Architect: John Cherry. 

BUILDERS: SEAL & TURNER. Architect: George Hay. 

BUILDER: JED GILES. Architects: Linscott, Kiene & Haylett. 

BUILDER: CARL M. FREEMAN. Architect: Richard Collins. 

WOMAN’S HOME COMPANION. Architect: Georce Nemeny. Builders: Prisant & Berman. 
HOUSE BEAUTIFUL. Architect: Harwell Hamilton Harris. Builder: Joseph Marberry. 
PARENTS. Architects: Clemens & Wilson. Builders: J&B Manufacturing Co. 
BETTER HOMES AND GARDENS. Architects: Hugh Stubbins Assoc. Builder: Fred DeBlase. 
LIVING. Architect: Harwood Taylor. Builder: Bert Williams. 

BUILDER: GERHOLZ COMMUNITY HOMES. 
BUILDERS: HOLMES & JENSEN. Architect: M. E. Harris Jr. 
BUILDERS: ALAN B. HUVARD. Architect: William R. Jenkins. 


Architect: William K. Davis of Daniel & 


BUILDER: H. B. WOLFF & CO. Designers: Gratts & Warner. 

BUILDER: GEORGE D. BIXBY. Architect: Roy Flesh. 

BUILDER: H. E. POSTWEILER. Designer: William Horne. 
BUILDER-PREFABRICATOR: ALLEN WALL PANEL CO. Architect: Donald H. Honn. 
BUILDER: LARWIN CO. Designer: Lawrence Weinberg. 

BUILDERS: S&S BUILDERS. Architect: Donald H. Burr. 

BUILDER: MARTIN BARTLING. Architect: William A. Sloan Jr. 

BUILDER: GEORGE GOODYEAR. Architect: R. Emory Holroyd Jr. 

BUILDER: W. A. SIMMS. Architect: Thomas L. Edge. 

BUILDER: RODNEY LOCKWOOD. Designer: Gilbert Savage. 

BUILDER: FLOYD KIMBROUGH. Designer: Glen Albritton. 

ARCHITECT: GENE LEEDY. Contractors: Frank Sparrow & Ike Pidgen. 
BUILDER: TECH., INC. Architect: Carl Koch. 

BUILDERS: KEYES-TREUHAFT CO. Designer: Don Scholz. 

BUILDER: STONY BROOK DEVELOPMENT CORP. Architect: Herman York. 
BUILDERS: SAMPSON-MILLER ASSOC. COS. Architect: Richard B. Benn. 
BUILDERS: GADDY & GADDY. Architects: Smith, Keyes, Satterlee & Lethbridge. 
BUILDER: HOWARD GRUBB. Architect: Donald H. Honn. 
BUILDER-DESIGNER: P. WILLIAM NATHAN, INC. 

BUILDER: STERN & PRICE. Architect: Louis Gerhardt. 

BUILDERS: FISCHER & FRICHTEL. Architect: Edward Tillman. 

BUILDER: FOREST HOMES CORP. Architects: Martin Gebhardt & DiPaola. 
BUILDER: GMB CONSTRUCTION CO. Architect: Edward H. Fickett. 
BUILDER-DESIGNER: AUBURN CONSTRUCTION CO. 

BUILDER: EICHLER HOMES. Architects: Jones & Emmons. 

NEW PRODUCTS 


TECHNICAL NEWS 
TECHNICAL PUBLICATIONS 





Associates. 

















Photos: Robert C. Lautman 








Architects: Aubinoe, Edwards & Beery. Builder: Joseph Nebel 
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President Earl W. Smith: “The Center 
will become the nation’s town meeting 
hall for all people interested in housing. 
Here problems of our expanding com- 


munities can be discussed and resolved.” 


Executive Director John M. Dickerman: 
“The Center will hold virtually all the 
accumulated knowledge on home build- 
ing. There will be exhibits, seminars at 
which builders may meet various hous- 
ing experts and see demonstrations of 
new products. The library and the press 


room will provide a mine of information 





for architects and engineers and editors.” 


Earl W. Smith John M. Dickerman 


A NEW HOUSING CENTER FOR THE NATION 
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The industry that has built ten million new homes for other people has now built a new home 
for itself. The handsome building opposite was inaugurated on October 3 by Vice President 
Richard M. Nixon. The colorful ceremony was made more impressive by the attendance of sev- 
eral hundred Directors of the National Association of Home Builders in Washington for their — 
fall meeting. 

The new building is a symbol of the growth and progress that NAHB has made during the 
13 years since it was formed. ““The opening of the Center is a major event for the home building 
industry,” says W. Hamilton Crawford, Chairman of the National Housing Center’s Board of 
Directors. “The Center is more than just a home for the Association. It is an exchange for all 
the best thinking of the entire home building industry.” 

The seven-story, $2.5 million building is centrally located at 1625 L St., N.W., close to 
major hotels and only four blocks from the White House. On the two top floors are the NAHB 
staff ofhces. The rest of the space will house exhibits of building products and services, a library, 
and a special photographic showing of the best houses which NAHB members are now building 


throughout the country. 












Here are some of the things you'll see at the Housing Center... 


Big open stairway (right) leads 
down from ground floor entrance 











to well-lighted area where best 
new products will be displayed and 
changed every few months. Tall 
windows are at front of building. 
Main reception room (above) on 
seventh floor adjoins offices where 
visiting builders will do business 
with NAHB department heads, 
whose photos appear opposite. 








NAHB staff of 78 occupies two top 
floors, has soundproofed, air-con- 
ditioned quarters like the office 
above. Luminous ceilings and flush 
panel lighting help make excellent 
working conditions. For the open- 
ing this month there will be about 
125 exhibits like the two at the 
right with more to be added later. 
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Here are the people who will welcome you at the Housing Center . . . 





Hamilton Crawford Neal Hardy 
Chairman of Center Center director 





Ralph Johnson Elizabeth Robinson Bob Loftus 
Const. & research Education Public relations 





Paul Van Auken Hugh Askew Nathaniel Rogg 
Convention chairman Mortgage finance Economics & statistics 





Mort Saber Andrew Murphy Joseph McGrath 
Rehabilitation Labor dept. Legislative dept. 





Stanley Baitz Jerome Madigan Herbert Colton 
Editor, Correlator Membership, field sve. General counsel 








OCTOBER 1955 








56 houses by NAHB builders 


We point with pride to these 56 houses for *56 


now being shown at the new 


National Housing Center in Washington. 


They point the way to a new high standard 
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Tic: inauguration of the National Housing Center in Washington should open 
America’s eyes to the revolution in home building. 

For along with its great industry exhibit of components now available for better 
building, the Housing Center will feature the first national showing of the new 
standard of homes the revolution makes possible. 

This exhibition should be an eye opener, not only for the home buying public, 
but for the home building industry too. It will show buyers how much better are 
the new homes they can insist on buying. It will show builders how much better 
are the homes they can now offer. 

This issue of House & Home brings you a preview of the show, for to our edi- 
tors fell the challenging assignment of finding the houses to be displayed—the houses 
that are “making the greatest contribution to housing progress.” 

The quality of these houses has been an eye opener even for the editors of 
House & Home who spend nearly half their time traveling from city to city looking 
for outstanding new houses, outstanding new design and construction ideas that will 
help and interest our readers. All these thousands of miles of travel had not prepared 
them to find quite so many fine houses available from all parts of the country. At the 
end their only difficulty was in narrowing down the choice to 56 from among the 400 
candidates. (Only houses by NAHB members, formally submitted, could be considered. ) 

For years House & Home has predicted that returning competition would soon 
spur the home builders to offer a new standard of design and a new standard of 
livability far above anything previously available to the average family. As far 
back as 1952 we said the Model T house had almost reached its end. In January 
1954 we ventured that 1954 would be the year of the big change. 

Now the change is here, for all the world to see in these published houses and 
in the housing exhibit at the National Housing Center. 

As more and more builders put on the market houses which attain this new stand- 
ard of design and livability we can be very sure that more and more families will 
want to trade in their old homes for new. We can be confident that the home build- 
ing market will expand far beyond anything America has ever known. 


The leaders are showing the way 


NAHB and the entire home building industry can take pride in these houses. We 
believe it is the finest big collection of production houses ever assembled. It is 
strikingly significant that so many of NAHB’s top members are represented here. 
For the influence of these men spreads far beyond their own suburbs. When such 
leaders as Rod Lockwood and Bob Gerholz bring out the best designed houses of 
their long careers, the repercussions are felt by hundreds of Midwest builders. 
When such leaders as Nate Manilow, Eddie Carr, George Goodyear, Dave Bohannon, 
Alex Simms, Floyd Kimbrough (to name just a few of the influential builders rep- 
resented here) move to a new design, their action carries great weight. 


Good news for architects 


Forty-five of the 56 houses shown here are designed by architects. This should be 
encouraging news to architects, some of whom believe that most builders are 
well beyond the point of any return. Yet every year an increasing number of builders 
invites architects to join their planning teams. The results are clearly evident. 

The editors of H&H have only two regrets. The first is that so many fine 
houses had to be left out. In the 400 entries there were many excellent designs 
which there is no space to publish now but many of which will be shown in the 
months ahead. The second regret is that there are not more houses under $15,000. 
But most builders tended to submit their highest priced models. 

Here, in these pages and in the exhibition at the National Housing Center, is an 
admirable collection of houses, the beginning of a housing Hall of Fame. 








OUTDOOR LIVING- 


popular with everyone 


@ The one phase of contemporary house design that ap- 
peals to everyone is outdoor living. If there is no patio, 
the home owner will build one, or he may put furniture 
out on the lawn and wish he had a paved terrace. He 
cooks, dines, plays and relaxes out of doors more often 
today than ever before. 

Most astute builders are riding with this popular wave. 
They have found that outdoor living facilities need not 
be expensive and do enhance the house in the buyer’s eyes. 
But they also know that really good outdoor living does 
not mean simply providing a bit of concrete slab in the 
back yard. 

Long before houses like the ones on the following pages 
were built, plans were made for outdoor facilities. Archi- 
tects provided suitable access to terraces, preferably con- 
venient to the kitchen. Terraces were made as private as 
possible, away from street noises. Patios were oriented 
to take advantagé of prevailing breezes. There was 
storage space nearby for garden furniture. 

But even a well-planned terrace can be a failure in a 
treeless prairie of backyards. House & Home’s long- 
standing advice still holds true: save every possible tree. 
The good sense of saving trees has proved itself to many 
builders in the increased value of their houses ($300 per 
unit in some cases). 

The houses which follow have good outdoor living 
facilities. All of them are interesting. 


Characteristic of rush to get on outdoor-living bandwagon is 
this sumptuous terrace and porch of a prefabricated house. It 
is a National Homes design by Charles Goodman. See page 136. 








Warm San Fernando Valley makes residents rely heavily on outdoor living. This patio is shaded 
with olive trees and pleasantly landscaped. Such complete planting is an extra. 


H. CEDRIC ROBERTS 


A sellout without advertising 


e The 58 houses in Roberts’ Foothill Park were sold in two weeks without any advertising. Buyers 
liked the patio (which was fully furnished in the model house) with its sheltered area. This 
sheltered area is actually half of a two-car garage (see plan below). Although it faces the street, the 
patio gains privacy from a planting area. This particular house also has fences needed for further 
protection since the houses are close to the street in order to have large back yards. 

The house has deep overhangs on all four sides, important to shade the large glass areas found 
in every room. Bedrooms with fill-length sash are shielded with ex:crior screens, 

This is a three-bedroom house but two of the bedrooms can be combined into a large playroom 
for the children; partition panels between the rooms slide back out of the way. (Other builders 
have found that these dividers are not soundproof but Rob rts’ buyers secm to like them.) 

Exteriors are stucco over frame, interiors are dry wall. Roofs are of colored rock, floor is a water- 
proofed double slab. The carefully planned kitchen has built-in range and oven, and a garbage 
disposer. 

e Builder: H. Cedric Roberts. San Fernando, Calif. Architect: John Kewell. Landscape architect: 
W.L., Davies. Price $13.300. Area: 1,206 sq. ft.. plus garage. 


Photos: Julius Shulman 
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Three entrances to house give access to all living areas. Simple rec- Houses are carefully oriented to take advantage of sunlight 
tangular plan is enhanced by walls and terraces. and prevailing breezes. 
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Woods-like yards are ideal for picnicking or relaxation. Abundance of trees affords shade and 


















privacy from neighbors, keeps air fresh and cool during summer months. 


EDDIE CARR 





Trees sell houses and neighborhoods 


¢ To watch man-about-town Eddie Carr emcee NAHB’s annual banquet at Chicago you’d never 
guess his passion in life is trees. But the truth is that probably no other NAHB builder has 
made more of a personal save-the-trees campaign than he has. He deeply appreciates what trees 
mean to neighborhood appearance, to good family living, and in prices buyers will pay for a house. 

In his new North Springfield project outside Washington, D. C., not only has he saved every 
possible tree, but he has also worked with Landscape Architect Evan Harding to develop a 
new package landscape deal for beautifying each lot. Harding worked out a separate plan for 
each type of house, which Carr gives free to buyers. The way the plan caught on astounds Carr. 

“Public reaction has been terrific’, he says. “The package landscape plan has really paid off. 
It is a wonderful merchandising method. Buyers are taking plans to the nurseries and following 
every suggestion.” 

Harding landscaped the model house, shown in these two photographs. He turned the wooded 
area behind the house into a private picnic ground to show buyers one way to use the big trees. 
e Builder: Edward R. Carr, North Springfield. Va. Architect: Harry E. Ormston. Landscape 
architect: Evan Harding. Price: $15.500. Area: 1.000 sq. ft. 


Photos: James R. Dunlop 
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Brick retaining wall shows how far Carr will go to save Straight-through living area is divided into two rooms by 
trees. Wide overhang adds to appearance of house. brick fireplace, 
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Expansive terrace stretches out to include most of the back yard. 


Area nearest house is paved with concrete, remainder with brick. 


GEORGE BUCCOLA 


Outdoor rooms, California style 


¢ California pioneered outdoor living houses for the whcle US. Cali- 
fornia architects were therefore among the first to introduce the 
design features which make outdoor living possible and pleasant. 
This house demonstrates them admirably: 

1. Close relation between house floor and terrace floor so that transi- 
tion from indoors to out is minimal. 

2. Sliding glass doors which make it simple to open up the house. 
3. Paved patios, with well-defined planting areas for easy upkeep. 
4. Fences to create a private world without blocking the passage of air. 
5. Separate living and service patios, arranged to complement the 
interior living areas. 

Smith & Williams have here made outdoor living luxurious by cre- 
ating a tremendous terrace in the back yard. In addition there is a 
service yard close to the kitchen and both are handsomely landscaped. 
The house entrance is tucked in toward the rear, reached by a walk 
which runs between the garage and the house. A gate gives privacy 
to the entrance court and an overhead trellis connects garage and 
house (see plan). 

An interesting feature is the detached den-bedroom. Its bath, close 
to the entrance, can serve as a powder room. For television this room 
is ideal—no one else in the house need hear it. 
© Architects: Smith & Williams, Pasadena. Calif. Builder: George 
Buccola, Price: $14.350. Area: 1,240 sq. ft. 


Photos: Julius Shulman 





Variations include house with 


yard entrance in front. Landscaping 


a fenced-in front 


is well 


designed and executed throughout subdivision, 











Appropriately tropical appearance of house is enhanced by 
cedar fence across front. 





Plan radiates from central entry. Compact kitchen connects 
with garage, has convenient pass-through to dining room. 











JAMES MEAD 


Two patios in an H-plan 


© This one-of-a-kind house, built for the Jacksonville Parade of Homes, 
is well suited to the Florida climate. It has cross ventilation in just 
about every room, patios in front and back. 

The unusual plan functions very well. Entering the house, one can 
turn right into the secluded bedroom wing; or go straight ahead 
through sliding glass doors to a screened patio. It is as large as the 
living room, and for most of the year is an extension of it. It is pro- 
tected and private and, like the patio in front of the house, is land- 
scaped. To the left of the patio is the living room which can be 
opened on three sides to catch bre ’ 

The front patio is formed by a 7’ high fence that also screens the 
front of the house from the street. Because the two patios have 
opposite orientations, sun or shade is always available. 

The house has terrazzo floors, perimeter heat, and built-in kitchen 
equipment. Landscaping was included in selling price. Lot 90° x 110’ 
cost $3.000. 
© Builder: James Mead. Jack -onville. Fla. Architects: Hardwick & 
Lee. Price: $24.500. Area: 1,518 sq. ft. plus carport. 


Brick mass adds character to handsome front door. Planting box 
extends into entrance foyer. Door at end of patio opens into garage. 

















Sliding glass walls toward front garden are protected by deep overhangs, ancient tree 


DAN ALLEN 


A luxury house around an oak tree 


e This custom-order house was built around a giant oak tree 
shading the front of the lot. The L-shaped plan opens to the 
terrace around the tree, is protected from the street with a 
5’ high brick wall. There is a second terrace at the right of the 
house, adjacent to the dining room and reached through a sliding 
glass wall. 

Sesides the excellent relation between indoor and outdoor living 
facilities, there are other noteworthy features: 

1. A first-class family room. Close to the kitchen, it is far 
removed from the rest of the house to keep noisy activities local- 
ized away from living and sleeping quarters. 

2. A remarkable amount of storage space. In addition to the 
usual closets, there is a solid bank of closets along the bedroom 

alae cla hall. a large storage closet near the kitchen entrance. And the 
kitchen has abundant cabinets. 

3. The master bedroom location, It is at the end of the bedroom 
hall, looks into the front terrace but is kept private from the 
street by the front brick wall. 

The house is completely air conditioned and landscaped, 

e Builder: Dan W. Allen, Memphis. Tenn. Architect: Robert 
Martin. Price: $46.500. Area: 2.185 sq. ft. 


From street, house has quiet lines. There are six exterior en- 
trances, two of which open into the hause from the carport. 





Ulric Meisel 


Photos: 


Fencing in complete patio is untraditional in Texas but adds 
a vast amount of outdoor living space for the whole family. 


LESLIE HILL 


Deluxe Cliff May house moves to Texas 


¢ Convinced of the potential of panelized houses in the South- 
west, Leslie Hill of Dallas became a Cliff May distributor, set up 
his own panel plant and launched this deluxe version as his bid 
for the market. Well known as a builder, land developer, shop- 


: j ; é | BRKFST 
ping center owner, Hill set out to make his new business work. I 





Keynote of his program was upgrading. He took a standard 





three-bedroom, two-bath house and added brick for practically 
all exteriors and an interior fireplace wall, eliminated the rough- 
textured wood treatment of some of the original California ! LIVING 





houses. He installed a kitchen with a divided, built-in range, and 
S 


other appliances, added glamour with natural-wood kitchen cabi- 








nets, provided better lighting fixtures than usual, a well integrated 
carport, completely fenced in patio and in general made sure 
that the houses looked worth the $14,950 (or $15,850 with air 








conditioning) he was asking for them. As a result, sales have gone 
well. 
Elsewhere the May and Choate designs have had at least two 


good influences. They have demonstrated that low-cost houses 





can look smart. They have given builders the growing conviction 
that designs that will sell are worth paying for, for May charges 
more than most designers. 

e Builder: H. Leslie Hill. Dallas. Designer: Cliff May. Architect: 
Chris Choate. Price: $14.950, Area: 1,175 sq. ft. 


Big glass areas, double doors and the egg-crate trellis are Cliff May trademarks but use of brick is a departure 

































ARNOLD J. WEIL 


Panoramic view was to south, so Weil opened house that 
way, shielded side yard and exposed glass from street 
with 7’ high brick wall. Terrace (see plan) is accessible 
to every room in the house, although terrace is deepest at 
the living room, concentrating outdoor activities there. 


Draperies provide privacy for bedrooms. 












A builder's own house: outdoor living galore 





e “This is the most exciting house you ever saw,” says Builder Weil 
happily about his new house in suburban Dallas. “The terrace faces 
south, making it sunny and warm during the winter; the roof on this 
side shades the unbroken expanse of glass, lightening the load on the 
air-conditioning equipment. A view is very important here, and the 
entire house is designed to face a tremendous vista of the valley. The 
site is ideal; while most land near us is flat, we were fortunate enough 
to have a slight elevation.” 

The history of the house should be interesting to all builders. ‘We 
built it a year ago, for sale,” reports Weil. “With all the luxury features 
like walnut paneling, cove lighting and underground lawn sprinklers we 
had to set a higher price than we usually do. Now young people with 
young ideas liked the contemporary design but were not able to meet the 
price; older people didn’t seem to like the design. So we finally decided 
to take it ourselves—I only regret now we didn’t move in at the beginning. 

“To sell contemporary, you must show it furnished. Draperies, carpet- 
ing, chairs and tables make it far more attractive to everyone, particularly 
people to whom contemporary is new. I think we could have sold this 
house quickly if it had been furnished. 

“Another problem was the high down payment required. Here in 
Dallas it’s hard to get a mortgage for more than $20.000.” 
© Builder: Arnold J. Weil, Dallas. Architect: Thomas Scott Dean. Price: 
$34,800, Area: 1,750 sq.. ft. exclusive of garage. 
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PORTER-WAGOR-RUSSELL 


Big houses, big lots on Miami lake 


Architect Parker gave the builders several variations of 
this plan, changing the porch screening, enclosing some 
porches, and shifting location of the carport. 



































In version above, part of porch was enclosed by concrete 
block, but usually it is screened and left open. In one 
version, Carport was built of concrete blocks set in open 
pattern but buyers did not like it as it prevented them 
from completely closing carport or making it a garage. 
Below: part of lake on 110-acre Oak Ridge Subdivision. 


¢ One of the pleasantest groups of houses near Miami is Oak Ridge 
Subdivision—117 well designed houses on lots one-half to just over one 
acre, many of them on a private lake. The builders saved the oak trees, 
and the owners, in the best Florida tradition, will have the whole com- 
munity beautifully landscaped by next spring. Prices range from $16,465 
to $21,600. Ail but half a dozen houses are sold. 

The model sketched here is one of the most expensive. On a half-acre 
lot it sells for $21.100 plus $500 closing. The plan is a straight rectangle 
(except for the carport), with three bedrooms and two baths at one 
end, living room and kitchen at the door. 

It is different from the other houses in the project with its big, 
20’ x 20’ porch. Porches are screened in various ways in different 
houses. While a porch or some kind of “Florida room” is almost a 
requirement in Miami, there is no agreement on how large it must be. 
The 400 sq. ft. of this one, with its complete roof and terrazzo slab, 
brought the house cost to about $1,100 more than that of an identical 
model which had a porch only half as wide. As the $1,100 was added to 
the initial down payment, the house with the smaller porch outsold this. 

Buyers choosing a house before construction begins, get an amazing 
choice of colors. They may select color of exterior stucco, brick, terrazzo. 
all kitchen and bath colors, tile sills, even plumbing fixtures. 

e Builders: Porter-Wagor-Russell. Coral Gab'es. Fla. Architect: Alfred 
Browning Parker, Price: $21,600. Area: 1.493 plus porch, carport. 
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Patio, like inside of house, features built-in furniture, rich textures 


EDWARD HAWKINS 


An influence for rear living in Denver 


e Living-to-the-rear was introduced to Denver several years ago by Builder 
Hawkins in a subdivision made up entirely of contemporary houses. 
Until that time, living rooms were in front, often with privacy-shattering 
window walls toward the street. Today. aided by Hawkins’ example, the 
ancient (and excellent) arrangement of closing the front of the house 
and opening the rear is more popular in Denver. 

The kitchen, dining room and living room of this house look into a 
handsome patio between the house and the garage (see plan). The 
patio is closed to the street with a brick wall 6’-9” high; built like the 
house, the wall is solid and permanent, makes the house look longer 
and lower. 

The interior of the house is a study in textures. Batten patterns line 
the ceiling and are carried down the walls; natural finish redwood walls 
and built-in furniture give the living room a pleasant character. A raised 
brick hearth sweeps through the living room and out into the patio. The 





Continuous band of high windows and nar- 
row ‘‘slot’’ windows are only openings toward 
the street owners are delighted with the rich interiors. 
e Builder and designer: Hawkins Associates, Inc., Englewood, Colo. 


Price: 20.000. Area: 1,300 sq. ft. plus garage. 
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Bohannon projects are always beautifully 
planned to create fine neighborhoods. High 
point of kitchen (below) is color coordination 
of all appliances, sold to buyers without any 
markup by the builder. 





DAVID BOHANNON 


Good living inside and out 
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@ Over 35,000 people live in Bohannon-built houses. This one in his 
Westwood development indicates some of the reasons why. 

1. It has a sensible plan: there is no need to cross an intermediate 
room to get from one room to another; groceries can be brought directly 
into the kichen from the car; living is to the rear. 

2. The spacious patio opens directly from the glass-walled living room, 
and has access from the kitchen for serving food out of doors. There is a 
trellis garden house (an extra) to give shade, and fences to provide 
privacy. 

3. The kitchen is unusually good. The upper cabinets go to the ceiling, 
providing more storage space at little extra cost and eliminating the dust- 
catching decks seen in most houses. The major appliances are color 
coordinated by having refrigerator and dishwasher front painted in the 
factory of the oven manufacturer. Exact color matches were impossible 
any other way. 

e Builder: David D. Bohannon Organization. Santa Clara. Calif. Archi- 
tect: Mogens Mogensen. Price: $14,750. Area: 1,190 sq. ft. plus garage. 


Del Carla 


























Corrugated plastic fences (at far right) and fences of wood give back yards privacy and usefulness 
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CURTIS & DAVIS, ARCHITECTS 


Private patios on a city lot 


e There is a terrace, garden or patio for every room in 
this custom house. And the significant thing about the 
outdoor living areas is that each is absolutely private 
even though the house is on a city lot. 

Land is so expensive in waterbound New Orleans that 
most lots are narrow. The architects solved both the 
narrow lot and the privacy problem by walling in the 
entire lot, then opened the house to the enclosed garden 
opposite. Each room has at least one wall which opens 
to a garden area; large glass areas in all major rooms 
face south. 

The owners (who have no children) entertain fre- 
quently. Their house is flexible enough to provide 
intimate rooms for small groups and yet is open enough 
so large parties are not crowded. The generous entry- 
way serves as overflow space. 

The kitchen area is compact and efficiently planned. 
The utilities are neatly arranged along one wall, near 
the back door. 

The house divides its functions into two distinct 
areas: the bedroom “wing” is private and quiet; the 
front of the house is open, well-suited to the free 
movement of groups of people. 

Storage space is abundant. Two huge closets and 
three linen cabinets line the hall; each bedroom has 
generous wardrobe space. 
¢ Builder: Haase Construction Co.. New Orleans. La. 
Architects: Curtis & Davis. Price: $92,000, without land 
but with fences and sculpture. Area: 3.500 sq. ft. 


Interior rooms sweep gracefully into gardens and 
courts. This al fresco court between the master bed- 
room and the game room (left) has a pool (rear) which 
carries through into the house, reappears at entry. 





Photos: Frank Lotz Miller 


































Bedrooms have full-length sliding glass doors 
















Handsome family room with glass wall looks out on outdoor living area under 


roof. Beyond this porch is seen brick wall of separate garage. 


NATIONAL HOMES 


Largest prefabber launches largest house 


¢ Here is National Homes’ bid for the quality market. It is the most expensive, 
best designed house that National has ever built. It is a bold claim by Jim 
Price that his market is now so broad it reaches up to $35,000 or above, for 
this house sells at around $28,000 plus land and landscaping. 

Here is a big, 1,700 sq. ft. house plus a usable porch (large photo, p. 116) 
and a free-standing garage. It has a big living room and an even larger family 
room, Architect Charles Goodman has achieved an efficient circulation plan 
around a central kitchen. His bedrooms have privacy, the living room is not a 
runway, the family room has a feature of great importance: it can be shut off 
from the living room by sliding doors, and the kitchen too has sliding doors to 
separate it from the dining room. Completely furnished kitchen, efficiently 
laid out, is full of glamour and color. 

About 20 of these Ridgewood models were displayed throughout the US last 
month, each furnished exactly as House Beautiful decorated this prototype. 
¢ Builders: Price & Price, Lafayette. Ind. Architect: Charles M. Goodman, 
Decorating, landscaping: House Beautiful. Price $28.200 plus land: Area: 
1,704 sq. ft. 


Living room can be shut off from family-room noise, 
is well designed for privacy and furniture place. 
ment. Exterior of prototype is at right. 





EMSS! 


ee 
: O34 


















































































































































Ve 
We 































HS 


Sh 

















e+rere4 


rp rey 
“OC hades 











> 
> 
08 

















op 
aud 
ete 

vented 








Perit} 




































Ca 
he) fae 4 

* 

iH 

ik 


etm 











ho 
ri 
iH 






























qoqtets. 
Pres 







































































te beats rts 
Ts 
U lize 
: Sab UT 





ae 



















































































































































7 
Rite 
*t 
UT 
HD 3 a4 
HEHi es otiloreses 


RECTANGULAR PLANS 


most popular, most economical 











Most houses in 1956 will have rectangular floor plans. They are i 
the easiest and most economical to frame and build. They are easy 
to divide into day- and nighttime living areas. They are the easiest to 


site on the usual rectangular lot. 











But rectangular plans are also the most abused in the whole hous- 
ing repertory. And 1956 is high time for a good housecleaning of 








bad plans. 
These are the chief troubles with rectangular plans: 
@ Living areas are frequently runways to other rooms. 
@ Access from garage to kitchen is often too far removed for a 








package-laden house or a rain-spattered husband. 
e A row of rectangles tends to monotony because genuine variety is 










practically impossible. 
Yet there are no good reasons why better rectangular plans cannot 






grace our subdivisions and better serve the people who live in them. 






On the next five pages are five good ones which show how well 






rectangular plans can work. 
Some of their characteristics: 
® Good traffic circulation kept to a minimum area. 
@ Major entrance sensibly related to the rest of the house. 
@ A dead-end living room that is a retreat not a parade ground, 
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Substantial look for a high-priced neighborhood was achieved 
by brick flanking glass gable, house-stretching carport. Handsome bath (above), 
one of two, boasts such 
architectural features as 
skydome and _ indirect 
lighting. Excellent kitch- 
en (left) has transom 
glass for airy overhead. 
Customers got choice of 


closed or open kitchen 





as shown in plan below. 
Builders found half the 
buyers liked it closed. 





NATHAN MANILOW 


Modern and elegant for a suburban estate 


@ When Nate Manilow acquired the wooded, rolling Rocke- 
feller estate in Chicago’s conservative Highland Park, he de- 
cided to give his development dignity. Using two versions of 
one rectangular plan (one a contemporary house with a base- 
ment, the other a split level for undulating ground) he pro- 
duced his best houses to date. The straightforward design 
shown here has one slightly unorthodox twist: the kitchen 
spreads halfway across the narrow end of the house to give 
a wide dining area with a view of the front door. The entrance 
is the key to an easy traffic plan throughout. 

With this plan and several elevations, Manilow makes good 
his promise to stay with modern design—plus a few conven- 
tional hallmarks like a basement recreation room. 

All these houses have advanced features such as laminated 
beams (“no complaints about cracking or checking”) and an 
interior bath, sensibly lighted by an overhead skydome. This 
roof light solves a serious construction problem and objection 
to interior baths: how to light the area to finish it before 
electricity has been hooked up. 

Selling record: 70 houses, $30,000 to $37,000, in five months. 
@ Builder: Manilow Construction Co., Chicago. Architects: 
Fitch, Schiller & Frank; staff designer: John Wendell. Price: 
$30,000 on 72' x .200' lot worth $6,000 in Highland Park, Ill. 
Area: 1,320 sq. ft. of first floor and finished (paneled) recrea- 
tion room with acoustical tile in basement. Price includes air 
conditioning and built-in appliances in kitchen. 








HOUSE & HOME 











OCTOBER 1955 


























TERR 
c - ——+ 
o*« —_ 
‘ 
' 
- a 
-—— A RT x 
6 ' 
F 
— ¥ c 
Ree > —$—— a SS 
° 5 > 
eo) a 


C. B. ROGERS 


In the Japanese style 


@ Do buyers really want the sort of Japanese design consumer 
magazines feature (see p. 144)? These Birmingham builders, 
with 80 rolling suburban acres to develop. believed so strongly 
that their public was ready for a new deal in house design 
that they gambled on a handsome, expensive post-and-beam 
house. Their first two offerings were glass walled under sweep- 
ing, sloping ceilings, spacious, open-planned, loaded with built- 
in appliances. This was “Model ’55” and demonstrated what 
young local architects could do with modern materials and com- 
ponents. The price: $35,000. The builders sold two out of two. 

Having proved that the public was ready for first-rate archi- 
tectural design and quality construction the Rogers Co. de- 
cided to build 150 more houses on their $4 million development. 
Each house, including five variations of Model °55. will be 
customized to its site (minimum a half acre), fully landscaped 
by a professional, equipped with built-in appliances and have 
patios to complement the big rooms, excellent plans. 

See how the big rooms, excellent plans work in this house: 
the kitchen is as handsome as a piece of living room furniture; 
the 
kitchen is the working heart of the house: the fireplace the 


the all-purpose room opens to a secluded back yard: 


center of the living area. 

@ Builder: Rogers Investments Inc.. Birmingham, Ala.. Con- 
tractor: J. S. Ellard. Architects: Caldwell & Harmon. Land- 
scape architect: Harriet C. Huff. Price: $35,000. Area: 1,580 
sq. ft. without carport. 


































Built-in appliances line 


walls of double Pullman 


kitchen (left); covered 
walk from oversized 
double carport (above 


makes an 
Ex. 


and below) 
imposing entrance. 
terior is of 4’ x 8’ sheets 
of striated plywood. In- 
terior finish is of dimen- 
sionally standard sheet 


materials. 
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Corridor laundry (ieft) was ad- 
vanced feature accepted only after 
builder had its strategic location 
explained to wives. No one had to 
be convinced of charm of country 
kitchen (right). 


CLIFFORD ORTH 


Country kitchen adds rural charm to fast-selling modern house 


e The biggest single idea this house contributes to your merchandising effort is a 
twin fireplace which serves the “country” kitchen in the front of the house and 
the living room in the rear. The brick hearth, as seen from the front entryway, 
not only helps soften the appearance of the dining part of the kitchen but represents 
a new, fast-growing trend. It adds charm to the kitchen that sells the house. The 
family-size kitchen-dining area is reminiscent of rooms in old Dutch farmhouses. 
Double-Dutch door in the kitchen and a sloping ceiling of kiln-dried hemlock 
heighten the effect. 

The living room (12’-3” x 15’) can also be used as a formal dining area, readily 
accessible through a swinging door, An 18’-long window wall with a 6’ sliding 
glass door increases the psychological space in the room. 

Builder Clifford Orth keeps close tabs on his buyers’ likes and dislikes by conceal- 








ing a sound recorder in his model houses. One discovery: lightly furnished houses 


\ 


in “not too extreme taste” contribute to impulse buying. . : 
@ Builder; Clifford Orth, Portland. Ore. Designers: Knight & Piercy. Price: a ag 
$15.950 with built-in oven. Lot: 75’ x 100’, Area: 1.300 sq. ft. without carport. 





Economical exterior, builder found, was SCR brick used on 16 of 17 houses he 
sold in 414-house Clifgage addition. Capri model shown here was best seller. 


Collins Photo Service 








CK SARGENT 


“More space sells more houses’ 


e The straightforward plan of this house demonstrates the step-saving efficiency 
of the orthodox and reliable central-entrance rectangle. It is just one of 23 new 
models being offered on the quality-house market in Topeka. Builder Jack 


Sargent took no chances on not having something for everyone, offered every kind 
of design from traditional to contemporary—with and without basement—splits, 
hillside and ranch houses in a price range from $16,800 to $25,000. Sargent found 
buyers expressing a variety of choice for optional extras (air conditioning, fire- 
places, built-in radio, built-in appliances), but there was one common denomina- 


tor for all buyers: space. A month ago when he opened a “Space” house with 


bigger bedrooms, huge dining area and a 16’ x 16’ living room for $13,500 and 
an even bigger house with a family room for $17,000, he sold 35 in under a week. 
e Builder: J. C. Sargent & Co., Topeka, Kans. Architects: Kiene & Bradley. 
Price: $22,800. Lot size: minimum 10,000 sq. ft. Area: 1,608 sq. ft. Color: Qvale. 


Photos: Wolfe's Inc. 


Closed kitchen (left) between cen- 
tral entrance and huge dining area, 
builder believed was a must in ex- 
pensive houses. Double garage 
location (right) near street will 
make snow removal easy. 











Masterfully handled exterior provides a straight-line elevation with interest through use of only three materials, brick, wood and glass 


WALTER W. OREBAUGH, JOSEPH L. STEVENS 


Central kitchen serves two areas 


e Leave it to Architect Charles Goodman to take an overworked plan and give it a new 


twist that provides for buyers’ needs: he simply took the kitchen out of the corner of the 


living area and set it down right in the middle. By this Goodman gained the two-generation 
living conveniences that today’s bigger young families need. 

Like many houses for young families, this one is full of ideas for its particular buyers: 
kitchen overlooks family room where children can play in bad weather; they can use the 
rear entrance to get to their own rooms or to the extra half bath, 


The plan smartly solves the problem of providing a dead-end front living room: major 


entrance is in the right position for suburban living—immediately off the carport. 

The builders sold a cool dozen almost immediately. But they had a cool reception from 
FHA beforehand because of the interior kitchen. Objection: cooking odors would permeate 
the two living rooms. Architect Goodman helped in the struggle eventually won by the 
builders. It was a victory for young families as well. 
¢ Builder: Modern Structures Co., Inc. of Washington, D.C. Architect: Charles H. Goodman. 
Houses at Vienna, Va. Price: $16,950 on Y%-acre lots. Area: 1,148 sq. ft. 


Photos: Robert C. Lautman 


Snack counter (far left) doubles as 
a serving table for second living 
room in rear of house. Com- 
pactness of in-line kitchen spells 
easy maintenance for busy young 
Overhead cabinets have 
bump 
heads; work surfaces are strategi- 


mothers. 
sliding doors that won't 
cally placed. Openness of kitchen 
to airy second living room (near 
left), keeps mother in the picture. 
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SPLIT LEVELS: 


fastest growing new design | 


















@ Like the wrap-around windshield, the split level is a new design idea that | 
is being copied everywhere. No other design in housing has spread so fast. 

Builders and architects who jeered at splits two years ago are now using 
them from Florida to California. 





The split or tri-level has its good points. It is a useful addition to hous- 
ing types, giving variation to large or small tracts. It is a way of solving 
problem locations, where basements cannot be dug to standard depths, or 
for sloping sites. It lets a builder provide a lot of plumbing for extra 
baths and laundry at little extra expense by locating one bath over another. 
But most of all, a split level is a way of giving a lot of space for the 
money 





and in these days of big families, bigger incomes, more time and 
money for home entertainment, people want space. 

But the split level has drawbacks and many builders using splits for the 
first time tend to copy the worst features: the broken-back design, the eleva- 
tion with two badly matched halves, the high-out-of-the-ground facade with 
fake grading in front and the poorly designed back. Other faults are stairs 
so steep that only a mountain goat is safe on them, cold floors in on-grade | 
recreation rooms and in the bedrooms over the garage, and dark playrooms 
which are no better than basement rooms. 

This handsome group of splits overcomes many of these faults, and shows 
six good ways to deal with the dilemmas splits impose. 
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Balcony for master bedroom is popular, as is the dining 
terrace (left) outside kitchen area. Playroom, lower right. 


ABRAM SINGER SONS 


Good design on all four sides 


This house could turn any side to the street unashamed— 
a claim which cannot be made for many splits, whose 
high, ungraded backs look far worse than old-fashioned 
two-story houses. On the market since June, 24 of the 36 
houses in this project were sold in two months at $19,900 
—all FHA with $4,400 down. 

Buyers liked the wooded, 112’ wide lots, appealed to the 
builders, “Don’t cut down the trees.” They liked the 24’ x 
14’ living-dining room, the 244 baths, big kitchen, ground- 
floor recreation room with sliding glass doors to a terrace 
plus a second terrace outside the kitchen and dining room. 
They liked the spacious entrance hall, with quick access to 
each room. 

This house, 47’ long, has approximately 1,700 sq. ft. of 
living space plus a garage. If it were a ranch house 
without basement it would have been 68’ long and would 
have cost considerably more. Splits are popular because 
they cut square foot cost. 

e Builder: Abram Singer Sons, Inc., Philadephia, Archi- 
tects: Burke & Scipione. Price: $19,900. Area: 1,700 sq. 
ft. plus garage. 


Roof line smoothly unites the two-story and one-story por- 
tions, while white panels unify the bedroom and garage 
windows. Front entrance is recessed, with overhanging 
roof giving protection against rain. Floor plan shows en- 
trance separated from living room by 14’ brick fireplace 
wall. Garage entrance on side requires larger lot, but 
improves appearance of front. Slight change of plan 
would permit builders to put either the two-story or one- 
story end to the street. 
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Photos: Gilbert & Ring 
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Long, low design does not look like split level although 
raised portion at right has 28’ x 28’ playroom below. 


RUDOLPH A. MATERN, architect 


Longest split on the Island 





¢ Builder Dan Grady set three Long Island records with 
this house. It is the longest split on the island (116), the 
highest priced speculative house ($78,000), made the 
fastest sale (30 minutes after the buyer saw it). It could 
have been sold twice more, but Grady won’t repeat his 
houses, wants each individual. He builds about ten a year, 
has 32 lots from two to four acres in his present project. 

When Grady wanted plans for a big luxury house, Archi- 
tect Matern surprised him with a split. “We never could 
have gotten that much house on one story,” says Matern, 
“and never the big playroom which made the sale.” 

The house has a spacious living room, dining room, 
three bedrooms, maid’s room, a den, 4% baths, three 
covered porches, laundry, big separate garage. There was 
so much glamour here, such fine entertainment space that 
the buyer, who came out of curiosity and who never in- 
tended to give up his old house, realized what a “new 
model” could mean. 

e Builder: Daniel B. Grady, Upper Brookville. Long Is- 
land. N. Y. Architect: Rudolph A. Matern. Colors: Bea- 
trice West. Price: $78.000. Area: about 4,000 sq. ft. 


yy 
Two-level den in foreground can be closed off from living 
room by folding redwood doors, at left is stairway to 
bedroom wing. This view through living room to far side 
of dining room takes in an impressive 54’, shows covered 
porch at right of dining room. The whole house is well 
lighted, has 870 sq. ft. of glass area, sliding glass doors 
to patios. There is good access from kitchen to downstairs 
playroom and to lower porch for dining there or serving 


guests. The wooded, rolling site includes 2'/2 acres. 
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BASEMENT 


Photos: Richard Averill Smith 





































Save the trees and minimize on bulldozers might be the slogan 
which produces a pleasant house like this. It uses natural site, 
does not fight it. Any cost of saving trees or working around 
them is equalized by prices buyers will pay for wooded lots. 


Two bedrooms with connecting bath are on top level of two-story 
wing, with a third bedroom and a den (or guest room), also with 
a bath, on the lower level. This arrangement overcomes a serious 
objection to some splits: cold bedroom floors over a garage. Car- 
port entrance to kitchen is good, as is entrance foyer. 













































SPRATLIN & HARRINGTON 


Splits on hillside lots 


e From Atlanta, Ga. comes a concise statement of why 
buyers like split levels. Builder H. Dean Spratlin says 
“Split-level houses (such as the house above) are steadily 
growing more popular in this section of the country. We 
believe some of the reasons for this popularity are the extra 
amount of floor space on the same ground area they give 
our buyers, the outward attractiveness of a house built on 
different levels, and the natural affinity split levels have for 
interesting rolling or hilly lots.” 

The way this particular house blends into its site is a 
credit to the builder and to Architect John Cherry (whose 
choice of siding blends well with the pine woods). It fits 
here because it was designed to go here. Throughout their 
Mount Vernon Woods subdivision, the builders try to have 








each house designed to fit the lot. Splits are usually con- 





fined to sloping sites, one-story or conventional two-story 
houses to flat land. 

With its 1,900 sq. ft. of living area this house demon- 
strates the great asset of both a split level and a hillside 
house: ample space. In a one-story ranch house this much 
living area would require a house larger than 30’ x 60’ plus 
carport whereas this house is 45’ long. 

So well do these project houses conform to the terrain 
that a number of families have ordered them from the 
builders as contract jobs. A builder can be proud of his 
speculative houses when they are done so well they attract 
contract customers. Spratlin & Harrington build a wide 
variety of types including colonial, French and ranch. 

e Builders: Spratlin & Harrington Development Co., At- 
lanta, Ga. Architect: John Cherry. Price: $22,500. Area: 
about 1,900 sq. ft. plus carport and partial basement. 
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SEAL & TURNER 


Buyers want the extras 


e This split is both the highest priced and the best seller 
of five models being built by Seal & Turner in Media, out- 
side Philadelphia. Like the other splits published here, it 
provides handsomely that essential ingredient that buyers 
want: space. This house has an astounding 2,200 sq. ft. of 
living area. 

In addition to the usual three bedrooms, living room and 
kitchen, it has a separate dining room, a den with a fire- 
place, a large game room, a laundry, 2'4 baths and a two- 
car garage. Price: on one-acre lots: $27,800. 

“People are ready to pay real money for the extras,” 
says Jack Turner. He should know, because his firm offers 
houses that range from $15,000 to $32,500. The house shown 
here, filled with extras, is the most popular of them all. 

In its kitchen is a wall-hung refrigerator, built-in stove, 
dishwasher, lots of color. Throughout the house is “path of 
light” remote-control switching. There are two fireplaces, 
a powder room off the game room, a front entrance hall, a 
terrace outside the rear dining and living rooms reached 
through a sliding glass door. To overcome the complaints 
of cold made by many split-level owners, the game room 
has a radiant-heated floor. The two best talking points 
are the completely furnished, colorful kitchen and the wir- 
ing system, with the den and rumpus room close runners up. 

Last summer the builders started a new tract on 89 one- 
acre lots, find that 70% of sales are splits. “Our splits are 
so popular they have left our ranch houses flat,” says Turner. 
e Builders: Seal & Turner, Inc., Media, Pa. Architect: 
George Hay. Price: on one acre lots: $27,800. Area: 
2.200 sq. ft. 
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Laurence Williams 


Stone walls help sell any house in the Philadelphia area and Archi- 
tect George Hay uses stone with careful restraint here to tie to- 
gether the two wings of the house. Putting the garage entrance at 


the side (see plan below) improves appearance of the front facade, 





















































JED GILES 


T-plan split is popular in Kansas City 








































¢ Here is a different kind of split-level plan with more than usual space in the 








bedroom wing. It is T-shaped and the two-story bedroom wing projects out both 
front and back from the living wing. It was chosen by the Kansas City Star 
as the most popular house in the Parade of Homes last fall. Builder Jed Giles 
quickly sold it for $31,500 but did not repeat it, as his production houses are 
in a $20,000-$22,000 price range. However he uses the same kitchen and other 





features in his standard houses. 

Upstairs in the big two-story wing he put four bedrooms and two baths. 
Below is a 22’ garage facing the street, behind which is a large laundry and 
a workshop. There is a full basement below the one-story wing. 

A major difference between this house and most splits is that Giles has his 

~ recreation room adjacent to the living room. It works well in this location 
because it is at the back of the house and opens to the paved terrace shown in 
the drawing. 

Roofs on both sections are low pitched, project out over the walls as a wide 
overhang. The two-story wing blends well with the lower wing. 


e Builder: Jed Giles, Kansas City, Mo. Architects: Linscott. Kiene & Haylett. 











= Price: $31,500. Area: 1,716 sq. ft. plus an equal area of garage, etc. 
S 
uy 
= House fits well into the ground, despite the full basement below the one-story 
& area. Rear terrace was vital sales asset 
8 
Near side of slump-brick double fireplace is the living room; Cc 
beyond is the rear recreation room with terrace at left. 9 
| 
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Builder Carl Freeman, on the last 45 high lots remaining in fashionable Chevy 
Chase, outside Washington, D. C., is building one of the nicest high-priced 
groups of split levels in the country. Prices, $39,000 to $50,000. 


CARL M. FREEMAN 


Luxury split has dignity and a new plan 


Spaciousness takes on real meaning with a view like this from 
the bedroom balcony across living room to dining room at far 
center. Breakfast room is through door at right. 


¢ It is a long step from the first awkward split levels to the sleek elegance of 
this big house. Carl Freeman. now president of the Suburban Maryland Home- 
builders Assn., rose to the challenge of the fine land he bought in Chevy Chase. 
For his 45 big lots (most with 100’ fronts) he developed five different houses, 


Robert C. Lautman 


of which this is representative. 


Several ideas make this plan different from other splits. The carport is in the 


one-story wing, not below the bedrooms. The front door is at the inside end of 


Photos: 


the carport. There are three special-purpose rooms: study, recreation room, 
hobby room, as the plan shows. The breakfast room is an inside room, but has 
windows onto the big carport, borrows light over partitions from living and 
dining rooms. A covered porch is reached from the dining room and there is also 
a paved terrace outside the porch. The house is loaded with good lighting ideas, 
such as luminous ceilings, pull-down reading lights in the bedrooms, well lighted 


baths and special garden lighting. 


¢ Builder: Carl M. Freeman. Chevy Chase. Md. Architect: Richard Collins. 
Lighting: Wilbur Riddle of Nela Park. Color: W. Shrewsbury Pusey. Land 
planners: Sanders-Terrell. Price: $45.000. Area: 2,679 sq. ft. 
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millions of potential hame buyers saw these 


"MAGAZINE HOUSES" 


in 1955 and will be looking for more 
















@ If these Houses of the Year are any indication, then the 
new style trends for °56 are these: exposed post-and-beam 





























framing, panelized walls, open plans, sliding glass walls and 
patios for outdoor living beyond the glass. 

That, in any case, is what millions of magazine readers 
have been warming up to over the past 12 months. And that 
is what many more millions of visitors to exhibition houses 
and home shows have learned to like—and learned to de- 
mand in the houses they will be buying soon. 

Style trends like these are not just dreamed up by editors 
desperate for a new “angle.” These trends have a solid foot- 
ing: the sliding walls, the open plans. the small-scale gar 
dens—all these are part and parcel of the tradition of 
Japan. a country that has been influencing American fash- 
ions, photography. furniture, lamps. fabrics, movies, books 
and just about everything else for half a dozen years now. 
(This year’s Paris fashions feature oriental sheaths, Japa- 
nese movies are playing to S.R.O. audiences, and decorators 
are switching to Japanese motifs. ) 

In short, this is a major style trend, likely to have a last- 
ing influence upon the buying public—regardless of whether 


or not that public knows that those sliding walls originated 
in Katsura Palace. It is a major style trend that smart 
: builders are watching with the greatest care, and that smart F 
editors are helping them to sell. For the evidence, see the F 


next six pages. 
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Advanced design for family living 


2 ¢ This post-and-beam house is probably the most advanced magazine 
} project of 1955. The fact that it was put before one of the largest— 
| and most “typical’—magazine audiences in the US holds major 


significance for American architects and builders. 
Here are some of the avant garde ideas shown (in brilliant color) 


5 to the Companion’s 4.16 million subscribers: 

I 

S 1. Flat roof, post-and-beam construction. 

. 2. Open kitchen planning (all cooking is done on an open counter 
smack in the center of the family room—and the family room is an- 
other, increasingly popular feature, by the way). 

S 


3. Free-standing, two-way fireplace used as a room divider. 

4. Panelized exterior walls (including floor-to-ceiling glass panels 
for the Northeast). 
f 5. Roof “overhangs,” made of horizontal canvas awnings, that can 
be rolled back on dark days. 

6. And zone planning which places utilities and storage where 


Ss . 
they can form a sound barrier to protect the bedroom areas. 
. Architect George Nemeny designed the model house for Builders 
s Prisant & Berman, who managed to sell copies to half a dozen 
families at $35,000 (and without advertising) in no time at all—in 
. conservative Westchester to boot. Even though six swallows may not 
make a spring, the Companion’s handsome project suggests that the 
: public may be much farther ahead than some builders, appraisers, 
d mortgage bankers, FHA or VA officials think. 
‘| 
t Free-standing, two-way fireplace separates living and dining areas. 
e Porch with canvas awnings is at left. 
1OME # OCTOBER 1955 


Post-and-beam porch has movable canvas ‘‘roof’’ that can be adjusted to shade the glass wall in the living area 
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Photos courtesy of Woman's Home Companion 
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Low-pitched roof is ventilated, provides deep overhangs for glass walls 
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Living room has characteristic 
Japanese sliding screens around 
its perimeter to make plan en- 
tirely flexible. North light comes 
in through high clerestories; 
south facade (see plan) is 


shaded by deep overhangs. 


Photus: Maynard Parker courtesy of House Beautiful 


e More than 100.000 visitors to the Texas State Fair at Dallas, and 622,477 
subscribers to House Beautiful have been made thoroughly familiar with 
dozens of advanced design concepts contained in the new Pace Setter 
house for 1955. Here are the most important innovations, the most im 
pressive new ideas that people carried away with them after seeing the 
Pace Setter: 

1. A house can have more than half a dozen “outdoor living rooms” 
designed for specific purposes—patios for dining, for relaxation, for sun 
bathing, ete., all closely related to co:responding indoor areas. 

2. A house can have a much more flexible plan if you make liberal 
use of sliding screens, sliding walls and sliding glass doors. 

3. A house might have a special car entrance. This Pace Setter has a 
big, Texas-style “motor reception hall”—big enough to receive two Cadillacs 
or three Thunderbirds. 

4. And a house can have a whole new “vocabulary” of sun-control 
devices, including pleated awnings that fold up into neat bundles, can be 
dropped down any time the glass walls need protection. 

Designed by Architect Harwell Hamilton Harris, leading exponent of 
Japanese-influenced West Coast architecture, the Pace Setter is remarkably 


close in spirit and some detail to the traditional Japanese houses around 





Kyoto. Yet in its use of the most advanced building technology—a_ heat 


pump, a fabulous kitchen, built-in lighting of infinite variety, and so on 
this house is a part of today’s American scene, and a powerful incentive 
toward improving that scene tomorrow, 

The builder was Joe Maberry who was chosen from among their members 


by the Dallas home builders. 


Formal entrance court, partiy covered, partly open to the sky, is the real 
foyer of the house, beautifully ‘‘furnished’’ with planting, water and pav- 





ing. Entrance to the living area is seen at the end of long walk. 






















Garden patio is just outside living room. Play and dining court is seen beyond 


Parents 


House has four walled-in living patios 





© One of the most significant planning trends in all the 1955 magazine houses 
stems from the realization—at long last— that the small lot of today is a very 
different animal from the big lot of yesterday, and that the house for the small 
lot must therefore be a very different house also. 

Parents’ Exhibition House at the Houston Parade of Homes made this clearer 
than most, for its architects (Robert W. Clemens and Charles B. Wilson) not 
only designed an extremely workable family plan indoors, but also an extremely 


workable family plan outdoors. The indoor house was neatly zoned into a 


pany suaiRg fo Asajinog s010Ud 


children’s wing (with family room) and an adult wing (with formal living 





area). The “outdoor house” was similarly divided into a parents’ patio outside 


eur 


the parents’ bedroom, a garden patio outside the formal living room, a play and 
dining patio outside the dining-family room. and a service yard outside the 
kitchen and utility area. Most of these patios were screened by brick walls for 
privacy on a small lot. 

The house, built by the J&B Manufacturing Co. on a steel frame (see June 
issue), was seen by Houstonians and more than 1.6 million subscribers to 


Parents’ Magazine. 






Indoor-outdoor fireplace extends from dining area into dining and play patio; 





Sliding glass walls are sole separation between them. 
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Side terrace extends the family room, can be served and supervised from the kitchen 


Better llomes 


and Gardens 


Idea Home of 1955 an influence in 100 cities 


e Last year’s BH&G house was seen in the flesh by more than two million 
Americans, and in photographs by BH&G’s more than 4 million readers. This 
year’s Idea Home, designed by Hugh Stubbins Associates. will have an even 
bigger audience, for 100 builders (among them NAHB Builder Fred DeBlase 
of Rochester, N. Y.) will be putting it up in 100 US cities. 

Any builder who wants to do well in °56 had better watch its ideas— 

1. fenced-in patios, 2. spacious family room, 3. post-and-beam_ structure, 
4. panelized walls, 5. free-standing fireplace, 6. sliding glass doors and 
7. open planning. 

BH&G again decided to do an eminently realistic house (1,626 sq. ft.). Yet 
this realistic house incorporates many ideas heretofore seen only in large cus- 
tom houses. Reason: the expensive prototypes establish the style trend: next, 
the manufacturers begin to mass produce components in keeping with that 
trend: finally, the assemblies of these inexpensive components—i.e. the finished 
houses—can be put together to suit the average pocketbook. Any builder who 
tries to stem this kind of tide is likely to find himself outdated and outpriced. 


Fenced-in patio doubles the usable living area for large part of the year. 


Glass-wall architecture (first seen in large country houses with plenty of acre- 


Suter, Hedrich-Blessing, courtesy Better Homes & Gardens 


age) requires privacy screens on today’s small lots. Here is one good way of 


using glass walls without loss of privacy. 


Photos: 
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Note Japanese screen on end wall of 






living room—an unconscious but sig- 






nificant style note this year. 




















Hence Griffith, courtesy Living for Young Homemakers 
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Small entrance court is a formal outdoor foyer under cover, joins garage to front door 























ite ed Parade house stressed indoor and outdoor zoning 





e More than half a million subscribers to Living have read all about a 
| house that is clearly zoned into daytime and nighttime areas, whose lot is 
just as clearly zoned into three or four distinct, special-purpose patios, and 
whose plan combines great openness (in the daytime areas) with intimate 
privacy (in the bedroom wing). The house was designed by Architect 
Harwood Taylor and built by Builder Bert Williams at the Houston 


Fenced-in patio for outdoor living has Parade of Homes. where 75.000 visitors lined up to see it and its neighbors. 
plenty of privacy is located just be- Perhaps the most amazing thing about these five magazine houses is the 
yond sliding glass doors of living wide area of agreement among architects, builders and editors. All five 
room and master bedroom. houses have: 


Open plans. Family or play rooms. Sliding screens. walls, or sliding 
glass doors. Patios—either formed by the house itself, or formed by 
fences around the house. Expressed structures (often post-and-beam) 
and panelized walls. Free-standing room-dividers (often the fireplace was 
used that way). Sun-control devices, ranging all the way from simple, 
deep overhangs, to elaborate canvas awnings. And carefully worked-out 
plans, zoned for quiet and noise, for privacy and for family use, for 
easy access from garage to kitchen, for easy control of play areas from 
kitchen, for best orientation on almost any lot. 

So these five magazine houses represent a kind of visual- check: if 






your house measures up to the standards established here, you have little 






to worry about. If not, run, do not walk, to the nearest good architect! 






All five magazine houses were designed by architects and they show it. 
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houses for 


OOD LIVING 


planned for today's buyer 
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Here are a dozen or more houses which fairly shout “good 
for family living.” Here are splendid ideas for kitchens, 
bathrooms, living rooms, storage and for other amenities. 

When architect and builder were working together on 
these designs they were aware that the spirit of a third 
person was also sitting at their drawing board—their pro- 
spective buyer. For these houses were conceived for the 
sole purpose of being better houses for family living than 


older houses. 


Houses with built-in merchandising 


Smart builders know that the best merchandising of all 


| are relics of the past; the toy balloons, the fluttering flags, 
the garish signs are not the way to sell houses. The new 


merchandising is built right into the house. 


I 


The built-in ideas go a long way toward answering the 
questions: can a big, independent family live here happily 











and in good health? Is there flexible space, indoors and 


is a house filled with ideas for better living. They know 


this is the new trend in salesmanship. Superficial gimmicks 









































out, style to be proud of, continuing comfort and easy main- 
tenance, long life through good materials and good con- 
struction? These houses answer: yes. 
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the feeling of going from the indoors to the outdoors quickly” 
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ROBERT P. GERHOLZ 


Outdoor living sells Michigan buyers 


























e ‘This house has been our biggest hit in over 34 years of 
building.” Those are the words of a man whose opinion carries 
a lot of weight: Robert P. Gerholz, the only man ever elected 
to the presidency of both NAHB and NAREB. Says he: 

“We can’t build this kind of house fast enough. We built over 
$3 million worth of them before we ourselves were convinced 
that one-floor, open-planned living is practical here.” 

Sales record of the model shown on this page: 50. Gerholz 
restricts it to one-third of his production because “we want to 
have the double-glazed gable end frame the view and still not 
have the front elevations look the same all down the street.” 

Gerholz learned many things from this house. Among them: 
“Our suppliers tell us nothing has had a greater influence on 
what other builders are buying than the materials used here. 

“We put the basement equivalent in the attic (reached by 
a fold-away stair) and in the garden storage room. 

“People liked the ‘unitized’ kitchen complete with seven major 
appliances built into it. 

“They liked one-floor living and the indoor-outdoor feeling of 
heing able to walk out onto their land without going down steps. 

“The house has the luxury features of a really big one: 
mahogany paneling in the family room and around the fireplace. 
big glass areas. Buyers get luxury and convenience wrapped in 
one package.” 
¢ Builder: Gerholz Community Homes, Flint, Mich. Architect: 
William K. Davis of Daniel & Associates. Land Planning: Carl 
Gardner. Price: $22.950 with air conditioning and built-ins. 
Area: 1,432 sq. ft. Lots: 70’ x 150’. 


Perforated brick wall screens a terrace directly outside the 
master bedroom. Bigger terrace is outside living room (see plan). 
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e Two years ago when Salt Lake City Builders Holmes & 
Jensen built their first storage-wall house, they scored a best 
selling hit. Today they are making even faster sales with an- 
other storage-wall house, this one with an additional 200 sq. ft. 
of floor space at ground level to take the place of a basement. 
The builders have sold all they can complete until Christmas. 

Advanced construction techniques characterize these houses. 
Ceiling, outside walls and even the hardwood finish floor are 
applied in one uncluttered sweep under a trussed roof. The 
builders are sold on the “open-room” method of building be- 
cause they can get a house under roof quickly, finish the interior 
by moving prebuilt storage walls into the house. 

Holmes & Jensen offer their house with three distinctly differ- 
ent brick or block elevations, achieve further variety by siting 
some houses narrow end to the street and switching a double 
re scythe Bhi FR lle 2 ir ops one ene Model house placed narrow end to the street, gains width by addition of 
To induce the public to buy basementless houses in a tradi- 


, : E A flat-roofed carport, strong horizontal line of covered walkway to entrance. 
tionally basement-house area, the builders are moving in gradual 
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steps toward a house on the ground: they put this house on a 
crawl space and used hardwood floors throughout. 

Other built-in merchandising features of the house are fully 
tiled bath and a half, remote control lighting, flagstone fire- 
place mantel, built-in oven, range, dishwasher. 

The handsome sales brochure (from which the isometric 
rendering below is taken) is a marvel of merchandising: in 
full-page pictures, prospects are taken through every step of 
ee the storage-wall building process, then shown fully decorated 
houses and views of the well-landscaped subdivision streets. 
¢ Builders: Holmes & Jensen, Salt Lake City. Architect: 

M. E. Harris Jr. Price: $16.300 to $16.800 depending on lot 
location. Area: 1.356 sq. ft. Lot: 70’ x 100’. 


HOLMES & JENSEN 


Every wall is a storage wall in this house 






n 


ihn J 


St Gate —* 
SSSR 
Storage walls galore line the interior of this Salt Lake City house. Service 


entrance is at rear through sliding doors in dining area. 
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Sliding glass doors open to 





rear yard or garden. Floor- 






ing is glazed ceramic tile, 
a favorite of the architect 
and a hit with work-con.- 












scious housewives. 
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ALAN B. HUVARD 























Architect and builder team up to customize VA houses 


e Here is a young (27) builder who worked with a young architect to 





made architect-builder collaboration such a success? Architect Jenkins 


| k 5 53-8 : ! produce “customized” VA houses. Alan Huvard has probably built more 
| a a contract houses and Bill Jenkins probably designed more in the price range 
a —f under $15,000 than any other pair in bustling Houston. 
 oEN E BR | Starting on the proverbial shoestring, Huvard parlayed less than $5,000 
oe | into a 50-houses-a-year business the first year he began building. What 
3 


answers: “Many veterans never used their eligibility because too many GI 
houses were built as developments rather than as communities. And many 
| 





wanted a better designed house than they were offered.” 





How does their custom-house operation work? Simply. People who like 
pt) I 








_ a Huvard-built house call him up to tell him they'd like him to build one. 





Huvard makes an appointment for them with Architect Jenkins. After dis- 





. | cussing individual needs, Jenkins designs a house. Huvard builds it. The 


| :. Jiikeensiiail ° - Oo ISFT one big hitch: Huvard states the Houston VA office penalizes contemporary 
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design allowing him little profit. 
At least a year before merchant builders were discovering the big con- 








| a a. sumer trend to more bathrooms and a family room, Jenkins was designing 
i and Huvard was building houses with these features (see plan) well 

é integrated into livable plans with exceptional storage. 
© Builder: Alan B. Huvard, Houston, Tex. Architect: William R. Jenkins. 
| Price: $14,900, Area: 1,320 sq. ft. plus two-car garage. Lot: 72’ x 155’. 














Double garage or carport on L-shaped houses provide privacy for house, set well back from street 



















Open planning, one step 





from the outdoors through 





sliding doors—these are 





features that people like | 










even in Denver. 









Photos: L. A. Lucas 
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Advanced designs sell in Denver 


e These smartly modern designs are case study No. 1 for Colorado. They 





demonstrate beyond any doubt that at least 176 Denver families liked this 
a kind of architecture well enough to pay $15,950 for it. Perhaps more 
would have bought them this year, but Builder Wolff had only 176 lots. So 
encouraged is he that he is making his next project twice as large 


just as contemporary and with a wider price range—from $13,500 to $18,500. 





These are the most contemporary production houses in that area. Buyers 





liked this plan with its bedroom wing at the back and separated from the 





rest of the house best of all. There is a separate entrance hall, with easy 


access to kitchen, bedroom wing, bath or living room. The living room is 





visually protected from the street, yet opens to the fenced-in “lanai” or 


patio. The redwood fence also closes one side of the carport. Wrapped 
around the other side and the end of the carport is a tremendous storage 
closet, virtually making it a garage. A simple redwood front facade with | 
narrow windows above was more popular than the model with the partial 
block wall shown here. 
Before these housese were designed, Brad Wolff and Sales Manager Keith 
Cook made a swing around the country to see what was selling, then asked | 


Designers Gratts & Warner to work out houses designed for Colorado. Their 





formula seems to be working well. 


e Builder: H. B. Wolff & Co., Denver. Colo. Designers: Gratts & Warner. 
iO _sIS FT. Price: $15,950. Area: 1,200 sq. jt. 










not California. It’s Denver, high in the Colorado Rockies, where outdoor contemporary design also has a market 



























GEORGE D. BIXBY 


Brick barbecue is wisely placed inside this 
house because indoor living is as important 
as outdoor living for half the year in 
Phoenix’s hot climate. Homey atmosphere 
of brick hearth is evidence of growing 
trend toward rural kitchen. 


walk-in closets. tile vanities for $15.500. 
e Builder: George D. Bixby. Phoenix. Ariz. Architect: Roy Flesh. Price: 
$15.509, Area: 1.544 sq. ft. Lots: 80’ x 115’. 





H. E. POSTWEILER 





U-shaped kitchen serves two areas 


e A big eye-catcher in the Madison, Wis. home show was this contemporary 


house. The day- and nighttime areas are as effectively separated as though 
they were on two levels. A long closet wall provides a sound-deadening 
barrier between sleeping and living areas. 

The efficiently arranged U-shaped kitchen is between a formal dining room 
and an informal breakfast room, Having the bedrooms in one wing, the 
kitchen-eating rooms along the rear and the living room as a dead-end room 
in front combine to make a good circulation pattern. especially for the living 
roon, which is not a runway. The service entrance off the garage leads traffic 
directly to the kitchen or the basement. 
¢ Builder: H. E. Postweiler, Madison. Wis. Designer: William Horne. Area: 
1,700 sq. ft. plus garage. Price: $35,000. Lot: 70’ x 85’. 





Phoenix now appeals to quality market 


e This house is a prime example of the way Phoenix is maturing. Phoenix 
has been called “Bargain City, USA” for housing. In the mushrooming market 
of yesterday almost everyone knew that a buyer got more here for his money 
than anywhere else in the country. That he still gets a lot but gets it packaged 
more luxuriously and in a different way, this house amply demonstrates. The 
trend: use of more wood. cedar shakes or cedar boards and battens, instead 
of concrete block and adobe brick or in addition to it. Reasons: usable land 
is more expensive, necessitates more expensive houses. Look what George Bixby 
is offering: three tons of refrigeration, underground lawn sprinklers, two baths, 
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Photos: Bob Markow 











































Low roof, big overhang, neat windows make pleasant facade Fine cabinet work adds to kitchen beauty 





Photos: William W ylin 
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Robert A. Bastress 
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Double in-line kitchen makes efficient use Dimensionally standard sheet materials add interest 
-— Of modest space in modest house. from striations, repeated on a smaller scale in the gable. 
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ROBERT J. ALLEN 


New prefabber in prefab's boomtown 


e Fort Wayne, Ind, has been called the boomtown for prefabricated houses: 
over one family in ten (of its 150,000-population) lives in a preassembled, 
panelized house. And if Bob Allen has his way, there will be a lot more. He 
has become a prefabber himself. Allen had been building precut houses 
himself for years, but after a course in panelization at the University of 
Illinois’ Small Homes Council, he decided to set himself up in the business. 
He retained Architect Donald H. Honn to develop a series of low-cost houses, 
sold 190, about half of which were to buider customers... Next year Allen 
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CARPORT 





plans a higher-priced series of houses and improvements in his low-cost series 





| 
like wider overhangs, bigger carports, double-bow! sinks. 





Ba ee sz a x . . e , . " ° 
: a>. J @ Builder-prefabricator: Allen Wail Panel Co.. Fort Wayne. Ind. Architect: 
0 5 10 SFT Donald H. Honn. Price: $10,300. Area: 950 sq. ft. Lot: 70’ x 150’. 





WILLIAM AND ABRAHAM WEINBERG 


Variety of choice makes smooth selling 


e In Los Angeles, which vies with Long Island and Phoenix for offering the 
public most for its money, look what prospects are offered for $13,600: three 








bedrooms, bath and a half, second living rom, two-car garage, separate laundry Choice of built-in oven and range in white 
room, fireplace, built-in oven and range, garbage disposer and a fenced lot, or used brick or mahogany paneling was 
— including 200-sq. ft. garden terrace with a sunken barbecue. offered buyers. Brick treatment was most 
Believing that variety is the spice that makes smooth selling, Larwin Co.. popular. Kitchens also boast garbage dis- 
keen merchandisers (they have to be keen to survive in L. A.), offered a choice poser, heat-resistant vinyl or ceramic tile 
of three floor plans with four elevation changes per plan, three fireplace treat- counter tops. 
ments, and three different wall-oven treatments in the kitchen. It’s no wonder 
they sold 425 houses. 
J e Builders: Larwin Co.. Los Angeles. Designer: Lawrence Weinberg. Price: 





$13,000, Area: 1.225 sq. ft. Lot: 60' x 100’. 
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Wide overhang is supported on columns, provides 


shelter from carport to front entrance. 
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Storage wall divides open kitchen from sloping ceil- 
ing living-dining area. Bedroom-bathroom portion 
of house has flat ceiling under roof trusses. 


Photos: (above) Richards 
(left) P. T. Fogarty Jr. 


HERMAN SARKOWSKY 


Big house for bigger families 


e First in Tacoma to recognize the demand for a bigger house for today’s 
bigger families, S&S Builders were fast to build a four-bedroom house. 
But they also discovered that many families who had outgrown a three- 
bedroom house (“a sizable segment of the market”) first expressed 
interest in four bedrooms then switched their choice to a three-bedroom- 
plus-family-room house, agreeing with House & Home: “If a family 
needs three bedrooms, it needs two living rooms so two generations can 
live peaceably together.” Result: the most popular house S&S builds is 
the family-room house shown here. The builders built and sold 50, are 
planning 25 to 50 more “in an even larger version.” 

Because he believes the long-term trend is toward the bigger family, 
Sarkowsky says his planning is based on the “more space” premise. 
Coming up: a four-bedroom house with two full baths and a family room. 
e Builders: S&S Builders, Tacoma, Wash, Architect: Donald H. Burr. 
Price: $12,500 or $12,750 depending on whether house has carport or 
garage. Area: 1.200 sq. ft. Lot size: 70’ x 100. 


MARTIN BARTLING 


Parts, not pieces, built this house 


e This house was built almost entirely of building components: 
structural parts instead of myriad pieces. Its exterior walls are Lu-Re-Co 
(for LUmber REsearch COuncil) panels. Its windows were joined in 
tandem to form a window wall. Its interior partitions are Lu-Re-Co 
panels, Its remaining partitions are storage walls. All these components 
were made up in a lumber yard, delivered already made to the building 
site. Completion time for a house: 34% weeks. 

What does this mean to the home buyer? Quicker delivery, of course, 
but more importantly: lower cost from mass-produced units, the beauty of 
a window wall without its sometimes attendant expense and all the 
storage a family could need. Ten houses were sold in one week. They 
were built by Martin Bartling, former chairman of the NAHB Construc- 
tion and Trade Secrets committees, presently a trustee of the NAHB 
Research Institute and an advocate of component building. 
¢ Builder: Martin Bartling, Knoxville, Tenn. Architect: William A. 
Sloan Jr. Price: $14,650. Area: 1,095 sq. ft. Lot size: 100’ x 150’. 


Twins: carports between houses screen side yards for outdoor living 
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Photos: A. C. “Bill” Summerville 





























GEORGE GOODYEAR 


Key to sales: brand-name products 























¢ Here's how George Goodyear used a trickle-down theory of merchan- 
dising from a model house. He settled on a design that did not go to 
extremes; he fitted it out according to demands of the local market 
(four big bedrooms, two complete baths, ceramic counter tops in the 
kitchen, a generous dining room and kitchen loaded with appliances). 
He then climbed on the promotional bandwagon of a brand-name appli- 
ance manufacturer. 

And he let the power of suggestion do the rest. 

Results: he sold the model house including carpets, drapes, air > 
conditioning, completely landscaped lot and 1,610 sq. ft. for $21,500. 


He convinced 17 more buyers to take smaller versions (three bedrooms), 


| enamel | 
one and a half or two baths and 1,260 sq. ft. for $14,250 to $15,500. 0 


Corsilisiitisiit FT. 


And he built 17 more even smaller versions for the $12.500 to $13,000 
that another income group could afford. Area: 1.130 sq. ft.. only one bath. 
yetting tie-in ads from the national advertiser and national 


Besides Le 


publicity ir a consumer magazine (Living for Young Homemakers) which 
resulted in faster sales, Goodyear was able to tide himself over the 
winter sales doldrums and kept his building operation going at a smooth 
pace the following spring. 
The model house (shown above) was built of SCR brick. 

e Builder: George Goodyear, Charlotte, N. C. Architect: R. Emory 
Holroyd Jr. Price: $21,500 including air conditioning, carpets, land- 
scaping, outdoor barbecue. Area: 1.610 sq. ft. 


Pass-through and transiucent sliding glass doors on cabinets above —W 
it let space and light flow from kitchen to dining area. Pass-through 






counter can be fully utilized as storage wall or as bar for serving 
snacks, Kitchen featured brand-name appliances, additional storage. 
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ALEX SIMMS 


Airy frame work lightens well-lit houses 


¢ This house is as light and airy in the nighttime as it is in the daytime. 
Dayton’s Alex Simms who, two years ago, was sold on the merits of 
light-conditioning his houses—and sold the public on the idea—this 
year is sold on post-and-beam framing to lighten his structure—and again 
he is selling the publie on it. The design dividend from the new framing 
method: 1,240 sq. ft. of house. This space flows from one room to 
another under sloping ceilings throughout. 

Simms sold seven houses the first day they were opened, built 23 more 
before he stopped selling. Says he, “I couldn’t deliver any more this 
year, and I didn’t want to get caught in a materials cost squeeze next 
year.” Modern designed houses now make up about 25% of his 125- 
house-a-year production (“we've just been feeling our way on this”), 
but Simms found public reaction so favorable that he plans to boost 
production of contemporaries to about 50% of his volume next year. 

Simms keeps his houses lighted from 2 p. m. till the houses are closed 
at 8 or 9 p. m, (standard time). Salesmen close the drapes and put all 
the lights on the first moment they walk into the model house at 2 
p. m, to dramatize the light conditioning that Simms learned from Nela 
Park professionals, 
® Builder: W. A, Simms, Dayton, Ohio. Architect: Thomas L. Edge. 


rT) 


Price: $15,750. Area: 1,240 sq. ft, Lots: 75’ x 100’, sodded and landscaped. 


Living room, shielded from street by continuation of brick wall has its 
own private terrace. Roof pitch is at ground-hugging 2/12 pitch. 
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Double-thick brick wall 


transom glass lights front living room, 
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RODNEY LOCKWOOD 


Modern materials for a modern house 


e To introduce a new structural material of glass fiber and masonry in 
residential building Detroit's Rod Lockwood decided to use a modified 
“western contemporary design.” He found the house so popular in his 
Cambridge Village community that he refused to build more than 25 for 
fear of giving the area a “project look.” But to cash in on the popularity 
of the plan and material Lockwood is scheduling 20 more houses with 
elevation changes for his new Cranbrook Village development. 

The new masonry material is produced in 16” x 8” lengths, and with 
a 5'4” thickness has a U factor of .194 and a four-hour fire rating. Lock- 
wood used it for the first time on several pilot models years ago, liked it 
because it could be cut with a saw (unlike most other masonry materials) 
and could form an integral exterior-interior finish. Because he found a 
reluctance to accept the material throughout a whole house. he restricted 
its appearance on the inside in his new houses “wherever we wanted to 
achieve a vertical-line architectural effect.” Although the perimeter of 
the house is made up entirely of glass walls or the new material. Lock- 
wood laminated dry walls to it on the inside in various rooms in different 
models, used brick and mahogany paneling for variety. 
¢ Builder: Rodney Lockwood, Detroit. Designer: Gilbert Savage. Price: 
$19.750. Area: 1.232 sq. ft. Lot: 70’ x 130’. 


Band and pillars of Tennessee ledgestone were added to give variety 


to front elevation featuring new masonry and glass fiber material. 
































Open-beam sloping ceiling of redwood, and mahogany 
paneling around fireplace, contrast with smooth finish of 


masonry material. 
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FLOYD KIMBROUGH 


The public demand is for the deluxe version 


U-shaped kitchen features exhaust 
hood over range, window over sink, 


storage to delight any housewife. 





Corner window with recessed val- 
ance lighting adds a cheerful note 
day or night to breakfast area. 


e “Whether it’s hamburgers or houses, today’s buyers want the deluxe 
version,” says Floyd Kimbrough. When he found many prospects were 
second and third-time buyers, he jumped into the quality house market with 
both feet, literally loading his $29,500 house to the rafters with appealing, 
luxury features. 

Kimbrough intends to build about 100 houses in the $30,000 price range 
but none just like this one. Reason: he found his multiple-time buying 
prospects had many of their own ideas about what ought to go into a house. 
In his 13th anniversary sample house Kimbrough sales personnel can show 
prospects a sample of almost any kind of luxury feature they can expect 
today. And to make it even easier for buyers, he will build different versions 
of the house on a customer’s lot or a Kimbrough lot. 

Look what a buyer gets in a Cadillac-quality Kimbrough house for $29,500: 
a central entrance plan to 1,800 sq. ft. of living space, recessed or indirect 
lighting in all rooms, cork floors in the den, fireplace in living room or den, 
lights in all closets, heater and exhaust fan in bathrooms, two and a half 
baths, air conditioning, wood paneling, single-handled mixing faucet for 
kitchen sink. Says Kimbrough: “I'd like to build only this kind of house.” 

e Builder: Floyd Kimbrough. Jackson. Miss. Designer: Glen Albritton. 
Price: $29,500. Area: 1,800 sq. ft. Lot size: minimum 100’ x 150’. 





Cork floors, recessed lights and 
mahogany paneling are plush addi- 
tions to den off of the kitchen. 
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Photos: William Amic 


e This house is as remarkable for its low cost ($8.50 per sq. ft.) as for the 
sweeping area it provides its owner-builder and his two-child family. Its 
low cost is attributable to the simple framing used throughout: light steel 
H-beams and columns welded together on 10’ centers to form a rigid bent 
that can span up to 20’. The economical frame is filled in with white brick, 
glass and wood louvers on the outside. Interior is finished with a minimum 


of materials: terrazzo floors, a plaster ceiling hung from wood 2” x 


or 
Oo 


(because heat is electrical and in the ceiling), plywood interior partitions. 

The anatomy of the plan can be broken down into a number of well 
organized functions: guest entrance at the end of the house is smartly 
screened from the dining area and kitchen; the service entrance leads 
through a children’s play space that is directly off the kitchen and near a 
mother’s watchful eye: the sweeping living room (16' x 34’) has its own 
private family corner that borrows space from the main end of the living 


room and from the outdoors: the kitchen is athwart the playspace and formal 


dining area to cut down steps for the housewife mother setting an evening 


table or supervising children’s daylight antics in the play area. 
e Architect: Gene Leedy. Winter Haven. Fla. Contractors: Frank Sparrou 


and Ike Pidgen. Cost: $17.900. Area; 2.472 sq. ft. Lot size: 25.600 sq. ft. 
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GENE LEEDY, ARCHITES 


Here is more house for less money 
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Black-painted steel H-columns contrast with white brick of 
non-load-bearing walls even at night. Steel posts are forth- 
right expression of house structure outside and inside (below). 
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Smooth plane of brick wall and steel posts carries eye from 
front entrance to carport at end of path. Note how wall 


sweeps into house to screen dining area from head-on view. 






HILLSIDE AND TWO STORY HOUSES 


solve tough site problems 























Flat ground; the builder’s dream, can no longer be fou nd 


cities. The only land left is high or low, rolling or rocky and so expen- 
sive that a long, stretched-out ranch house is seldom practical. These 
difficult land conditions have forced a revival of two-story and hillside 
houses. x: »/jjieleaaes oe : i 
er re*hiouses on the next seven pages illustrate why 

house tan wid so much sense, why a compact, two-story hoiise. is 
practical. The two types are closely related, for a hillside-houset 

fact a special kind of two-story house adapted to sloping 


bulk storage, 





Koch house works well on flat ground or hillsides, looks low 
because it burrows into ground 3’, has scooped out patios. 
It has been copied in many parts of the US, but most copies 
fail to get clean lines of the original house. 


Photos: Fisher-McMann 




















JAMES LIVINGSTON, EUGENE KURTZ 


This design sparked the two-story revival 


¢ Probably no one in the country has done more to revive 
the two-story house than Carl Koch with his Techbuilt de- 
signs. Of these, built in Ann Arbor, Architect James Living- 
ston (who supervises production) says: “There is a definite 
trend here to good, easy-to-build two-story houses; no one 
story house can give as mch space for the money. These 
Koch houses are from $5,000 to $8.000 under competitive 
prices for the same space.” 

Koch houses like those shown here are built on owners’ 
lots for $15,600 and up, or sold in the 468-lot Lech Alpine 
subdivision for $22.000 to around $27,000 on one-half to one 
acre lots, with garages and numerous extras. 

What buyers like is that they get a lot of space (2,500 sq. 
ft. on two floors) and of equal importance, it can be finished 
to suit them with a great variety of rooms and room sizes. One 
University of Michigan professor asked for a_ six-bedroom 
house, and got it. Living and hobby rooms can be either up- 
stairs or downstairs. “We can satisfy anyone.” says Livingston, 
¢ Builder: Tech. Inc., Ann Arbor, Mich. Contractor: Eugene 
E. Kurtz. Production manager: James Livingston. Architect 
Carl Koch. Prices: $15.600-827,000.. Area: 2.500 sq. ft. plus 


garage, 


Upstairs living room here has a second fireplace. Space on 


two floors is flexible; this could be master bedroom. 








Probably the most luxurious house ever assembled of factory-made panels is this Don Scholz model in Cleveland 


Upper floor of plan above is a modification of stand- 
ard Scholz one-story house. This is enlarged for 
four bedrooms. At right: portion of the large, L- 
shaped living-dining room, 


CHARLES KEYES, ALEX TREUHAFT 


$86,000 house on factory chassis 


e When quality builders Keyes-Treuhaft decided to build factory-panel- 
ized houses in their luxury Landerwood Estates, they wanted to make 
the first house the most glamorous prefab in history. They succeeded 
magnificently. The house was lighted, decorated, landscaped and fitted 
out with so many extras that, on its big one and one-half acre lot, the 
selling price turned out to be $86,000. 

Opened as a feature of Cleveland’s Builder’s Exchange exhibition, the 
house drew such crowds the owners could not close it. Builders came 
to see it from al] over the country. Several houses this size were sold 
and Keyes-Treuhaft are satisfied they have found a market for the high- 
priced Scholz models for Landerwood and also for a less expensive 
Scholz house in another project. 

The house is on a hillside and uses the lower floor for a large glass- 
walled recreation room, for heating-air conditioning, bulk storage. 

e Builders: Keyes-Treuhaft Co.. Cleveland. Ohio. Designer: Don Scholz. 
Price: $86,000. Lighting: Nela Park. Area: 2.856 sq. ft. plus garage. 
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These quietly designed Cape Cods are selling well at $21,950 amid the hurly-burly of the race to split levels on Long Island 


SAUL SEIFF and MICHAEL LAMM 


Real rarity: honest Cape Cod house 


e This house, with its center hall and dormered upstairs bedrooms, is [ ¥ ] 
closer to the original Cape Cod tradition than about 99% of the hodge- 
podge “Cape Cods” built today. Cape Cods are steady favorites of the 
buying public, yet most builders spoil them with their own “improvements.” 


Here, front door, windows and dormers are well proportioned to the facade, 





the whole house hugs the ground (despite the fact it has a full basement), 


and the two-car garage blends in well. On their wooded Long Island sites, 





these houses give a feeling of pleasant livability. 

Two large bedrooms on the second floor are finished, make this a real 
two-story house, with 2,000 sq. ft. of living space, plus basement and 
garage. There is a full dining room downstairs plus one bedroom, bath, 
and a den (or guest room). A shed dormer extends across the rear. The 
builders believe a ranch or even a split level with equal space would cost 
considerably more than the $21,950 this brings. 

e Builders: Stony Brook Development Corp., Stony Brook, Long Island. 
N. Y. Architect: Herman York. Price: $21.950. Area: 2.000 sq. ft. 


Half of buyers pay $925 for covered porch and door to dining room 


, 


Living room is surprisingly large and combines with dining room 
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Pittsburgh gets its best project 
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Two-story hillside house with garage (left) was designed 
for high side of street, looks far better than most western 
Pennsylvania houses because brick is carried to ground, 
windows in both stories are tied together in neat panel. 
With one-car garage and lower floor unfinished, house sells 
for $13,365 but with two-car garage, finished ground fioor 
and other extras price goes to $22,500. 


e Garden City is a 1,500 house development which is so 
well planned that it is a real credit to both the builder and 
NAHB. Carefully laid out on rolling, beautifully wooded 
land where every tree was saved, it shows how well com- 
munity builders can do when they want to. Here buyers 
get more than just a house on a street: they get a 
share in a community where everything has been planned 
for family living. 

Behind this operation are the four Sampson_ brothers 
(Orin, Glenn, Stanley and Harold) and Russell P. Miller, 
plus a group of technical experts. They are builders, land 
developers, have a lumber and building supply business, 
heating and plumbing firms, a brick plant, a concrete block 
plant and a realty business. 

Their new project is in Monroeville, a suburb 15 miles 
east of Pittsburgh. It has winding, well planned streets 
designed for safety. Under the direction of Jennings F. 
Stright, former chief planner for Pittsburgh, provision was 
made for parks, schools, churches, swimming pools and 
other recreation facilities, fire houses, a civic center and 
shops. Garden City is a self-contained community, with 
its own water and drainage system, a $225,000 sewage 
treatment plant, 12 miles of paved streets, full provision 
for other facilities. 

The new houses, by Architect Richard B. Benn, are 
the best the firm has built. The typical plan on this page 
shows that the house is well zoned, plumbing facilities 
and storage are generous, almost all rooms are cross ven- 
tilated, all are well lighted. These new models carry their 
brick to the ground, nestle into the hills. They were 
opened late last spring in a burst of carefully planned 
publicity and advertising. Buyers are enthusiastic about 
them and sales are running far ahead of construction. 
¢ Builders: Sampson-Miller Associated Cos... Pittsburgh. 
Pa. Architect: Richard B. Benn. Prices: $13.365 to 
$22.500. Area of house shown: 1,700 sq. ft. plus garage 
and storage. 


Large living-dining area (left) on second floor has attrac- 
tive wood paneling, one exposed brick wall plus a masonry 
fireplace wall and four windows. This house has about 
1,700 sq. ft. of living space plus garage and storage. In 
addition to the two two-story models, the builders have 
two one-story, three-bedroom houses, each with two floor 
plans, selling at $13,950 to $15,775. 
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JOSEPH AND ANTHONY GADDY 


Two-story house gives flexibility 

















Houses snuggle into hillsides, blend well with sites be- 
Cause architects locate each house. Second floor over- 
hang, lower left, protects the entrance porch. 
Photos: (Interior) Marc Neuhof; (exteriors) Robert E. Dick 
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High ceilings, big windows, old brick in fireplace give 
charm to formal living room which can be kept neat as 
children play in downstairs recreation room. 


for big families 


e Families with children immediately bought out 29 of 
these two-story houses near Washington, D. C., and be- 
cause sales are so brisk. the builders are starting 36 more. 
Here is clear proof that big families need big space. can 
often afford it only if the builder provides a compact house 
with living on two floors. This house, like Koch's, shows 
the flexibility possible on two floors, The builders can pro- 
vide up to five bedrooms, with the plan shown here, but 
more often omit the partition between the two front bed- 
rooms and combine that space into one 14’-7” x 11-11” 
master bedroom. Bedrooms on the lower floor can also 
be used for a study. sewing room, hobby shop or for bulk 
storage. One bath directly over another keeps the cost of 
plumbing down. 
© Builders: Gaddy & Gaddy, Fairfax County, Va. Archi- 
tects: Smith. Keyes. Satterlee & Lethbridge. Prices: $19.250 
to $21,500 on 100’ lots. Area about 2,100 sq. ft. 
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FAMILY ROOM: 


newest room in the house 




























































































































































































@ Eavesdropping on prospective home buyers, many smart builders gather a lot of tips 


for speculative houses. What they hear most often: “We need more elbow room”; 
“We need a separate room for the children to play in”; “Can’t we keep the television 
out of the living room?” The one answer to all these wishes is the family room. 

What is a family room? Ideally, a cheerful room close to the kitchen, where a 
mother can supervise her children at play and serve informal meals. A room isolated 
from other rooms of the house, or at least isolated enough to keep noisy activities 
(including television shows) from disturbing people in the living room or children 
asleep in the bedrooms. A room where toys. hobby kits, family projects need not be 
stowed away cvery time the doorbell rings. 

The need for the family room became acute when the dining room was merged 
with the living room. But even in houses with separate dining rooms it serves an 
important function in these days of larger families. 

The houses on this and the next few pages have family rooms in a variety of sizes 
and locations; some have been added to a rectangular plan, others are an integral 
part of it. All have helped the builder to sell more and better-living houses. 
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High bedroom windows are only 
openings in front of Grubb’s family- 






room house. He varies roof pitches 





and fenestration in houses to gain 






a varied streetscape. 

















HOWARD GRUBB 


Family room helps make this a best seller 


@ The new model shown here sold easily—partly at least 


because it has the first family room in a house of its class ie « ae 





in the Tulsa area. The 12’ x 14’ family room is open to the 
kitchen, an ideal place for children to play. The work coun- 
ter that separates the two areas doubles as a snack bar. 
One feature of this plan that should endear it to buyers 
with children is the door between the family room and the 


living room. The youngsters can be boisterous in their own 





room, and with the door shut adults can enjoy. quiet. 





The entire back of the house is glazed, and doors lead 








outside from both family room and the living-dining area. 
Away from the street, these rooms are open wide to sun- a 

! 
shine and pleasant views of the garden, and are neverthe- 5 4 


LIVING DINING 
less private. — 


: : : ; P FAMILY 
Brick dominates the clean-cut exteriors of Grubb’s house. a 














Masonry, he finds, gives his contemporary houses pleasanter 














elevations, and adds to their prestige in his buyers’ eyes. oe Be eS , 
@ Builder: Howard Grubb. Tulsa, Okla, Architect: Donald 

Honn, Price: $15,500. Area: 1,236 sq. ft. plus garage and 

utility room. 





Hawks-Terrell, Ine. 









Full-length giass opens house to 





rear living (above). Family room 





(photo at left) is close to kitchen, 






can be isolated from living room by 






closing door. Family room has pri- : 






vate entrance. 
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P. WILLIAM NATHAN 


One wooded acre per house 


e Bill Nathan has always done a remarkable job of site planning and these 
100 houses in Four Brooks, Conn, follow that tradition, At least an acre of 
wooded hillside is provided for each house, and the houses are well oriented 
for sun and breezes, 

With these houses Nathan is introducing a family room for the first time. 
Anxious to attract metropolitan New Yorkers to the suburbs, he saw the family 


room as a must. More families have more children today; they need more 


room. tlow successful has his family-room plan been? Nathan sold 23 houses 


in two weeks from two model houses. His success disproves the standing im- 


pression that city families moving to the suburbs all want colonial design. It 
proves that young families with growing children have the buying power to 
afford quality houses on large, pleasant lots. 

\lthough some observers thought the family room too much in the traffic 
lane to the bedrooms, all agreed that the house was spacious and livable. 

This house marks the beginning of a prefabrication and precutting operation 
for Nathan, He already has several builder customers lined up to take his 
panelized plans. Many other Connecticut builders who plan to go modern— 
not necessarily the same way as Nathan—can buy panels, wall sections, storage 
walls, and other assemblies from him, 

@ Builder and designer: P. William Nathan, Inc.. South Norwalk, Conn. Price: 


$26.700. Area 1,508 sq. ft. plus garage and storage room. 


Spacious family room is open to kitchen; snack bar is handy for serving 
meals to children. Sliding glass doors open to garden. 
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Houses are skillfully placed among trees 90’ high 


Photos: John Ebstel 


~ 





comcast wiih ima 








Photos: (above) Del Carlo; (below) Don Shapero 


STERN & PRICE 


Built around the family room 


@ A return to the early American family kitchen is apparent in this house. The 

kitchen and family room are separate, but are really one large area for work and 

play. Children can be with their mother without being underfoot, breakfast 

and informal meals can be enjoyed here and on the adjoining terrace. It’s a 

i pleasant place for the whole family and fine for TV and informal entertaining. 
This is the first time Stern & Price have had a family room, and they are 
happy with buyer response. Another feature is new: the glass wall which opens 


onto an outdoor terrace. Children can play either inside or outside while still 


SARE 


under the watchful eye of their mother. 
The brick chimney divides the living room from the family room, has a fire- 


TS ht aus 


place on one side and a barbecue on the other. The barbecue feature, accessible 
to the kitchen and the terrace, can be used in any weather. 

The terrace is hidden from the street by a short fence. Special fence designs 
have been made for each orientation and fences are included in the price of 
the house. Kitchen appliances are also included. 

e Builders: Stern & Price. Cupertino. Calif. Architect: Louis Gerhardt. Price: 
$13,570. Area: 1,280 sq. ft. excluding carport area. 


OCTOBER 1955 
























Every room connects with the family room, making it the nerve 
center of the house. 
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Living room and carport at the front is only one possible ar- 
rangement; many others give variety to the street. 
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FISCHER & FRICHTEL 


Mobile builders do a quality model 


e After successfully fighting the battle for contemporary design in St. Louis, 
Builders Fischer & Frichtel have struck off into new territory. They are cur- 
rently building on land bought from J. C. Nichols in Kansas City. Houses are 
identical with their St. Louis models. 

Two years ago F&F were building a rectangular-plan house which they have 
recently modified to include a much needed family room and a second (interior) 
bathroom. Their success indicates two prevalent trends: 1) for builders to 
become mobile, and 2); to build larger houses for today’s larger families. 

The house shown here has a true “second living room.” There is a separate 
dining room (the dining room, slightly enlarged, is often palmed off as a “family 
room’). Although it is not far enough removed from the living room to isolate 
noisy activities, the family room is a pleasant place. It has full-length sliding 
glass on two walls, and an ample fireplace. 

Another unusual feature in these days of washer-driers in the kitchen is the 
good-sized (13’-8”x8') utility room where F&F put the laundry. It is near to 
bedrooms for easy collection of laundry, and to the back door for outdoor drying. 


e Builders: Fischer & Frichtel, St. Louis County, Mo. Architect: Edward Till- 
man, Price: $19,500. Area: 1,578 sq St. 
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SAUL FOX 


A study and a family room 


Quick id e The family room in this house is actually an enlarged hall for the bedrooms. 
vic so i ne of four built in beautifully wooded tract ° i et 
v ees: aie i . d \ two-way fireplace serves both family room and living room, and acts as a 
barrier between them. As a playroom for the children, it can be supervised 
> , easily as the kitchen looks right into it. Large gatherings can overflow into the 
: x — 7 ' . — x cal . . . . 7 . . . 
T family room without being isolated from the rest of the party in the living room. 
ae U Other features of this one-of-a-kind house are: 
1) Large window areas in every room. 2) Good circulation between garage. 





kitchen, den, basement and outside entrances. All are within a few steps of each 





other. 3) Flexible study. It can be used as a formal dining room, a guest bed- 





room, or as a library-den. 
¢ Builder: Forest Homes Corp., West Englewood, N. J. Architects: Martin. 
Gebhardt & DiPaola, Price: $27,500. Area: 1575 sq. ft. exclusive of garage. 
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Portion of den-family room with private patio right, kitchen left 


e Builders in the Midwest and East can often accept just so much of 
California’s big windows and open planning but even the most resist- 
ant should study this excellent plan by Architect Ed Fickett. 

The large, uncrowded house of 1.711 sq. ft. has two front doors: 


GMB BUILDERS 


. . . one to the entrance hall, one to the den or family room. Most families 
California plan worth studying will eat in the den off the kitchen. or informally at the snack bar. 
Kitchen can be shut off from the living room. The fireplace wall 
(with barbecue facing the den) separates family room from living 
room, Hall to the bedrooms 6’ wide (ample for a telephone table) 





is lit by two 3’ skydomes. 

The long glass wall, at the back of the house, opens to a paved 
terrace. Between den and garage is a smaller, more private garden. 
¢ Builder: GMB Construction Co.. Los Angeles. Architect: Edward 
H. Fickett. Price: $20,500. Area: 1.711 sq ft. 





Photos: Julius Shulman 






















Plan has back-to-back bathrooms. compact kitchen. Water heater and 





furnace are in closets off front entry, laundry at end of kitchen. 
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Kitchen extends into the family 
room, making breakfast and _ in- 
formal meals easy to serve. Ex- 


terior door serves both rooms. 


Compact plan has utilities grouped 
at center of house. Washer and 
dryer are located behind kitchen, 
accessible to family room. Furnace 
and water heater are next to them. 


MARVIN MYERS 


A houseful of features in 1,100 sq. ft. 


Most popular exterior treatment of 
the plan above is this ‘‘Western 
Ranch”’ model, one of several vari- 
ations offered. Recessed front entry 





is attractive selling feature. 
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¢ Despite its limited size, this house packs in as many features as 


a much larger house. Included are: a covered entry and a hall foyer: 
a living room, designed so that a large window can be located at 
front or in back, and considerable wall space for furniture placement: 
a bathroom with twin lavatories; and a family room for informal 
dining or children at play. 

True, the space has to come from somewhere. In this case one 
hath is sacrificed, and the kitchen is only 9’ x 9’. Other rooms are 
adequate though, and traffic within the house flows well. Cross traffic 
through rooms is minimal. 

Builder Myers offers this plan in several different elevations, in- 


cluding a contemporary model with high beamed ceilings and large 


glass areas, and the Western Ranch, shown here. 
e Builder and designer: Auburn Construction Co.. Rockford. Il. 
Price: 816.700. Area: 1.100 sq. ft. 




























Photos: Ernest Braun 





Lower-case “th” plan has central entrance courtyard 


josepu i. gicuern Where's the best place for the family room? 

















Unlike most houses, in which 
the living room shares space 
with the dining area, Eichler 
places the dining space in one 
end of the second living room 
(above). Kitchen (right) as 
seen from dining end of all- 
purpose room is the same 
well-organized double-in-line 
plan Eichler has found to be 
a favorite with housewives 








who have only a part-time 
maid, Eichler finds women 


want sense of participation. 


































e Here is Joe Eichler’s latest house. It has two new 
features seen for the first time in an Eichler Home: 
1) An inside fireplace. 2) A family room located away 
from the living room and the kitchen. 

Eichler, pioneer contemporary home builder, and his 
architect, Quincy Jones, have long been preoccupied 
with the location of the family or all-purpose room— 
the newest room in US houses. 

Several years ago Eichler built his family rooms as 
mere extensions of the living room, found this satisfied 
the demand for more space but did not answer the 
problem of separating such diverse activities as watch- 
ing TV, reading, entertaining adults and child’s play. 

In one of his more recent subdivisions he offered 
buyers a choice of two family-room locations: 1) off the 
living room and away from the kitchen; 2) off the 
kitchen and away from the living room. 

Prospective purchasers preferred the off-kitchen loca- 
tion, And Eichler, who keeps as close tab on his .buyers 
as he does on what the prospects like, discovered that 
buyers of houses with family rooms in off-living room 
locations tended to use the space as adult space. Buyers 
of houses with family rooms in the off-kitchen location 
tended to make the room a children’s area. 

In the house shown on these two pages Architect 
Quincy Jones comes up with a new solution: he places 
the family room adjacent to the living room but with no 
direct connection to it though the partition is less-than- 
ceiling high. 

This is no universal solution but see what the benefits 
are: the family room can share a rear patio with the 
living room; it also shares space with the dining area 
located at the opposite end and close to the kitchen: 
the inside fireplace shares a common brick wall between 
living room and family room. 

Like other Eichler homes this house has its bedroom 
area (note, it has four bedrooms) separated from the 
daytime area, two baths, a separate laundry area, a cor- 
ridor-long closet wall, excellent circulation. 






¢ Builder: Eichler Homes, Palo Alto, Calif. Architects: 


Jones & Emmons, Price: $20.950. Area: 1.769 sq. ft. 


without garage. Lot: 75' x 125’. 
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Best location for family room, Eichler finds, is off kitchen but fairly close to the formal living area 
. Photos: Ernest Braun 
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lighting, air conditionin 


and exhaust ducts 





tywrin door oven. 

















drawer-type 


freezer 


base cabimeb 


horizontal 
refrigerator 


plugin strip 


sto rage bi ns 





F workspace lighting 


cooking controls 


wall cabinets 


























dishwasher] free-standing wall 
self-rinsing sink 

recessed surface 
cooking units 


Standardization milestone — Frigidaire’s modular kitchen 


By next spring, builders will be able to buy a complete kitchen, 
modular and free-standing, ready to set in place as a self-contained 
part of the house. Designed and engineered specifically for the 
new house market by the Frigidaire Division of General Motors, 
it embodies almost all the recommendations of the H&H Round 
Table on kitchen standardization (Sept. issue). 

Equally important is the way the kitchen was developed: in 
close cooperation with the home building industry, At various 
stages of planning, Frigidaire called in top-flight builders and 
technical men, including NAHB’s top officers and members of the 
Research Institute, to get their advice and make sure that the 
kitchen will be just what the home building industry needs. 

Most important basic dimension: the 24” module along the 
walls. All cabinets and appliances are 24” or 48” (double module ) 
wide, completely interchangeable to meet any floor plan. This 
fits both the American Standard 4” module and the 3” module of 
the steel cabinet makers, and agrees with the Cornell Kitchen 
Study. 

Another accepted standard: the 8’ ceiling. Wall cabinets in the 
Frigidaire line reach 7’ high, with a 1’ soffit and panel above, con- 





taining lighting for the kitchen and cabinet interiors, air-condi- 
tioning ducts, and a built-in exhaust system that automatically 
turns on with any heat-generating appliance. This soffit is variable 
to permit adjustment to lower ceiling heights, down to 7’ ¥”. 
Each wall section, including cabinets and appliances, is mounted 
on a steel framework, so that it can be backed up to a conventional 
stud wall or left free-standing as a nonload-bearing interior parti- 
tion. Exposed wall areas will be easily washed plastic panels, with 
openings for windows or pass-throughs. Counter tops are 32” 
and 36” high, again the recommended heights, with a continuous 
electrical plug-in strip. Concealed behind the 12” high indented 
toe panels in each section are deep storage bins. Counter tops 
are not continuous, but the cold-flowing plastic covering gives 
water- and dust-tight seams when sections are bolted together. 
From the builder’s point of view, the kitchen is especially ap- 
pealing for its flexibility and its minimum installation require- 
ments. Units are completely internally wired and plumbed, and 
demand only a single electrical and plumbing connection. Light- 
ing and exhaust facilities are integral, with a wiring harness used 
to connect successive units, 
continued on p. 186 
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BALSAM-WOOL = NU-WOOD SHEATHING = NU-WOOD TILE 












Blanket \NSULATION: 


with continveus vapor barrier 

















Three easy steps to quality building 


Here are three products—nationally known and ad- And there’s Nu-Wood Tile—acoustical tile to fit 
vertised—that can add a big measure of value to the in with the new trend towards quiet in the home— 
homes you plan or build! plus a whole family of decorative ceiling tile, in fade- 

There’s Balsam-Wool® Sealed Insulation—one proof colors with the famous Shadowline joints. 
insulation that is guaranteed — positive in application More comfort—more quiet—more beauty —all 
and designed to keep its high efficiency throughout these are values that home buyers quickly appre- 
the life of the house. ciate. And they get all three with these famous 

There’s Nu-Wood® Insulating Sheathing—- the Wood Conversion products! Wood Conversion 
sheathing that saves building time, while it adds Company, Dept. 236-105, First National Bank 
strength and gives maximum weather protection. Building, St. Paul 1, Minnesota. 





BE SURE TO SEE THE EXHIBIT OF BALSAM-WOOL AND 
NU-WOOD PRODUCTS AT THE N.A.H.B. NATIONAL HOUSING 
CENTER OPENING IN WASHINGTON, D.C., THIS FALL. 











Advertise 


The 
Alumilite 
Finish 


What it Means to Users of 
Aluminum Sliding Glass Doors 





The application of a special anodized finish was 
first used on aluminum sliding glass doors by 
Ador. This is the exclusive alumiliting process, 
and is offered as an additional custom feature 
of the door. Although more expensive to produce, 
every Ador door is alumilited . . . In view of this, 
these questions have been asked: 


1. Why anodize at all? 


The anodizing process creates a superior, 
smoother surface on raw aluminum, for a harder, 
more durable finish. 


2. What is the difference between alumi- 
liting and anodizing? 


Anodizing uses Chromic acid. The metal tends 
to darken, the surface may become mottled and 
the high degree of hardness produced by alumilit- 
ing is not achieved. 


In contrast, Sulfuric acid is used in alumiliting. 
The process is more penetrating than anodizing, 
and the hard surface seal that is formed actually 
impregnates the metal. A richer, soft silver surface 
which resists corrosion indefinitely is the result. 





The special finish of Ador Sliding Glass Doors offers unlimited installation possibilities. The door 
is unoffected by corrosion, and maintains its smooth rich appearance under all weather conditions. 


Shown here is a section of Ador's extruded header. 


The exclusive alumilite finish found on Ador 
Sliding Glass Doors is another example of leader- 
ship in the field. For further information and 
specifications write Ador Sales Inc., 2345 W. 
Commonwealth Ave., Fullerton, California. 


New 50,000 Square foot Ador factory in Fullerton, California. Company's Ador is the only sliding glass door company which does its own alumiliting. 
rapid growth has established it as the leading producer of Aluminum doors. Plant has 8 specially lined tanks for the processing. 














Here’s why Ador Sliding Glass Doors are different: All Ador doors ore alumilited. This is a process that forms a 
hard surface seal of pure aluminum oxide completely resistant to corrosion. 



























Ordinary Aluminum After Ador Alumiliting 

Showing pits, porosities and irregularities of the un- Note smooth finish. Enlarged cross section illustrates 
protected surfaces. This is raw aluminum before the metal layer of aluminum oxide, and protective film of hard 
is processed. lacquer. 


Fiberglass screens are precision matched 
to Ador's sliding glass doors. Fiberglass is 
non-corrosive, stays tight and is burn proof. 


Aluminum screens are also available. 


_ 


a 0 r America’s foremost all-aluminum sliding glass door. 





Direct salt air exposure has no effect on this Ador Sliding Glass Door. Door has protective alumilite 





finish which makes it completely resistant to corrosion. Smooth, greaseless finish requires no painting. 














184 


Coming: heavyweight insulation 


Batts, blankets up to 6” thick being readied by manufacturers to 
meet needs of the air-conditioned house 


The rising demand for air-conditioned houses 
is putting pressure on insulation makers to 
bring out new and thicker materials. Reason: 
an air-conditioned house takes four to six 
times the insulation FHA minimums require. 

In prospect for builders is a crop of new 
batts and blankets up to 6” thick, chiefly to 
protect ceilings from oven-hot attics. Till now 
the thickest mineral wool batt or blanket on 
the market was 3”, except for one 314” type. 

One of the first of the new types is an alum- 
inum foil wrapped mineral wool, designed es- 
pecially for air conditioning by Owens-Cor- 
ning Fiberglas (see New Products, p. 196). 
Another new type, in foil and an aluminum- 
coated paper, is by National Gypsum. 


Higher standards. The spread of electric 
heat is also boosting demand for heavyweight 
insulation. FHA’s summer changes in min- 
imum property requirements (July and Sept., 
News) have upped insulation standards one- 
third in electrically-heated houses, about 8% 
in other houses. 

While production of insulation has soared 
in terms of square feet, the average thickness 
has actually dropped 14% in the last ten 
years, according to E. Kenneth Clark, presi- 
dent of the National Mineral Wool Assn. 
“From here on out,” Clark predicted in a re- 
cent talk to the association’s top brass, “the 
heating and cooling equipment in new houses 
will be the increasingly dominant factor in 
deciding how much insulation is needed.” 





CLARK 


Lower cost. Clark said builders are “learn- 
ing fast that only large quantities of thicker 
insulation will allow use of small | air-condi- 
tioning] units with low running costs.” 

How much heavy insulation pays off in low 
air-conditioning costs was demonstrated by 
1954 University of Illinois study. Compared 
with no insulation, the use of 3” wall and 4” 
ceiling insulation in a 1,040 sq. ft. university 
test house cut the first cost of air conditioning 
$840 (from $1,900 to $1,060). It reduced the 
year-round operating cost by as much as 
$200. Cost of the insulation: $240. 


Nat’i Warm Air Heating & A. C. Assn, 
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UNIVERSITY OF ILLINOIS TEST HOUSE 





Air-conditioning makers 
see start of real boom 


Is air conditioning on the verge of its biggest 
market breakthrough? 

Some makers of home cooling units were 
beginning to talk in these terms last month. 
Summer heat waves in the eastern half of the 
nation did more than wipe out last year’s 
glut of air-conditioning units, manufacturers 
think. They may well have firmed up a major 
psychological change in public attitude to- 
ward the need and cost of air-conditioning. 

When torrid weather struck, many an in- 
dustry sales executive correctly foresaw that 
it would lead to record sales of room condi- 
tioners (to a seven month total of about | 
million units, compared with 800,000 through 
July last year). Few expected the sales rush 
to catch up with central home units, too. But 
it did. 

Some manufacturers reported sales of cen- 
tral units were up 50% above last year. For 
others, sales doubled. S. J. Levine, head of 
home heating and cooling for General Elec- 
tric, noted that many fence-sitting builders 
decided to air condition projects already un- 
der way. Said he: “Unlike last year, orders 
were received for installations that carry well 
into the winter months.” 

President John W. Norris of Lennox Fur- 
nace Co, (whose residential air-conditioning 
volume doubled this year) estimated that 
some 100,000 central cooling units will go into 
US homes this year, compared to about half 
that many in 1954. Both he and Levine pre- 
dict another big gain in 1956. 

President Cloud Wampler of Carrier Corp. 
forecast: “Within two years, retail Sales vol- 
ume for central residential systems should 
equal or surpass that for room air condition- 
ers.” He said that within five years central 
units will be going into “well over half a mil- 
lion houses annually.” 

After a survey of Texas home builders, 
Builder Ned Cole reported: “They are think- 
ing seriously of air conditioning in volume for 
the first time.” Cole expected the thoughts 
“will not translate inte action until next year,” 
however. 


AGA study suggests how 
to sell cooking with gas 


Builders who use gas appliances may find 
some good sales arguments in a little-publi- 
cized survey by the American Gas Assn. Ac- 
cording to the AGA’s research department, 
cooking with gas costs American home owners 
an average of $1.88 a month versus $2.90 a 
month, or more than 50% more with elec- 
tricity. The survey covers monthly bills issued 
by 92 different utilities across the country. 
In certain Texas and Montana cities the AGA 
says electric cooking costs are up to 8.7 times 
the cost of gas. Electricity wins out mainly 
in cheap power areas like the TVA region. 
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Utilities step up budgets 
to push adequate wiring 


A survey of 68 utilities by Electrical World 
shows that $4.7 million dollars will be spent 
in 1955 to promote adequate wiring, compared 
with $2.7 million spent by 64 utilities last year. 
Average outlay per utility has increased by 
60% since 1954. About 20 million housing 
units (43% of all wired houses) still have 
an inadequate two-wire service, plus some 15 
million more with overloaded three-wire sys- 
tems. (The National Adequate Wiring Bureau 
estimates that 80% of electrified homes have 
inadequate wiring.) 


Solar heat long way off, 
says Illinois authority 


Solar heating poses no real threat to conven- 
tional boilers and furnaces in houses, at least 
not for many years, says Professor Seichi 
Konzo, University of Illinois heating authority. 
The installation cost is still high and solar 
heat must be made an integral part of the 
house design. Biggest obstacles revolve 
around the basic system design, house location 
and getting balanced room temperatures, all 
of which complicate the job and boost the 
cost. In addition, the problem of storing heat 
is still formidable, according to Konzo., 


Nat’l News & Illust. 
Service, Inc. 
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Baseboard heating sales 
soar to new record 


More builders than ever before are installing 
baseboard hot-water heat, according to the In- 
stitute of Boiler & Radiator Mfrs. Factory 
shipments for the first six months of 1955 
soared to “a record-breaking 46.4% increase” 
over sales for the first half of 1954—biggest 
jump in the industry’s history, says Robert E. 
Ferry, IBR general manager. 

Cast-iron boilers were also well ahead of 
last year. Six month figures for 1955 show a 
25% gain. Ferry explains that baseboards 
gained more than boilers because more base- 
boards go into older houses. In addition base- 
boards are taking over a bigger slice of the 
market than other radiator types. All told, 
the industry estimates that hot-water heat is 
now going into 35% of new houses with cen- 
tral heat, contrasted with about 25% of the 
market two years ago. 
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THE ROOF has never been more obviously 

at eye-level than in today’s long, low, rambling 
home designs. Anything so prominent — and 

so vital to the beauty and soundness of the home 
it shelters — has an important influence on 
prospective buyers . . . determines whether they 
will drive on .. . or step in. Invite them in 

. .. with the natural charm and friendly warmth 
of a genuine red cedar shingle roof. 





your best “outside salesman’ is cedar... 


WALLS, TOO, deserve the natural treatment 
that will stop traffic and speed sales. You'll not 
find a more attractive—or less costly — 

sidewall than double-coursed cedar shingles 

or shakes. Better join this trend to the real 
article in building materials . . . red cedar 
shingles and shakes... for roofs and walls... 
for new construction and remodeling. 












CERTIGRADE 


RED CEDAR SHINGLE BUREAU 


5510 White Building, Seattle 1, Washington 
550 Burrard Street, Vancouver 1, B. C. 
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Use These Armstrong Furnace 


Silent Salesmen 
to promote new-home sales 





Nobody has seemed to care whether or not 
the home-buyer gets everything he should out 
of his new heating (and cooling) plant. Arm- 
sasone does. Hang this neat little booklet on 
the thermostat in your new homes, Gives tips 
on furnace and air conditioner operation, 
Makes friends . . . for you, 





National advertising has given the Armstrong 
name sales power. But, in addition, a sticker 
on the Armstrong furnace and air conditioner 
exhibits the seals of approval of the American 
Medical Association and Parents’ Magazine, 
and displays the written Armstrong guarantee. 


Prospects for house sales put all 
heating (and cooling) plants on the 
same plane. But you can pull yours 
above that dead level. Armstrong is 
the only line of warm-air heating 
and summer air conditioning equip- 
ment which has been awarded the 
Parents’ Magazine Seal of Commen- 
dation and is also accepted for ad- 
vertising in Today’s Health, pub- 
lished by the American Medical 
Association. 

Around them, and the written 


COLUMBUS OHIO 


Send for your free sample copy 
of the New-Home Promotion Kit 


Mail to Armstrong Furnace Company, Dept. HH 
Columbus 8, Ohio or Des Moines 9, lowa 


Send me a sample of your New-Home Pro- 
motion Kit and a copy of your latest Con- 


solidated Catalog. 


Name 


ARMSTRONG FURNACE 


COMPANY 





Kitchens help sell houses. Furnaces might too, 
but peotpocs barely see them, This unobtru- 
sive easel display on the kitchen sink will put 
the furnace in the prospect’s eye. Shows the 
American Medical Association Seal of Ac- 
ceptance and the Parents’ Magazine Seal of 
Commendation, 




















Ta 























Prospects see the written guarantees which 
they get with every Armstrong furnace and 
summer air conditioner. They don’t hope for 
the best, they get it . . . warranted... in 
writing. Sells, and takes the guarantee obliga- 
tion off your shoulders, 


Armstrong warranties, Armstrong 
has built a simple, effective New- 
Home Promotion Kit for you. 

It’s easy to use. It doesn’t spoil the 
trim appearance of the home. 

It puts the heating (and cooling) 
plant into the mind of the prospect, 
and sells it. It lets you put your time 
on other features and still does the 
only complete job of selling in the 
furnace industry. 

Write for a sample kit, or mail 
the coupon below. You'll like it. 


DES MOINES, |OWA 








Company Name 





Address 
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continued from page 180 


Appliances follow the module, too. At 
counter top height, a 48” wide horizontal 
refrigerator has a 10% cu. ft. capacity, with a 
pull-out drawer-type freezer mounted directly 
below. The wall oven fits into a 24” section, 
with storage above and below. A new version 
of Frigidaire’s foldaway surface cooking 
units (Feb. issue) is recessed partly into the 
wall, with controls in an eye-level strip that 
also contains a radio and an intercommuni- 
cation system, Dishwasher and sink (a new 
self-rinsing model, which channels water in 
along the entire top perimeter at the touch of 


a button) cabinets are in separate sections, 


with a garbage disposer mounted beneath the 
sink, 





Foldaway cooking units, introduced in Jan- 
uary, have been revamped for new kitchen, 


Vertical slices 

What Frigidaire did was to divide all of the 
kitchen components vertically, rather than 
horizontally. Once the room dimensions are 
decided, specific wall segments can be select- 
ed to make up the kitchen to minimum or 
maximum degrees of completeness, because 
full ceiling height is built in, and each section 
adds exactly 24” or 48” to the length of a wall, 

The kitchen is the product of a study of 
the home building industry, and the realiza- 
tion that the new home market requires mod- 
ular components, rather than individual ap- 
pliances. The entire room is intended to be 
fitted into the new house like a drawer into a 
cabinet. 

A prototype kitchen has been set up as a 
feature of the NAHB National Housing Cen- 
ter (p. 110) and Frigidaire expects that “a 
limited number” will be built and installed by 
next spring, with volume production to fol- 
low later in 1956. All units will be available 
in color, but the range has not yet been se- 
lected (The NHC kitchen is white, charcoal 
gray, pink and mauve.) 


Models for all houses 

Ultimately, Frigidaire intends to produce 
several series of models to fit different priced 
houses (a la the “standard,” “deluxe,” and 
“custom” auto lines), with the prototype 
kitchen as a “top of the line” model. Con- 
crete price information will not be available 
until production determines costs, 


Manufacturer: Frigidaire Div, 
General Motors Corp. 
Dayton, Ohio 


continued on p. 190 
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“We save money 
with Certain-teed 
Lite-Mix® Plaster’ 


—says Victor L. Peterson, Gen. Mgr. 
M. J. Peterson, Inc., Builders, Tonawanda, N.Y. 


*“We save money in the long run 


? 


with Certain-teed Lite-Mix,”’ says Mr. 
Peterson. “We give a Guaranteed 
Service Policy to every homeowner. 
And one of our biggest headaches 
before we used Lite-Mix exclusively 
was cracks and splits in the plaster. 
Lite-Mix minimizes this problem all 
the way. We just don’t have any 
troubles with this plaster.” 

Mr. Peterson continues, “‘We’ve been 
using Certain-teed building materials 
since 1930, pisctically the entire 
line. We’ve obtained results with 
Certain-teed Lite-Mix that we simply 
have not been able to find in any 
other plaster, and we’ve tried them 
all. Certain-teed Lite-Mix has top 
workability ... is 50% lighter... 


Ceortain-teed 





REG. U.S. PAT. OFF. 


Quality made Certain . . . Satisfaction Guaranteed 
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minimizes cracking... is easier for 
the men to work with. And it gives us 
an even, uniform surface for a finish- 
ing coat. We would not use any other 
material. Our men are in universal 
agreement. They prefer Certain-teed 
Lite-Mix to any other plaster on 


the market. 


“Since Certain-teed is a brand recog- 
nized by the public as a quality prod- 
uct, we capitalize on it in our own 
presentation. There is no question 


but that it helps us make our sales.” 


What Mr. Peterson says about Lite- 
Mix is typical. Certain-teed Lite-Mix 
gives you durable, lightweight walls 


and ceilings, and saves you time, 


labor and materials. We'll be glad to 





“We Give a Guaran- 
teed Service Policy to 
Every Homeowner. 
You Can See Why It’s 
Important That Our 
Plaster Stand Up.” 


tell you more about it. Write for 


complete information now. 





A. W. Peterson, plastering contractor for M. J. 
Peterson, Inc., says that Lite-Mix is stronger 
and has a uniform suction. Here Lite-Mix 
Plaster is being applied over Certain-teed 
Beaver Gypsum Lath. 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 
EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, N.Y. 


ASPHALT ROOFING © SHINGLES © SIDING ¢ ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
GYPSUM PLASTER © LATH ¢ WALLBOARD © SHEATHING © ROOF DECKS 
FIBERGLAS BUILDING INSULATION © ROOF INSULATION © SIDING CUSHION 


PAINT PRODUCTS—ALKYD © LATEX © CASEIN © TEXTURE © PRIMER-SEALER 
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Curtis Convertible windows are really something special! You 
can use them as awning windows—casements—ribbon windows 
—and more than a thousand combinations. Used as awning sash, 
as shown here, they provide draftless ventilation—let fresh air 
in, but keep rain out. Like all Curtis Silentite windows, Curtis 
Convertibles are guaranteed for materials and workmanship. 
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PRE-FIT 


the /nsu/ated window 
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(1) Silentite double-hung windows are truly weather- 
tight. Special patented features, including the most 
effective weatherstripping known, bar out dust—pro- 
tect furnishings—keep heating and air conditioning 
costs low. Curtis Silentite wood windows always open 
and close easily—and retain this ease of operation 
throughout a lifetime of service. See your Curtis dealer! 











(2) Easy cleaning—from the inside—is only one feature 
of Curtis Silentite wood casements. A special adjuster 
holds these casements rigid in any open position—stops 
swinging or rattling. And Silentite casements are so 
weather-tight they can save up to 16% of fuel or air 
conditioning costs. They come in several sash styles 
and in all popular sizes. See your Curtis dealer! 


Livability... 
a built-in feature 
of Curtis Silentite windows 


If windows had only to provide an outlook and admit 
light, almost anybody could design and make them. 
But to design windows that make living happier, 
more comfortable, takes thorough research, unusual 
ingenuity, skilled craftsmanship and production. 
That explains the popularity of Curtis Silentite 
windows—and the substantial sales appeal they add 
to houses in which they are used. 


Each type of Curtis Silentite wood window — and 
there are many—has extra features—exceptional 
advantages—which increase its “‘livability.”” Curtis 
Silentite windows are sold by leading lumber dealers 
everywhere. See your Curtis woodwork dealer soon 
for full information on the Silentite window line and 
other Curtis products. For helpful literature, write 
to Curtis Companies Service Bureau, Clinton, Iowa. 


Be sure to visit the permanent Curtis exhibit at the N.A.H.B. 
National Housing Center which opens in Washington, D.C., this 
fall. On display will be latest designs of Curtis panel and flush 
doors—the famous Curtis Silentite windows—Curtis birch 
kitchen cabinets—and other Curtis woodwork. 


Insul. 
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CURTIS WOODWORK 
Heart of the 


Home 
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for further details see numbered coupon p. 
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SMALL DITCHER digs narrow channels for 


gas and electric lines 


b. 
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One man can move the newest Stow 24 


Roto-Trowel, from job to job, for the ma- 
chine weighs only 69 lbs. Trowel blades 


¢. MECHANICAL TROWEL blades can be pitched 
for floating or finishing 





can be stopped without killing the engine 





A knob on the 


handle adjusts the blades to any degree 


and the Briggs & 


continued on p,. 196 


Binghamton, N.Y. 


143 State St. 


A stationary guard ring permits the 
obstructions, 


by releasing a spring-loaded clutch con- 
operator to work right up to walls and 


other 
Stratton engine is rated at 2.2 hp. 


of floating or finishing operation. 


Manufacturer: Stow Mfg. Co. 


trolled by a handle lever. 


Price: $250 F.O.B. 
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WHY YOUR HOMES SELL 
FASTER WITH WHIRLPOOL 


















1. Complete Freedom From Washday ... that’s what 2. Savings In Soap and Hot Water . . . a woman wants 


economy of operation and Whirlpool has it! Exclusive, 
built-in, fully-automatic Suds-Miser stores hot sudsy 
water after first load, then returns it for re-use on next 
load. Suds-Miser saves over half the cost of soap and 
hot water each washday. 


the woman of the house wants and that’s what you can 
give her only with Whirlpool. New, exclusive two separate 
washing actions .. . one for regular clothes, the other for 
sheerest fabrics . . . eliminate all hand washing. Now, 


everything can be washed automatically. 





3. Distinctive Beauty and Quality . . . a woman wants 4. Enthusiastic Acceptance ... the woman of the house 


pride of ownership and beautiful Whirlpool gives it to 
her. The new, 1956 Imperial with matching dryer has 
distinctive Guide Lite control with dual illumination to 
add enduring charm and convenience to any kitchen, 
utility or laundry room. 


knows and wants Whirlpool. The Milton Berle-Martha 
Raye shows, Tuesday nights on NBC-TV plus a flood of 
advertising in LIFE magazine sell the advantages of 
Whirlpool to millions. This helps you close the deal 
faster at more profit! 





SEE YOUR WHIRLPOOL DISTRIBUTOR...LEARN HOW EASY IT IS TO ADD 
WHIRLPOOL TO YOUR HOMES WITH THE NEW, ECONOMICAL BUILDER PLAN 





Builder Division, WHIRLPOOL CORPORATION, St. Joseph, Michigan 


Clyde, Ohio « Marion, Ohio «+ LaPorte, Indiana 
IN CANADA: John Inglis Co., Limited, Toronto, Ontario 


MORE THAN EVER...IT'S EASIER TO SELL WHIRLPOOL-EQUIPPED HOMES 
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Insulite Roof Deck cuts 
on this 2500 


They cut exposed beam ceiling costs 19* 
per sq. ft. Arthur Pomponio, president (right) 
and Victor Marianni, supt., of M. Pomponio and 
Sons, Arlington, Va., were quick to recognize 
the growing appeal of exposed beam ceilings. 
Here’s how Insulite’s new 3-in-] product—roof 
deck, roof insulation and finished ceiling— 
helped them capitalize on this trend by offering 
exposed beam ceilings at less cost. 








Send for complete information now! Actual 
on-the-job pictures and construction details show 
how to use new Insulite Roof Deck to build better 
for less. Write Insulite, Minneapolis 2, Minnesota. 


192 


1. It’s roof deck... Two by eight foot units 
cut application time as much as 45%. On Pom- 
ponio’s first job, six workmen started laying 
2500 sa. ft. of Roof Deck at 7 a.m. At 3:30 p.m. 
they had a watertight roof —a complete built-up 
roof with the exception of final mopping and 
spreading of granules—and the ceiling was 
done, too! Roof Deck also reduces waste—only 
114% remained after this first job. 





INSULITE DIVISION, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 


Build better and 
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costs °475 
sq. ft. job 


os 





me 





The Trendsetter Home, Lake Barcroft Estates, Fairfax County, Va. 
Builder: M. Pomponio and Sons, Inc., Arlington, Va. 
Architect: Edward Pitt, A.I.A., Arlington, Va. 








3. And finished ceiling . . . The underside of 
Insulite Roof Deck is finished with a white flame- 
resistant surface at the factory. Lay Roof Deck 


2. It’s insulation with vapor barrier... 
No need for other insulation. Roof Deck meets 
heat loss requirements for roof and ceiling con- 





struction. Exclusive vapor barrier protects 
against condensation within the unit. Absorbs 
sound better than wood or plaster. And it's 
tough. Pomponio’s Victor Marianni reports no 
noticeable deflection or surface impressions 
even after heavy wheelbarrow traffic. 


over pre-finished beams and ceiling is done. 
No need to plaster, paint, stain or wax. First 
Pomponio job required no clean-up or touch-up 
after deck was down. New Insulite Roof Deck is 
available in 2’x8’ units, 114”, 2” and 3” thick, 
with or without exclusive vapor barrier. 


membrane 





INSULITE IS A REGISTERED TRADE-MARK, 


| save wir AIS OLIT, 


4 Made of hardy Northern wood q 
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MIDWEST 


offers new opportunities for dealers 


Everyday, our dealers are selling more MIDWEST HOUSES to builders. The trend 





toward high quality prefabricated houses is growing stronger—opening new markets for 
dealers. Selling MIDWEST HOUSES to builders can bring you an unlimited future NOW. 
MIDWEST HOUSES, INC. pioneered in the field of prefabrication. Today, every MIDWEST 
HOUSE is backed by years of experience and know-how, backed by the reputation 





of one of the oldest, strongest, ablest manufacturers of prefabricated homes— 
MIDWEST HOUSES, INC. 
Write today to learn how you can become a dealer, selling MIDWEST HOUSES to builders in 


Indiana, Michigan,Western Pennsylvania, West Virginia, or Kentucky. 


MIDWEST HOUSES, INC. ‘ BOX 334 * MANSFIELD, OHIO 
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now. for the first time, you can give 


your homes the design flexibility 


and sales-building beauty of 


ouare 


STYRG@N-PLAST Ie 



































Dream kitchen on any building budget . . . and tiles and striated plastic wall covering. Plastic wall 
Styron® plastic wall tile’s versatility of color and tile bearing the “Made of Styron” label is now 
design makes it possible! You can choose from more = guaranteed to conform to minimum commercial 
than 50* modern living colors . . . from regular and standards. This guarantee has important significance 
king size square tiles, brick shapes, acoustical ceiling for you. *Color lines vary with tile manufacturers 


STYRON 


Pascoe Turn the page for the details on Guaranteed Styron Plastic Wall Tile 
A Dow PLASTIC 


you can depend on DOW PLASTICS 





CERTIFIED DEALER 








MADE OF 


1) 


A DOW PLASTIC 





Here is your guide to the right choice 
in Plastic Wall Tile 
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Styron aoa wall tile fits beautifully into any decor- 
ating scheme of any modern home. In bathroom or 
kitchen, for example, millions of women acclaim Styron’s 


wide range of harmonizing colors, the ease of keeping 
it clean and lustrous. 





Architects and builders with new ideas can install in- 
triguing rooms like this for very little additional cost. 
All through the house, Styron plastic wall tile is as 
natural and casual as today’s trend to modern archi- 
tecture ... in the recreation room, laundry, nursery, 
halls and on stairway walls. 


you can depend on DOW PLASTICS 


You can’t go wrong on plastic wall tile when you’re guided by 
the two emblems shown here. The certified dealer emblem is 
granted only to plastic wall tile dealers who can guarantee 
that their materials and installations conform to standards 
established by the National Bureau of Standards. The Styron 
label is your assurance that plastic wall tile going into your 
homes meets these standards. Here’s what the new industry- 
wide guarantee program means to you! 


NEW ... Guarantee of conformance 


You get a written guarantee from your tile supplier that his 
product and his installation conform to the requirements of 
the National Bureau of Standards. 


NEW... Satisfies FHA requirements 


FHA specifies that plastic wall tile used in homes on which it 
insures loans must meet these same requirements. Styron is 
guaranteed to conform. 


NEW... You have complete certification of 
conformance 


There are no strings attached. The plastic wall tile you install 
in your homes must conform to specifications or it can’t go in. 


NEW... Powerful advertising is preselling 
millions 


Styron’s biggest plastic wall tile promotion in history, spear- 
headed by powerful MEDIC on lovision and a long list of the 
leading mass circulation magazines, will reach over 50,000,000 
prospects by November. This means you can put Styron plastic 
wall tile’s advantages to work in all your sei and krow 
your customers will be sold on them! 


THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 

















OCTt 
















UR HAT'S OFF 
TO THE NAHB 


..for establishing their ie Housing Center 






The F. C. Russell Company is proud to be a 
part of this permanent tribute to the American 
Building Industry and invites everyone to 

visit the Rusco exhibit on the 4th floor of the 
National Housing Center in Washington, D.C. 















We particularly invite your attention to the display of RUSCO STEEL PRIME WINDOWS 





See for yourself why forward-looking builders everywhere are speeding 
construction, cutting on-the-job costs and adding extra “buy” appeal with this 
fully-prefabricated, complete window unit. 








Here are just a few of the advantages worth considering: 































e Eliminate on-the-job glazing, painting, —quickly removable for easy cleaning— 
refitting and later adjusting. from the inside! 

e Rusco Prime Windows are made with built- e Positive automatic springbolt locking in 
in, finest quality felt weatherstripping. either closed or ventilating positions. 

e Rusco Prime Windows are complete with e Available in a wide range of types and 
tubular steel framed Fiberglas screens that sizes and made from special purpose, hot- 
won't rot, rust, stain or corrode—never dipped galvanized steel, finish-painted with 
need painting. baked-on enamel. 

e Available with insulating sash (optional) As a Businessman you will find it profitable 
as an integral part of the unit. With insu- —_ to build with Rusco Prime Windows, Combi- 
lating sash — homeowners enjoy Rusco’s nation Screen and Storm Doors (that operate 

: ; ; ; 
exclusive MagicPanel® year round, rain- _Jike a window) and the beautiful Rusco all- 
proof, draft-free ventilation features. metal door canopies. For detailed informa- —®¥ '*v!TATION Memon 


e Operable glass panels move smoothly, tion on all Rusco products write the F. C. 
quietly and effortlessly in felt-lined slides Russell Company at the address below. 


THE F.C. RUSSELL COMPANY 


Dept. 7-H-105 Cleveland 1, Ohio * In Canada: Toronto13, Ontario 




















Fulvue Vertical Slide 


WARRANT OF QUALITY 
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es Theres a Lot of Difference in 


af 





I may look alike in the bundle; seem all the 
same delivered on the job. But, right there the difference 
begins; in how it joins up for the floor layer, how smooth it is after sanding, 


how it takes sealer and finish, how stabilized it stays through the years. 


Koyal Oak Flooring 


supplies detinite, affirmative qualification in each instance; with bundles promi- 
nently identified by authentic grade and registered trade marks; with engineered 
tongue and groove, precision machined to draw up without forcing; with advanced 
drying and seasoning to safeguard maximum stability and smoothness, free from 
cupping, buckling or shrinking; with texture of complete affinity for finishes that 


Constant Betterment 


_——- Wi, “ 


CROSSETT RESEARCH 


ed il te fee 

install Because they are backed by Crossett’s 4 Wii 

Installation, Because they are Dacked Dy rossett s pes) abe gt rn 
=e == ff 


Jong and solid reputation for highest quality standards — 


3 assures enduring beauty, 


When you count on the strong preference for oak 


floors to promote sales, install Royal Oak Flooring, 





confident that these superiorities will hold in every 





developed through sustained research. Through Research 


For data and information, address: 


ROSSETT 


LUMBER Cc OMPAN Y 


1 Division of The Crossett Company 


see: he 















196 











NEW 
PRODUCTS continued from p. 190 


Vy for further details see numbered coupon p. 278 





d. MINERAL WOOL is wrapped in aluminum 


foil to improve summer heat reflectivity 


\ shiny envelope of aluminum, wraps _ the 
usual thickness of Fiberglas. to give a ceiling 
insulation almost half again as efficient unde1 
summer design conditions as unreflective 
materials (2.5 Btus per hr. per sq. ft. @ 
95° F. vs. 3.9 Btus). Under winter condi- 
tions or in sidewalls, the improvement is 
only nominal. 

The inner foil surface is a vapor barrie: 
but the outer side is perforated to avoid 
any buildup of moisture in the insulation. 
Rolls (up to 60’ long) and hatts (4’) have 
the usual flanges for fastening to studs or 
joists, and the insulation comes in widths 
to fit 16”, 20”, and 24” spacing. 


‘ 


Price: 2”, 9¢ per sq. ft.; 3”, 1l¢ per sq. ft. 


Manufacturer: Owens-Corning Fiberglas 


Corp. 


WwW Toledo 1, Ohio 








e. ALUMINUM FOIL is bonded to creped kraft 


to form vapor barrier /insulation 


Reflective insulation, bonded to one or both 
sides of asphalt-impregnated kraft paper. 
adds vapor resistance to its insulation quali- 
ties. Angier’s Lumaskin comes in 36” and 
48” rolls, and is stapled to studs or joists 
like other roll-type insulation. The kraft is 
creped for resilience and dead-fold char- 


acteristics. 
Price: Approximately 31¢ per sq. ft. 


Manufacturer: Angier Sales Corp. 
Framingham, Mass. 


continued on p. 202 
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UNBEATABLE® 


SIBADE-WIND 


He 


BOTH 
FOR ONLY 





With the efficient 300 CFM Trade- 
Wind Model 1501 Ventilator and the stun- 
ning copper Stationary Hood you get top 
Trade-Wind performance and quality at a 
bargain price. 

The hood is available in 30”, 36”, 39”, 
42” or 48” lengths — at the same price. 

The Trade-Wind Filter Kit and Under- 
Hood Light can be added at slight extra 
cost. 


Demand this unbeatable Trade-Wind 
value or any of the 15 other outstanding 
Trade-Wind combinations. 


| TradeVind Aeofans, Sro 


7755 Paramount Blvd., Dept. HH, Rivera, Calif. 
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will be in my next 2 tracts” 


—says Denis L. Lynch, Prominent California Builder 


se gies at. is * 
the 


~ Denis L. Lynch demonstrates 
the Chambers broiler in one of 
his smartly designed California 
kitchens. 









Now in 
GAS OR 
ELECTRIC 

Models 






COOK WITH THE GAS TURNED Off ® 


COOK WITH THE ELECTRICITY TURNED Off 
(T.M.) 


“I am proud to have your 
appliances in my homes. 
Chambers Built-In Ranges 
and Ovens have been such a 
decided sales factor for me that they will definitely be in- 
cluded in the other two tracts I have started,” says Mr. 
Lynch, prominent California builder. 

More and more smart builders are learning that Chambers 
world-famous built-ins automatically step up the value of 
the entire house—for Chambers has been noted for superb 
craftsmanship, long life, smart styling . . .and gourmet cook- 
ing performance since 1910. Chambers oven starts a full 
meal with just a few minutes of gas or electricity, finishing 
on retained heat to keep kitchens cooler! Teamed with the 
oven are a choice of four different range tops in all sizes, 
including the new-idea Liftop and the famous Broiler- 
Griddle that builds into a counter . . . all in genuine plated 
Antique Copper or satin stainless steel. 

Chambers In-A-Wall Oven and Liftop have the same 
dimensions in gas or electric. Therefore, they are inter- 
changeable as customer desires, with no cabinet alterations. 
See Yellow Pages for your local Chambers distributor . . . 
or mail coupon today. 










it Costs YOU No More to INSTALL THE FINEST! 


Ce 












MAIL | 
COUPON 
TODAY 





Now! A “built-in” 
Kleenex dispenser 
for the home! 
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Fits into recess : 
instal 
in the wall : 

Switck 
buyer 
switch 
OFF 
Here’s the newest thing in kitchen and at all! 
bathroom fixtures — a beautiful, low- Nov 
cost Kleenex* tissue dispenser you can new C 
install right in the wall! availa 
When 

Holds full box of Kleenex 200’s. Dispenses one tissue at a light 
time. Mirror-chrome finish. Holes in back make it easy to makin 
fasten cabinet to studding. Price to builders only $1.25 at nig 
for us 
acu on ee ee ee 1§ behinc 
KIMBERLY-CLARK CORPORATION pects’ 





Cellucotton Division, Dept. SS-1 
919 N. Michigan Ave., Chicago 11, Illinois 
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Please send me complete information about the new recessed Cabinet. | 
| 

| 

NAME | 
| 

ADDRESS mae 
| 
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to impress home buyers and dramatize 
the quality wiring in your new homes 


SILENT Mercury Switches 


You can add greatly to the sales- 
appeal of the homes you build by 
installing G-E Silent Mercury 
Switches at small extra cost. Home- 
buyers are intrigued with the 
switch that turns lights ON and 
OFF without making any sound 
at all! 


Now as an added feature, the 
new G-E Silent Mercury Switch is 
available with a lighted handle. 
When light is OFF, a tiny neon 
light inside the handle goes on, 
making the switch easy to locate 
at night. (Colorful display cards 
for use in your “show houses” fit 
behind switch plates, call pros- 
pects’ attention to lighted handle 


with and without lighted harfille 


and silent operation of switch, as- 
sociate your homes with the G-E 
trade mark of quality.) 

A G-E Silent Mercury Switch 
with Lighted Handle will operate 
a whole year on less than 1¢ worth 
of electricity, and last indefinitely. 
It saves the home-owner money 
when installed as a cellar pilot 
light. And in a nursery or entrance 
hall, a lighted handle switch is 
worth its weight in gold. 

“SILENT SALESMEN” 
As simple to wire as an ordinary 
“click” switch, G-E Silent Mercury 
Switches add a touch of luxury to 
your homes that the home-buyer 
finds hard to resist. Their smoother 





Operation and longer life speak, 
moreover, for the quality of the 
wiring throughout the house... 
build buyer confidence in the 
homes you build. 


Ask your electrical contractor to 
show you the new Silent Mercury 
Switch, both with and without the 
lighted handle. New G-E product 
developments like this, backed by 
national advertising, can boost 
home sales for you. And G-E quali- 
ty wiring devices — outlet plates, 
lampholders, sockets, and switches 
— installed throughout the house 
help keep your houses sold. Wiring 
Device Dept., General Electric 
Company, Providence 7, R. I. 


Progress /s Our Most /mportant Product 


GENERAL (6 ELECTRIC 


G-E Remote Control Wiring Sys- 
tem enables home-owner to con- 
trol important lights in and 
around house from one switch- 
ing point — at bedside, for ex- 
ample. Or to turn one light OFF 
(or ON) from many locations. To 
add this dramatic sales feature 
to your homes costs only slight- 
ly more than conventional wiring. 


G-E Electric Radiant Heating — 
the completely hidden heating 
system today’s home-buyers 
want. Eliminates need for chim- 
ney, furnace, radiators, fuel 
tanks, connecting pipes or ducts, 
and utility room. Radiates a 
warmth from the ceiling as 
natural as that of sunlight. 


Send for literature. 
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A powerful Celotex selling feature... 
FOR THE HOMES YOU BUILD! 


Exclusive... 





LirfeL-OrF-BUILDING 
GUARANTEE 







ee Double-Waterproofed CELOTEX INSULATING SHEATHING 


More and more builders today are using the famous Celotex 
LIFE-OF-BUILDING GUARANTEE as a potent sales tool. 
They know that it provides a “plus” factor the value-minded 
home-buyer is quick to recognize. And that means faster, 
easier sales for the fortunate builder! 

If you would like to know more about this opportunity 
to add extra selling-power to the homes you build, mail 
the coupon below, today. We will send you— promptly and 
without charge—an informative folder on the Plan, a sample 
Guarantee Certificate and a free supply of official Guarantee 
Application Blanks for your use. 


eeeeeeeeeee CHSC EHSHEEESESEHESE SESE SESHESESES ESE HEHEHE OHHH HEHHHHEHE EHS 


Sales come easier when you feature genuine... 


CELOTE 


REG. U. S. PAT. OFF. 


BUILDING PRODUCTS 


THE CELOTEX CORPORATION, 120 S. LA SALLE STREET, CHICAGO 3, ILLINOIS 


Thereafter, all you need do to guarantee any Celotex In- 
sulating Sheathing installation for the entire life of the build- 
ing is to send in a simple application form. We will issue 
the guarantee — and your purchaser will be assured free ma- 
terial replacement in any case of performance failure. 

This exclusive Celotex manufacturer's guarantee means 
increased saleability for any home. But equally important 
are the practical on-the-job advantages of Celotex Double- 
Waterproofed Insulating Sheathing. No wonder more build- 
ers each year specify Celotex In- . / 
sulating Sheathing for every job! // gf 









Its double 
" waterproofed / 






The Celotex Corporation, Dept. HH-105 
120 S. LaSalle Street, Chicago 3, Illinois 


Gentlemen: Please send me without charge a sample Celotex LIFE-OF- 
BUILDING GUARANTEE certificate, a supply of Guarantee Applica- 
tion Forms and your informative folder on the plan. 

ac are bliscenk ashe hha acaba vapouneeincanis caiaseddecs lapis epapusaathanickagibe 
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smess Quality 


IN THE ONLY ROOM YOU FURNISH 


' 
DISPLAY THIS 


—— ~* Republic Steel 
ae = hi teh ens 


WARRANTY 









Let prospects admire the kitchens you put in your homes. Then 
let them see the simple, straightforward warranty of Republic, and 
you’re on the way toward closing a sale. Republic Steel Kitchens 
guarantees you that its products shall be free from defects in work- 
manship and materials. This warranty is in effect for one complete 
year from the date of your purchase. 

The warranty stands; it’s honored, but rarely used. That’s because 
Republic controls quality all the way. It is the only manufacturer 
producing and using its own steel to fabricate steel kitchens. That 
means the right steel is used for the right purpose. Better construc- 
tion prevails throughout because of Republic’s up-to-the-minute 
design and production facilities. More features for the money 
result from economical methods, and rigorous inspection assures 
you of perfect units delivered on your job site. 

To you, of course, Republic offers the finest in kitchen equipment 
to enhance the sale of your homes. You can forget the sale once 
it’s been made . . . no expensive callbacks to fix warped doors, 
binding drawers, or splintered surfaces. 

With Republic’s warranty, you'll make sales through the kitchen 
—with confidence! 


Quality features that 
look custom... right 
from stock units! 















Republic Steel Corporation « Berger Division + Canton 5, Ohio 





UTILITY CABINETS—Ideal for laun- BUILT-IN OVEN CABINETS—For 











dries, bathrooms, utility rooms, most all popular gas and elec- 
as well as in the kitchen. Door tric built-in models. Ovens be- 
operates by touch-latch. long in fireproof steel cabinets, 
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PENINSULA CABINET— Economical 





STAINLESS STEEL 36” SINK—This SURFACE RANGE CABINETS — One of the VENTILATOR CABINET AND HOOD —This 


double-bowl beauty of Republic’s many ways to achieve the new built-in beautiful, practical ventilator cabinet way to build a divider counter in 
Enduro Stainless Steel is priced look! This particular cabinet can also be blends right-in with the rest of the line, open kitchen planning. Note conven- 


right with porcelain competition, ideally used under a'30/ sit-down counter. . Adds a custom look to the kitchen, lent pass-through opening. 











For Greater Strength 
Uniform Thickness and Color 
| TL \ 
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7 First Fiberglas a on Reinforced 
- Plastic Panel Ever Produced 











FILOM Gives You Greater Strength 


After many months of research, FILON is now 
produced with Fiberglas and Nylon strands 

for greater strength and uniformity. Actual tests 
show that an 8 oz. per sq. ft. FILON panel can 
support over 200 Ib. load per sq. ft. on a 4 ft. 
unsupported span. (U.S. Navy standards are 
only 100 Ibs. per sq. ft.) 


FULOWM is Uniform in Thickness and Color 


: FILON’S automatic, electronically controlled 

process eliminates weak spots and provides even 
impregnation and dispersion of color pigments. 
This method also makes possible continuous 
lengths, as well as all standard sizes. Lengths 
are limited only by convenience in handling. 


Write for our New A.I.A. Brochure 


. shows many interior and exterior 
applications for FILON panels in residential and 
industrial fields. This handy brochure is 
filled with informative construction details 
and technical specification data. 


FILON PLASTICS CORPORATION 


Formerly Plexolite Corporation 
The world's largest and most modern plant in its field. 


2051 East Maple Ave., El Segundo, California, ORegon 8-7651 





228 North La Salle Street, Chicago 1, Illinois * State 2-7444 
Distributors and Dealers Coast to Coast, Canada and other Foreign Countries. 
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270 Park Ave., New York 17, New York, Plaza 5-5758 © 





NEW 
PRODUCTS continued from p. 196 


Ww for further details see numbered coupon p. 278 








f. VINYL-CLAD DOORS have aluminum back- 
ing over rigid honeycomb core 


Luxury entrance, yes, but no delicate per- 
former is Kawneer’s vinyl-clad flush door. 
just introduced for commercial or residen- 
tial use. Behind the colorful plastic skin is 
a backing of .025 aluminum and 1/19” hard- 
board (to prevent denting), all bonded to a 


3,” thick honeycomb core of resin-impreg- 


nated paper. 








Two colors, green and tile red, are recom- 
mended for exterior doors, and a linen tex- 
ture is available in four colors for indoor 
use only. A saddle leather effect is also 
made for interiors. Like all vinyls, the lami- 
nate is highly abrasion and mar resistant, 


continued on p. 208 
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SOE NOE Docign Originality 


DRESSES UP DOORWAYS 


The distinctive square Imperial escutcheon is more than 
just a new design. Combined with its smaller companion, 
the Regent, it introduces an original lock design concept 
in door decor — matching motifs you can establish 
throughout your homes. And it gives you — together with 
Schlage’s round escutcheons — an even wider range of 
novel entranceway effects . . . lets you feature Schlage 
quality and beauty at a cost well within the limits of a 
modest building budget. 


ORIGINAL... 


When placed on the diagonal, the Imperial presents a 
dramatically different diamond effect . . . welcome 
variety without added expense for the volume builder . . . 
another example of tasteful originality in door decor 
made possible by these advanced escutcheon designs. 





VERSATILE... 


The smart distinction of the Imperial can now be repeated 
on interior doors with the smaller Regent . . . adding a 
new note of beauty to interior styling . . . protecting the 
door surface from unsightly scratches. 


DiSTENncrive... 


In a square setting, the beautiful new Imperial escutcheon 
forms a striking concave background for Schlage locks 

. adds just the right touch of distinction to 
entranceways. And, with Schlage’s original long backset 
feature, greater freedom of lock placement creates 
even more possibilities for original doorway styling. 











SCHLAGE ESCUTCHEONS. . . for the favorable first 


impression that helps sell discriminating home buyers. 


The new Schlage Imperial and Regent escutcheons are 
available in wrought brass, bronze or aluminum, in 

all standard finishes. And remember . . . the modern beauty 
of these Schlage escutcheons can be used as a background 
for many different lock designs, giving you an opportunity 
to create a wide variety of distinctive effects — whether 

at the entranceway or for interior doors. Why not ask 
your Schlage dealer to show them to you soon? 





SCHMLAGE CecKk COAaran rT 
SAN FRANCISCO * NEW YORK * VANCOUVER, CANADA 
Address all correspondence to Schlage Lock Company, San Francisco 
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SUPERIMPOSED on the photograph of the living room, in one of the homes 
of the Crabapple Court tract, is a section of the radiant panel heating 
system. With radiant panel heating picture windows can be brought right 
to the floor line, allowing a free reign in interior decor and furniture 
arrangement. And with radiant heat there are no drafts, no hot and cold 
Zones. 




















ONE OF THE MANY DESIRABLE 
FEATURES of enduring Revere Cop- 
per Water Tube is that it can be pre- 
fabricated in the shop, requires 
fewer fittings, which when properly 
brazed or soldered assure tight, non- 
leaking joints. Completed, prefabri- 
cated panels are then shipped to the 
job and installed, using separate 
circuits for each room. 








CONTRACTOR FOR THE CRABAPPLE 
COURT tract is the THERMAL ENGI- 
NEERING COMPANY of St. Louis. 
Here you see MR. L. L. VOLLMAN, Vice 
President of THERMAL, checking the 
bending of Revere Copper Water Tube 
in the shop. Tube was procured through 
the GRINNELL COMPANY of St. Louis. 





BY BRINGING EACH HEATING 
PANEL individually to a common 
header, as shown in the boiler hook- 
up, and equipping each with its own 
valve, heat is easily and accurately 
regulated to suit individual room re- 
quirements. 
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Hiant heating with copy 
ube is the best way to heat the 
modern home, and is the only 







heating system we use— 







Says CHARLES H. ELLABY 


F.R.S.A.—A.S.C.E. 


Builder of 152 homes in the St. Louis area 
during the past 6 years, ranging from 
$9,500 to $30,000. 





A FEW OF THE 37 HOMES on the Bon-Price tract 





“There are five main reasons why we use copper tube in our radiant 


heating systems,” continued Mr. Ellaby. “First—copper tube doesn’t built by CHARLES H. ne Prices Mare. me 
rust, rot or deteriorate, so we have no worry on that score. Second— $20,000 to $30,000. Homes are air condition 
e with a central system, using ducts in the ceiling. 


a radiant system with copper tube is competitive in cost with other top 
quality heating systems for multiple home building. Third—copper 
tube is easier to work with... requires fewer fittings ...can be pre- 
fabricated in the shop. Fourth—copper tube enables us to guarantee 
the home owner a trouble-free job. Fifth—copper tube, because of its 
proved, superb performance in radiant heating and hot and cold water 
lines, has unquestionable acceptance among prospective home owners 
... in many cases helps sell our homes.” 


Take a tip from this successful builder of quality homes; don’t take ' 
chances, use Revere Copper Water Tube not only for radiant panel 
heating, but for hot and cold water lines, air conditioning lines, waste 


lines, vent stacks, and underground service lines. 
So, when you write your next set of “specs” remember: there is no 
“or equal” for copper water tube. Keep out of trouble by using Revere COPPER AND BRASS INCORPORATED 


Copper Water Tube. Founded by Paul Revere in 1801 
And if you would like aid in the various methods of installing 230 Park Avenue, New York 17, N. Y. 
Revere Copper Water Tube, our Technical Advisory Service will be ° - ° 
glad to help. Mills: Baltimore, Md.; Brooklyn, N.Y.; Chicago, Clinton and 
; . : : 4 : Joliet, 111; Detroit, Mich.; Los Angeles and Riverside, Calif. 
FREE!—For group showing—instructive 16 mm motion pictures in sound and full New Bedford, Mass.; Newport, Ark.; Rome, N. Y. 
color. “THE ABC OF RADIANT PANEL HEATING” and “THE RURAL Sales Offices in Principal Cities, Distributors Everywhere. 


WATER SYSTEM.” Write Advertising Dept., for details. 
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for every type of installation Ss SOS 
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durability, no rubber tile flooring comes up to ' 
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the standards set by Wright. In fact, many 
Wright floors installed over thirty years ago are 
as beautiful and serviceable today as they 


were then. 











Oldest and most progressive name in its field, 
Wright Rubber Tile has exceptional uniformity of 
color, dimensions and physical characteristics. 
Its restful resilience. ..sound-softening effect... 
deep richness of color and pattern...ease and 
economy of maintenance...above all its superior 
resistance to wear and abrasion, make it ideal 
for virtually every type of installation. 





FOR SCHOOLS 


... Allin all, a perfect luxury-plus-utility flooring 


that you can select with confidence. 
WRIGHT MANUFACTURING COMPANY 
Div. of Mastic Tile Corporation of America 
Dept. W14-10 P. 0. Box 986, Newburgh, N.Y. 


Please send me information and free samples of 
WRIGHT Rubber Tile [1] Vinyl Tile [J 


WRIGHT MANUFACTURING COMPANY 


Division of Mastic Tile Corporation of America 
Name 
Houston, Texas 


Address 
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New Formica Pair adds “built-in” 
look without “built-in" costs 
Color, the custom look and counter space 
(50” of it!) all wrapped up in one exciting 
washday package to help you sell today’s 
quality conscious home prospects. Only 
Bendix gives you a matched washer and 
dryer in Formica, most-wanted work sur- 

face, in a choice of 7 decorator colors. 
Pre-sold with the biggest build-up 
in appliance history—26 pages in LIFE 
alone, 10 other major magazines, 90 news- 
papers, two great network TV shows! 


The industry's most complete line 
—every type of washer and dryer, plus the 
famous Duomatic Washer-Dryer All-In- 
One, only combination in gas and electric! 
See your Crosley & Bendix distributor. 


An entirely 
new kind of washer 


No thrashing agitator blades to 
yank and pull! In the new Bendix 
Power-Surge Washer, ENER- 
GIZED WATER does the wash- 
ing, surges soil away! And here’s 
another builder bonus: there are 
only 3 moving parts. No gears, 
no transmission to break down. 


« SOURCE - 
Oo) 
\ 


Genuine FORMICA worktops on the new 


POWER-SURGE WASHER 
and SUPER-FAST DRYER 


A dryer that dries 
twice as fast 


New Bendix Super-Fast Dryer 
keeps up with any washer—no 
waiting between loads—makes 
ordinary dryers obsolete. Exclu- 
sive “Full Width Air-Flo” princi- 
ple moves twice as much warm 
air, so the Super-Fast is safe for 
even the most delicate fabrics. 


| CROSLEY .i BENDIX 


he single source for all kitchen and laundry appliances... §@ some arpuances oivisions (AVEO) (AVEO \cincinnan 25,0H10 
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Relief-Grain Plywood 
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EXTERIOR GRADES—Plyform panels, Boat Hull 
grade, Tongue and Groove, Exterior roof decking 
and sheathing. All regular grades of DFPA Ex- 
terior. 
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INTERIOR GRADE—Decopanel, Shan-Tong, Birch, 
Tongue and Groove. Also, all grades of DFPA 
Interior. 


VAN-PLY 





— COMPLETE SERVICE 





DECORATOR PLYWOOD 


That Puts "Buy Appeal” 
Into Every House 


ADDS BEAUTY 


Relief grain plywood brings an overall effect of 
warmth and elegance to any wall. Women love 
the lasting charm of the unusual highlights of 
Decopanel interior walls. The natural grain sculp- 
tured effect puts more saleability in each house. 


EASY TO WORK 


With Decopanel it is easy to achieve many original 
and novel decorative effects. Edge-grain toughness 
will not sliver or mar. It is easy to achieve a 
perfect job with Decopanel. 


LOW COST 


Each Decopanel is light, strong and goes up fast. 
Low applied and finished cost assure real over-all 
economy on interior walls. 


Decopanel Is Available Also in Exterior Grades 
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Hard - Surfaced 


This is the distinctive new material interior decora- 


Exotic - 


tors and designers are using to create appealing 
modern effects. Decorative Shan-Tong retains its 
exotic two-tone beauty under any type of finish. 
Made of fir plywood hardened by heat the design 
is imprinted by pressure. As with Decopanel, Shan- 


Tong is easy and economical to apply and finish. 








Principal plywood distributors in all metropolitan 
areas carry a complete stock of Van-Ply products. 
Write for the name of the distributor in your area. 
He will show you samples and explain in detail 
the uses of Van-Ply plywoods. 














208 


Member of Douglas Fir Plywood Association 
Manufacturers of fir plywood and decorative panels. 


ANCOUVER PLYWOOD CO. 


Vancouver, Washington 


P.O. BOX 720, VANCOUVER, WASHINGTON @ Phone OXford 3-2517 
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for further details see numbered coupon p. 278 


and can be easily washed with soap and 
water. 

Moisture resistance is increased by double- 
lapping the aluminum faces at the top edge, 
plus a mastic sealing. Weep holes equalize 
interior and exterior pressures, and provide 
an escape route for any condensation. The 
lock cutout area is filled with Styrofoam to 
prevent moisture infiltration. 

On order, doors may be provided with a 
variety of glazed or louvered panels, Glaz- 
ing is secured in a mitered frame, with 
spring-clip resilient supports floating the 
glass against slams and shocks. The door 
may also be had in an anodized aluminum 
finish, instead of the colored vinyl. 


Price: $150-$175, installed 


Manufacturer: Kawneer Co. 
Niles, Mich. 





g. RECESSED DOORS move on scissors arms, 


need no top or bottom track 


Extra floor space is gained for any room 
equipped with recessed doors, but sometimes 
binding or track jumping is annoying. The 
Dorflo door needs no overhead or floor 
tracks, but instead is suspended by a scissor 
mechanism, like the old-fashioned telephone 
extension. All hardware is anchored within 
a vertical framework, and there is no metal- 
to-metal friction. 

No pulling latch is required in the door 
edge, for pressure inward causes the door to 
rebound far enough out of the wall pocket 
to expose the recessed pull. Any type door 
may be used, solid, panel, glass, even heavy 
fire doors. 

Complete wall sections are provided, in- 
cluding framing, split jamb, and hardware, 
ready for any 2” x 4” stud wall. Both 154” 
and 134” doors may be used, and the wall 
section is adjustable for dry wall or plaster 
construction. 


Price: $29.95-$21.95, depending on door 
width 


Manufacturer: The Meta-Kote Corp. 
Gardner Bldg. 
Toledo 4, Ohio 


continued on p. 214 
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Lets Be Practical 


WINDOW BALANCE 





Select your lot for the view— 
select your windows for 
ventilation and less work, too 





ALL WOOD WINDOWS blend in color and texture with your 
decorations and home furnishings. They are warm 


because wood is a natural insulator. Unlike metal, it does er 
not conduct heat or cold. Condensation does not form it of. _) | | 
on wood. It does not oxidize, corrode or rust. It is easily TH | 
shaped to keep windows operating when the home settles. bent | 

|e Hf 5 Yq: | 


DOUBLE-HUNG WOOD WINDOWS are the most practical and 
trouble-free style—simplest and least costly to drape 
or curtain for privacy. 


R-O-W REMOVABLE DOUBLE-HUNG WOOD WINDOWS 

offer still more benefits. They’re removable from inside— 
give pressure-fit weather protection—are better built, 
from toxic-treated wood, to look better and last longer! 





R*0O-W Windows lift out from inside the house 


for easy cleaning or painting 


WASH OR PAINT! 


R°O-W SALES COMPANY, 1314 ACADEMY AVE. @ FERNDALE 20, MICHIGAN 
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FOR THOROUGH COOKING VENTILATION 


“Cover the Entire Cooking Surface” 


Keep Your Home As 
Fresh As All Outdoors 





REMOVES 
COOKING HEAT, 
GREASE, STEAM 

AND ODORS 

AT THEIR SOURCE! 





° 
\W 


Full Covering VentAHooc. for Standard Ranges 


If you would keep your home fresh, comfortable and free of 
cooking grease, “Cover the entire cooking surface,” say 
the cooking ventilation experts. “It is the only thorough 
way to trap, hold and remove cooking vapors that rise 
from the cooking area.” Every home can be freed of 
uncomfortable cooking heat, grease and steam with a Vent- 
A-Hood and its famous built-in “Magic-Lung” exhauster. 
Available in the widest range of sizes, models, colors and 
metallic finishes with choices of trim (chrome, gold, flat 
black, scalloped edging, etc.) to blend best with your 
kitchen. A Vent-A-Hood can be easily installed in your 
home at any time. 


Under Cabinet Hoods for Small Cooking Surfaces 


You will love Vent-A-Hood’s beautiful under cabinet group 
designed for small built-in cooking surfaces. They offer the 
widest style choice from plain, simple design to ornate lux- 
ury. Complete with slender 18” tube light and handy oper- 
ating switches and available in the wide choice of colors 
and trim found on standard Vent-A-Hoods. You can be sure 
of the quality you desire by insisting on Vent-A-Hood... 
Home cooking ventilation specialists for 20 years. 


Your local Vent-A-Hood cooking ventilation expert will help you with the right 
style selection and the most thorough cooking ventilation for your home 


wosTeFAMOUS NAM « 


‘N = Went-A-Hood Company 


1909 Plantation Road ¢ Dallas, Texas 









Write for Complete Details Today 





COOKING VENTILAT© 


Please send me more information about Vent-A-Hood Cooking 
Ventilation Equipment: 


Name 
Address 
City State 
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TH ENCLOSURES 
GLASS POWER DOORS 


NEW FEATURES... 


% 2 Extruded Aluminum Towel Bars 
vx One Inside ... One Out 

%* NOISE-PROOF Door Slide CHANNEL 
vy Nylon BEARINGS AT NO 


EXTRA COST 





STANDARD 
SHOWERITE ENCLOSURE 





To retail a 
69° 
For 5/2 Ft. Tub 
$79.95 


7S Guaranteed by = 
Good Housekeeping 
Ds *rg » At 


DELUXE 
SHOWERITE ENCLOSURE 






h | f < 
All the features of the 


: 41/2 or 5 Ft 


: A 


V2 Ft., $89.95 





Exclusive New Designs 


YOUR PROFITS ARE GREATER WITH SHOWERITE 
Mr. Distributor! Mr. Dealer! Your Mark-up is 
the World’s Largest. 

PROTECTED TERRITORIES 

Look... examine... compare... FEATURE FOR 
FEATURE ... you will be convinced ShoweRite is 

the ONLY ONE fo sell! 

WORLD'S BIGGEST MARK-UP 

We invite your inquiries. 
@eeeeeoea20e02ede020e2e8868868202080 @ 


ALSO COMPLETE LINE OF 


SHOWER DOORS 


Write For Descriptive Circular HH10 


THEODORE EFRON MFG. CO. 


GENERAL OFFICES AND FACTORY 
6434 S. Wentworth Avenue Chicago 21, IH. 
Phone WEntworth 6-3750 
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cuts clay tile installation 
costs up to 20%...0r more! 


CTA il 


Wy BAK, 
a a 5 


The new 3M Clay Tile Adhesive Gain similar advantages by setting ceramic floor tile with 
: ; CTA 12. Get full facts on CTA 11 and CTA 12 fast. Write 
makes installation so much faster today to 3M, Department 1810, 417 Piquette Avenue, 
. Detroit 2, Michigan. 
and easier—even modest budgets 


can afford clay tile now! 





Tilemen themselves report: 
3M Clay Tile Adhesive dramatically cuts installation time 


and installed costs of beautiful clay tile. (1) CTA 11 allows tile contractors to handle more jobs 
per month, with greater profit opportunities. 


CTA 11 is so fast, so clean, so easy to use that installation 
costs have been lowered by 20% or more. Schools, stores, 
factories, homes, new construction and remodeling—all can 
now enjoy clay tile luxury even on limited budgets. 


(2) CTA 11 avoids the extra labor, time and clean-up 
cost usually encountered. 


(3) CTA 11 allows tile installation and grouting on the 
same day. 

Dry wall, plaster, meres block, plywood, metal — (4) CTA 11 avoids costly repainting and allows the tile 

tually any plumb, solid wall surface is suitable for installa- installation to be made before or after the finished 

tion of clay tile with CTA 11. No premixing. It spreads carpentry. 

like butter right from the can. Only a trowel is needed. (5) CTA 11 allows tile setters to work right through the 

And CTA 11 will hold a ton per tile, with a resilient, winter. 

enduring bond that resists water and settling cracks. 
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MINNESOTA MINING AND MANUFACTURING COMPANY :- ADHESIVES AND COATINGS DIVISION 
TID 


417 PIQUETTE AVE.. DETROIT 2. MICH. © GENERAL-SALES OFFICES: ST. PAUL 6. MINN. © EXPORT: 99 PARK AVE.. N.Y. 16. N.Y. @© CANADA: P.O. BOX 757, LONDON, ONT. 
MAKERS OF “SCOTCH” BRAND PRESSURE -SENSITIVE ADHESIVE TAPES @ “SCOTCH" BRAND SOUND-RECORDING TAPE @ “SCOTCHLITE” BRAND 
REG. U. 8. PAT. OFF ea8. u. 8. Pay. ove nes. &. 6. ey. ore 


REFLECTIVE SHEETINGS @ "3M" ABRASIVE PAPER AND CLOTH @ “3M” ADHESIVES AND COATINGS @ “3M" ROOFING GRANULES @ “3M"" CHEMICALS 
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West 
Coast 
Hemlock 

iS 
versatile, 
too! 





Above you see a unique application of Weyer- 
haeuser 4-Square West Coast Hemlock, the 
“Ability Wood.”’ This modern building is 
finished with tongued and grooved Hemlock 
clear board siding—with the rough side ex- 
posed. It is creosote-stained to a dark brown. 

West Coast 4-Square Hemlock is called the 
“Ability Wood” because it serves so depend- 
ably in a wide range of uses. This durable, 
kiln-dried lumber is light in weight, easy to 
work, and possesses desirable strength prop- 
erties needed for framing and sheathing. Also, 
West Coast Hemlock lumber is widely known 


THIS BRAND NAME ON LUMBER ALSO BRINGS YOU 


A WIDE VARIETY OF Wlest Coast Hemlock SP, roducts 





for its excellent nail-holding properties. 

The beautiful light color, straight grain, 
even texture, freedom from pitch pockets, 
and remarkable paint-holding qualities con- 
tribute much to the desirability of Hemlock 
for ceiling, flooring, siding, molding and other 
finish uses. 

These features explain the popularity of 
Weyerhaeuser 4-Square West Coast Hemlock 
Lumber among builders. 

Ask to see this fine “‘Ability Wood” at the 
yard of your Weyerhaeuser 4-Square Lum- 
ber Dealer, or write for literature. 


Weyerhaeuser Sales Company 
ST. PAUL 1, MINNESOTA 
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A split-level house gets extra appeal from 


the modern fashion in floors 


Perhaps it’s their feeling of spaciousness, as much as anything else, that has made Send for free detailed sketch plan of this op 
split-level houses so popular. Why not emphasize the spaciousness of your split- planned living-dining area in @ modern, split-level home. 
: : ; : ; a A complete list of furnishings is included. Write Armstrong 

level designs with an integrated decorating scheme based on a single resilient ‘ 

. . ; Cork Company, 310 Sixth Street, Lancaster, Pennsylvania. 
flooring material used throughout all levels? A modern plastic floor of Armstrong 
Custom Corlon Tile is an ideal selection for split-level homes because it may be 
installed on or below grade as well as above. Its rich, soft colors and unusual (Arm st rong 
burl graining give your interiors a luxurious air that impresses prospects immediately. FLOORS 
With their first step into the house, they'll recognize the exceptional resilience, quiet, 
and underfoot comfort of Armstrong Custom Corlon Tile. Strengthen your reputation snetamne « elite Cumaiieet<atemdeah wea. ance. Whe 
for building fine homes by giving them the last word in elegance — beautiful, practi- CUSTOM CORLON PLASTIC TILE * RUBBER TILE 
cal, durable Armstrong Custom Corlon Tile, the modern fashion in plastic floors. T 2 ASDEy a 












High Velocity 
Non - Recoil 












































































AIR DRIVE 


SPOINAILERS 


FIRE LONG FASTENERS 
INTO HARDEST WOODS 
with 100 P.S.I. or less 


All the heavy duty fastening jobs so ably 
performed for years by manually operated 


Spotnailers now can also be done with the 
super speed and convenience of air. 





The new Models PEL and PHL Spotnailers 
are beautifully balanced tools which may 
be operated at arms length because no 
effort is required except to position the gun 
99DC and operate the trigger — astonishing to 
mars those accustomed to using air guns that 
must be held tightly to the work. It opens 
up great new opportunities for cost saving 
fastening. 

SPOTNAILERS are extensively used for 
fastening floor underlayment, hardboard, 
plywood, sheathing, insulating boards, 
quarter round, cabinets and other mill- 
work. See your local Spotnail man. 


* HIGH VELOCITY 
HD-9.DC NO-BOUNCE ACTION 
eee we LOW HANDLE 
EXCELLENT BALANCE 
* LIGHT WEIGHT 
REDUCES FATIGUE 
* DRIVES 16 or 18 GAUGE 
1-3/16” LONG FASTENERS 
% LARGER, INSTANT-LOAD 
MAGAZINE HOLDS 200 FASTENERS 
% COUNTER SINKING TO 
SUIT — GUIDE PLATES 


DIVERGENT 
CHISEL 
POINTS 


Write for 
complete 
information 
Spotnails, Inc. 
Evanston 11, Ill. 





| SPOINAILS, a 
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h. AIR-AND WATER-COOLED units are offered 


by new entrant in the air-conditioning race 


Jimmy Durante’s classic complaint that 
“Everyone’s gettin’ inta da act” might well 
have been said about air conditioning. Over 
100 firms are already producing cooling 
equipment, giving builder and architect an 
ever-widening choice. 

Both air- and water-cooled units have been 
introduced by Borg-Warner’s Ingersoll Con- 
ditioned Air Division to complement their 
regular line of gas and oil fired furnaces. 
Models are produced in 2, 3, and 5 ton capa- 
cities, and performance claims are based on 
ASRE standards. 

Compressor and motor are coupled, sealed 
and spring mounted, to keep the noise level 
low, aided and abetted by the cabinet’s glass 
fiber blanket lining. 


Price: (air cooled) 2-ton, $976.80; 3-ton, 
$1,064.80 


Manufacturer: Ingersoll Conditioned Air Div. 
Borg-Warner Corp. 
760 E. Vine St. 


Kalamazoo, Mich. 








i, REMOTE, WATERLESS UNIT quiets com- 


pressor assembly, puts it outside the house 


Reduction of noise was the biggest objective 
in the design of the Marvair unit, which 
splits the functions of air conditioning, put- 
ting the compressor and its housing outside, 
even as much as 50’ away from the house. 
In addition, the sirocco-type blower fan in 
the condenser section is rated at 4,000 cfm., 
so that normally it may be operated at less 
than top speed, reducing air noise to a mini- 
mum. 

For houses equipped with counterflow fur- 


continued on p. 220 





FALL is the best 
season to start lawns 


It’s Nature’s Seeding Time 











Be wise! Complete lawns this 
Fall and get‘a carpet of grass that 
helps make sales . . . keeps buyers 
out of the mud all winter. 


Follow the experts who know that 
fall rains and summer-warmed soil 
insure maximum seed germination. 
New grass gets the jump on weeds 
and stools out into thick, deep- 
rooted turf, 


Sow ScHM and get the lawn per- 
fection which provides lasting 
buyer satisfaction. This famous 
all-perennial grass blend costs no 
more since you use less. 


















LAWN SEED and 
TURF.BUILDER 


Write today for our helpful book on 
Lawn Building and details on Scotts 
builder service prices. 


OM So & SONS CO 
16 Maple St, Marysville, Ohio 
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New HOMELITE Pump 
Whispers While It Works 


Goodby residential complaints! Here’s a new light- 
weight gasoline engine driven pump that takes it easy 
on the neighbors’ ears. Yet handles any water problem 
... from seepage to volumn pumping! The new Home- 
lite Model 36 S2 2” self priming centrifugal Pump op- 
erates at slow speed with low noise level yet has high 
capacity of 9000 gallons per hour. It weighs only 85 


Manufacturers of Homelite 
Carryable Pumps + Generators 
Blowers * Chain Saws 
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pounds and can be easily carried by one man to the 
best pumping location. Starts quickly, primes auto- 
matically, gives long, dependable and trouble-free 
service under the toughest conditions. Ask your Home- 
lite Representative for a free demonstration. You'll find 
a good neighbor policy in every pump. 





OMELITE 


CORPORATION 


A Textron American Company 
5810 RIVERDALE AVENUE e¢ PORT CHESTER, N, Y. 


Canadian Distributors: Terry Machinery Co., Ltd., Toronto, Montreal, Vancouver, Ottawa 
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Vanitory and Formica framed medicine cabinets by Topcraft, Inc., Baltimore, Md. 


oe 0 Today the great popular appeal of the Formica Vanitory® unit 
Ont has nearly removed it from the “if” list and made it simply a question 


of “«< how.” 





DOLLARS Formica fabricators in your area can make your bathrooms sit up and 


do sales tricks on a custom design basis. 


AND There are many standard lines of Vanitory units sold both regionally 
and nationally. 


SENSE The Formica Company pioneered the Vanitory idea and the name itself 
is a registered Trade-Mark of our company. 


There is so little justifiable cost difference between a genuine Formica 
Vanitory unit and the cheapest imitation that there is every reason to 
enjoy the benefits of giving your customer what she wants — not an 


explanation. 


A local FORMICA representative can 
help you locate a source that best suits 
your needs. See your classified phone 
book under “Plastics” or write: 





DEMAND THIS CERTIFICATION 





Ceaily Gonded 





FORMICA eg 


4586 Spring Grove Ave , 
Cincinnati 32, Ohio 


In Canada: 





FORMIca 


REMOVE WITH SOAP 


Pays in Performance 






Seeing is believing. If this wash-off identification 









Arnold Banfield & Co., Ltd., Oakville, Ontario is not on the surface, it’s not FORMICA. 

















AWNING HOPPER 








WAREHOUSES & SALES OFFICES: CANTON, 
OHIO; ELIZABETH, N. J.; FLORENCE, ALA.; HIA- 
LEAH, FLA.; MONTGOMERY, ALA.; VAN NUYS, 
CALIF.; GREENSBORO, N. C.; RUSTON, LA.; KAN- 
SAS CITY, MO.; WASHINGTON, D. C. 
ENGINEERING PLANNING SERVICE To ASSIST 
ARCHITECTS, ENGINEERS, AND CONTRACTORS IN 
MAKING ‘“‘TAKE-OFFS'' AND SOLVING WINDOW 
PROBLEMS. 

SEE OUR CATALOG IN SWEET'S FOR COMPLETE 
INFORMATION 

ARCHITECTURAL FILE 16A OR LIGHT CONSTRUC- 


TION FILE SA uU 


UN 
SOUTHERN SASH'S alco .. World's Largest 
—In More Buildings Than Any Other 
Aluminum Window 
*% Ualco Aluminum Windows Are Unconditionally 
Suaneoteed Against Defective Materials and Work- 
manship. 
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alco 





The Ualco Awning Hopper Vent provides 





needed draft-free ventilation—even during incle- 
ment weather. Opens, regulates, and closes easily. 

Specified with Ualco’s Awning Window, the 
two are self-mullioning, have integral fins which 
take brick fin and fin trim. Both are made of 
heavier extruded aluminum; never warp, rust, rot 
or need painting. 

Ualco Awning Window opens up to 90 de- 
grees . . . vents can be unlocked, opened and 
locked in any position automatically by Ualco’s 


exclusive strip-proof operator. 
SOUTHERN SASH SALES & SUPPLY CO., INC., SHEFFIELD, ALA. 















AWNING 
wOrrtea 
— 





JALOustE 














worrte 





DOuBLE 
HUNG 


LT} 


Twinsue 


wed 


Pini 
T 


f 
lL 
; 
& 
~ 




















Rance 
WALL 
5 






= “ 
«= 


* sececr 
A VEtwT 


HORIZONTAL 
SLIDING 








uTiity 


oe 
cS 
aa 


PROJECTED 





GLASS BLOCK 
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As bright as a rainbow and modern as tomorrow... 
Selfridge fiber glass laundry trays add a new note of 
color and styling to any work area. Available in four 
decorator shades . . . mint, canary, coral and dawn... 
and in single, double and triple unit combinations . . . 
they meet every home requirement for both beauty and 
utility. Built to last a lifetime, yet attractively designed 
for maximum appeal, Selfridge trays install easy, sell 
fast. Details upon request. 


NON-POROUS...EASY TO CLEAN 
Impervious to soaps and detergents, the 
rounded-corner design presents an 
unbroken, smooth surface that stays bright 
and clean. 


ONE-MAN INSTALLATION 

The double unit model weighs only 47 Ibs. 
including stand, is shipped partially 
assembled, can be readied for connection 
in a few minutes. 


LIFETIME CONSTRUCTION 

Supported by a metal base to insure ample 
structural strength, the fiber-glass-rein- 
forced Selfridge tray can’t chip or craze. 
Adjustable legs. 





DEPT. J * 5606 EUCLID AVE, 
CLEVELAND 3, ONIO 


SOLD THROUGH PLUMBING SUPPLY WHOLESALERS ONLY 
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NEW MIRACLE foe 
CERAMIC TILE CEMENT 





BETTER 
IN 

EVERY - 
iL 
POSSIBLE 


Easier to trowel 


er aiintes at an ee 


Greater coverage 


More waterproof 








Insist On MIRACLE: The Adhesive with a Nae year 
record of achievement in setting Clay Tile. 







YOURS ON REQUEST: Authoritative 
manual effectively describes Miracle “Thin-Set” 
Method for setting tile. 20 full-size pages of facts, 
illustrations, and isometric drawings show how to 
: install tile on new work and for modernization. 

vonmeiee* — Send for your free copy of this valuable brochure, 
Genuine Clay Files without obligation. Write today. 
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"We're giving Dallas’ finest sub-division 


THE FINEST INSULATION AVAILABLE!” 








says Mr. H. C. Silver, Vice- 
president of the Azalea Corp., 
Dallas, Texas, and partner of 
Laughlin and Silver, builder 
of 422 $17,000-$25,000 
homes in Dallas’ beautiful 
University Terrace. Laughlin 
and Silver are also using Gold 
Bond Rock Wool in homes 
they are building in big, new 
3500-home Valwood Park, 
Dallas. Nelson Insulation 
Co., Dallas, Texas, are the ap- 
plicators on both projects. 























“Gold Bond Rock Wool Blankets —Semi-Thick for the 
sidewalls and Full-Thick in the ceilings—is going into 
our homes at University Terrace and Valwood Park be- 
cause of the numerous advantages these Gold Bond 

products offer. 

“It’s easier to sell prospects when they learn that a 





famous-brand insulation is included —Gold Bond Rock 
Wool Insulation. We point out, too, that Gold Bond 
Rock Wool is permanently fireproof. That means more 
home security for the owner. 

“Important, too, are the savings we make on application 


1E 


costs, with Gold Bond insulation. The Rock Wool is 
sealed to both sides of the blanket. This makes the blankets 
stiffer. Installation is easier, faster, saving time and labor.” 
Mr. Silver might have added, too, that homes insulated 
with Gold Bond Rock Wool require smaller, less expen- 








Build better with 
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sive heating —and cooling — units. This is especially true 
when you use the new aluminum-covered, heat-reflective 
Gold Bond TwINsuLATION® Blankets. 
Call your Gold Bond representative today for complete 
details on money-saving Gold Bond Rock Wool Insulation. 


NATIONAL GYPSUM COMPANY «© BUFFALO 2, NEW YORK 





LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL PAINTS AND ACOUSTICAL ASBESTOS ROOFING 
AND LIME PRODUCTS PLANKS AND TILES INSULATION TEXTURES TILES AND SIDING 
Gold Bond » « ROCK WOOL INSULATION 
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NAHB'S GIFT TO MR. & MRS. AMERICA 
FOR BETTER LIVING 


Precision salutes NAHB on the opening 
of its new $2,500,000 Housing Center 
marking a new high in the growth of the 
building industry and in improved living 
for Americans. 

One of the first manufacturers to see 
the value of exhibiting its building prod- 
ucts at the new National Housing Center 
in Washington was Precision Parts 


Corporation of Nashville. 


You're invited to see the world’s finest 
displays of building products at this new 
“Home Center of America.” Mr. Paul V. 
Harmon, Sr., President of Precision Parts 
Corporation, hopes you'll visit the Pre- 
cision exhibit—Booths 1089 and 1108—first 
floor. Conveniently located near the reg- 
istration desk, and handy to the stairways. 








VISIT THE NATIONAL HOUSING CENTER 

















SEE THE 


PRECISION 


folding stairway 
LISTED IN SWEET'S 


Approved by leading Architects, 
Builders and Lending Agencies. 
No other stairway offers so much. 
America’s No. 1 Stairway 
Stocked by over 200 leading 
jobbers in the U.S. and Canada. 





SIMPLE X 


folding stairway 


No. 1 Profit Maker 
Quality built, yet made to 
sell in the low-priced field. 
BALANCED SPRING ACTION 
FOR EFFORTLESS OPERATION 
Investigate new low prices 
on this economical stairway! 





at tGh) (0), By ap mee) ile) 7-wile), | 


NASHVILLE 7, TENNESSEE 


400-HH NORTH FIRST STREET 
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NEW 
PRODUCTS continued from p. 214 


for further details see numbered coupon p. 278 


naces, an evaporator is furnished which sits 
under the furnace and becomes a part of it, 
channeling cooled air through the existing 
ductwork. Another interesting installation 
is in the attic of one-story houses. The entire 
mechanism is mounted above the central hall, 
and the ceiling furred down to form a plenum 
to disperse air throughout the rooms. 





Price: 2-ton, $610; 3-ton, $762 
Manufacturer: Muncie Gear Works 
Marvair Div. 


| Wy Muncie, Ind. 














j- DUCTLESS UNIT is installed like familiar 
floor furnace in crawl space or plenum 


Ductwork is held to a minimum in the Gen- 
eral air-conditioning unit, designed primarily 
for the basementless house. Depending on 
construction, the unit may be installed inde- 
pendently in attic, on the roof, in crawl space 
or slab plenum, even outside. 

When floor mounted, the General requires 
only 2244” space beneath the floor, or in a 
pit in the slab. Overhead installations are 
generally over the central hall to reduce the 
needed plenum length to a minimum. 

Good air movement can be assured by a 
thermostat setting that allows the motor to 
run continuously, or it can be set to cycle 
on and off with the compressor. 





Price: 2-ton, $836; 3-ton, $995 
Manufacturer: General Air-conditioning Co. 


4542 E. Dunham St. 
. 4 Los Angeles 23, Calif. 


k. PACKAGED AIR CONDITIONER for houses is 
developed out of commercial experience 





The manufacturer of the Cleo-Matic air con- 
ditioner comes to the residential field from 
the analogous industry of self-service food 
freezers and commercial walk-in coolers. In- 
tended to fit any possible installation, these 
units are made in upright (basement), split 
(slab or wet-heat houses), or horizontal 
(crawl space or attic) models. 


continued on p. 226 
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A 
KAUSTINE 
age 
senvice 


SATISFACTION 


4 





NOW BACKED BY A 
10 YEAR WARRANTY 





GAS-FIRED 
MODELS 


Forced warm air units for 
every type of residential 
installation delivering from 
64,000 to 90,000 B.T.U.’s at 
the bonnet. High Boy, Low 
Boy and Counterflo models 
all fully tested and approved 
by A.G.A. 


OIL-FIRED 
MODELS 


A complete line of warm air 
units for every type of instal- 
lation delivering from 75,000 
to 250,000 B.T.U.'s at the 
bonnet. All models equipped 
with high pressure burners to 
burn No. 2 fuel oil. 


Kausline 









There is no substitute for QUALITY in home heating 
equipment...and that is why so many top builders 
install Kaustine Gas and Oil-fired Furnaces. 


They know they can rely on Kaustine's most 
unique development, the “Tear- Drop” Designed Heat 
Exchanger System, to deliver quick, even heat with 
a minimum of fuel consumption. 

They know they can depend on Kaustine warranty 
backed furnaces for efficient trouble-free operation 
and long years of service. 

They know that Kaustine Engineering and Factory 
Assembly cuts their construction and _ installation 
costs to a minimum and that Kaustine Design saves 
valuable floor space. 

So, whether you build modest homes or mansions 
...let Kaustine solve your heating problems. 


GET THE FACTS...WRITE DEPT. H-10 


TOPS IN QUALITY 





There is a Kaustine Furnace or Winter 
Air Conditioner tor every type of home 










WHAT A BARGAIN! 


Shermopane 


IN EVERY WINDOW FOR 


3 ae ed | 


A Chicago builder sells a house for $24,950. Completely 
glazing it with Thermopane* costs about $275 more than 
with DSA window glass. On a 25-year mortgage, that adds 
only $1.17 per month. 

And it’s one of the builder’s best salesmen. It’s a quality 
feature that impresses his customers. They love the ‘‘no 
storm sash to bother with’? angle. They’re enthusiastic 
about the annual savings in fuel costs. And after they’ve 
bought one of these homes, they tell their friends how much 
they like living in it. They are understandably proud 
that their house has 7hermopane. 

Thermopane sells and keeps selling for you. Design your 
houses for standard sash which take standard sizes of 
Thermopane. Call your L:O-F Glass Distributor or Dealer 
listed in yellow pages of phone books under “‘Glass”’. 

Or write for complete data. Libbey’Owens:‘Ford Glass 
Company, 608 Madison Avenue, Toledo 3, Ohio. 


Thermopane ” 


INSULATING “GLASS 





LIBBEY-OWENS:-FORD a Great Name in Glass 
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Two Panes of Glass 


Blanket of dry air 
insulates window 





Bondermetic 

(metal-to-glass) 
Seal keeps air 
dry and clean 


OCTt 
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Leading San Francisco Builder Chooses ‘Pioneer’ by American Kitchens — 


Kitchens of natural birch and antique copper 
featured in 1100 medium-priced homes 












































"They add comparatively little to our costs, and the homes practi- 
cally sell themselves”, say partners of Standard Building Company 


“It’s hard for a builder to decide whether and you know how often the kitchen 
to use wood or steel kitchens in his homes, clinches the sale.” 


but we’ve found the perfect answer!”’ says In the business for over 30 years, the 
Fred Gellert of the Standard Building Gellert brothers have built over 9,000 
Company of San Francisco. new homes since 1946. They, like famous 

“We're using the only kitchenthatcom- builders everywhere, recommend labor- FRED GELLERT, Partner, CARL GELLERT, Portner, 
bines the best of both,” adds his brother saving, customer-pleasing American ne eh 
Carl. ‘It’s American Kitchens’ new Kitchens products. And if you haven’t al- =" 
‘Pioneer’— gives you the beauty of nat- ready discovered the money-saving ad- 
ural birch and antique copper, and it’s vantages of American Kitchens, mail the YOU ARE CO “ALLY INVITED to visit the American 
built on a chassis of rugged steel. Buyers coupon below—let us prove that American Kitchens Exhibit in the new National Housing Center in 
recognize it immediately as top quality, Kitchens sell homes faster! Washington, D.C. We'll be looking forward to seeing you! 





oo an ae ae a ew eee a a a ee a a ee ee ee a 


u "i 7 
A i Kitch , Dept. HH-1055 
MeUCON Sell Your tiames Feotert | coger 
| 
l 
| 





( I'd like to have “no obligation” quotation 
on my next kitchens. 

(] Please send your new Architects’ and 
Builders’ File. 


AMERICAN KITCHENS DIVISION (4¥eo) CONNERSVILLE, INDIANA 





Address . — ee 





City Zone ii siccnianinsiitsiactaininatn 
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More than 
3,000 
AllianceWare 
Fixtures 


When Lang Brothers Company of Cincinnati, Ohio, planned 
the Greenfield Village development in a most desirable 
residential area, they determined that quality construction 
throughout would be the first consideration. The results of 
their insistence on quality are evidenced in the photo- 


graphs below. 


The entire Greenfield Village development comprises 550 
homes. Of these, 389 have two baths and the remainder 
one and one-half baths. All bathroom fixtures—bathtubs, 
lavatories and closets—are AllianceWare—in color. 


Discriminating builders. recognize that there is only one 
quality to AllianceWare —the very best we know how to 
produce. So AllianceWare goes into the finest homes, 
apartments and hotels. Added to high quality are Alliance- 
Ware design advantages that assure customer satisfaction. 
Every AllianceWare tub has a patented “grab-rail” con- 
struction for safety in entering or leaving the bath. Alliance- 
Ware’s exclusive wall-hung method of installation keeps tubs 
from shifting or settling, while the AllianceWare wall-guard 
tiling flange prevents leaks between tub and wall. 





are installed in these 
*30,000-40,000 homes 
of Greenfield Village 


The features of AllianceWare in modern styling, high 
quality and lighter weight with a choice of white and five 
colors are appreciated by builders and home -owners alike. 


ig tn ALLIANCEWARE, INC. 
24 Alliance, Ohio 


Plants in Alliance, Ohio and Colton, California 


Bathtubs «+ Lavatories + Closets + Sinks 


AllianceWare 
L-2018 


Lavatory 





51 
NATIONAL 
HOUSING 
CENTER 
WASHINGTON, D.C. 


AllianceWare 
AllianceWare BA-5 Tub CR-2 Closet 








Greenfield Village Homes are all equipped with 
these AllianceWare Fixtures. 


SOSHOSSHHSHHOSHHSHSHOHHHSHHSHHSHHHHHHHHEHHHSHHESOHHSHHHSEHHSHOHESOHOOHSOHSEEHOEOOSOOOEEOEOOOOESEOOOOE 





Greenfield Village — Cincinnati, Ohio; Builder: Lang Brothers, Inc.; Plumbing Contractor: Jones Plumbing and Heating Co., Inc.; 
Plumbing Wholesaler: Main Supply Co.; All of Cincinnati, Ohio 
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Here’s Scientific Proof! 


zo The “Blood Bath Test” 


1 A production line siding sample with 
“Wrap-Around” Silicone Dura-Shield 
Coating has been immersed in red ink 
at Flintkote’s research laboratory. Note 
how the ink is draining off. 


2 And now see how the remaining ink 
is being completely rinsed off with a gen- 
tle spray of plain water. 





Sell houses more confidently...with siding 
that throws off stain and water! 


... the exciting new Flintkote “Wrap-Around” Silicone 
Dura-Shield Coating does it! 
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Now you can be sure in advance 
that the siding on the houses you 
build will stay clean and new look- 
ing for a long, long time. 


Flintkote research scientists have 
seen to that! For they have found 
a way to wrap the famous Dura- 
Shield Coating around each indi- 
vidual panel of Flintkote asbestos- 
cement siding! 

And they have topped that protec- 
tion off with a facing shield of 
SILICONE! 


This “wrap-around” assures you 
that every single inch of Flintkote 
asbestos-cement siding--front... 
back... edges... corners... yes, 
even the nail holes...is protected 
against moisture and staining. 


You are assured, in fact, that 
every one of the Flintkote sidings 
you use has dimensional stability 
built right into them. 


What a sales advantage this 2-in-1 
protection gives your homes! 


Put the Flintkote “Wrap-Around” 
Silicone Dura-Shield Coating to 
work for you! Get in touch with 
your Flintkote Building Supply 
Dealer today. 


You can easily demonstrate 


this new stain-resistant coating 
to prospective home owners. Do it 
in a model home. Just place a blot 
of red ink on a siding with a drop- 
per. Then rinse the siding with 
water. Red ink will be completely 
gone...and your customers will 
be there to stay. 


THE FLINTKOTE COMPANY 
Building Materials Division 


30 Rockefeller Plaza Gay 
Ea 


New York 20, N. Y. 


Further Proof! 
The “Water Bead Test” 


This picture shows how the silicone 
in the new Dura-Shield Coating gives 
Flintkote Siding high surface resistance 
to water. Note how the water drops are 
repelled by the Flintkote Coating. They 
roll off the siding as mercury would. 


FLINTKOTE ..2"2 
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FINISH COAT 





487,518. 


The JambeX method with the Kerf as 
the guide assures a perfect margin 
around openings, bonds joint and wall 
into a rigid, shock-proof unit, with 
clean and attractive design. JambeX 
straightens’ surfaces around openings, 
effects labor savings in ease of applica- 
tion and reduces painting costs. Jamb 
set is narrower and less expensive, 
being same width as stud. 


-- aa MAIL COUPON FOR FULL INFORMATION 


BEADEX SALES, INC., 4615 8th Ave. N.W., Seattle 7, Wash. 
([BEADEX OF CANADA LTD., Box 317, Kingston, Ont.] 


Please send me your file material on JambeX [] BeadeX [for inside corners] [_] BeadeX [for outside corners] oO 


NAME 


ADDRESS 
<a sietinaienat pcanetqnntnegssnsessebaus ZONE 


*Reg. U.S. 
Pat. Off., 
U. S. Pat. 
2,593,859, 


2,649,890, 
Canada Pat. 


ee Sah iieiitigeac immanent 







CTIVE CORNER 
ORCEMENT 
FOR DRYWALL 


EADES< 


BEADEX solves the problem of crookedness 
through the scientific combination of tape, 
metal and joint cement. Metal protects the 
corner and maintains the permanent straight- 
ness. The joint tape is bonded to outer surface 
of metal, serving as a safeguard against occur- 
rence of raw metal edge cracklines. Tape 
extends beyond edges of metal, assuring posi- 
tive adherence to both sides of corner. Joint 
cement is applied in accordance with old, ac- 
cepted methods for straightening corners and 
is also the adhesive in which BEADEX is 
imbedded. The BEADEX Guarantee frees build- 
ers of nuisance complaints and places responsi- 
bility squarely on the manufacturer! 


dambexX 


The Finest Method Yet 
Devised For Making Straight 


_Wall Surfaces Around Openings 












= 
te ? 
<s *Reg. U. S 
Se Li Pat. Off. 
SSS | U.S. Pat. 
PWALLBOARD Ja No. 2,649,890 
U. S. Pat. 


No. 2,593,859 
Other Patents 
Pending 
Patents in 
Canada and 


Foreign 
Countries 


SKIM COAT E 
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The KERF 

is the KEY 
to the JambeX 
Method 


ARCHITECTURAL 
_e File 110 
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NEW 
PRODUCTS continued from p. 220 


for further details see numbered coupon p. 278 





The manufacturer claims a 43,000 Btu 
capacity for the 3 h.p. model (at 105° ambi- 
ent, 89° dry bulb, 69° wet bulb, or 3% 
tons), and specifies this model for houses up 
to 1.800 sq. ft. 

When installed in conjunction with an al- 
ready existing heating system, the Cleo-Matic 
utilizes ductwork completely blocked off by 
automatic dampers to prevent condensation 


on vulnerable furnace surfaces. 


Price: 3-ton. $1,045, installed 
Manufacturer: Lingle Refrigeration Co. 
11 W. Linwood Blvd. 
Kansas City, Mo. 





I. IMPROVED AIR CONDITIONER cuts power 


demand down to ‘‘plug-in’’ size 


This year’s National Electrical Code limits 
plug-in window air conditioners to 50% of 
the circuit capacity, when the circuit has 
other outlets on it. To meet this demand. 
GE’s % h.p. unit has cut its power need from 
12.5 amps. to 7.5 amps. to make it acceptable 
on a multiple-outlet 15 amp. lighting circuit. 
Operating cost should drop, too, for the 
wattage of the 1955 model has been cut to 
776 w. from 963 w. Cooling capacity and con- 
sumer cost have remained the same. The 12 
h.p. model is quoted as having the cooling 
capacity needed for a 300 sq. ft. room. 


Price: $319.95 

Manufacturer: General Electric Corp. 
Major Appliance Div. 
Appliance Pk., Louisville, Ky. 


continued on p. 232 
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RHEEM 


A NATIONAL NAME IN G J. 
GAS APPLIANCES f= 
THAT HOME BUILDERS AND eS 
































BUYERS BOTH KNOW! = 
~. j 
Rheem makes a complete line of Rheem- nate 
glas, Coppermatic, and Galvanized Water ~ 
Heaters — Built-In Ranges — Automatic ' a 
Clothes Dryers with the famous Clothes Soo aa 
Saver compartment — Furnaces — Water 
and Air-Cooled Air Conditioning—and 
the famous Year ‘Rounder (Gas Furnace 
and Air Conditioner Combination). 
: es 
2. Rheem Built-in Range. 
oe 
72 “ol 
\ 
~ 
a \ R } 
: e ‘al i 
| Nee / | / 
| / 
| | 
a oo, 
] | a 
| op 
Dely an D as ~~ RHEEM MANUFACTURING COMPANY 
oe Y 7600 S. Kedzie Avenue, Chicago, Illinois 
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Provide maximum floor beauty ...minimum floor care with 


sohne-aovite T EPI E] EX vinv-asbecioe He 


e Johns- Manville Terraflex®, the original vinyl 
asbestos tile, offers important, new buyer appeal, 






2. \S because it has practically eliminated one of the 

i, most unpleasant of chores . . . scrubbing the floor! 

Lae oe Meni ' Terraflex has a nonporous surface that dirt can’t 
ade of vinyl plastic an 7 

calieiien, Demmeien ah for ARSE 9 pei aga penetrate, so a swish of a damp mop usually keeps 
outwear other types of ae ass vag - ae oils it spick-and-span. 

7 wa a of equal soaps will not dull Terraflex is now available in 1/16” thickness for 

its lustre. residential use. This attractive flooring costs no 


more than ordinary floor covering, yet its easy-care 
feature can add important plus value to the homes 
you build and sell. 


Specify J-M Terrafilex whenever your plans call 
for resilient flooring. Its long-wearing beauty and 
usually keep it shining bright. long-time economy provide a maximum of con- 

sumer appeal. For a free folder showing the full 
Terraflex color range, write to Johns-Manville, 


5. Lasion b Install Box 158, New York 16, New York. In Canada, 


Now Terrafiex Tile is easier write 565 Lakeshore Road East, Port Credit, Ont. 


than ever to install with 





Terraflex has a nonporous surface 
that dirt can’t penetrate. A 
swish of a damp mop will 





‘ e new Terrafiex Adhesive 
(Brush-on type). See “MEET THE PRESS” on NBC-TV, 
sponsored on alternate Sundays by Johns-Manville 
Terraflex comes in 17 marbleized JOHNS-MANVILLE 


colors that go all the way through 
the tile—won’t wear off or wash 


out. Inserts available for JM J oO h ns- Mi an vi f I e 


special decorating schemes, 
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PATENTED 


ELIMINATES ELECTRICAL OUTLET PLANNING 










Forget about outlet planning! Simply install new 
BullDog Electrostrip® and you can be certain that 
electric outlets will always be where needed . . . 
when needed. For Electrostrip is sturdy molding 
that provides outlets every inch along its length. 
Outlets that can be moved or added in seconds— 
as requirements change and new needs arise. 


Electrostrip mounts neatly on any surface in any 
home, institution or commercial building. Handy 
receptacle plugs lock into the strip at any interval 
. . . exactly where needed. To add more outlets, 
just add more plugs. It’s as simple as that. No 


An outlet wherever it’s needed . . . in seconds! 








EASY TO INSTALL! Electrostrip 
can be easily and quickly in- 
stalled on walls, baseboards, 
floors, anywhere...hand-formed 
to fit room contour and to bend 
around obstructions. Neat and 
attractive, its ivory color harmo- 
nizes with any color scheme. 


need to wonder if you’ve provided sufficient 
outlets—or placed them properly. With Electro- 
strip you can’t be wrong. 

Perfect for new construction, Electrostrip is a 
natural for modernization, too. It can be con- 
nected to any existing outlet. No special tools 
required. No need to break into plaster. No wire- 
fishing or costly replastering. And long, dangerous 
extension cords become things of the past. 
Electrostrip is sold by BullDog distributors only 
to electrical contractors. See yours. Or write: 
BullDog Electric Products Co., Detroit 32, Mich. 


Electrostrip is sold only by BullDog distributors, only to electrical con- 
tractors. See your BullDog field engineer, or write BullDog Electric 


Products Co., Detroit 32, Mich. Free promotion material available. 


IF IT'S NEW 
... IF IT'S DIFFERENT 
@BEPCO soe M4PS Glia... 1S 








OUTLETS THAT MOVE! Recep- 


tacle plugs lock into Electro- 
strip wherever you want them. 
Outlets can be placed, and 
spaced, at any spot on the strip, 
moved or added in seconds. 
Completely safe—Electrostrip is 
listed by Underwriters’. 






BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 











Export Division: 13 East 40th Street, New York 16, New 
York. In Canada: BullDog Electric Products Company 
(Canada), Ltd., 80 Clayson Road, Toronto 15, Ontario. 
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good _ PONDEROSA H NE 























he ect: 
“How can | plan for 


the most efficient 
venting system ?” 


Be ilder: 
‘What type of vent is 


best for both economy 
and buyer satisfaction ?”’ 








one of 10 woods from the 


WESTER \ y NE region 


Straight, close and uniform-grained, lightweight, light- 
colored, workable, nailable, paintable, Ponderosa Pine 
is indeed the pick o’ the pines! You can specify it for 
all residential and light construction. Clear or knotty, 
Ponderosa Pine lends itself particularly well to the clean 
lines of contemporary design in paneling, woodwork, 
doors and windows. 


Chricnt: 


‘How can | be sure of 
a safe and durable 
gas venting system ?” 





Ponderosa Pine comes in 3 select, 5 common, 4 dimen- 
sion, 4 factory grades. Your local lumber dealer carries 
this versatile Western Pine wood! 





about 
gas venting 





This new, specially prepared 16-page book is full IDAHO WHITE PINE 


of all the latest facts and helpful information | the Western Pines PONDEROSA PINE 





about correct gas venting — its design, planning SUGAR PINE 
and installation. You'll find it an important, up- 
to-date addition to your information file, one that mr ms 
can save you considerable time and money. ; sense tab 
the Associated Woods @ evs: seruc 
write for your INCENSE CEDAR 
RED CEDAR 
free copy today - LODGEPOLE PINE 


to help you sen PONDEROSA PINE 


Write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 313-V 


ea, M ETALB E ST0S DIVISIO 





WILLIAM WALLACE COMPANY «+ BELMONT, CALIF 


veneer “gp” is a istered Trademar 
of the cua at dane Yeon Bidg., Portland 4, Oregon 





Offices in Belmont and Glendale, Calif., Seattle, Denver, Dallas, Des Moines, 
Blue Springs, Mo., Minneapolis, Chicago, Atlanta, Akron, Lovisville, New York, 
Buffalo, Westbrook, Conn., Richmond, Va. 

Stocked by principal jobbers in major cities. Factory warehouses in Atlanta, 
Dallas, Philadelphia, Des Moines, Chicago, New Orleans. 








HOUSE & HOME 



























Now! For your building dollar— 
give them more in heating and cooling 


The new Heatmaster Home Heating and Cooling System combines the luxury 
and economy of hot water heat with individual room control for cooling 
and heating. This first-in-the-field “‘wet’’ system is pre-engineered, assembled 
for you at the factory ... ready to install on the job! Takes just 4-square feet 
of floor space ... making installation easy in any kind of house. Uses only 
standard piping and wiring practices. No special equipment or materials needed 
to install. Compact room conditioners are recessed between standard studding. 
Why be satisfied with assembled-on-the-job heating and cooling when the same 
dollar buys features, value, space and sales appeal no other system offers. 
Upgrade your homes with packaged Heatmaster Home Heating and Cooling. 





feshdential Cooling Geite °) FREE Cooling Guide: Handy, colorful slide rule gives 
ERE you all the answers for qualifying C-E’s new heating, 
cooling system. You'll want one. Write us for your 
free Guide and additional information. 








Simple to lay out — easy to install. 


[)\ atmaslee Home Healing and Cooling 


the simplest way rT Manufactured by Home Equipment Division 


COMBUSTION ENGINEERING, INC. 
911 West Main Street, Chattanooga, Tennessee 





to heat and cool a home 


OCTOBER 1955 








This Window 


STOPS 
WIND 


Testing Laboratories report ex- 
truded aluminum Fleetlite most 
airtight of all operating windows 


DUST 


Mohair weatherstripping and 
snug interlocking double sash 
seal out dust 


NOISE 


Double windows protect hospi- 
tals, dormitories, offices, hotels 
and other buildings from out- 
side noise 


HEAT 


Air space between outside and 
inside sash insulates against 
heat, makes air conditioning 
practical, 


COLD 


Complete weatherstripping and 
double sash blocks cold, saves 
fuel costs. 















() Chart of Standard Window Sizes 
C) Typical Installation Details 












[) Location of Fleetlite Installations in my area 
[) Quotation on Windows for Attached Plans 
Gentlemen: Please rush the material checked above 
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AMERICA'S 471e07- WINDOW : 2 Sarees seevevergesceseossevecgenscestenscccqpoccocosooscesseescoses +++ 


FLEET OF AMERICA, INC., 510 New Walden Ave., Buffalo 25, N. Y. 
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m. STAPLING GUN fastens electrical cable 
without danger of penetrating insulation 





Nonmetallic cable, branch circuit wire, low- 
voltage wire, even small tubing can be fas- 
tened to studs or structure with the one hand 
Arrow staple gun. A built-in groove guide, 
at the gun base, envelops the cable or wire 
and guides the staple into place without 
danger of damaging the line. 

The gun loads and shoots staples up to 
¥%,” leg length, made of .075 steel wire. 
Spring-driven, the gun is triggered by hand 
pressure and can be used in tight corners 


or awkward locations. 
Price: $15 


Manufacturer: Arrow Fastener Co., Inc. 
1 Junius St. 
Brooklyn 12, N. Y. 





n. PLASTIC COMPOUND hides seams in lami- 
nated counter tops 


Wherever seams cannot be avoided in coun- 
ter tops formed from Formica plastic lami- 
nates, they can be hidden by a filling of 
Formica Seamfil. A 12-tube kit containing 
a matching color for nearly any of the 


company’s patterns is furnished to builders 





or fabricators. 

The plastic compound is merely squeezed 
from the tube and worked into the joint 
with a putty knife. Any excess can be wiped 
off with a solvent included in the kit. The 
material dries sufficiently for normal use in 
20 min., and after drying, offers the same 
color fastness and resistance to damage as 


the Formica itself, 
Price: approximately $6 


Manufacturer: The Formica Co. 
4613 Spring Grove 
Cincinnati 32, Ohio 
continued on p. 238 
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Important new refrigeration ideas always 
come from Revco. And the newest is the 
exciting built-in separate refrigerator and 
freezer. With the new Revco it is now 
possible to create a completely integrated 
kitchen—and include 14.7 cubic feet of 
food storage space. You have complete 
flexibility of arrangement to fit any lay- 


COMPLETE FLEXIBILITY 





Added units for greater needs 


Eye-level, 


side-by-side 


ee ed Se ili: 
' 











As featured in National Homes’ Corp. new Ridgewood" home. 


IN REFRIGERATOR and FREEZER 


out problems. Revco units require only 
a 2’ x 3’ floor area when over-and-under, 
or the refrigerator and freezer can be 
placed side-by-side or in multiples. New 
home buyers are quick to appreciate the 
charm and convenience of Revco Bilt-In 
custom combinations. The 8.4 cu. ft. 
refrigerator has automatic defrost; the 


Delightful new kitchens featuring Revco Bilt-Ins are described in the new, 
‘Contemporary Kitchens in Charming Homes."’ Just 25c 
and your name and address to Revco, Dept. HH-105 will bring it to you. 


colorful book, 


For complete specification and builders’ prices, write to 


RE-VC 





Specialists in Refrigeration Products 





6.3 cu. ft. freezer holds up to 210 Ibs. of 
frozen food. Both are in the kitchen 
where they belong. 

Your choice of finish! Revco units 
are available in Stainless Steel and 
Antique Copper as well as matching 
cabinet colors. Revco installations are 


eligible under FHA. 








Executive Offices: Deerfield, Michigan 





"Doing business with LEWNGX means 


NO HEADACHES FOR US". 
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= says America’s third largest builder 


“With our projects going up in Phoenix, Albuquerque, 
Tucson, Salt Lake City, Denver and the Chicago area, 
we've plenty of problems,” says Sam Hoffman, president, 
F & S Construction Company. “But none on heating—no 
headaches, no worries—when we do business with Lennox. 
Now we have an all-season air conditioning expert on our 
staff at no extra cost, giving us prompt, reliable and com- 
plete service from planning right down through promotion. 
We build homes in the $8,500 to $15,000 price range and 
find it pays to use nationally-advertised, top-quality equip- 
ment. That’s why we chose Lennox—the top brand name 
in residential heating and cooling.” (During 1955 Lennox 
heating equipment will be used in one out of every ten 
new homes throughout the United States.) 


With as many as eight homes a day going up in the Denver F & S 
operation, Lennox equipment must be installed on tight production 
schedules. Here the Lennox dealer and the Lennox factory representative 
check installation of the compact, two-piece Lennox Stowaway that 
allows installation of blower section at either end of heat exchanger. No 
delays on equipment delivery to worry about either, with a Lennox 
warehouse right in Denver. 


FOR COMPLETE INFORMATION and sample of builder personalized tract 
brochure get in touch with your Lennox dealer, or wire collect today to your 
nearby Lennox plant. The Lennox Furnace Company, Air Conditioning and 
Heating, founded 1895: Marshalltown and Des Moines, Iowa; Syracuse, 
N. Y.; Columbus, Ohio; Forth Worth, Tex.; Los Angeles, Calif.; Salt Lake 
City, Utah; Decatur, Georgia. In Canada, Toronto, Montreal, Calgary. 


it’s good business to buy 


LENNOX 


® 
through 5,516 all-season 
air conditioning experts 































Sam Hoffman, president, F&S Construction 
Company discusses progress of his Denver 
building operation with Lennox dealer 
William Van Genderer of the same city. 





William Van Genderer and factory repre- 
sentative talk over selection of equipment 
with F & S Denver project manager H. E. 
Buddemeyer. Lennox has the largest line of 
residential heating and air conditioning units 
for installation in basement, utility room, 
closet. Stowaway units for attic or crawl space. 













Harold Michaels, F & S sales manager, dis- 
cusses promotion ideas with William Van 
Genderer. Lennox offers builders more than 
a dozen selling aids in the Lennox model 
home promotion kit— personalized tract bro- 
chures, job signs, life-size Miss Lennox card- 
board cutout display and the Lennox mys- 
tery voice that makes anything talk. 



























Approved by Underwriters’ Laboratories, Inc. \ ry 








Now for as little as $15.00 more per house... 


New Honeywell decorator 
TAP-LITE switch 


adds sales EXCITEMENT 


to your houses 





light’s on! 
| 


TAP... 


| light’s off 





Color styling — matches any decor 


An exciting new development in light 
switches for your homes—that’s the new 
Honeywell Tap-Lite! It’s a smart looking 
switch that will attract prospect’s eyes 
in every room. 

Pastel inserts — four colors come with 
each switch — or any wallpaper or fabric 
may be inserted behind the cover. 

Installation is easy —simple snap-in 
wiring does the trick! It uses regular 
line voltage, and you don’t have to fuss 
with unsightly wall plate screws. 


For complete information and prices, 
call your local Honeywell office, or write 
Honeywell, Dept. HH-10-81, Minne- 
apolis 8, Minn. 


Honeywell 
Sam-Cerm hc 


Switches 


H 112 offices across the nation 














femoulded fembrane 


TRADEMARK 


the original 724é VAPOR SEAL 


Times 


4 MORE 
WE GO PLOME 


than any other material now 
used as a Vapor Barrier! 


ye Proof = 7 
Hf < “WATER VAPOR 


Z AQ PN TRANSMISSION 














(in perms) 
MATERIAL 
SEALTIGHT PREMOULDED MEMBRANE 0066 
POLYETHYLENE FILM (.004 in. thick) 108 
"454 ROLL ROOFING De ee = Re | 
"30-30-30 DUPLEX PAPER aes 











*Laboratory Reports available on special request. 


There is NO equal! | | 


Don't risk your reputation by using an inferior ‘'so- 
called” vapor barrier. When specifying a vapor seal 
material be sure it meets these Sealtight standards of 
quality: permeance rating of only .0066 grains per 
square foot... resistant to rot, mold and termites... 
strong enough to resist tearing and puncturing . 
expandable . . . quickly and easily installed— 
Premoulded Membrane has them all. 

We sincerely advise and invite your comparison of 
Premoulded Membrane against all other vapor seal 
products ... we're sure that once you do, you'll also 
agree, that there’s only one frue vapor seal on the 
market .. . Sealtight Premoulded Membrane. 


ARCHITECTS, BUILDERS, HOMEOWNERS 


Remember the time to ‘‘eliminate’’ destructive 
moisture and vapor is in the original construction, 
with the use of Sealtight Premoulded Membrane 
and Corktite perimeter insulation ... all other 
methods are merely temporary “stop-gaps’’. 
WRITE TODAY FOR COMPLETE INFORMATION. 





























“Guardian of the Hamme” 
MANUFACTURED BY... 


W. R. MEADOWS, inc. 


10 KIMBALL ST. ¢ ELGIN, ILLINOIS 
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Adjustable 
Removable 





WOOD 
WINDOWS 

















more than a million now in use! 


and in only 5 years. Furthermore, each of the five years has 
shown a substantial increase in volume . . . which proves 
growing public acceptance. 


a sales making feature in any home 


Any builder, any lumber dealer, who exposes his prospective 
customer to the desirable features of A.R.B. Wood Windows 
will find his sale made easier. The trend is to “lift out” 
windows. Wood is still first in popularity, and extending 
its lead. With A.R.B. construction, you'll get your share, 
easier. 


Lumber dealers, or 


A.R.B. WINDOW SALES COMPANY 
19433 John R Street Detroit 3, Michigan 






0 


QUICK-LIFT-OUT “MICROMETER” ADJUSTMENT “FINGER LIFT’ BALANCE 


Wash or paint both sides from inside An A.R.B. exclusive. The coil springs Push the plunger to disconnect; close 
the room — either double-hung or behind each adjusting screw have the window to reconnect. Another 
glider styles. patented variable tension. A.R.B. exclusive. 
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NAMES that help 


make SALES 


Certainly, today’s homes must be 
equipped with modern appliances. More 
importantly, though, these appliances 
should carry the selling power of name 
plates that stand high in the experience 
of home buyers. 


When you point to the Emerson-Electric 
name plate on kitchen ventilators and 
attic fans, you are pointing the way to 
an easier sale. For here’s a name that the 
public has long accepted as the outward 
sign of inward quality. It’s a name that 
has meant first in fans for more than 60 
years of demonstrated, long-lasting 
satisfaction. Use the Emerson-Electric 
name to help you make sales! 


There’s a built-to-last Emerson-Electric 
unit for every home use. 


Send for Ventilating and Attic Fan Bul- 
letin No. 1009. THE EMERSON ELECTRIC 
MFG. CO., ST. LOUIS 21, MISSOURI. 














Emerson-Electric 
Ventilator with 
Wall Sleeve, 
easily installed in 
brick, masonry 
or frame walls. 
Blends with 
modern kitchen 
equipment. 


Emerson-Electric 
Ventilator for 
Ceiling 
Installation. Can 
be supplied with 
or without sleeve 


and outside grille. 


Emerson-Electric 
Attic Fans— 
Build cool 
summer comfort 
right into 

every home, 
economically. 
Five blade sizes, 
24” to 48”. 
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o. CEMENT-ASBESTOS STRIPS provide borders 
for driveways, walks and landscaping 


Sharp, crisp separations of growing and non- 
growing areas of the house plot are auto- 
matic and easy to make with National Gyp- 
sum’s Economy 250 edging. Narrow (8” x 
42”) strips of ordinary corrugated asbestos 
cement panéls are embedded in the ground 
approximately 4” to provide a_stone-like 
border around flower beds, driveways, patios 
or concrete walks, 





Asbestos fibers and cement are _ highly 
compressed to give this trim the properties 
of stone itself. Heat, cold, rot, moisture, 
insects, etc. have no effect. Each strip 
overlaps the next by one corrugaticn to 
give a continuous appearance, and circular, 
oval, and irregular patterns can be laid out. 
When installed before concrete is poured, or 
masonry laid, Economy 250 strips serve as 
formwork for the concrete. The smooth ex- 
posed surface can be left its natural gray 
color, or painted any shade with cement 
paints, 

Some manufacturers have always used 
scrap material for edging, but this is the 
first deliberate marketing attempt under a 
recognized trade name. 


Price: 20¢ per running ft. (75¢ per strip) 


Manufacturer: National Gypsum Co. 
325 Delaware Ave. 
Buffalo 2, N.Y. 





p. LIGHTING TRACK accepts snap-in-fixtures 
anywhere a‘ong its length 
Flexibility in lighting arrangements is almost 
unlimited with a lighting package that offers 
a 10’ ceiling mounted track. plus five lighting 


continued on p. 242 
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HARVEST PATTERN 
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PANELYTE Harvest Can Help You Sell ‘“‘Her”’ 


A wife’s enthusiasm is vital in selling a 
home to any family! 

When a wife sees PANELYTE in her pro- 
spective home, in the kitchen, bathroom, 
etc., its distinctive beauty and solid durabil- 
ity will help stimulate “her” to work on 
“him” to assume the mortgage! 

PANELYTE Harvest is the hottest sell- 
ing pattern in Panelyte’s history, featuring 
coral (shown above), yellow, white, green, 
blue, pink and charcoal. 





i  fP .‘ 
t. FLU 


Don’t miss the PANELYTE exhibits in 
model homes across the country during Na- 
tional Home Week (Sept. 10-18) or at the 
National Housing Center, Washington, D.C. 

For complete information ranging from 
sample chips to fabrication to installation 
of PANELYTE, contact your local dealer- 
fabricator, listed under Plastics in the 
yellow pages, or write for his name and 
address to: St. Regis Paper Company, 
Panelyte Division, 230 Park Avenue, New 
York 17, N. Y. 












Equals or excels NEMA standards 
for Class | Laminates 











(These are the performance standards set for the industry by the 
National Electrical Manufacturers’ Association for thermosetting 
decorative laminates.) 

St. Regis Panelyte is manufactured by St. Regis Paper Company, 
one of America’s largest integrated paper manufacturers, with 
resources rarging from raw materials in its own forest preserves to 


the durable, deco rative SU rface modern mills and plants and nation-wide distribution. 










New Sliding Door Hardware | here's 
STANLEY the 


feminine 
angle 








d One Set Packaged For Both 
4  %” and 1%” By-Passing Doors 


Easy to Install = | 
Stanley Quality at a Competitive Price 





HERE’S WHY: 
@ Low headroom needed — only 1%”. 
@ Jump-proof track — doors lift on or off 


without removing hangers — cannot be de- 
railed in vertical position. 

@ Steel track press formed for perfect straight- 
ness, bonderized and aluminum finished for 
corrosion resistance. 

@ V-shape track for smooth operation and 
dirt clearance. 

@ Nylon rollers permanently lubricated for 
silent operation. 

@ Heavy gauge steel hangers, electro zinc 
plated. 

@ %” vertical adjustment * with positive lock- 
in-place feature. 

@ Adjustable nylon floor guide. Only 3 screws 

required. 





*VERTICAL ADJUSTMENT 

Specially designed hangers permit %” vertical adjustment without 
loosening the three installation screws. Serrations, machine screw 
and lockwasher insure positive locking and minute adjustment. 
Unique design permits the use of the SAME hanger for both the 
¥%” and 1%” doors by reversing both the bracket and roller on 
the REAR %” door. 














SABRE BR SE. & 


*Today'’s Woman Demands COLOR 


in her Gerber PRathrwen 


The builder who doesn’t tell his prospect that Gerber 
a“ Colored Bathroom Fixtures cost no more than most 
~ manufacturer’s ordinary white fixtures is throwing 

ST AN LEY money down the drain. It’s a pocket-book pleasing note 
that clinches more sales . . . makes more profits. Install 

2804 and 2808 Two More New Sets With a Gerber Colored Bathroom in every home you build 


2804 for %” Doors —you’ll add extra sales appeal while keeping prices 


2808 for 136” Doors Built-In Header Trim competitive. 
See these new 2800 Series Sets at 
0330.7 PLUMBING FIXTURES CORP. 


your hardware or building supplies 
dealer. Check the ease of installa- 
232 No. Clark Street Chicago 1, Ill. 








Same hangers, same features as 
2800 sets, with built-in header trim 
as integral part of extruded alumi- 








tion . . . low headroom — only 
1%” ... doors lift on and off num track. Saves labor and ex- 
track without removing hangers... pense of extra trim. Anodized alu- EASTERN SALES DIVISION: 500 Green Street @ Woodbridge, New Jersey 
hangers adjust without loosening minum finish ready for paint, or SOUTHERN SALES DIVISION: P. O. Box 815, Gadsden, Alab 
screws in doors. This is Sliding suitable as is. Everything in one Five Great Factories: Delphi, Indiana @ Kokomo, Indiana 
Door Hardware that’s Stanley package . . . for 2 or 3 by-passing West Delphi, Indiana ¢ Woodbridge, N. J. © Gadsden, Alabama 
doors .. . 4’, 5’, 6’ or 8’ openings. ee 








made to sell, to install and to oper- 
ate easier. 
For complete details write Stanley 


SEND FOR A REPRINT OF THIS AD AND THE COMPLETE GERBER PROFIT STORY 
GERBER PLUMBING FIXTURES CORP., 232 No. Clark St. Chicago 1, ill. 


STANLEY 











Hardware, 520 Lake Street, New Dept. A-105 
Britain, Conn. Ask for 2800 Cata- NAME 
log No. G88. The Stanley Works * New Britain, Conn. pana N 
HARDWARE * TOOLS * ELECTRIC TOOLS * STEEL + STEEL STRAPPING | 
| ADDRESS. 
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THE O. A. SUTTON CORPORATION 


1810 West Second Street Wichita, Kansas 


Complete technical specifications, installa- I want complete information on your new low-cost central 
tion details, and selling features...plus a air conditioners. It is understood there is no obligation. 


new merchandising program to help you 




















sell homes. IT’S ALL FREE AND WITHOUT NAME 
OBLIGATION... FIRM 
just mail the coupon POSTION 
ADDRESS. 
CITY. COUNTY. SATS 
ba BSeangewmweaeaewgmeagaeeeaeeweeseeeaeaeae w& 
® 


GIVES ANY BUILDER > 


CENTRAL AIR CONDITIONING 
FOR AS LITTLE AS... 


This revolutionary central unit is the answer 













to today’s demand for low-cost, efficient 
central air conditioning for new construction. 


New, simplified unit design, plus exclusive 
Fiberglas ductwork—pre-engineered 
and pre-fabricated—makes this 
amazing low cost possible. 


And Vornado’s reputation as 
specialists in the manufacture of 


comfort-cooling appliances is your 





For 2,3 or 4 


assurance of the finest in quality Bed H 
edroom Homes 


and performance. 


HERE’S WHY J/ornados DRAMATIC NEW 


PACKAGED UNIT MEETS BUILDERS REQUIREMENTS 
°°” LOWER UNIT COST 

LOWER OPERATING COST 

FASTER INSTALLATION 

HIGHER PERFORMANCE 

FULLY GUARANTEED 


and... DESIGNED AND MANUFACTURED FOR 
° USE IN FHA MORTGAGED-INSURED PROPERTIES 


Products of THE O. A. SUTTON CORPORATION 


WICHITA, KANSAS 


Specialista in he manufacture f comfort cooting applancee 
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@ 1955 CALENDER 


Today's Demand 


for 
ELECTRIC HEAT 
LVED BY 















WORLD'S MO 
MI ALL-ELECTRIC HEATERS 
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$0 
ELECTROMODE 


ST COMPLETE LINE 





ELECTRIC HEATING SYSTEMS 
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CEILING Radiant CABLE HEAT 


eg a anon, sunlike heat down- 

ceilin 1 

vard. Has Magic 9¢@", ~ 

reals streaks vo cue when a 
in plaster. e 

ge y separate thermostat f 

each room. 
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BASEBOARD HEATER 


Low-Level Perimeter He. i 
of comfortable w te meped pon 
trom —— a against cold walls 

asic Unit: 32” long, 814” hi i 

. 2 1 h, id 
0 a edteion AB velea Blank ice 
sy - co i 

Provide an unbroken heschoned sien’ % 




























BATHROOMS 
White of Chrome 
Finish 


For BIG ROOMS 


$s -FLO 
* woe circulated Heat DOW ATER 
e@ Modern Designs stall Grey Hammertone 


@ Capacities 


, Easy To In oan 
4 velo * Control 


isfied Users 


COMPLETELY 


mode has the Parl electric wit 


ter 3, N. 


ELECTROMODE 


05, 45 Crouch Street, Roches 


Dept. HH-1 * 
iteratu 
Please send free, * raruro | figut 


0 
; s, an 
illustratiovje Heaters. 
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fixtures that can be mounted anywhere along 
the track. 

The track is Bulldog Electric’s Trol-E- 
Duct, equipped with a 6’ cord and plug, fas- 
tened to ceiling or wall with six screws. Fix- 
tures fasten in place with a quarter-turn, mak- 
ing positive electrical and mechanical contact. 
Where longer lengths are required, the track 
(5’ and 10’ sections) can be joined by means 
of couplings, and will accommodate fixtures 
up to the capacity of the circuit. 


Price: 10’, five socket fixtures, $89.70; with 
lamp shield fixtures, $117.50 
Manufacturer: General Lighting Co. 


248 McKibbin St. 
Brooklyn 6, N.Y. 

















q. RECESSED FIXTURE throws sheet of white 


or tinted light on walls or drapes 


A reflector lamp is combined with a special 
spread lens in the Century Downlite to form 
a recessed ceiling light that delivers illumina- 
tion over an entire wall, or a bank of drapes. 

The lens roundel spreads the light as much 
as 60° on one axis and 15° on the other. 
In addition, the lamp receptacle is mounted 
on a swivel bracket that enables the lamp to 
be rotated in all directions up to 30° from 
vertical. When located 30” out from a wall, 


installation on 3’ centers is recommended. 
Price: $19.50 


Manufacturer: Century Lighting, Inc. 
521 W. 43d St. 
New York 36, N.Y. 


continued on p. 250 








Cut COSTS 


and installation 
time with this... 


2 






Majestic 


Fireplace IA ) 
chinney Po 


@ No masonry, 
no mortar 

@ Realistic 

brick-finish top 


@ All clearances 
built in* 

@ Permits any 
mantel design 


@ A real 
all-purpose 
open-hearth 
fireplace 


LABELED BY 
Underwriters’ 
Laboratories, Inc. 


A packaged fireplace and 
chimney for any mantel 
design, floor-level or 
raised-hearth installations! 
Requires no masonry—in- 
stalls easily in new or 
existing homes up to two 
stories high. All steel and 
aluminum, with 8” stain- 
less steel flue, 



























N 





Triple-wall, ventilated Thulman 
design safely allows installation 
on wood floor, with ordinary 
framing directly against the 
casing and chimney, by UL test. 









THULMAN 


Chimney 


FOR HEATING 

INSTALLATIONS 

The time-tested, UL- 
listed Thulman Chimney 
—in a 7” flue size for 
all fuels—has the same 
advantages as the fire- 
place chimney. Single 
or double top housings 
are furnished in em- 
bossed aluminum, 
shoped and painted for 
a true brick appearance. 


Write for 


FREE 
The FOLDERS 


Majestic 
Co., Inc. 
416 Erie Street 
Huntington, Indiang 
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Heres how our good name can serve yours 


If you use Zegers Dura-seal . . . the Combination 
Metal Weatherstrip & Sash Balance . . . you get 
complete advertising and sales promotion support. 
You get advertising in trade publications and con- 
Sumer publications . . . display cards and window 
stickers. You benefit by using an identified product 
that home buyers are looking for! 


as seen in 


Better Homes 


and Gardens 


NATIONALLY ADVERTISED IN 

BETTER HOMES AND GARDENS 

Millions of prospective home buyers are reading Zegers 
Dura-seal ads telling them to look for this quality product 
as it reflects the quality of the entire house! 


Write today for complete information on: 


ZEGERS 


Liutaweae 


Combination 
Metal Weatherstrip 
Sash Balance 











DISPLAY CARD 


Wherever window units . . . equipped with Zegers 


Dura-seal are displayed and sold . . . attention 
getting display cards call attention to the name of 
the window unit manufacturer and to Dura-seal ... 
the nationally advertised equipment! 
















PERMANENT IDENTIFICATION 


“Zegers Dura-seal’’ is embossed on the parting 
stop! This assures everyone, including the ultimate 
home buyer that they are getting the genuine, 
quality product! 


A.B.C. MILLWORK 


meow vat 
RAOPPED WITH MATIORRLLY AVERTED © 


ZEGERS Zirte-ccel 


mere eet weer ee ot aaah eee 


WINDOW STICKER 

Window stickers are available for use by the win- 
dow unit manufacturer — imprinted with his name 
and identified as equipped with ‘‘Zegers Dura-seal” 
... the nationally advertised equipment. 


ZEGERS, INCORPORATED 
8092 South Chicago Avenue, Chicago 17, Illinois 
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WOOD FOLDING DOORS 
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Now MAHOGANY 
FOLDING DOORS 
at New Savings 





PELLA WOOD FOLDING DOORS of beautiful, rich-grained Philippine mahogany 
laminated panels are now available . ..at savings up to 31%! New manufacturing 
methods, with increased production, wale this price reduction possible on 
Pella Mahogany Doors in both stock and custom sizes. . 
There are so many ways in which PELLA WOOD FOLDING DOORS can be ) 
installed to give privacy and maximum utility of space. Use them as folding : ; 
partitions, closet closures and for regular doorways. Adapt them to , 
kitchen “pass-throughs,” storage areas—wherever space is at a premium. 
Pella Doors fold compactly against door jambs or walls. Every inch of floor 
and wall space can be used. 
Stock-size PELLA WOOD FOLDING DOORS are available in mahogany or pine, 
finished or unfinished. Custom doors are available in mahogany, pine, 
oak or birch, finished or unfinished. They are packaged, complete with all 
hardware and concealing track mould. There is no costly fitting on the job. Send 
for sample of laminated mahogany Pella Door Panel today. Mail coupon below. 


® 


WOOD FOLDING DOORS 


Pm, 








ROLSCREEN COMPANY, Dept. 6-16 
PELLA, IOWA 


GENTLEMEN: Please send FREE sample of laminated — 
cnaiagaey Pela: Goer Pont: aed: Merete’ OeTee -, 
Wood Folding Doors. os 





CLIP AND MAIL TODAY! NAME 








ADDRESS 





CITY & ZONE STATE 
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Over 
50,000 
Visitors— 
96 Homes 
Sold In 
7 Weeks! 
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Hetpeint Custemline Refrigerator-Freezer 


I ——_ 


Hetpeint Custemline Cooking Top Ensemble 
= 


aes 


Sale 


Hetpeiat Customline Super Oven 














Hetpeint Dispesall® 






Hetpeint Super De Luxe Laundvet 
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Spaces 2077-78 and 2095-96 


National Housing Center 











Built-in Kitchens Boom Sales for Bell & Valdez 
in their Eastgate Development near Seattle! 


Here’s how Bell & Valdez reported it: “Our 
Eastgate homes promotion, featuring Hotpoint Customline 
Kitchens, was run in July and August—normally the poorest 
months for selling. Much to our amazement, we closed sales at a 
steady rate all during the 7 weeks. And since then we've had a 
repeated come-back of prospects. We feel the tremendous suc- 
cess of this promotion must be attributed to the merchandising 
impact Hotpoint Customline Kitchens gave our sales campaign.” 

The 1,400 sq. ft. one-level ‘Central Core’ homes offered for 
$15,500 by Bell & Valdez in Eastgate have 3 bedrooms, 1% 
baths, living room, dining room, and family room. They feature 
completely equipped Hotpoint Kitchens with a Hotpoint Cus- 
tomline Built-In Range Ensemble and Dishwasher included in 
the purchase price! 

The EXTRA “buy appeal’? Hotpoint Customline Built-In 
Kitchens put into homes in every price range builds profits two ways—with faster turnover 
of homes and with extra revenue from the sale of the appliances! That's why builders in 
every section of the country are swinging to Hotpoint. 

Hotpoint Customline Kitchens can be covered by VA and FHA mortgages and included 
in regular monthly payments. With the complete, flexible, matched Hotpoint Customline, 
you can tailor a glamorous built-in kitchen to fit any budget. You can offer from two up to 
seven Customline Appliances . . . plus additional features such as Hotpoint’s Remote Control 
Pushbutton Cooking! 

Have your Hotpoint Distributor Builder Specialist show you how you can put the EXTRA 
“buy appeal’ of Hotpoint Customline Built-In Appliances to work for you now with little 
effort. He'll give you many helpful ideas! 


See Hotpoint Display 


Second Floor 
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RANGES © REFRIGERATORS © DISHWASHERS © DISPOSALLS’* WATER HEATERS © FOOD FREEZERS © AUTOMATIC WASHERS © CLOTHES DRYERS © AIR CONDITIONERS 
HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, Iilinois 
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Look what sliding panels of Flutex Patterned Glass have done in 
this home. These panels form a telescopizg wall that can be 
adjusted to conceal—completely or partially—the kitchen, and 
to close off the entrance to the living rocii (shown at the right). 


Glass used inside a home makes it more attractive . . . more 
talked about. One distinctive decorating idea can become the 


focal point of interest that prospective home owners remember. 


Patterned Glass by Blue Ridge is translucent and gives a feeling 
of freedom to a room that otherwise might seem small and 
‘“*hemmed in’’. Panels of glass decorate the rooms on both sides 
by transmitting softly diffused light and colors. Being neutral 
in tone, the glass harmonizes with any decorating plan. 

Available in a variety of designs, Blue Ridge Patterned Glass 
is not expensive. It’s easy to install and it eliminates the need 
for painting or papering. 

Call your L:O:F Distributor or Dealer . . . he’ll be glad to 
show you samples and tell you more about Patterned Glass. He’s 


listed under ‘‘Glass’’ in the yellow pages of the phone book. 





Architect—George Nelson Associates, New York 





a 


Mail the coupon. 


SLdeut fee design, 


Our 16-page book illustrates many ways lead- 
ing architects and designers have used this 
versatile glass for striking effects in homes. 





SLIDING PANELS 


OF FLUTEX GLASS 
Quake Cis howe. 
(UNCLE. 





























e 
| 

| 

| 

be a U E iy I D G ice 7 Libbey-Owens:Ford Glass Co., Dept. B-7105 | 

608 Madison Avenue, Toledo 3, Ohio | 

P A T T E R N E D G L A Ss Ss | Please send me my copy of the Blue Ridge book of ideas on decorating with patterned glass. 
! 

Made by BLUE RIDGE GLASS CORP. Name (please print) Po -  &» Fe Ss . 

! 

Street pecs i 

Sold by LIBBEY - OWENS: FORD Glass Distributors 7 City a. Sante 

| 

g | 


248 


HOUSE & HOME 











NEW AZPHLEX TERRAZZO TONES 


Trend -Setting Beauty and Styling in Low Cost Fioors 






Here is a trend-setting 
floor that brings 
refreshingly dif- 
ferent beauty and 
styling to modern homes 
— gives great new perform- 
ance qualities — yet gives you all these extras 
without raising flooring costs. Ideal for multiple 
building projects, Azphlex Terrazzo Tones are 
priced just slightly more than asphalt tile but they 
give you much, much more. 


Unique color-chip styling adds sparkle and zest — 
colors are fresh, light and bright with new oppor- 
tunities for original color treatment. And vinylizing 
makes Azphlex Terrazzo Tones extra tough — gives 
extra resistance to grease, oil and common house- 
hold products. Surface is smooth and tight, easy to 
clean and keep clean. 











And here is a tile thick enough to do the job right. 
Easy to lay, it can be installed on firm plywood 
sub-floors or on smooth finished concrete slabs. 


New Azphlex Terrazzo Tones are perfect for 
kitchens, dens, family rooms or for any other room 
in the home. No other resilient floor in its price 
range does so many things so well. Why not see 
how much Azphlex Terrazzo Tones can give you 
for your flooring dollar. Write today for actual 
samples and see for yourself the breath-taking 
beauty of this remarkable new floor tile. 


ZPHLE 


VOM VYEIZED Tite 


AZROCK PRODUCTS DIVISION © UVALDE ROCK ASPHALT CO. 


FROST BANK BUILDING e SAN ANTONIO, TEXAS 
MAKERS OF VINA-LUX @ AZROCK @ DURACO e AZPHLEX 















Bacar 


Whatever the job- 
there is a 
strong, economical 


and durable 
WOOD ROOF TRUSS 


for it. 


CLEAR SPAN WOOD ROOF TRUSSES, 
built with TECO Wedge-Fit con- 
nectors, provide the ready answer — 
whether the job calls for small span 
trussed rafters or free span 250-foot 











trusses. 


Free booklet, describing the major 


types of wood roof trusses and their 
uses, will help you select the right 
truss for the job. 


Whether you are 
building in “Hurri- 
cane Alley” or not, 
TECO Trip-L-Grip 
framing anchors will 
tie those roofs down 
more securely. 





TIMBER ENGINEERING COMPANY 
1319 - 18th Street, N.W., Washington 6, D. C. 


Please send FREE booklet, “Clear Span Wood Roof 
Trusses,“” and information on tieing down roofs with 
TECO Trip-L-Grip framing anchors. 


Name 
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PRODUCTS continued from p. 242 


WV for further details see numbered coupon p. 278 


r. CARPETING AND FLOORING combined in 4’ 
panels for wood or concrete floors 


Three well known materials are combined in 
PRE-lay panels, forming a finish floor that 
includes wall-to-wall carpeting. The 4’ x 4’ 
hardboard sheets are overlaid with foamed 
rubber fused to tufted carpet, and may be 
nailed to subfloors or cemented directly onto 
concrete slabs, 

A slight (1/20”) overhang of the foam 
hide the 


formed where panels meet, completely. Nail- 


and carpeting serves to seam 
ing is right through the entire lamination, 
with nail heads disappearing into the thick 
pile. Carpeting is offered in both cotton 
chenille and synthetic blend yarns, and new 
blends are being researched. Either 1/10” 
or %” hardboard may be specified. 





bai ‘ 


No acceptance for FHA insurance has yet 
been obtained, but it is being requested on 
the ground that the PRE-lay panels, nailed 
or glued, are part of the structure and there- 
fore real property, not chattel. And the 
manufacturer feels that it should be judged 
as prefabricated flooring, rather than as 
“carpeting.” 

Because of a necessity for strict dye lot 
control, the panels are not handled by job- 
bers, but are sold direct to builders and 


remodelers, 





Firm 





Address. 








City, Zone, State 


(is RE RE 


Price: cotton, 59¢-61¢ per sq. ft.; synthetic 
blend, 78¢-80¢ per sq. ft. 


Manufacturer: The Luxor Products Co. 
369 S. Maple St. 
Akron 2, Ohio 


continued on p. 256 
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FOR LOW COST 
SELLING FEATURES 


To help sell their houses, builders 
are specifying luxurious, durable 
and economical woodweaves by 
Suncraft. Exceptionally popular and 
exciting as draperies for today's 
style-conscious homes, they are 
endorsed by America’s leading 
architects, designers and builders. 
Suncraft woodweaves have been 
custom designed from patterns 
selected the world over. As doors 
and dividers, as well as drapes. 
Suncraft woodweaves are terrific 
selling features for any builder. 
Write today. 
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ABSTRACTS—PRESENTING BAMBOO 
DRAPERIES in their newest and 

most advanced form. Variation of 
design and color are limitless. 


ROLLO WEAVE— 
Here is the tie be- 
tween the traditional 
and modern—deli- 

cate in appearance, 
but rugged in use. 





















PLASTIC WEAVE— 
Combining the 
strength of plastic 
with pine gives 
an easily cleaned 
woodweave that 
affords privacy. 
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Write today for more information, 
early delivery on these 


LOW COST MATERIALS! 
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For modern exteriors, choose modern materials 
—- Masonite Corporation offers four! 


Now it’s easier to get the eye-pleasing, modern effects 
that home-buyers like. Choose one or more of these 
sturdy Presdwood® panel products. 

They have all the rugged strength, weather resistance 
and durability you demand, plus welcome economies in 
both application and painting. 

Masonite Shadowvent (A) is the improved lap siding 
with the revolutionary vented aluminum shadow strip 
that permits invisible nailing. Panels are primed; one 
additional coat covers. 

Tempered Presdwood (B) panels with batten strips 
cover big areas fast, fit many architectural styles. 


Look for this man 


Masonite Ridgewood (C) presents a distinctive combed 
surface texture. Sizes for lap siding, panel siding or 
shingles. 

Masonite Panelgroove (D) is a new Tempered Presd- 
wood product, i%” thick, with grooves 4” on centers. 
Continuous vertical design is completed with shiplapped 
edges. For gables, end walls, sill courses, and accent 
areas. 

All these and other famous Presdwood products are 
sold by your building materials dealer. For more infor- 
mation, write Masonite® Corporation, Dept. HH-10, 
Box 777, Chicago 90, Illinois. 


He makes the difference 


MASONITE CORPORATION 


MANUFACTURER OF PRESDWOOD PANEL PRODUCTS 





A DISTINGUISHED NEW FLOGCRIAG 





yt 


new MATICO all-vinyl tile 


Before you select flooring for your next project, be swre to acquaint yourself with MATICO’s 
remarkable new all-Vinyl Tile. For here, indeed, is a new achievement in luxury, beauty and 
distinction in flooring —for virtually every type of installation. 





Best of all, this beauty is life-long, because of the outstanding serviceability that MATICO Vinyl Tile offers. 
No floor cleans more easily or requires less maintenance. It resists grease, grime and most household chemicals. 


MATICO all-Vinyl Tile is a safe and trouble-free flooring always. And because it is a truly 
homogeneous vinyl, its natural lustre gleams uniformly over the entire floor surface. 


See for yourself what a major flooring accomplishment MATICO all-Vinyl Tile really is. 
Mail coupon today for full information and free samples of new MATICO Vinyl Tile. 


MASTIC TILE CORPORATION OF AMERICA HousTON, TEX. + JOLIET, ILL. « LONG BEACH. CALIF. « NEWBURGH. N. Y. 
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QUT ROLLED sn 300 
Confetti MASTIC TILE CORPORATION OF AMERICA 
Aristoflex Dept. 14-10, P.O. Box 986, Newburgh, New York 
Parquetry Please send me full information and free samples 
Maticork of MATICO Vinyl Tile. 
ss Asphalt Tile 
 Guer > NAME PNET Pei onde igs scados Sats 
Good Brnssheoring career Tile Ney acdc bien oie SaaS oma dh + seein a Chan UNS een Rte pee raN Pee CPOPLTE ps cah od SAS parivecacvuss oaicbdex coateqevane 
Teen Vinyl Tele ADDRESS 
Cork Tile 


Plastic Wall Tile CITY ZONE.....<<:..0 STATE:. 
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Individualized 
Garage Door 
Designs 


Over 40 decorative designs 
afford unlimited combinations 
































Flush Doors @ Raised Carved Panels 
Applied Rosettes ¢ Accent Molding 












Nationwide sales and installa! 
service. See your classified 
telephone directory for nearest 
Ro- Way Distributor. 






oy SEE OUR 
| CATALOG Im 
2 | sweets 
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From 
Foundation 
to Roof 


COPPER 








ARMORED 
SISALKRAFT 





Flashing window and 
door heads 


v4 
4 
, 


Drip cap flashing 


Foundation damp-coursing, 
termite shield 





(hs 


Dampproofing basements 





Flashing door and 
window openings 


| American SISALKRAFT Corporation I 
j Dept. HH-10, Attleboro, Mass. I 
| Please send samples and more facts on Copper Armored I 
i Sisalkraft. I 

I 
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Means LOW COST, Pure 


Copper Protection 
.-. Permanently! 


Copper Armored Sisalkraft does 
heavy gauge copper’s traditional 
quality job of protecting against 
moisture at tremendous savings. 


This product is recommended for 
all concealed flashing and water- 
proofing. It’s impervious to mois- 
ture and air, won’t kink, break or 
tear. Easily applied. Meets FHA 
flashing requirements. 


Copper Armored Sisalkraft is pure 
Anaconda copper bonded to heavy 
crepe kraft with special asphalt, re- 
enforced with tough fibers. Avail- 
able in the following weights of 
pure copper per sq. ft.: 1 oz. — 
2 oz. — 3 oz. Widths: 4”, 6”, 10”, 
12”, 15”, 20”, 30”, 60”. All in rolls 
of 120 lineal feet. Ideal for decora- 
tive purposes, too! 


SISALATION 


“Storm-Sashes” the walls of 5- 
room house for about $30. (Alu- 
minum Coated 2 sides) 


& 
SISALKRAFT 


A rugged waterproof paper for pro- 
tection and for curing concrete. 





puzzled? 



















Li CONSIDER THESE 
CO Cn 0 a oo 
FACTS ABOUT 


SONOAIRDUCT 


PAT. APP. FOR ® 


| 
| 
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for warm air gas and 
oil fired slab perimeter systems! 





First, SONOAIRDUCT Fibre Duct is made es- 
pecially for slab-floor perimeter systems, where 
Se the duct is to be encased in dense aggregate 
concrete. 




















— Second, it has been widely used and approved 
by contractors and architects for a number of 
years. SONOAIRDUCT is designed to comply with 
F.H.A. Minimum Property Requirements. 





For warm air perimeter 
loop systems 


| For warm air perimeter 
radial systems 





Third, SONOAIRDUCT is low in initial cost and 
its lightweight, long lengths result in time, 
labor and money-savings. It is aluminum foil 
lined and wrapped with black asphalt duplex 
kraft. Its use greatly reduces transmission of 
sound from furnace and from room to room. 
Available in 23 sizes — 2” to 36” I.D., up to 
50’ long. Can be cut to exact lengths on-the- 
job with ordinary hand or power saw. Fits all 
standard metal T’s, elbows, registers, etc. 














For warm air perimeter 
lateral system 


New SONOAIRDUCT 
Installation Manual! 
Write today for your 
copy and complete details! 








See our catalog in Sweet's 
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Construction Products Division 
LOS ANGELES. CAL 
$055 souTH we 


STERN ave HARTSVILLE, S. C. — MAIN PLANT 
BRANTFORD, ONT 


MONTCLAIR. N J 
14 SOUTH 


PARK STREET 


AKRON. IND 


MEXICO: Sonoco de México, S. A., Apartado 10239, Mexico, D. F. 
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Wedgewood Development, 
Baltimore, Md. Architects: 
Hal A. Miller and Benja- 
min Brotman. Contractors: 
Edmondale Building Com- 
pany, Baltimore, Md. 
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Up-to-date Colonial—with Lupton Windows 


It’s easy to combine the perennial sales- 
pulling charm of Colonial with the econo- 
mies of mass production — just install 
Lupton Metal Windows. Here are win- 
dows with chameleon characteristics. They 
‘‘go” with every style, modern, colonial, 
traditional, or just plain house. 


Versatility is only one reason for using 
Lupton Windows. Quality construction, 
based on knowledge gained through fifty 
years’ experience in designing and manu- 
facturing metal windows, is another. So is 
long service, based on precision engineer- 
ing and careful workmanship. And, when 
you tell your prospective buyers, ‘These 
are Lupton Windows, they will not warp, 
shrink, swell, stick or rattle,” it makes 
your houses all the more desirable. For an 


additional sales plus, use Lupton Alumi- 
num Windows. The additional cost is 
soon offset through installation and main- 
tenance economies. They never need paint- 
ing when installed, or in the future. 
Home buyers today want the most in 
value. You'll help them get more when 
you use Lupton Metal Windows. Get full 
details today, write for information and 
the Lupton Catalog. 


MICHAEL FLYNN MANUFACTURING COMPANY 


700 East Godfrey Avenue, Philadelphia 24, Pa. 
Member of the Steel Window Institute and Aluminum 
Window Manufacturers Association 


LUPTON 


REG. U. S. PAT. OFF. 


METAL WINDOWS 

























Lupton Casement 
Steel or Aluminum 





Lupton Aluminum 
Double Hung Window 












estric 
INCINERATOR 














A triple feature 
for your project 
or custom homes 


a ne AN EYE-CATCHING 


MODERN APPLIANCE 


INCINERATES ALL 
BURNABLE TRASH 





INCINERATES 
GARBAGE, TOO 





Sells Homes Faster 


For a single extra convenience product that 
has triple buyer-appeal, try this Majestic com- 
plete disposal system in the homes you build. 

No home is truly modern if it lacks com- 
plete indoor disposal of both burnable trash 
and garbage. With a Majestic installed in 

‘ basement, utility room, or kitchen, prospective 
home-buyers are thrilled to picture their rub- 
bish woes ended by a silent flame. 

Gas-fired models, AGA approved, use either 
natural, manufactured, or bottled gas for 
hooded-pilot drying and direct-flame incinera- 
tion, Economical fuelless models are also a 
part of the complete Majestic line. 


SEE YOUR MAJESTIC SUPPLIER 
OR WRITE 











413-A Erie St., Huntington, Indiana 
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Wy for further details see numbered coupon p. 278 











s. ROTARY SWITCHES, seen, not heard, as 
they glow in the dark, carry high loads 


A rotary switch (right it’s on, left it’s off) 
can now be used to its full rated capacity, 
rather than the half load permitted AC- 
DC snap switches. In addition, the Roto- 
Glo switch knob is formed from fluorescent 
plastic, and glows in the dark with a pin- 
point of light. 

Roto-Glo switches are made to fit into the 
varied Despard electrical line, but strap-type 
models are made also. Terminals are of the 
quick installation pressure-terminal — type. 
Face plates are ivory or brown. 


Price: $84 per 100, single pole, ivory. 


Manufacturer: Pass & Seymour, Inc. 
Solvay Station, 
Syracuse 9, N. Y. 














t. DOUBLE-HUNG ALUMINUM WINDOWS are 
stainless steel and rubber weatherstripped 


Double-hung aluminum windows are made 
in a wide variety of muntin arrangements 
in Steelcraft’s newest line. They are shipped 
glazed or unglazed, as desired. 
Weatherstripping is by hollow rubber gas- 
kets at head, sill and meeting rail, and flexi- 
ble stainless steel in the jamb. Both upper 
and lower sash lifts are integral. Matching 
picture windows are also available. 
Price: 28” x 24”, $29.26; 28” x 48”, $35.15; 
28” x 54”, $36.77 (unglazed) 
Manufacturer: Steelcraft Mfg. Co. 
Rossmoyne, Ohio 


Technical Publications on p. 264 











On top of 


everything . 3. 


it sells homes! 





A TV Antenna 
Custom Installed by 
RCA Service Company 


With a view to increased, faster, new-home 
sales, make television viewing easy for home 
buyers. Have RCA Service Company custom 
install a reliable, powerful antenna... roof- 
or attic-mounted...with concealed interior 
wiring and baseboard plug-in outlets. 

An RCA Custom antenna installation costs 
you little, yet works so hard at selling homes 
because it saves home buyers really con- 
siderable money. And depend on RCA Service 
Company technicians for exactly the right 
installation for local conditions. Their work fits 
smoothly into your construction schedule. 

Coupon brings RCA Service Company help 
in planning your developments with RCA Cus- 
tom TV Antennas—an “extra” that really 
does sell your homes. 


A Radio Corporation 
of America Subsidiary 





RCA SERVICE COMPANY, INC. 








RCA SERVICE COMPANY, INC. A-5 
Dept. 621, Camden, N.J. 


Details, please, on Custom TV Antenna Installations! 


NAME 





COMPANY. 





ADDRESS 








CITY. ZONE STATE 
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WATER WORRIES 


BANISHED! 


Here is the most wanted, most trouble-free water 
closet you can offer. It’s the famous CASE Non- 
Overflow One-Piece* that hushes rushing water 
down to a WHISPERING FLUSH. Every time 
you install a CASE Non-Overflow One-Piece, 
you'll build your good reputation because it’s the 
finest water closet available. 

Look at these exclusive features. Non-Overflow 
bowl; safeguarding antisyphon ballcock; healthful 


seat height; streamlined, up-to-the minute design, time 


* Patented, 


W.A. CASE & SON MFG. CO., 33 MAIN STREET 
BUFFALO 3, NEW YORK 





FLUSH! 














tested, with the whispering flush that’s already 
known throughout the industry. 

You have the added advantage of offering the 
CASE Non-Overflow One-Piece water closet in 
32 pastel colors and sparkling black and white... 
the widest vitreous china color selection on the 
market. Your Case distributor is in the ‘“ Yellow 
Pages”. Phone him or write W. A. Case & Son 
Mfg. Co., 33 Main Street, Buffalo 3, N. Y. 







1853-1955 


(ase 


CASE QUALITY VITREOUS CHINA PLUMBING FIXTURES OUR 102nd YEAR 





NON-OVERFLOW 
WATER CLOSET 
HAS WHISPERING 













The Regent 


sizes—46"’, 58’’, 70°’ 





oat 


sizes—593e"", 
653%’, 713%" 





The Dube 


minimum size—237/e” 





The Daroness 
sizes—357/g", 
41%", 4779" 


| 








“ The Majestic 





neg helps you get TOP PRICES 


for your homes! 


TOPCRAFT VANITORIES and MEDICINE CABINETS give 
your homes the needed PLUS that clinches the sale with 
today’s comparison shoppers! YET—TOPCRAFT is priced 
LOW, you can’t afford NOT to consider it for your next 
project! Look over the complete TOPCRAFT Royalle 
line—SIX beautiful models, skillfully crafted of America’s 
leading, nationally advertised laminates! Used successfully 
by prominent project builders all over America. Write direct . 
for literature and price lists—or see your kitchen supplier. 
State whether you’re a builder, dealer, distributor, agent. 
























DISTRIBUTORS, AGENTS, DEALERS: Write for details of open territories available! 


¢ see FORMICA ad in this issue 


The FORMICA ad in this issue (see index) features the beautiful TOPCRAFT 
Vanitory and Medicine Cabinet in full color. 














size—491/4"’ 


| air-Conditioning Costs 


j Well-Designed Buildings Require 






The Chasm 


sizes—357%"’, 
417%", 47/3" 
Generously 
proportioned—sturdy 
construction—built to 
last a lifetime. 








1B 


4207 MENLO DRIVE - BALTIMORE 15, MD. 





TOPCRAFT, INC. 


MATIONAL 
HOUSING 
cont 
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Double-Glazing 
Cuts Heating and 





Turn scuttle holes 
into sales points 






stairways 





Well-Engineered Windows 


PETERSON horizontal, sliding aluminum windows are distinguished 
for advanced design and finest quality construction. A full half-inch 
air space between prime window and storm panel provides all- 
year insulation, reducing heat loss up to 50%. Self-storing storm sash 
and screens are cleaned from inside. Best of all, Peterson Windows 
operate effortlessly on lifetime ball-bearing rollers for fingertip control 


— 
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Wes 

Ki 
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& 
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HORIZONTAL SLIDING ALUMINUM : 
PETERBON WINDOWS — 
As advertised in House ne ¢ x 
Beautiful, Smal! Homes Guide. i B 
Write or Wire for Full Details a 


PETERSON WINDOW CORPORATION 

1373 East 8 Mile Road, Ferndale 20, Michigan i 
Please send me, free of charge, your illustrated folder, “Be Window Wise” . 

Also send name of nearest Peterson dealer ! 
NAME__ : renee han Ladeilghdindalaaees 
ADDRESS___ ne 
oa ZONE STATE 
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my it’s difficult to convince home buyers 
that an attic can be used for storage 
space when you have to pull yourself 
throughascuttle hole toreachit. Hard- 
to-reach space looks like waste space. 
But if you pull an EZ-Way Disappear- 
ing Stairway through that scuttle hole 
—watch the smiles. You seem to be 
adding a whole extra story to the 
house without extra charge. 

Many builders are turning scuttle 
holes into sales points by putting in 
EZ-Way units as standard equip- 
ment. Five models—one even works 
in a closet! All disappear completely, 
smoothly, easily—without counter- 
weights! All are handsome and ob- 
viously safe and sturdy. 

Packaged complete and ready to 
install. Costs as little as $23.00. For 
more information, write today to 


Ez-Way Sales, Inc. 


Box 300-4 St. Paul Park, Minn. 
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can you start 


To get contracts, you’ve got to instill confidence in your 
owners. Here’s one way to help build the confidence that 
sells houses: Use Cast Iron Soil Pipe throughout, and tell 
owners what you've done. 

Why? Most home buyers today are after their second 
home. They want the extras now—extra bedrooms, extra 
room size, extra quality. 

And they've had plenty of chances to become convinced 
that only Cast Iron Soil Pipe puts quality in their drainage 
systems. Through our consistent advertising and publicity 
work, millions of Americans have seen what happened to 
nonmetallic waste and sewer lines. Many of these folks have 
suffered personally through clogged-up sewer lines...even 
have paid through the nose to replace nonmetallic sewers, 
and repair other damage caused by their failure. 





How many f 





oundations 
next month? 


So tell your owners you've used cast iron 

Sure, one horse doesn’t make a horse race, and cast iron 
alone won't build confidence. But when your agents bring 
out the cast iron story, along with the rest of the quality 
features you've built in — the selling job is a lot easier. 


We'll help your agents sell 

Your agents should mention cast iron, but in case they forget, 
well say it for them. We'll give you free tags to tie on cellar 
pipes, for husbands to see while theyre “checking the 
furnace.” And there’s also a free supply of booklets that 
explain fully and simply why Cast Iron Soil Pipe is the finest 
material known for the vital job of waste disposal. Samples 
of these sales aids are waiting for you right now. Just mail 
the coupon — or, for a complete supply, tell us how many. 

















CAST IRON’S BEST | a ne eee ET ee ee ee a ec a 

ists Uiinieiinaiettindiads “ede CAST IRON SOIL PIPE INSTITUTE | 

. | Dept. HH-10, 1627 K St., N. W., Washington 6, D. C. 7 

Cast iron is ideal for mass installa- | Send me samples of tag and booklets to show I’ve used | 
tions. It needs no elaborate trenching THE MARK OF cast iron throughout the plumbing drainage sytem. Also 

ial handii | send “Best in the Long Run,” which has photographic | 

- no special handling . . . no grad- | c QUALITY AND proof that Cast Iron Soil Pipe is the best there is. | 

ing or sifting of backfill . . . it doesn’t | | 

even need a separate trench. Lay it | PERMANENCE Name sy | 

right in with your water supply line — | ® Address | 

in many cities, we the only material | City__ ie dite) ae 

you can do that with, ne ee ee SS SS: SN SS cS se es ee ees ee ses ee es we ee — a! 











COLOR @ 


A choice of 21 beautiful colors 


STRENGTH @ 
Shatterproof . . . withstands 
impact, weathering 


SIZES @ 
Corrugated and flat panels in 
complete range of sizes 


FINISH @ 
Flawless permanent finish . . . 
exclusive new ‘‘pebbled’’ design 


UNIFORMITY @ 

Special production process as- 
sures best quality control 
COST @ 


Priced competitively 
in spite of superior 


IN A BUYER’S MARKET, you need something new and different 
to add extra buy appeal... spark interest . . . help close the sale. 
That is why architects, builders and contractors spec- 
ify STRUCTOGLAS! 

This decorative and functional translucent plastic paneling cre- 
ates its own sales talk . . . adds new eye-appealing interior and 
exterior motifs. 

STRUCTOGLAS also is tops in quality. Made by an exclusive 
molding process, it features extreme and consistent uniformity of 
color, gauge and strength. This accuracy makes installation fast, 
easy and profitable. 

WRITE TODAY FOR DETAILS AND NAME OF NEAREST 
DISTRIBUTOR. 


quality and performance 


eed 


SHuctaglas | - 
re SHUCIOMIaS 


shuclaglas 


Write for Catalog STRUCTOGLAS 
SL-46. ’ 4395 West 35th Street, Cleveland 9, Ohio 


divistee of 3 “ Please send me, without obligation, ( ) literature 
international molded plastics, inc. ( ) name of nearest distributor for STRUCTOGLAS 
4395 west 35th street * cleveland 9, ohio plastic panels. 


Name Title 





manufacturers of famous Company 
BROOK PARK 
plastic dinnerware 





Street 





City Zone State 











Inexpensive New Selling Aid | 
a BUILT-IN | 


DRAPERY 
TRAVERSE | 
TRACKS 














Heavy duty cut-to-measure track for installation 
on window casing or wall. 








SYMONS FORMS Support 20-Ton Truck 


A freak accident demonstrated the ruggedness and strength of 


No. 8500 Heavy duty overhead track, cut-to-measure for 
- installation on ceiling or other overhead surface. 





Symons Forms. A 20-ton ready-mix truck, backing up to pour concrete 


Here’s a smart “finishing touch” that many smart builders are finding 
at a house under construction, got too close to the edge of the ex- 


to be an effective sales clincher. Every woman wants show draperies 
and you can build the necessary traverse tracks right into the house | cavation, softened by rains and toppled over on the Symons Forms. 
easily, quickly inexpensively. Makes an excellent selling point — | The forms supported the loaded truck's full weight. After the remova 
particularly when they are Judd, the name she knows through years | of the truck, the contractor, Regan Brothers, was able to straighten 
of national advertising. Write for complete information. 


QUALITY SINCE 1869 


| the poured walls by replacing the water and adding two braces. The 
| completed wall showed no sign of damage. 
’) Fivtwres | Symons Forms can be rented with purchase option—rental charge 
UApery apply on purchase price, during a 60 day period. Symons Catalox 
No. F-10, which describes and illustrates the Symons Forming System 
H. L. JUDD DIVISION, The Stanley Works, | will be sent upon request. Symons Clamp & Mfg. Co., 4277 Diversey 
Dept. HH-10 Wallingford, Conn. | Avenue, Dept. J5, Chicago 39, Illinois. 
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HARDWARE OF ALCOA 


... the luxury touch that adds value to your homes, yet costs no more! 


Manufacturers of builders’ hardware 
are now featuring more beautiful, more 
trouble-free, more rugged hardware 
of Aleoa Aluminum. Made in designs 
to harmonize with traditional or 
modern architecture, these luxury 
lines of lock sets, escutcheons, hinges, 
window and cabinet hardware add 
value and sales appeal to any home, 
yet sell at regular hardware prices. 

Alcoa helped apply aluminum’s 


advantages to builders’ hardware by 
developing alloys that are corrosion 
resistant all the way through and beau- 
tiful finishes that resist wear and won’t 
chip. Ask your hardware consultant 
about the quality lines of builders’ 
hardware made of Alcoa Aluminum 
that are now available. They’re easily 
identified by this label. Aluminum 
Company of America, 1970-K Alcoa 
Building, Pittsburgh 19, Pa. 


* ALUMINUM 


Your Guide to 
Aluminum Value 
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One man can install all this MARLITE 
PANELING in just one, eight-hour day* 


It’s amazing what one man with a hammer-and 
Marlite can do in an ordinary working day. 
Interior finishing is completed beautifully be- 
fore you know it. That means you can handle 
more jobs and still keep promised completion 
dates. The exclusive tongue and groove joint 
of Marlite Plank and Block simplifies instal- 
lation; conceals all fastening. And Marlite’s 
soilproof baked finish resists smudges, grease, 


and stains; wipes clean with a damp cloth, 
Prefinished in 10 “Companion Colors” styled 
by Raymond Loewy Associates, plus 4 distinc- 
tive wood patterns, Marlite adds beauty... 
eliminates costly finishing. Plan on Marlite for 
your next dry wall construction job. See your 
building materials dealer, refer to Sweet’s File, 
or write Marsh Wall Products, Inc., Dept. 1022, 
Dover, O. Subsidiary of Masonite Corporation. 


*Although installation time varies with the requirements of each interior, on many 
jobs one man installed more then 400 square feet of Marlite Plank in 8 hours. 









(54> that’s the beauty of Marlite 


PLASTIC-FINISHED WALL AND CEILING PANELING 


Marlite is made with genuine Masonite® Tempered Duolux® 
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NAHB Housing Genter 
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Walk in— 
turn right 


2° ae amma 











See how a United States Steel Homes Dealership 


Visit the United States Steel Homes exhibit 


at the new NAHB Housing Center in Wash- 


ington, D. C. 

See the amazing variety of home designs 
that you can build... more than 100 homes 
that are distinctive in floor plan, architec- 
tural treatment, color, size . . . homes that 
appeal to a wide range of buyer tastes and 
incomes ... homes that you can build fast 
and easily, and sell fast and easily .. . pre- 
fabricated homes that reduce your overhead 
and operating cost, that mean more profit for 
you from your present capital investment. 

And United States Steel Homes helps you 
every step of the way—from rough land to 
final sale. 
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can multiply your capital 


We help you with land planning, con- 
struction and interim financing, and mort- 
gage financing. 

We help you to sell—with the hardest hit- 
ting advertising and promotion program in 
the industry. Nationwide promotions—with 
local impact-that are pulling crowds of 
buyers to see United States Steel Homes 
Dealers. These promotions are doubling 
sales in many areas—increasing sales every- 
where. They will work for you when you 
become a United States Steel Homes Dealer. 
They will enable you to quickly convert your 
capital investment to profits ... to put your 
capital to work building more houses and 
more profits. 


VISIT UNITED STATES STEEL HOMES 


See the United States Steel Homes Exhibit 
Learn exactly how we will help you to sell, 
to finance, to plan for your market. If you 
can’t stop at the exhibit, write. United States 
Steel Homes, Inc., New Albany, Indiana. 


Manufactured by 


UNITED]|STATES STEEL 


© HOMCS... 


NEW ALBANY, INDIANA, SUBSIDIARY OF UNITED STATES STEEL. 
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TECHNICAL PUBLICATIONS _ 


€ 
HARDWAR 
FOR HOUSING 


i en meni 


CUT 


APPLICATION 300. prea Hardware For Housing. Na- 


COSTS GENUINE tional Builders’ Hardware Assn., Dept. HH, 
DOUGLAS FIR PLYWOOD 515 Madison Ave., New York 22, N.Y. 8 


pp. 82." x 11” 


Minimum quality standards for residential 
builders’ hardware, and recommendations on 


proper types for typical openings. 


- WOODWORK. Architectural Woodwork No. 
5, Flush Doors. Architectural Woodwork In- 
stitute, Dept. HH, 332 S. Michigan Ave., 
Chicago 4, Ill. 12 pp. 81/2" x 11” 


Newest in this fine series on millwork deals 
with nine types of solid core flush doors, with 
construction details and suggested specifica- 
tions. Descriptions of all wood species avail- 
able. 


. LIGHTING. Built-in Lighting. The Kirlin Co., 
Dept. HH, 3435 E. Jefferson, Detroit 7, 
Mich. 50 pp. 81/7." x 11” ring binder 


Recessed lighting fixtures, incandescent and 
fluorescent, for every room. Glass lenses for 
special uses, and installation details. Indexed. 


- DOCUMENTARY FILMS. These films are avail- 
able to industry groups (subject to prior 
reservation) to add interest and informa- 
tion to meetings. 


Fork Lift Uses. American Tractor Corp., 
Dept. HH, Churubusco, Ind. 15 min. color 
film. 


. Aluminum Sliding Glass Doors. Ador Sales, 
Inc., Dept. HH, 1631 Beverly Blvd., Los An- 
geles, Calif. 10 min. Full color. 


SAVE up to 50% on application costs using 
time-tested PLYSCORD sheathing. Walls sheathed 
with PLYSCORD are up to twice as strong. On roof . Beauty By the Yard, Armstrong Cork Co., 


Dept. HH, Lancaster, Pa. 22 min. Full color. 


decking, PLYSCORD won’t shrink or swell; the finish 
roofing won't be damaged by buckling. PLYSCORD 

: : . The Very Idea (bath and kitchen remodel- 
Subfloors provide a smooth, level working platform ing). The Crane Co., Dept. HH, 836 S. Mich- 
—firm, cup-free, squeak-free. Remember: PLYSCORD! oe: Pee se Se 


.» Plumbing Fixtures Manufacture (30 min.) 


— 
bettl sng PLYZANEL it PLYfORM and Home Builder (54 min.). Briggs Mfg. 
wD KS) Qn, ™ us ; Co., Dept. HH, 300 Buhl Bldg., Detroit 26, 

“ | Mich. 


Ye 


. VENTILATORS. Niteair Cooling Exhaust Fans. 
Lau Blower Co., Dept. HH, 2006 Home St., 
Dayton 7, Ohio. 12 pp. 81.” x 11” 


INSIST on DFPA 

PLYSHILELD for 

PLYSCORD for 

PLYFORM for concrete form work. Other grades for other use Residential exhaust fans, specification tables 
for selecting the proper size, and exhaust 
openings required for optimum performance. 
Diagrams and dimensions. 
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STYROFOAM eC, 
| INSIST 
ON THIS 


309. INSULATION. Styrofoam Perimeter Insula- GRADE 


tion. Dow Chemical Co., Dept. HH, Mid- 
TRADEMARK 


land, Mich. 6 pp. 81.” x 11” 


Properties and uses of Dow’s expanded poly- 


styrene, used as residential edge insulation. 


. ADHESIVES. Adhesives and Coatings for In- 
sulation. Minnesota Mining & Mfg. Co., 
Dept. HH, 411 Piquette Ave., Detroit 2, 
Mich. 4 pp. 81." x 11” 


A guide to adhesives used with insulating 
materials, including temperature limits, ap- cia teii da 
plication methods, drying times, solvents and DOUGLAS FIR PLYWOOD Ve one 


estimated coverage of a wide choice of 3M 


_ PLYSCORD 


- DOCUMENTARY MOVIES. Hot Weather 
Blues. Worthington Corp. Visual Aids Unit, INTERIOR TYPE GRADE C-D 
Dept. HH, Harrison, N.J. Running time, 13 


ime SHEATHING 


Benefits of air conditioning, including poten- 
tial savings, are dramatized in this color 
movie of a wide selection of units. 


. PLASTICS. Nevamar Color Selector. National 
Piastic Products Co., Dept. HH, Odenton, 
Md. 4 pp. 81/.” x 11” 


Full-color reproductions of high-pressure 
laminate colors and patterns for sink or coun- 


ter tops, tables, wall paneling, etc. 


- GARAGE DOORS. Ro-Way Residential Ga- 
rage Doors. Rowe Mfg. Co., Dept. HH, 
Galesburg, Ill. 8 pp. 81." x 11” 


sheers Soe bec oe THIS distinctive PLYSCORD stamp on the panel 
identifies genuine DFPA fir plywood sheathing 
— quality-tested by DFPA to protect the buyer and 
assure performance. Write for new PLYSCORD 
calculator— handy slide rule giving recommended 
nailing procedures, thicknesses, etc. FREE from 
Douglas Fir Plywood Association, Tacoma 2, Wash. 


- TILE. Mosaic Tile Book of Beautiful Homes A Ex 
| s Oo = 
ww Nw ~~ 


—— 
sah = ho 
and Carlyle Quarry Tile. Mosaic Tile Co., Sy 
Dept. HH, Zanesville, Ohio. 16 pp. and 
8 pp., each 81/7,” x 11” 
INSIST on DFPA grademarked fir plywood! EXT-DFPA ani 


Tile colors and textures, bathroom and 
PLYSHIELD for outdoor use PLYPANEL for 


eke al-ailay: 


kitchen planning, and miscellaneous uses of 
PLYSCORD for sheathing PLYBASE for underlayment 


this colorful material. The second booklet 
PLYFORM for concrete form work. Other grades for ot 


suggests and illustrates uses of heavy duty 


quarry tiles, 


continued on p. 274 
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they came, i 


they concurred! — 


Caesar couldn’t have been thinking of KitchenAid 
back in 48 B.C., when he said, “I came, I saw...” 
but his words describe the feelings of today’s 
home buyers when they see a new house...a new 
kitchen... with a built-in Kitchen Aid Dishwasher. 


Yes, they make an appointment to come and 
look at the new house . . . they see that it is 
equipped with the ove kitchen appliance that 
makes a real difference... and they concur that 
this is the house they want. 


It’s surprising how many sales are made the 
same way. Just that little extra touch... the good 
taste of designing a KitchenAid Automatic Dish- 
washer right into the original house plans... 
many times means the difference between a “We 
want to look around some more” answer and a 
nod of mutual agreement in seeing a built-in 
appliance that means more time for family living! 


Only KitchenAid has the exclusive Hobart re- 
volving power wash action that cuts through the 
toughest dried-on foods .., separate motor and 
blower fan circulating electrically heated air for 
clean, quick drying... unique dual stainless steel 
strainer system. 


KitchenAid has two independently sliding, 
cushion-coated racks (top rack adjustable for 
greatest capacity) and front-opening door for 
handiest loading. Easiest of all to install in either 
gravity or automatic pump-drain styles, the seven 
models in the full line of Kitchen Aid Dishwashers 
... by Hobart... offer ove that is exactly right for 
any type of home construction. 


A built-in KitchenAid Dishwasher with a rich 
Antique Copper, Stainless Steel, white or colored 
enamel front will add sales appeal to the homes 
you build. Check Sweet’s Architectural File for 
complete specifications or send in the coupon. 


KitchenAid Home Dishwasher Div., 
The Hobart Manufacturing Co., Troy, Ohio. 
in Canada: 175 George Street, Toronto 2. 


The World's Largest Manufacturer of Food, Kitchen and Dishwashing Machines 
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KitchenAid Home Dishwasher Div. 
The Hobart Manufacturing Co., Dept. KHH, 
Troy, Ohio 


O Please send me literature. 
O Please send name of nearest distributor. 
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INSIDE 
STORY 
OF 
SALES 

SUCCESS 


Contemporary design accents 
figured glass entranceways 
throughout Frostwood Addition. 





Ed, Fischer, President 





Larry “Bud” Frichtel, Vice-Pres. 


MISSISSIPPI 


88 ANGELICA ST. 


NEW YORK « CHICAGO 





Ed. Tillman, Architect 


Sales Start At Doorway 
When Glass Greets Prospect 


Continuing sales have proven to Fischer & 
Frichtel, St. Louis County builders, that to- 
day's home buyer is sold on contemporary 
design. And nothing is more modern than 
translucent glass. ‘Buying starts at the 
door”, says Ed Fischer and “we have found 
that Mississippi Bandlite helps dramatize 
the interior, set the stage for the sale”. 


Translucent glass floods interiors with flat- 
tering “borrowed light” . . . makes them 
appear larger, friendlier, more liveable. 
And glass adds an air of luxury, for it is 
modern, practical, beautiful. And glass is 
so easy to install and maintain. It eyes 


right and sells on sight! 


Buyers want that 
“different look’. See 
your nearby Mississ- 
ippi distributor and 
select from a variety 
of patterns and sur- 
face finishes that can 
add extra sales ap- 
peal to your homes. 


Write today for free 
catalog. Address Dept. 
9. Samples on request. 


lass COMPANY 


SAINT LOUIS 7, MO. 


FULLERTON, CALIFORNIA 





WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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The heating duct material built 
to withstand thermal QUO)NK 
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Clay Flue Lining is the “common-sense” 
material for underfloor heating ducts in mod- 
ern basementless homes. 

It’s a true refractory, built to serve indef- 
initely at live-flame temperatures ... so it 
easily withstands the thermal shock of on- 
and-off furnace operation without cracking, 
chipping, or flaking. Besides, it does not rust, 
corrode or disintegrate. It’s easy to install, 
using any one of a variety of jointing methods. 
It’s dustless, odorless, and needs no anchor- 
ing — can’t “float”? when the concrete floor- 
slab is poured. 

Clay Flue Lining is the cost-cutting mate- 
rial that insures dependable heating duct 
operation .../t never wears out! 


CLAY FLUE LINING 


You Can Trust This Mark of Quality 





CLAY FLUE LINING 
161 Ash Street, Akron 8, Ohio 


CONTACT AN INSTITUTE MEMBER WHEN YOU WANT THE BEST 


American Vitrified Products Co. © Dee Clay Products Co., Inc. ® The 
Evans Brick Co. * The Kaul Clay Mfg. Co. * The Kop Clay Co. ® Larson 
Clay Pipe Co. * Malvern Flue Lining, Inc. * Mill Hall Clay Products, 
Inc. © Natco Corp. ©* Peerless Clay Corp. © Straitsville Brick Co. 

FL-155-19 


CLAY Five vinine | 


INSTITUTE 
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Acoustical tiles, cinder blocks, 

cork floors, carpeting, draperies, 
staggered ceiling heights 

all reduce noise, help make today’s 
smaller, neisier, open plan houses 


feel bigger and more solid, 











Homebuilding’s day-to-day search for new 
ideas and new selling methods is the only 
real assurance that houses will continue 
to be built—and bought. One such idea—and 
a sound selling one—is the quiet house. 
Progressive builders are finding that 

Good Ideas Build Better Houses — and Bigger Sales good insulation against noise can be a strong, 
silent partner in selling homes. For, sound 
conditioning means a comfortable way of life 


which the homebuyer is willing to pay for. 


HOUSE & HOME has been showing the sales 
advantages of this extra comfort to over 
100,000 men who must keep on top of every 
new development, every new idea in today’s 
dynamic homebuilding industry. They are 
today’s major contract and merchant 

ON THE HOME FRONT builders, prefabricators, residential 
architects, real estate executives, FHA-VA 
and mortgage loan officials, decorators, 


leading dealers and distributors. 


They all read and rely on HOUSE & HOME, 
month after month, for fresh merchandising 
cues — for good ideas that make for sound 
selling in these days of close competition 


for the consumer’s dollar. 


house: home 


THE GREATEST INFLUENCE IN HOMEBUILDING: DESIGN ® CONSTRUCTION @© FINANCE © SALES © MODERNIZATION 


PUBLISHED BY TIME INC, 





NEW, 
DRAMATIC 


IMAGINE THIS VERSATILE “‘built-in’”’ in your 
homes. What a powerful selling asset for you 
over other houses in your price range. 

An internally plumbed and wired G-E 
“Kitchen Center’? combining an automatic 
dishwasher, range, Disposall*-equipped sink, 
and a washer-dryer. 

All mounted under one stainless steel 
counter. ALL WITH A SINGLE INSTALLA- 
TION IN ANY TYPE KITCHEN! 


Not only is the G-E ‘Kitchen Center’’ beau- 
tiful, compact and appealing . . . but its sim- 
plicity and versatility permit just about any 
kitchen design you want. AND WITH ONE 
INSTALLATION IN ANY TYPE KITCHEN. 


Why not see your nearest G-E distributor 
about this great new “‘Kitchen Center,” or 
write direct to: General Electric Company, 
Kitchen Unit Section, Appliance Park, 
Louisville 1, Kentucky. 





All ‘‘Kitchen Centers” are available 
Mix-or-Match colors: Canary Yellow, ' 
quoise Green, Petal Pink, Cadet 


Woodtone Brown ... 
‘Kitchen Center.”’ 


Only G.E 


General Electric “Kitche 


Exclusive 4-in-] unit comes internally plumbed and wired... in 
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enter” for your homes! 


ix-or-Match colors for every kitchen...even homes as low as $12,000 


DNLY G.E. CAN OFFER YOU a complete selling 
program like this: 
Here is a complete plan to help you sell 
our G-E-equipped houses faster and easier. 
General Electric will help you design and 


lan your kitchens . . . help you determine 
ust where your G-E “Kitchen Center’ and 


appliances should be installed and displayed 
for greatest appeal. 

Furthermore, G.E. will provide you with a 
complete and tested merchandising program 
to help you promote and display this exclu- 


sive appliance in your model homes. 


All this, plus a certificate that indicates 


to your customers that the kitchen design 
has been certified by the General Electric 
Company. 


When you consider that 55 out of every 
100 women think G.E. makes the best home 
appliances, you know what a powerful sales 
weapon this certificate can be. 


Progress /s Our Most /mportant Product 





GENERAL @@ ELECTRIC 











Photo, courtesy Ador Sales, Inc. 


How Woven Pile Weatherseal 
keeps wind and rain out 
lets light and scenery in 


You can keep rain, dust and drafts out of the 
homes you design or build (and keep condi- 
tioned air inside) by specifying doors and win- 
dows weathersealed with Schlegel Woven Pile. 

Only Schlegel Weatherseal gives you these 
advantages: 


1. Positive sealing action, You can drench a door 
or window sealed with woven pile with a 
torrent of hurricane velocity. Not a drop will 
seep through. The most subtle draft can’t get 
past. 


2. Friction-free action. Listen as you lift a window 
or glide a door on Schlegel Woven Pile 
Weatherseal. The flexible fibres are thousands 
of lively bearings which the door or window 
rides easily, quietly. 

3. The best of both. Only Schlegel Woven Pile, 
developed over half a century, offers those 
operating advantages balanced so well. For 
every type of window and door—wood, steel, 
aluminum ... riding, sliding, swinging—there’s 
a Schlegel flush design that provides friction- 
free action while sealing out the weather. 

For samples and catalog of Schlegel Certi- 
fied Woven Pile Weatherseal, in its many de- 
signs, write us a letter. 


ef Je Industrial Textiles Since ry | 


= MTs Company 
ROCHESTER 7, N.Y. © OAKVILLE, ONT., CANADA 


“Complete engineering service against weather” 

















ONE LOUVER 


FITS any Root Pitch 


- 
=~. 


*from 3” to 12” 
rise 


VARI-PITCH LOUVER 


The modern trend to low pitch roof design in homes, multiple 
dwellings and commercial construction requires new types and 
sizes of louvers . . . THE ADJUSTABLE, VARI-PITCH LOUVER 
ADAPTS ITSELF TO MODERN DESIGNS. 

And with the increasing use of air conditioning in building, 
ventilation is of major importance . . . THE VARI-PITCH LOUVER 
PROVIDES THE KIND OF SCIENTIFIC AIR CIRCULATION THAT 
IS DEMANDED. 

Here’s the practical, economical solution to any ventilating 
problem. 








INSTALLATION IS SIMPLE—labor and fitting time is re- 
duced to a matter of minutes. VARI-PITCH conforms in- 
stantly to the opening .. . fits tightly, securely. 

ONE LOUVER FITS MANY SLOPES therefore only 1/5 
the storage area is required to stock VARI-PITCH in quan- 
tities than is ordinarily required for standard units. 

ALL ALUMINUM CONSTRUCTION INSURES LIFETIME 
SERVICE . . . no rust, no maintenance, no replacement... 
ever! F. H. A. approved design. 

VARI-PITCH LOUVERS are attractive louvers that actually cost less per 
square foot than the building materials they replace. 

Complete with 8” mesh screen, VARI-PITCH is available assembled, 
ready for quick easy installation or knocked-down for on the job 
assembly. 

Get all the facts on this adaptable, adjustable louver from your dealer 
or write to LOUVER MANUFACTURING AND SUPPLY CO. for com- 
plete information. 


LOUVER DIMENSIONS 
























































Model | Inch Rise JO \) ion} Dimension 
Number | Per Foot A 8 c 
A50B 6 38” 21%" | 10” 
ASOB 12 Fe 21”" 7] 14"”" 
A5S6B 6 442." | 25" 1A" 
AS6B 12 a” 242" | 17" 
A88B 6 51”a" | 29" a 
A88B 12 40” 282" | 192" 
i van iisdiiaeii A44B] 64 «| 57” | 30” | 10” 
pproximate opening dimensions A44B 5 54" 29%") V1" 
VARI-PITCH louvers will fit when set A338 4 41" = 7h" 
at the maximum or minimum pitch ‘i a 6 
each will accommodate. A338 5 40 22 8’ 





L 0 U V FE 7 MANUFACTURING 
& SUPPLY COMPANY 


5815 West 36th Street e Minneapolis 16, Minn. 





OCTO! 























5 C RED pt SCULPTURED PLYWOO, Oo now now, Lou coat p Di | | 


builds- tne ak 


Builders get four real economies in Harbor’s dramatic new 
Harbnwave sculptured plywood: 4. A rigid structural and finish panel all-in- 
prada i one. 2. A finish material of lasting beauty with tremendous 

sales appeal. 3. A paneling or siding that costs considerably less 
than most materials you would want in your homes. 4. Big, 
easy-to-handle panels that go up fast—32 square feet at a time. 

Harborwave is made in three designs; KNOTTY PLANKED has 

faces carefully selected for even natural beauty of grain and knots, 
with random-width plank pattern. KNOTTY has same face 
without planking. CLEAR relief grain has select faces, 
even-grained without knots. 





KNOTTY 


Use Harborwave for siding, soffits, entrance accents, fences, 
built-ins, paneling, ceilings. ..in homes, stores, commercial buildings: 
May be finished in warm natural stains, exciting tone-on-tone 
combinations or colorful paint. Use Harborwave to build style, 
quality and economy into your homes. Ask your lumber dealer. 


from tho, makers of the hoyabty of phywoods... SUPER Hanbordl 


HARBOR PLYWOOD CORPORATION, ABERDEEN, WASHINGTON, 


®TM Applied For 
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The Salesman that sells 
in your kitchens 























Are You Traveling 
uietvehe Trond? 1945 MERIT) «= ss How number of Flectric Ranges 
1946 A in use has more than 
1947 4,789,000 cae 
The chart shows that the number 1948 5,840,000 tripled in G years 


of Electric Ranges in American 
homes has more than tripled dur- 1949 6,706,000 (Number in use 
ing the past 9 years. Follow the 1950 8,195,000 end of year listed): 
trend! For quicker sales, install 1951 9,350,000 
Electric Ranges in the homes 1952 10.200.000 
you build! —— 
1953 11,200,000 
BE MODERN: | ) 1954 AA 


p L Fl Source: ELECTRICAL MERCHANDISING Annual Statistical and Marketing Issues 


ELECTRIC RANGE SECTION « National Electrical Manufacturers Associations 155 East 44th Street, New York 17, N.Y. + ADMIRAL « BENDIX « CROSLEY « FRIGIDAIRE 
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“When anyone asks me why Oak Hill > 
Village homes sell so readily, the answer is 
simple,” says Builder Arnold Hartmann 
of Newton Centre, Mass. “‘The reason is 
that these homes offer utmost value to the 
prospective purchaser. All-electric equip- 
ment—including modern Electric Ranges 
—combined with good design and con- 
struction—make them a good buy—and 
they sell.” 





Builder Nathan Manilow of Des Plaines, 
Ill., says: ‘‘We recently completed one of 
the most outstanding sales ever accom- 
plished by the Manilow Construction 
Company, by selling 500 moderately priced 
homes in Des Plaines Villas in nine months. 
The sale price included four electric ap- 
pliances, one of the most important being 
the Electric Range.” 


a 












‘We put a placard on the Electric Range in each 
model house to show that it’s included in al/ our 
new houses,” says Builder Michael Campanelli of 
the Natick Building Company, Natick, Mass. 
‘‘We consider the Electric Range a most important 
selling feature. It always attracts the ladies. We 
always have house sales ‘cooking’ with the help of 
this appliance.” 


There’s nothing like learning from experience—that of other builders as well as your 
own. One fact stands out wherever you go. Builders are using Electric Ranges to 
help them sell their homes. This appliance works as a ‘“‘salesman’”’ for you because 
women want it. They know it will save them time and effort, and help them to cook 
better meals. They know it offers them clean cooking, as well as ease of operation 
—and a cool kitchen,. too! 


Another important point to help sell your homes: A modern 100-ampere, 3-wire 
service will provide ample capacity for the Electric Range and will take care of 
other appliances for modern living—now or in the future. That’s another 
advantage to feature! 


ELECTRIC RANGES help sell houses! 








GENERAL ELECTRIC « GLOBE « HOTPOINT « KELVINATOR « MAGIC CHEF e MONARCH « NORGE « PHILCO « RCA ESTATE STIGLITZ INFRA-AIRE « TAPPAN « WESTINGHOUSE 
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THE SUPREME MASONRY 


Outstandingly beautiful in color, proportion and texture, Cavitex is masonry 
at its peak point, yet amazingly low in price. It is styled to contemporary 
trends, with emphasis on the horizontal. Modular in all dimensions, with 
laid-up sizes of 16x8x224 and 16x4x22/. Striated or plain face. Large voids 
for self-contained insulation values. 

Cavitex has eye and price appeal to masonry-conscious home owners. Be- 
cause of its color versatility, eight-inch thickness and low cost, it is ideal for 
building projects. And especially 
suited for motels, schools and other 
public buildings. 


$9] 35 is the national average 
— cost of all the 8-inch 
Cavitex needed to build all the walls 


as shown of the 50 x 26’ “Cavalier”. 
Pypical of Cavitex economy. 





Low price of Cavitex is due to its being produced by local 

plants, with huge savings in freight and distribution. Write 

for “Artistry in Masonry” and name of nearest manufacturer. 

" W. E. DUNN MFG. CO., 424 W. 24th Street, Holland, Mich. 
CANADA: 858 Dundas Highway, Cooksville, Ont. 


Interested in Manufacturing? 


If so, ask for copy of factual booklet, “Opportunity, 
Unlimited.” Tells how the manufacture of Cavitex can 
—a be a profitable community enterprise, either by itself or 
as supplementary to building activities. Plants operate in franchise protected terri- 
tories. equipment available on attractive lease arrangement to responsible parties. 





a McKee 


Door. A. on the garage 
= puts more sell 
m= —sinto the home! 


ate el @-1- MeO a-Taefolol a3 


have the features that 


not only sell architects 
and builders, they 
. ee help sell homes. No 
hie. other Overdoor line 
offers greater beauty, 
functionability, or 
versatility for the 
building dollar. Write 
a for the name of 
the McKee distributor 
nearest you! 











Write for FREE literature on McKee 
Overdoors. Also, see FILE 15i/Mc in 
Sweet's Architectural File. 


MeKee Door 


MAIN OFFICE AND FACTORY 
90 HANKES ST. AURORA, ILLINOIS 
In Canada: McKee Door of Canada, Ltd. 

14 Jutland Road, Toronto, Ontario 


SOME DISTRIBUTORSHIPS AVAILABLE 


Electronic 
Serviceman 
Find out about Radio- 
Controlled operation — 

a McKee feature. 
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Deatgued or LOW-COST EARTH MOVING 


SHAWNEE ® SCOUT 70 SHAWNEE® SPECIAL LOADER 


Ruggedly built to dig through the toughest soils. Shawnee ‘‘Special’’ Loaders make 
Fits 20 makes of rubber-tired and track - type the toughest joos look easy. All 
tractors. Digs 12 ft., loads to 8 ft. 6 in., reaches welded, box frame construction is 
14 ft. Has 6,000-Ib. digging assurance of maximum efficiency 
force at bucket teeth, due to with minimum maintenance. Lifts 
exclusive Shawnee design. 2,000 pounds to 9 foot 
Easy to install—removes dumping height. Down 
in 20 minutes. f Pressure. Easy on — 

é easy offin10 minutes. 
Additional attach- 
ments: Angledozer, 
Fork Lift, Crane, Ma- 
nure Bucket, Bull- 
dozer Backfill Blade, 
Street Broom and 
Utility Bucket. 


WRITE FOR FREE LITERATURE 


HAWNEE a. 
: we. 


MANUFACTURING CO., 
1947 £4 N. Topeka Ave., Topeka, Kansas 





Bus, Patent 
2,669,367 
2,682,346 














Patent 
Pending 





@ You are cordially invited to visit the 


display at... 
ROTECTUB 


NATIONAL 
America’s Finest 
Protection Devices HOUSING 


@ COATATUB — Low 
Featuring: Cost Liquid Vinyl 
WASHINGTON, 


Plastic applied with 
whitewash brush — 










@ PROTECTUB Deluxe 
—tThe thick corrugated 
box board cover with 
exclusively processed 
water repellent liner. 


@ GUM-A-TUB Econo- 
my Liner — Pre-cut, 
pre-shaped gummed 
back cover. Applied 
by wetting with damp 
cloth. 


peels off. Comes in 
gallons and drums. 
@ ALUM-A-COAT The 
New Blue plastic coat- 
ing for the protection 
of Aluminum Prime 
Windows, Glass, 
smooth Ceramic Sur- 
faces, and Stainless 
Steel. Also for pre- 
serving Wood Forms 
for concrete. 


CENTER 


D. C. 


Space 4299 


@ PORCELAIN ENAMEL TOUCH-UP 
KIT A packaged Do-It-Yourself Ser- 
vice Kit for permanent repair to 
chips on porcelain-above and below 


waterline. 


PROTECTUB INC., 71 Ludlow St., New York 2, N. Y. 








Packaged Masonry 
~ Van-Packer 

—% Chimney 

> goes up in 

* 3 hours 


“Vy * For the full profit story, see your Van-Packer heating or building 
L material jobber or dealer, or write for Bulletin RS-1-19 today. 







Van-Packer Corporation 
Bettendorf, lowa 


Aan-Packer 2s Chimney 























a selection from 
the NEW Moe Light Line 


M-840 Informal, friendly Reel type 
lantern for ranch homes and those 
where furnishings have a Traditional 
feeling. Adjustable from 28" to 56”. 
Diameter 16". 
Recommended: 1|00-watts. 
Finish: Antique Copper. 
Moe Light fixtures are better styled, better 
designed, more salable . . . Send for a copy 
of the NEW Moe Light catalog today, 
INC. 


THOMAS INDUSTRIES, 
MOE by DEPT. HH-10 


DIVISION 
General Office: 410 S. 3rd ST., LOUISVILLE, KY. 
In Canada: 1401 The Queensway, Toronto 14, 
Ontario, Canada 
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A FUNCTIONAL DESIGN! 








FULLY FORMED, ONE-PIECE 
CONSTRUCTION combines top 
and backsplash—eliminates metal 
moldings at front, back and cove. 


LESS COSTLY TO INSTALL! 





3 STANDARD LENGTHS provide 
flexibility in application—meet 
any counter layout. Molding-free 
design saves time. 


WIDELY ADVERTISED! 


AMERICAS HOME 


e 





MILLIONS OF NEW HOME 
PROSPECTS have seen MICARTA 
Unitop ads in mass circulation 
magazines and on Westinghouse 
“Studio One” TV. 


—s 
Ty 








er 
>Y 





ME 
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@® Westinghouse 
micarta 


DECORATIVE SURFACING 


distributed by UNITED STATES PLYWOOD CORPORATION 
largest plywood organization in the world 


“| have this wonderful new counter in my kitchen” 


Betty Furness, Westinghouse “Studio One” TV 


i 
' 
\ 










WIDE PROMOTION HAS PRE-SOLD THOUSANDS 
OF NEW HOME PROSPECTS ON THE 


new fully formed Unitop 





Sales-minded builders will appreciate the appeal of this decidedly different 
counter top. For here is a design that combines top and backsplash in one 
piece—and eliminates metal moldings completely! It’s one seamless, graceful 
sweep of colorful MicartTa plastic surfacing bonded te Weldwood® Plywood. 

Thousands of prospective home buyers—pre-sold by national advertising 
and network TV—will be looking for the fully formed Micarta Unitop in 
the new homes they inspect. Why not add this powerful sales feature to your 
new homes? Complete factory fabrication and a molding-free design suggest 
that you can do so—at a saving! 

For details, see your United States Plywood dealer, or just use the coupon. 

J-06605 
United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


[| Please send full information on the new MICARTA Unitop. 


Please send names of selected Unitop fabricators. 
Name 


Address 


o's 46:3 6S O06 ie Se. s 


<a Zone State 
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WATER REPELLENT 
PRESERVATIVE 









CONTAINING 


PENTAchlorophenol 
The Unseen Value You Can Sell 


«.. and Sell! 









When you use Woodlife treated wood that 
‘ goes in the homes you design you’re gain- 
ing these important advantages... 


A Powerful Sales Feature... Because 
Woodlife so effectively guards against 
warping, swelling, shrinking caused by 
water absorption—and gives immunity to 
termites and decay. 

A Higher Value... For the same rea- 
sons, lending institutions invariably give 
higher appraisals to Woodlife-treated 
homes—to an extent far greater than the small 
cost of the treatment itself. 


Value That Lasts! ... Woodlife enables 
you to present the charm and utility of 
wood in all its aspects with the knowledge 
that you’re building for LONG-LASTING 
SATISFACTION! 

SEND TODAY for the informative folder, 
“WOOD PRESERVATION WITH 
WOODLIFE” which gives test data along 
with suggested specifications. Ask your 
retail lumber dealer, jobber, or write: 


Protection Products 


MANUFACTURING COMPANY 
Since 1921 
Dept. H Kalamazoo, Michigan 
























TECHNICAL PUBLICATIONS 





continued from p. 265 


315. DOCUMENTARY MOVIES. The Cornell Kitch- 
en. Department of Extension Teaching and 
Information, Dept. HH, 31 Roberts Hall, 
Cornell University, Ithaca, N. Y. 14 min. 
Fee, $2 


Housing reesarch, as practical at Cornell's 
Housing Research Center, with emphasis on a 
kitchen remodeling job. Principles of good 
kitchen planning are mentioned. In color. 


316.SUN CONTROL. Architects’ Manual For 
Venetian Blinds. Levelor Lorentzen, Inc., 
Dept. HH, 720 Monroe St., Hoboken, N. J. 
24 pp. 8." x 11" 
Special installation problems _ involving 
Venetian blinds are fully taken up in this 
manual. Diagrams and charts give area, 
weight and pull for blinds of various dimen- 


sions. Detail forms are given for specifiers. 


317. AIR CONDITIONING. Practical Pointers On 
Home Air Conditioning. US Air Condition- 
ing Corp., Dept. HH, 3211 Como Ave., S.E., 
Minneapolis 14, Minn. 16 pp. 81/2" x 11”. 
25¢, but free to professionals. 


Air-conditioning systems for new and existing 
homes, a simplified description of cooling- 
equipment operation, and an analysis ot 


good design for air conditioning. 


SCHLAGE 








318. HARDWARE. Schlage Door Closers. Schlage 
Lock Co., Dept. HH, 2201 Bayshore Bivd., 
San Francisco 19, Calif. 10 pp. 81/7.” x 11” 


Air conditioning is bringing this commercial 
building hardware to the residential field, for 
door openings add 3%-59% to heat load com- 
putations of the house. Photos, installation 


variations, specifications and accessories. 


319. FLOORING. Modnar Random Plank Tile. 
Tile-Tex Div. of the Flintkote Co., Dept. 
HH, 1232 McKinley Ave., Chicago Heights, 
Il, 8 pp. 8." x 11” 


Color photos of this plank-type asphalt tile, 


showing all four wood tones. 


320. WINDOWS. Only The Rich Can Afford Poor 
Windows. Andersen Corp., Dept. HH, Bay- 
port, Minn. 20 pp. 7” x 9” 


Primarily a layman’s booklet, this Andersen 
effort outlines rules for choosing windows just 
as important to builders. Condensation and 
its cure are explained, as well as the use of 
shading and other fenestration facts. 


continued on p. 278 
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Radiates Fireplace Heat Evenly Thru 





Heat Tempered , 


Glass Doors! 
The 
Trene 













Saves Your Fuel Chock+full of 


SOLID BRASS ADDS NEW ‘Wiiaiaute 
CHARM AND BEAUTY 


Completely Eliminates: 


ens) =. 


Simple Installation 


Burn WOOD, COAL ¢ SPARKS DRAFTS 
or GAS * SMOKE * LOSS OF 
* DIRT HEAT 
A SIZE FOR EVERY * COLD © FUEL 
FIREPLACE. FLOOR WASTE 





Wute Control Fire with a Flick of the Finger. 


THERMO-RITE MFG. CO. 


BOX Gi” AKRON 5, OHIO 


HOUSE & HOME 





OCTOBE 




















ew lalin lense. 


Pusidrlial. delivers America’s 


finest customized factory-built homes, 10°28" 
to your exact schedule, in a radius of one ae 
300 miles from Pemberton, New Jersey. Aqgumemeees 

Don't chain your capital tow bailing, Todey ay rr rr 


you can more than double the profits on your 
invested capital by building PRESIDENTIAL 
customized, factory-built homes. The increasing 
volume of homes leaving our plant each day 
proves PRESIDENTIAL builders’ sales are 
snowballing into operations far exceeding their 
estimates. Write for our builders’ brochure. 





End weather delays, slow, on-site, hand opera- “ae 
tions, theft of valuable materials and uncertain a at 
deliveries. PRESIDENTIAL homes are factory —— tt + oth | 
precision built, weather protected and delivered ~- wa Ste 
to your exact building schedule. @.-8 





bm, j : } ‘ 
in « 2 aon _— : 4 < — 





~~ 


PRESIDENTIAL homes are priced for the if 
$5,000 to $25,000 market. Guaranteed to satisfy THE MADISON 
all municipal and state codes, F.H.A., and V.A. ‘ ‘ 
Build on slab, crawl or basement. 


SAVE MONEY AND CUT TIME ON YOUR OWN DESIGNED PLANS 


PRESIDENTIAL will build any number of YOUR homes, from 25 to 500, twice as fast. 
PRESIDENTIAL’S huge plant is set up to produce YOUR plans faster, better and cheaper. 
We'll make any changes you want. Write for our representitive to figure on YOUR plans. 


“UcMdeiliil WOME S ix. wel bul 


twice as fast! 
PEMBERTON, NEW JERSEY 
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7 BESSLER 


DISAPPEARING STAIRWAY MODELS 
| &, TO MEET 
EVERY NEED! 











AS LOW AS 


.00 


LIST 


GENEROUS TRADE 
DISCOUNTS! 


WRITE FOR 
FREE CATALOG 


and 
WALL CHART 


BESSLER DISAPPEARING 
STAIRWAY CO., 
1900-E E. Market St., 
Akron 5, Ohio 








FREE CATALOG 
AND 
WALL CHART 


BESSLER DISAPPEARING 





STAIRWAY CO. SP a atc eth s ask mae ebh wo 60062 bd o0, 006.00 Vee oe 
1900-E E. MARKET ST., TE OE A bs ai £9 oR OSes Ap he bee ye Olde -a ee ble 
AKRON 5, OHIO Os 5 eee See cord Pats wie eno 05 oS Zone... :Sate.. i605 
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dle 





Send for free catalog and swatch 


LUANA WOOD DRAPE-DIVIDERS 
44" or '/2" Slats only 30¢ a sq. ft. 


Smartest, most economical door closure, room divider. drape. Luana 
Wood in natural color (mahogany) is fabricated for hand drawing 
on special ceiling traverse which can be recessed in ceiling or 
mounted flush, 





Drape-dividers, 30¢ a sq. ft. Track, 25¢ a running ft. 
Send for complete information, sample square. 





| 

FARABRAO | Carabao Special Products Co., Dept. HHC1 
‘a ~ | 2750 Hyde at Beach, San Francisco, Calif. 

SPECIAL PRODUCTS COMPANY | N 
, | IEEE oss le dha: vis spd gOS Op a COW gd ee 
A ES SRE Cr epic are arr 4 
f Our sixth year of selling quality | : rie 
merchandise direct by mail. Ps adic obs s anes sSOROMs + crek@one 
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| STOP! Lo 


OK AT THIS! 











dice & 


ARCHITECTS — BUILDERS OME OWNERS.. 


Beautify your entire home—the living room, bath, kitchen, 





entrance hall—with glass block. fashion 
and WINCO VENTILATORS. 


go te dad WING O [odfiva.. 


[ ®' No draft ventilation @ Complete privacy with natural light 
@ Ventilators can be left open at night without fear of rain 
damage or burglary. @ Delivered as a complete package, 
including glazing and screening—no other accessories needed, 
@ Winco residential ventilators are available in nine sizes— 
for use with every type of Glass Block. 


Call your nearest glass block distributor for Winco residential and commercial 
ventilators 


r. om am am ome oe oe oe oe = om ome om as oa eo owe 
| WINCO VENTILATOR CO. INC. 
| (covered by Patents] 533 Bittner St. St. Louis, Mo. 


and | Please send me illustrated Winco Literature. 
Patents Pending). 





HOOOUODONLULOGODDOR EAT EHt eee 


WINCO 

































ry Tero 1 NAME 
| ADDRESS 
BE WISE AND VENTILIZE! ene iit state —___ 
") | SSS=S= | 
r ————— Caliah 
SE 
knuckle-saver c, 





dry-wall 


HAMMER 


Rounded head dimples board 
perfectly for firmer nailing, 
easier spotting. Circular 
grooves stop paper bruises! 
Hickory handle is off-set for 
maximum striking power. 
Blade is wedge shaped for 
prying boards into place. 
Order No. DWOH. Guaran- 
teed. Check, money order 
or C.0.D. FREE GOLDBLATT 
TOOL CATALOG: send name 
and address on postcard. 


500 


paid) 


GOLDBLATT TOOL CO., Dept. R-10 
1920 Walnut, Kansas City 8, Mo. 














Don’t miss next month’s preview | 


of everything new in 


HOME IMPROVEMENT 


coming your way in the November 


house &8home 


the greatest influence in home building: 
DESIGN - CONSTRUCTION - SUPPLIES - SALES - FINANCE 
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ONLY WATER CAN GIVE YOUR 
HOMES ALL THESE ADVANTAGES 


For solid comfort every month of the year, equip your homes witha B&G 
Hydro-Flo System. No other type of system can add so many sales appeals 
...make so many contributions to utterly comfortable living. 

That’s because mechanically circulated water is the most effective and 
versatile medium for both heating and cooling. It provides radiant heating 
—uniform, draftless warmth... plus the convenience of an all year ‘round 
supply of hot water for kitchen, laundry and bath. Snow melting and 
summer cooling equipment can be included when the heating system is 
installed or at any time later. 

Owners can be assured of low heating costs, because the B & G Hydro- 
Flo System closely adjusts fuel consumption to weather conditions. No 
wasteful overheating, even in spring and fall when little heat is needed. 





Year ’round hot water 


An ever-ready, ample sup- 
ply, heated by the same 
boiler that heats the house 
—no separate heater 
needed. 





Snow Melting 


Snow can be melted as fast as it 
falls, by means of pipe coils in- 
stalled under sidewalks and cir- 
culated with hot water from a *Reg. U.S. 
B & G Hydro-Flo System. Pat. Off. 
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THINK or tne SALES PUNCH! 





THE BEST IN HEATING NOW 
-»» SUMMER COOLING 
NOW OR LATER! 





HOW THE B & G HYDRO-FLO 
SYSTEM OPERATES 


1. The thermostatically controlled 
Booster Pump circulates hot or cold 
water through the system, depending 
upon the season. 2. The Flo-Control 
Valve helps maintain a uniform home 
temperature and permits summer 
operation of the boiler for domestic 
water heating. 3. The Indirect Water 
Heater produces an ever-ready supply 
of domestic hot water, winter and 
summer. 


Send for full-color booklet 
which gives the complete story of 
the B & G Hydro-Flo System 


=) s4ydro=Fl6 System 


BELL & GOSSETT COMPANY 


Dept. EB-10, Morton Grove, Illinois 
Canadian Licensee: S. A. Armstrong, Lid., 1400 O’Connor Drive, Toronto, Canada 














CONTOUR MOLDINGS 
a TAT 





for Corrugated Glass 


Specifying STELZER CONTOURED ALUMINUM MOLD- 
INGS solves the Builder's problem with engineered 
details and setting methods, eliminates improvised 
moldings and inadequate materials. 


PARTITION MOLDINGS 
RR AC RAO 





fer Solyester weal 


Decorative Plastic materials serve many new and 


interesting uses with STELZER MOLDINGS in Office 
Partitions, Fixed Screens, in Baths and Exterior Instal- 
lations. 


ALUMINUM STRUCTURES 
RS 





I!) 


TL 





HHH HHH HH, 


oe FP Ya stic Canefpoies 


translucent MARKAY Canopies are designed 
Storefronts, Entrances, Ter- 


Colorful 
for modern architectural 
race Roofs and Shelters — Engineered to meet Build- 


ing Code requirements — Prefabricated for quick 
assembly and erection. 
Corrugated Materials require engineered In- 
stallation Methods and accessories. Enlist 


the aid of STELZER MOLDINGS by writing 
for literature listed below. 


| CORRUGATED GLASS MOLDINGS 
{[_} MOLDINGS FOR PLASTIC PANELS 


MARKAY CANOPIES 


STELZER MOLDINGS 


4918 Keller St., South Bend 28, Ind. 
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TECHNICAL PUBLICATIONS 





321. BUILT-INS. Knoll-Drake Molded Drawers. 
Knoll-Drake Products, Inc., Dept. HH, 575 
Madison Ave., N. Y. 22. 6 pp. 81." x 11” 


One-piece plastic drawers, in three sizes for 
kind of 


Applications, perspectives, specifications and 


any built-in furniture or storage. 


hardware. 


322. AIR CONDITIONING. Living On Air. Chrys- 
ler Airtemp, Dept. HH, Dayton, 1, Ohio. 
6 p. 814," x 11” 


The Airtemp air-cooled units for new or re- 
modeled houses. Sizes, specifications and illus- 
trations of typical installations. 


PRODUCTS AND PUBLICATIONS COUPON 


NEW 
PRODUCTS 


Ww 











@. Frigidaire modular kitchen..........2c.cccccccsccecees Gj 
ie RIOR NTOORE. “SUOMONEE, © i i666 5.0.00 cae'es o vlvee ¥segreoed a] 
i i. dns fo nach 4 avbews canbe oul os bate C] 
ms Foll-wrpted Seewiation. 2... foo... cc cccssoneccecsde a 
ie RE NONE oS ca asi tnanbnes ovectnevecsuesea {] 
We RMI MN vn vnc aie a cin ods via cence ccibciees sosenee ‘- 
nT iG See dD ct oe 5s hag pa nike ws paves oxeek Cy 
h. Ingersoll air conditioner oF wy 
RB. Miarvair air comditioner ........0.0c.iccccccccvucecee C] 
i. General alr conditioner .........cccccccccvcucsccvcces | 
k. Cleo-Matic air conditioner ...............cccccceceees CJ 
1. General Electric room cooler...........cccccceccecces CT 
m. Arrow stapling gun.. ia 
as ic ante onic ikcbiaadiih whapeneh ae Cj 
rE hh Sh cain wi omeisnnee se eiws > ech C] 
ee I cw eh eves ead webs ee’ wsin'o'n [J 
i a AMM conc vain cin hie oss cee iekAwwesdass 00 a) 
is I NRRL. 5 2 yc sa vs adds sd san ec cv eewesacce iy 
oe one's ab ackedeb es hens o66 asd eudelnce So. oq 
ee Ce MOS. 6 oR ah aes Faby bicevededssenbdewences a] 
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, name___ a _ 

I 

7 occupation __ 

! 

: firm _ 
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323. PLUMBING. Single Handle Mixing Faucets. 
Moen Valve Co., Div. of Ravenna Metal 
Products Corp., Dept. HH, 6518 Ravenna 
Ave., Seattle 15, Wash. 10 pp. 81/7." x 11” 


Technical sheets on these increasingly popu- 
lar single-control faucets. Cutaway drawings 
show every part, and specifications are given. 


324. PLASTICS. Consoweld Curvatop, Consoweld 
Corp., Dept. HH, Wisconsin Rapids, Wis. 
12 pp. 82" x 11” 


Step-by-step instructions for installing pre- 
formed plastic countertops. Over three 
dozen drawings of every operation. 


For more information on new products and publications in this October issue 


check key numbers below and mail to: house & home 


9 Rockefeller Plaza, New York 20, N.Y. 
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300. Hardware for housing..........00..eeeees ‘ 

301. Architectural woodwork ........+++- 

302. Kirlin built-in lighting............. 

a PONE TE INS onc gece seven tadobicsss 

ee, Oe We Bes cov ciccdarcscvsssetes . ae 

305. Armstrong Cork film.............-.5+- 

306. Crane remodeling film...........---- 

307. Briggs Beautyware filmrs...........- 

308. Niteair exhaust fans................ 

309. Dow Styrofoam insulation........... 

310. Minnesota Mining adhesives....... 

SUU. Worthington film ..........ccs00-- 

312. Nevamar color selector........-. 

313. Ro-Way garage doors................ 

314. Mosaic tile booklets................ 

315. Cornell kitchen movie......... ' 

316. Venetian blind manual.......... 

317. US Air conditioning............. 

318. Schlage door closers...........-.. 

319. Modnar plank tile............. 

320. Andersen windows .........-.+++. 

321. Knoll-Drake drawers...........-- 

322. Chrysler air conditioning........ 

ao ee ee eee 

324. Consoweld countertops ...ccecee cece eer eee eeees 
__ title_ an v e = is A Fd 

state _ 


Any inquiries with money or check enclosures must be addressed directly to the manufacture! 


In addressing direct inquiries. please mention 


house & home and the issue in which you saw the product or publication. 


i 
| 
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7 IMPORTANT: 
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I wish to enter a subscription to HOUSE & HOME for 


C] Renewal Be 


| 
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| 
i C] New 
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Your key to more sales... 











& of 


Your assurane 
3 g Fine SAFETY 


> GREATE 
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» worst protection 


> LIFETIME vatue 


DISPLAY THIS CARD 
iN YOUR MODEL HOUSE 








Today, quality of construction is of real interest to more home buyers than 
ever before. These prospective buyers are not only interested in a good 
practical layout, an attractive kitchen, larger rooms and more closets... 
but they are also looking for such positive evidence of quality construction 
and better value as lath and plaster walls. 


Quality-minded builders know and appreciate the sales value of genuine 
lath and plaster construction. That’s why many of them feature the Lath 
and Plaster Quality Seal in their model houses as well as in their local 
newspaper advertising. 


National advertising in leading “home” magazines (See Sept. issue, Better 
Homes & Gardens or Fall-Winter edition, Small Homes Guide) is explain- 
ing to millions of prospective home buyers the many time-proven advan- 
tages of lath and plaster construction. 


Cash in on the swing to quality construction. Tie in with the advertising 
and promotion program of the National Bureau by featuring the display 
card and Quality Seal in your model houses. They are available through 
your local plastering contractor. Be sure to ask for them. For additional 
information write to Dept. HH-5510. 


NATIONAL BUREAU FOR LATHING AND PLASTERING 





OCTOBER 1955 


1401 K Street, N.W,, Washington & D.C. 
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SLIDING DOOR HARDWARE 


Demonstrate quality construction ... with 
sliding doors that really work. Secret is in the 
selection of hardware. Kennatrack BUYER’S 
GUIDE helps you select the right type, simpli- 
fies detailing, cuts costs. Send for free 
Architectural Portfolio. 


Kennatrack Corporation, Elkhart, Indiana 








as popular as maple...and copper 
BUILD...Virginia Lee Homes 






Your sales multiply when you offer Early 
American combined with the simple 
appeal of contemporary in 


Virginia Lee Homes. 

THERE ARE PROFIT FACTORS TOO... 

The Virginia Lee system (patented) of panelized construction 
has features not available with any prefabricated house. 
Modular units can be handled rapidly by two men—no 
cranes or expensive equipment needed. 

3-DAY ERECTION... 

Three men can frame and enclose a Virginia lee Home in 
less than three days, and be ready for sub-contractors to 
move in. The home is completed rapidly reducing your 
financing period to a minimum. 

SALES FEATURES GALORE . 

Besides design features that your competition will find tough 
to match, you can guarantee 100%, Kiln-Dry Lumber of #2 
grade or BETTER. Encourage your prospects to compare the 


Home buyers beauty and quality of the lumber and materials. Your realtor 


are urged ‘ _ a 

not to — will like these features—your mortgage lender will realize 

See your you are building for maximum appraisal and highest resale 
builder, realtor, value 
or banker. z 








GET THE FACTS NOW—no model limitations. 





mete ~=\NIRGINIA LEE HOMES, INC. 


Prt vere 710 2nd AVENUE, SEATTLE 4, WASH. 
615 6th Ave., Kirkland, Wash. (main office and mill) 








The catch at never misses! 
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with new FLOATING ACTION 


From Leco, world’s largest manufacturer of 
magnetic fastening devices, the powerful new 


Leco-Latch with floating magnet poles to assure 
a positive, non-slip grip. Holding force equal ¢ 
to over 700 times the weight of the magnet. 


Pulls even sagging or warped doors up snugly, 
yet so gentle it opens easily, quietly. 


only 


list 
Ruggedly built for lifetime service! 
New Leco-Latch is built into a rugged, shock-resistant poly- 
styrene case. Beautiful neutral finish to complement the finest 
cabinetry. Powerful, permanent magnet, lasts a lifetime! 





Write today for FREE SAMPLE 
2 Test new Leco-Latch on wood or metal screens, 
/ 


doors, cabinets. Hundreds of hardware and 
builder applications. Free sample on request. 





World's leading magnetic fastening engineers 


LABORATORY EQUIPMENT CORP. 
101 Hilltop Road, St. Joseph, Michigan 
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RICH BEAUTY...LOW COST 
WITH SOLID HARDWOOD PANELING by STEM 


Mr. Builder: Here is wall paneling in solid Walnut, 
Cherry, or Butternut that will add distinction and charm 
to any room. 

The cost compares favorably with paint and plaster. 
Installation is fast and easy. Boards are tongued and 
grooved, V-joint, sanded one face, *4” thick. Widths are 
4” to 9”; lengths 4’ to 16’. Paneling is very easily 
installed in a horizontal or vertical pattern. 


CHESTER B. STEM, INC. 











549 Grant Line Road, New Albany, Ind. SEND 
NEED KILN DRIED HARDWOODS? _{ FOR THIS 
Black Walnut. Wild Cherry, Hard Maple, Northern Birch > FOLDER 






Indiana Soft Textured White Oak, Limba, Teak, African, TODAY 
Honduras, Philippine Mahogany and many others. 















INTRODUCING THE NEW 


WasteMastevu 


TO THE BUILDING INDUSTRY! 





* Immediate delivery ¢* Has quiet, exclusive 
Shavitron Shredder ¢ Easy installation * No 
vibration e Priced right * Umbrella Slinger 
keeps motor always dry! 

Adds more “sell” to home! 
Write NOW for detailed information! 





A PRODUCT OF THE 


LOCKLEY MACHINE COMPANY 


WASTEMASTER DIVISION 


310 GROVE STREET NEW CASTLE. PA 
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BILI-WELL Builder's Contest 





BILT-WELL 


SINCE 1866 


, £AOLe) =) (eo). i. 


Box 658 Dubuque, lowa 


You are cordially invited to visit 
our display space at the National 
Housing Center the next time 
you're in Washington, D. C. 


ih 
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The Honeywell Fire Belle System detects a fire automatically in 
as many as 30 different locations —and sounds a loud, warning bell. 
A light on the fire panel instantly gives its location. 


Help sell your houses by easing 


parents’ fear of fire... 


New Honeywell Home 
Fire Alarm System! 


ERE’S an exciting new sales feature for your homes—the 
Honeywell Home Fire Detection System! Prospects, 


especially parents, are quickly attracted by its ‘peace of mind”’ 


appeal. 


The Honeywell Fire Belle has a handsome, flush-mounted 
bell panel—usually located in the central hall or master bed- 
room—which sounds the alarm when fire is detected by any of 
the remote detection elements. 


This panel provides for three — fire detection zones 


with a combination test button an 


signal light for each. 


A flexible system, the Honeywell Fire Belle is easily installed. 
As many as 10 elements in a particular zone are connected 
in a simple series circuit using low-voltage door-bell type 
wiring. Wiring is easily concealed in walls or ceilings. 
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For an illustrated booklet on the Fire Belle... 
and for prices, call your local Honeywell office. 
You can also write to Honeywell, Dept. HH-10-87. 
Minneapolis 8, Minnesota. 


The Fire Belle detection element has 3 parts: a mount- 
ing plug; a fusible-link cylinder which ruptures and 
causes the central alarm to ring when abnormally high 
temperatures are sensed; and an unobtrusive snap-on 
cover which can be painted to blend with any decor. 
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Fused color. Not a paint or coating! Colorundum is troweled ae 


into the concrete topping and becomes an integral part of the 
surface, producing beauty and durability. 








E. Braun photo 


Nat'l Homes Corp. photo J. Shulman photo 


Beautify concrete floors 





Colorundum floors give luxury appearance 


and extra wear resistance at low cost 


Subsidiary of Chemical Corp. 


Here’s a simple and economical solution to the problem of exposed or un- 


A. C. Horn Co., Inc. carpeted areas of drab, colorless concrete. It’s called Colorundum. And the 


fused-color concrete floor it provides lends a dramatic and practical accent 














H11-1035, Long Island City 1, N. Y. i A ) ; Bers 
: to patios, walkways, and service floors. Colorundum cuts air conditioning 
pre — me complete information on costs, too, because its color properties keep sunlit areas substantially cooler 
‘olorundum. ME nae ; st 
than ordinary concrete. Yet its cost is just a fraction of that of tile floors. 
Name Title Colorundum is far more resistant to traffic than ordinary concrete floors. 
Firm It is a balanced formulation of nonslip aggregate (next to the diamond in 
Address hardness), water-repellent compounds, and durable colors . . . contains no 
silic ‘tz, or sand. It is easy to keep clee since it contains tal 
City pve ieee ilica, quartz, or sand. It y p clean, and since it contains no metal, 





it will not rust or stain. 
Colorundum is available in eleven decorator colors. 


DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN + HUDSON + WILLEY (paint, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals, waxes) * RUTHERFORD (lithographic equipment) 
SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund Ullman + Fuchs & Lang * Eagle » American + Kelly + Chemical Color & Supply Inks) * MORRILL (news inks) - and 

ELECTRO-TECHNICAL PRODUCTS (coatings and plastic») 
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The cool look of perfection 

—in these luxurious Eljer fixtures and fittings reflects your 

own insistence on quality in the homes you build. 

National advertisements, such as this, tell your prospects 

about Eljer beauty and craftsmanship in dramatic fashion. Available 
from your plumbing contractor in cast iron, formed steel, and 
vitreous china. Eljer, Division of The Murray Corporation 

of America, Three Gateway Center, Pittsburgh 22, Pennsylvania. 


Py" » 





ELJER -the only name she needs to know in plumbing fixtures 








600 units 


=o , WHY NATIONAL HOMES’ 





VOLU 





9,800 units 





ME IS GETTING... 








BIGGER 








“4 ONE OUT OF EVERY 428 HOMES BEIN 


Success in the building industry is pretty largely 
determined by three things: First, a good product 
at a popular price; second, letting the public know 
about it; and third, quick availability. 

That’s the success formula National Homes has 
followed since its inception. All Nationals are pro- 
fessionally designed and color-styled for charm, 
comfort and livability. Only the finest quality 
“brand name” materials are used. And National’s 
tremendous buying power and exclusive production- 
line methods make possible lower costs by far. 

Add to this a carefully planned and executed 
national advertising program which, through the 
years, has built a high degree of public acceptance. 
Full-color pages regularly appear in Lire, Satur- 
DAY EvENING Post, Goop HousEKEEPING, READER’S 
Dicest and dozens of other well-known magazines. 
And this is supported with powerful promotion and 
advertising at the local level. 

This success formula is largely the reason why 
National homes are so widely accepted by building 
authorities and leading financial institutions. Today 
more than 600 banks and insurance companies— 
among them the largest in the country—have in- 
vested in National home mortgages. 

Such a program can bring about only one result 
—National Homes’ volume is getting Bigger and 


BicGER and BIGGER. 


IN AMERICA TODAY DUCED BY... 











